THIS  ISSUE:  INSIDE  STORY  OF  ZEPPELIN  FLIGHT 


EDITOR  &  PUBLISHER 

'  The  Fourth  Estate 


By  Mail  in  Advance  $4,  U.  S.  A. 


NEW  YORK,  OCTOBER  20,  1928 


Canada;  $S,  For»iyn. 


Cily  t  irruUli^Hi  fcjr  E\pr»ailarr  <.rmi^ 


AND  4.A  !il'RVEV$ 
CIRCX’LAtIUNS 


COMPAR  \TI\  K  CIRCl  LATIONS 

of  Mrw  nc*««paprn 


Table  of  Contents 


(XWTVTRY  CIRCI  LATION 


Introduction . 

Comparative  circulations  of  New  York  newspapers,  graph 
Audit  Bureau  of  Circulations  statements 

“Net  Paid” . 

Daily  News  growth 

—compared  with  other  New  Y’ork  morning  papers 
— compared  with  New  Y’ork  evening  papers 
Sunday  News  growth 

— compared  with  other  New  York  Sunday  papers 
Where  have  News  readers  come  from? 

Metropolitan  New  Y'ork — suburban  circulation 

Cmr  Circulation 

— A.  B.  C.,  by  boroughs,  coverage 
— by  Survey  Districts — introduction 

— by  Expenditure  Groups . 

Manhattan — circulation  by  Survey  Districts 

— distribution  by  districts  in  Expenditure  Groups  . 
Brooklyn — circulation  by  Survey  Districts 

— distribution  by  districts  in  Expenditure  Groups  . 
Bronx — circulation  by  Survey  Districts 

— distribution  by  districts  in  Expenditure  Groups  . 
Queens — circulation  by  Survey  Districts 

— distribution  by  districts  in  Expenditure  Groups  . 

Richmond — circulation . 

“Quality”  Circulation . 

City  distribution  of  four  papers  by  Expenditure  Groupo 

Suburban  Circulation— by  states,  counties,  cities 
Dot  map— nearby  Sunday  circulation  .... 

Merchants’  Association  Area . 

Circulation — United  States,  by  states 

Dot  map — Sunday  circulation  in  fourteen  states 

Country  Circulation — by  states  and  cities 
New  York  World  and  A.  A.  A.  A.  Surveys 


time  com 


THE  H  NEWS 


New  York’s  Picture  Newspaper 

!E,  .NEW  YORK  Tribune  Tower,  Chicago 


Editor  &  Publisher  and  The  Fourth  Estate 


for  October  20,  1928 


Scott  Printed  Web  Control 

Insures  Greater  Net  Production 


The  Net  Production  of  any  press  depends  largely 
upon  how  free  its  operation  is  from  interruption 
because  of  web  breaks.  Correct  Web  Control  is 
therefore  of  the  utmost  importance. 

The  Scott  Printed  Web  Control  differs  from  all 
others  in  that  it  is  the  ONLY  systematic  method  in 
use.  Every  web  makes  exactly  the  same  number  and 
kind  of  turns  in  its  path  betw^een  the  Unit  and  the 
Folder.  Every  web  is  individually  propelled  to  the 
so-called  “drag”  roller,  not  hauled  there  by  the 
folder.  Every  web  approaches  the  drag  roller  from 
practically  the  same  angle  and  every  web  has  sub¬ 
stantially  the  same  amount  of  “w'rap”  around  the 
drag  roller. 


In  the  Scott  Printed  Web  Control  every  driven 
roller  runs  at  relatively  fast  speed  and  it  requires 
only  a  light  trolley  pressure  to  control  each  web  per¬ 
fectly.  As  these  driven  rollers  are  smooth  they  keep 
clean  automatically.  The  drag  roller  also  runs 
faster  than  usual  w'hich  avoids  the  necessity  for  the 
usual  heavy  drag.  The  nipping  rollers  are  fast  speed 
and  smooth,  permitting  accurate  adjustment  and 
making  a  sharp  fold  without  marking. 

The  result  is  that  a  square  and  uniform  tension  is 
held  on  every  web,  thus  avoiding  w'eb  breaks  caused 
by  unequal  pull.  There  is  no  “floating”  or  side- 
sway  of  webs  causing  irregular  margins  and  there 
is  no  spoilage  “cutting  off  heads,”  etc. 


The  Scott  Printed  Web  Control  coupled  with  our  Jones  Auton^atic  Tensions  makes  up  a  System  of 
Web  Control  all  the  way  from  the  Roll  to  the  Folder  that  is  marvelously  perfect,  and  which  completely 
outclasses  any  other  known  method  of  Web  Control. 


Walter  Scott  &  Company 

Main  Office  and  Factory,  Plainfield,  N.  J.,  U.  S.  A. 

1457  Broadway.  Naw  York  City  WALTSCOTT  NEW  YORK  Monadnock  Bide-  CkicaRO,  B- 
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Herahl  Tribune 
has  bi^^est  ailrertisiii^  iiioiitli 
ill  its  liistor^ 


A 


impressive  list  of  new 
records  were  established  by  the 
Herald  Tribune  during  the  month 
of  September. 

By  publishing  1,903,049  lines  of 
advertising  it  broke  all  its  previous 
monthly  records  for  total  volume. 

The  issue  of  Sunday,  September 
16th,  broke  all  previous  Herald 
Tribune  records  for  a  single  issue 
with  764  columns  of  "full  run” 
advertising. 

The  special  Radio  Show  Number, 
of  September  16th,  carried  the  largest 
volume  of  Radio  advertising  of  any 
issue  in  its  history. 

During  September  the  Herald 
Tribune  published  the  largest  volume 
of  Radio  advertising  ever  published 
by  this  paper  in  any  single  month,  a 
total  of  119,273  lines. 

The  issue  of  Sunday,  September 


30th,  broke  all  previous  records  in 
volume  of  Department  Store  adver¬ 
tising  carried  in  a  single  issue  of 
the  Herald  Tribune. 

The  special  Book  Number,  of  Sep¬ 
tember  30th,  was  the  largest  book 
number  ever  published  by  the 
Herald  Tribune. 

This  record  of  accomplishment  is 
a  most  convincing  demonstration  of 
the  greater  dependence  which  adver¬ 
tisers  in  this  market  are  placing 
upon  the  Herald  Tribune. 

All  advertising  in  the  Herald 
Tribune  is  made  more  effective  by 
the  Herald  Tribune’s  policy  of 
accepting  for  publication  only  such 
advertising  as  passes  a  strict  censor¬ 
ship  for  truthfulness  and  reliability, 
— a  policy  pioneered  by  the  Herald 
Tribune  in  the  interests  of  its  readers 
and  advertisers. 
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WHEV.E  €ME  NEW»VAVEE.  CIVES  ¥H0E.C>1JCH  CCYER4CE 


IHAHKET 


ONLY  !»»«»  fcrrat  markets  exceed 
Philaflelphia  in  extent  and 
weal  t  h. 

None  <>xeeeds  it  in  the  (>p|M>rt unity  it 
offers  advertisers  tfalav: 

The  fvpport  unity  effectively  to  cover  a 
great  metropolitan  area— with  one 
newspaper^— at  a  low  advertising  cost. 

Here  is  a  compact  city  market  of 
homes,  with  close-lying  suburbs, 
far-famed  for  their  wealth. 

Here  is  a  trading  area  containing 
three  million  people,  of  such  diverse 
activities  that  prosperous  tii„v  '  c 
sistently  prevail. 

Here,  The  Evening  Bulletin  offers 
that  ideal  situation  to  the  advertiser: 
the  thorough  coverage  of  a  great 


market  in  one  new’spa[M-r,  without 
duplication  or  waste. 

Six  hundred  thousand  homes  of  the 
permanent  income  class  .  .  .  More 
than  five  hundrt*d  thousand  circula¬ 
tion  of  the  §iermanent  reader  class. 

The  Evening  iiuiletin  is  nut  soitl  by 
headlines;  nor  by  premiums,  prizes 
or  contests. 

Thirty-three  years  of  clean,  accurate 
journalism;  the  making  of  a  news¬ 
paper  that  typified  Philadelphia;  a 
n;'W'spaper  that  reflected  the  people's 
..wn  sane  standards;  that  merited 
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their  confidence  by  its  day-to-day 
performance  .  .  . 

These  are  the  factors  which  built  The 
Bulletin  from 4:  few  thousand  readers 
in  11195  to  more  than  half  a  million 
today. 

These  are  the  factors,  too,  which  pro¬ 
duce  results  for  advertisers.  For, 
while  The  Bulletin  has  become  by  far 
the  largest  newspaper  initscity,— one 
of  the  greatest  in  America,— it  has 
always  believed  that  the  history  and 
the  character  of  circulation  are  more 
important  than  the  quantity. 

Investigate  this  newspaper  situation. 
Analyze  the  market.  Reduce  selling 
costs!  Eliminate  advertising  waste! 
Sell  your  product  in  Philadelphia. 


As  Open  Challenge  to  America’s  Markets 
Make  your  own  xnalyiit  of  the  ules  opportuni- 
tiet  in  America'f  great  marken  totlay.  Check  up 
advertiiing  coan,  thoroughness  of  coverage, 
character  of  circulation.  Let  the  figures  show  the 
unique  situation  for  intensive  selling,  for  effec¬ 
tive  advertising,  at  a  comparatively  low  cost, 
which  exisu  in  the  Philadelphia  market  today. 


Philadelphia’s  Largest  Newspaper  hy  Far 
The  circulation  of  The  Eveniiqi  Bulletin  is  all- 
inclusive.  The  Bulletin  is  read  in  mansion  and  in 
modest  |iome.  It  is  the  newspaper  approved  by 
all  Philadelphia.  In  the  rich  suburbs,  as  in  the 
city,  the  tales  of  1  he  Bulletin  greatly  exceed  the 
combined  daily  sales  of  all  morning  papers.  The 
Bulletin's  net  paid  daily  average  ii  349.148  copies. 


Capvnekt,  tSM,  Bnlletin  Co. 
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irst  Reporter  To  Fly  Across  Atlantic 
Tells  of  Zeppelin  Adventure 


von  Wiegand  Disclaims  Unusual  Courage — Hearst  Paid  $  I  50,000  for  Historic  Exclusive — 

How  Advertisers  Tied  In  With  the  News 


ARL  H.  von  Wiegand,  European  By  PHILIP  SCHUYLER  made  frmiiuMit  long  airplane  jur 

director  of  Universal  Service,  and  the  passenger.  He  had  made  one  tlii 

iv  American  newspaper  man  on  board  It  required  at  least  $1,000,0(X)  capjtal.  have  with  the  (ierman  authorities.  James  airplane  of  1,000  miles  from  Fra 
Graf  Zeppelin,  told  the  inside  story  The  Zeppelin  had  captured  the  imagina-  is  worth  any  man's  mettle  in  a  news  or  Morocco.  The  air  lanes  had  liecom 
>  week  of  that  thrilling  assignment,  tion  of  the  (ierman  people.  They  con-  business  assignment.”  monplace  to  him. 

c  of  the  best  offered  since  the  end  of  tributed  their  marks.  Their  contributions  Von  Wiegand  would  not  confirm  the  Then  he  met  "W.  R.  H.,”  his 
World  War,  were  insufficient.  The  government  made  ligure  which  Editor  &  I’i;bi.ishI':r  oh-  in  a  Munich  restaurant  last  si 

Die  recital  took  place  at  William  Ran-  grants,  one  for  500,000  marks  or  $125,-  tained  from  other  and  comiietcnt  sources  They  dined  together.  The  Eurotican 
p!i  Hearst’s  hotel  in  New  York,  the  000.  Still  more  was  needed.  It  is  known  that  the  feature  cost  Mr.  Hearst  more  tor  of  Universal  Service  suggest 
irwick,  the  very  morning  after  von  all  over  the  world  tlvat  .American  news-  than  $150,(KK).  The  story,  not  the  price  wines  he  had  ct>me  to  favor.  Mr. 
irgand’s  landing  after  four  and  a  half  papers  are  wealthy,  enterprising.  The  of  it,  was  his  concern.  smiled.  He  preferred,  with  than 

in  the  air  over  the  Atlantic,  and  was  representatives  of  two  great  American  Shortly  after  the  bidding  had  ended  in  favorite  stein  of  beer.  The  sub: 

frni|>ti<l  every  few  minutes  by  phone  newspaper  institutions  were  on  the  ground  success  for  Hearst,  von  Wiegand  received  the  trans-.\tlantic  flight  of  the  Ura 
!!'  ot  congratulations  on  his  story  of  at  Friedrickshafen  bidding  for  the  fea-  a  cable  from  T.  \‘.  Ranck,  Hearst  editor  pelin  came  up. 

historic  trip  played  up  in  all  Hearst  ture  rights  on  the  Zeppelin  trip.  Edwin  in  New  York,  reading;  “Please  don't  go,”  Mr.  Hears 

'*'p;ilK  rs  and  other  dailies  that  had  L.  James  represented  the  \ew  York  “Do  you  want  to  come  on  Zep  and  take  "Take  my  advice,  please  don't  go.” 

jiilit  the  rights  from  King  Features  Times,  and  Karl  H.  von  Wiegand,  the  charge  of  story?"  "Fve  had  enough  shocks,”  he  con 

iiliiatt  It  was  a  recital  which  dated  Hearst  press.  He  answered  in  one  word — “Yes.”  He  did  not  mention  Phil  Payne,  tli 

k  to  the  post-war  (iermany  in  1919,  “U'et  the  story  at  all  costs,”  was  the  This  was  about  the  middle  of  last  July.  York  Mirror  editor,  or  “Old  Glor; 

to  the  period  of  dramatic  bid-  assignment  as  given  personally  by  Mr.  “I  didn't  appreciate  the  importance  of  that  tragedy  was  implied  in  his 

ir  and  purchase  of  exclusive  American  Hearst  to  von  Wiegand.  In  that  spirit,  the  story  at  first,  von  Wiegand  recalled.  “I  can  use  you  on  political  storie 
;hts  '10  the  story  by  the  Hearst  press  he  entered  the  consequent  bidding  con-  “Then  letters  and  telegrams  began  to  in  Germany.  I  think  a  youngei 
r  more  than  $150,000,  and  reached  a  test.  come  wishing  me  success  on  “the  biggest  might  better  go  on  the  (iraf  Zeppel 

si<  in  a  storm  which  damaged  the  “It  was  a  friendly  contest,”  von  Wie-  assignment  since  the  War!’’  \'on  Weigand  is  52  years  old.  1 

rids  largest  airship  over  the  Atlantic,  gand  said,  “It  has  been  said  that  politics  The  reason  why  von  Wiegand  had  not  a  wife  and  two  grown  children  li' 
i  ended  with  the  safe  landing  of  the  played  a  part  in  the  results,  but  that  is  appreciated  how  big  a  story  it  was  doubt-  New  York.  His  son,  Norman  voi 
THieliii  on  American  soil  with  the  ac-  not  true.  Eckener  rememliered  what  I  less  was  due  to  the  fact  that  he  had  flown  gand,  is  on  the  circulation  departn 
urn  of  achievement  ringing  in  von  had  done  in  1919.  It  was  a  plain  business  on  Zeppelins  many  times  before.  As  do  the  Nezv  York  World.  His  da 
legand’s  ears.  proposition  plus  friendship  I  hapiiened  to  many  who  live  in  Europe,  he  had  also  Uharmion,  is  Mrs.  H.  R.  Habicht, 
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1^1.  he  said,  was  "pluckiest  of  them  all.” 
I-  (or  himself : 

“I  am  by  nature  a  fatalist,”  he  declared. 
That  is  my  philosophy.  I  made  no  move 
umid,  nor  did  I  ask  for  the  assignment 
■  is  not  a  matter  of  courage  for  me  to 
ay  I  had  no  fear  at  any  time  during  the 
ip.  although  there  was  fear  on  board.  I 
^tpted  the  trip  and  all  its  possibilities  as 
accept  the  possibilities  of  each  unknown 


ky.  Now  that  it  is  over,  I  can  say  the 
il'Tnturf  was  thrilling  and  I  wouldn’t 
sve  missed  it  for  anything.  I  hope  my 
’r)'  was  liked.” 

In  the  accounts  which  have  been  widely 
|?hlishe(l  from  New  York  to  the  Pacific 
•*st,  von  Wiegand  didn’t  have  the  space 


'T  the  warrant  to  tell  all  there  was  be- 
the  assignment.  He  related  these  de- 


“Is  for  this  exclusive  Editor  &  Pub- 
'Hkr  story. 

It  begins  in  the  Germany  of  1919. 
^  the  French  were  strongly  agitating 
^  destruction  of  the  Zeppelin  factories 
the  terms  of  the  Versailles  treaty. 
In  American  newspaper  man  in  Berlin, 
**  Wiegfand,  protested  the  absurdity  of 
“di  Wivity. 

^hy  should  we  now  in  a  spirit  of  re- 
destroy  the  peace  time  possibilities 
li^these  liners  of  the  sky?”  was  the  bur- 
®  of  dispatches  which  he  filed  under  his 
p  line  from  the  capital  of  the  new  repub- 
the  Germans. 

.The  argument  he  championed  wevailed. 

years  later,  Commodore  Hugo  Ec- 
^  and  the  Zeppelin  Company  of 
P^khshafen  started  building  the 
pilUe  that  would  be  largest  of  them  all. 


Photo  showt  Karl  von  Wiegand,  only  American  newspaper  correspondent  on 
board  the  Graf  Zeppelin  as  he  prepared  his  story  for  publication  in  the  Hearst 
newspapers.  This  picture  was  made  in  midair  by  Robert  Hartman,  photogra¬ 
pher  for  the  Hearst  news  service  which  produces  the  MGM  News  and  the  In¬ 
ternational  Newsreel. 


either  in  words,  pictures,  or  films,  until 
eight  days  after  it  had  ended.  He  also 
resersed  the  right  to  pass  on  every  ap¬ 
plicant  before  he  or  she  was  accepted  as 
a  passenger. 

Almost  the  very  first  application  for 

Cssage  made  to  lickener  was  that  of 
;dy  Drummond  Hay,  young  wife  of  the 
late  Sir  Robert  Hay,  distinguished  in 
British  diplomacy,  hxlcener  submited  the 
name  to  von  W'iegand,  who  knew  it  well. 

The  .\nierican  newspaper  man  had  met 
Lady  Hay  first  in  Cairo.  Egypt,  where 
she  was  the  correspondent  for  the  lin¬ 
den  Daily  Express  She  was  energetic, 
ambitions.  She  wanted  to  make  a  name 
for  herself  as  a  journalist.  Three  yearj 
ago  von  W’iegand  was  threatened  with 
blindness.  Doctors  told  him  in  six  months 
he  would  see  no  more.  In  last  efforts  to 
save  his  sight,  he  gave  up  reading  com- 
petely.  I^dy  Hay  heard  of  his  plight. 
.She  offered  to  do  his  work  for  him.  to 
read  to  him.  on  condition  tliat  he  would 
teach  her  what  he  knew  about  journalism. 

Von  W’iegand  rememliered  these  things 
when  Eckener  presented  this  name  and 
asked ; 

“Is  there  any  objection  to  this  passen- 

“Tell  her.”  von  W'iegand  replied,  “that 
her  chances  of  tnaking  the  trip  will  depend 
entirely  up'in  her  writing  for  the  Hearsi 
newsf)apers  exclusively.” 

l^ater  to  I.ady  Hay  personally  he  said 
that  the  Hearst  newspapers  would  not  as¬ 
sume  responsibility  for  her  daring  desire 
to  be  the  only  woman  passenger  on  the 
historic  flight ;  would  not  encourage  her 
going  at  all ;  but.  if  she  insisted,  and 
agreed  to  write  exclusively  under  Hearst 
contract,  he  would  place  no  bars  in  her 
way. 

“I’m  going,”  Lady  Hay  said. 

To  make  I^dy  Hay's  story  even  bettv, 
von  Wiegand  fought  successfully  until  the 
last  mimrte  to  prevent  erther  woman  pas¬ 
sengers  from  making  the  trip.  T wo  other 
women  were  exceedingly  anxious  to  bus- 
passage. 

“fhiring  most  of  the  passage  there  was 
little  excitement,"  von  W’iegand  continued. 
“With  the  exception  of  seven  minutes  dur¬ 
ing  the  storm  the  motion  of  the  ship  was 
a  gentle,  cradle-like  swaying.  It  was  much 
more  pleasant  than  a  ship  crossing.  There 
was  no  airsickness.” 

l.ady  Hay  and  von  W'iegand  were  not 
able  to  file  as  much  of  their  stories  as 
they  had  hoped  by  wireless  from  the  air¬ 
ship.  Sixteen  out  of  every  24  hfxirs  were 
devoted  to  listening  to  weather  reports. 
\o  long  dispatches  were  sent  from  the 
air.  W  hen  they  landed  each  had  about 
20.000  words  already  ts-ped  and  ready  to 
Le  published.  These  stories  were  pre¬ 
sented  by  the  .Veif  York  .-Itnerican  on 
Tuesday  morning. 

\’on  W'iegand  classed  the  story  from 
standpoint  of  ‘hrill  as  comparable  only 
to  the  Hooven  Griffis  yarn  with  which 
he  wa«  cfninected.  Griffis  was  the  man 
who  tried  to  kidnap  Grover  Clevelano 
Bergdoll.  the  slacker.  Hearst  ordered  von 
W'iegand  to  get  (iriffis  out  of  jail  and 
bring  him  home,  and  he  did  alx>ut  three 
years  ago. 

The  biggest  and  best  story  von  W'iegand 
has  handled  in  his  own  estimation  wa< 
while  he  was  working  in  Germany  for 
the  I'nited  Press.  On  \oy.  21.  1914.  he 
interviewed  .\dmiral  von  Tirpitz  and  ob¬ 
tained  details  of  the  projected  U-boat  war 
which  later  came  true  and  indirectly  led 
to  .^merican  entrance  into  the  greatest 
conflict  of  histfiry.  Von  W’iegand  srnug- 
gled  the  story  out.  In  his  ho^  the  f^- 
man  .\dmiral  charged  von  W'iegand  with 
violating  confidence  in  sending  his_  diy 
patch  to  .\merica  without  first  showing  it 
to  the  German  foreign  office.  The  -Ameri¬ 
can  newspQ|)er  man  replied  to  this  by  say¬ 
ing  that  von  Tirpitz  had  made  it  a  strict 
condition  when  he  granted  the  interview 
that  the  story  should  not  be  shown  to  the 
foreign  office. 

Von  W’iegand  was  bom  in  Essen,  Ger¬ 
many,  but  was  brought  to  this  country- 
while  still  a  baby  and  grew  up  as  a 
farmer’s  boy  in  a  small  toss-n  near  Des 
Moines,  la.  He  ran  away  from  home 
when  12  years  old  and  has  made  his  way 
es-er  since.  At  16  he  was  superintendent 
of  a  cotton  plantation  in  Tennessee.  He 
worked  as  cowboy  and  at  other  trades 
for  his  education.  In  1897  and  1898  he 
was  a  telegraph  operator  at  Ashfork, 


In  February  of  1917  he  rejoined  the 
Hearst  service  and  has  been  C  'linecW 
with  it  es-cr  since.  Last  year  he  spot 
f)n  assignment  traveling  in  China,  Indii 
and  Sil>eria. 

Now,  home  again  in  the  United  States, 


pelin.  The  Hearst  contract  allows  for  ex 
elusive  rights  on  the  return  journey  and 
also  for  a  flight  to  be  made  over  the 
chief  American  cities.  He  expects  to  make 
the  latter  trip,  and  views  it  in  the  same 
fatalistic  light  he  accorded  the  i>ri>spect 
of  the  trans-.Atlantic  voyage. 

Von  W’iegand  brightens  his  fatalism 
with  a  pinch  or  two  of  sentimentalisa. 
Always  in  his  vest  pocket  or  in  the  side 
jKxrket  of  his  coat,  he  carries  for  lock 
an  l-'gyptian  scarab,  dug  from  an  ancitw 
tomb.  And  in  his  bag  which  he  brought 
over  with  him  on  the  Zeppelin  is  an 


SIDEUGHTS  ON  ZEPPELIN 
FLIGHT 


Ariz.,  anel,  because  the  telegraph  company  transferred  to  that  paper.  He  was  being 
had  rules  against  it.  used  a  pen  name  to  paid  $.10  a  week  and  a.sked  for  $35.  He 
act  as  corresixmdent  for  the  Phoenix  He-  vsas  relused.  resigned,  and  joined  the  As- 
pnhliion.  That  was  his  first  taste  of  sociated  Press.  .\s  A.  P.  man  in  San 
newspaper  work.  l.ater,  while  continu-  Francisco,  he  covered  his  first  airship  dis¬ 
ing  as  operator,  he  also  acted  as  corre-  aster  story.  A  local  crank  had  built  a 
sptindent  for  the  Kansas  City  Star,  Den-  "sausage”  sort  of  an  airship  and  jxiwered 
rrr  Rocky  Mt)untain  Xiws.  Los  Angeles  it  with  five  automobile  engines.  On  a 
Times,  and  San  l-raneiseo  Examiner.  Sunday  the  proud  (iwner  of  this  homc- 
In  1901  he  was  a  Postal  telegraiih  made  ship  decided  to  take  the  air  with 
operator  in  Los  .Angeles  and  then  definite-  19  passengers.  Not  knowing  of  the  flight’ 
ly  entered  news|iaper  work  as  the  l>os  von  W’iegand  decided  to  take  a  walk.  'The 
•Angeles  corresiKuident  of  the  San  Fran-  airship  burst  and  fell  wrecked  almost  at 

cisco  Examiner.  Subse<iuently  he  was  •  ’  . 

bnjught  to  the  local  staff  of  the  San  a 
I'rancisco  Examiner  where  he  cubbed 
with  E.  I).  Coblentz,  now  editor  of  the  these  earl; 

New  York  -American,  and  James  N'ourse,  the  I-'ranl 
managing  editor  of  the  San  Francisco  Ex-  nationally  by  the  press  of  the  day.  \'on 
aminer.  W’iegand  was  leaning  over  Heeney’s  left 

W  hen  W .  K.  Hearst  started  the  Los  shoulder,  when  ai{  ex-convict  rejected 
.Angeles  Examiner,  von  W'iegand  was  from  the  jury  panel,  approached  on  the 


Two  German  Reporters  and  a 
Photographer  on  Board  .  .  . 

Luncheon  at  Advertising  Club. 


essence  it  was  a  gigantic  advertising 
campaign  for  the  German  Zeppelin 
works,  and  connected  with  it  were  vari¬ 
ous  advertising  ventures. 

In  appreciation  of  this  fact,  and  also 
his  feet.  He  had  the  story  first  and  for  because  it  has  become  customary,  dis- 
long  time  exclusively.  tinguished  visitors  to  this  country  arriv- 

Luck  heljied  him  in  anotlier  instance  in  in®  on  the  ship  were  guests  at  luncheon 
ly  ’Frisco  days.  It  was  during  at  the  .Advertising  Oub  of  New  York 


Karl  von  Lewinski.  James  W’.  Br*»»n 
publislier  of  Editor  &  Publishiji.  Lieut 
Commander  C.  E.  Rosendahl,  and  Rear 
.’\dmiral  W'.  .A.  Moffett. 

-Also;  Capt.  E.  .\.  Lehmann,  ;irst  of 
ticer  of  the  Zeppelin;  Dr.  Kruger.  Dr 
Benkendorf,  Col.  Emilio  Herrara,  Com¬ 
missioner  Joseph  .A.  W’arren.  Count 
Branderstein  Zeppelin.  Dr.  Emsi 
Brandenburg,  Dr.  W'.  T.  Hinrichs,  Maj.j 
fl.  H.  Saunders.  U.  S.  .A.:  Dr.  tiustar 


T  OC.AL  advertisers  all  across  the 
^  country  by  picture  and  text  tied  uP 
to  the  historic  event.  Many  New 


A  RADIO  telephone  call  from  the  Nr» 
York  office  of  United  Press  to  ^ 
Berlin  bureau  was  put  through  and 


Eekener,  crew  and  passengers  of  Zeppelin  at  N.  Y.  Advertising  Club.  (L.toR.): 
Capi.  Lehman,  first  ofieer.  Lady  Drammond  Hay,  and  Dr.  Hngo  Eekener,  with 
Cilhert  Hodges,  president  of  the  Advertising  Club,  at  the  rlabnonse  where  the 
crew,  and  passengers  of  the  airship  were  guests  at  luncheon. 


tainH  for  12  minutes  while  the  Zepprf® 
(Continued  on  page  58) 
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SUPPRESSION  OF  MINNESOTA  PAPER  ATTACKED 


Chicago  Tribune  Lends  Aid  to  Minneapolis  Saturday  Press,  Barred 

Publication 


as  **Malicious  and  Defamatory' 


Will  Carry  Case  to  U.  S.  Supreme  Court 


rlE  Chicago  Tribune,  actuated  solely 
by  the  desire  to  safeguard  for  news- 
fi^s  es'ery  where 
privilege  of  free  speech,  ha: 
itfpori  of  the  Saturday  /’ri 
poKs  weekly  newspaper,  wl 


constitutional  liberty  of  the  out  the  newspaper.  The  morning  after 
stated  the  court’s  opinicMi,  “means  the  issue  appeared.  Editor  Guilford  was 
constitutwnal  the  right  to  publish  the  truth  with  im-  >hot  by  gunmen  who  waylaid  him  as  he 
,s  enlisted  in  punity,  with  good  motives  and  for  justi-  left  his  home.  For  weeks  he  lay  near 
ess,  Minnea-  liable  ends;  liberty  to  publish  with  com-  death,  while  Editor  Near  continued  to  get 
,  ...  'hose  editors  plete  impunity  from  legal  censure  and  out  the  paper.  Later  Near  acquired  Guil- 

jltempted  to  attack  public  officials  and  imnishment  for  the  publication,  so  long  fi>rd's  interest  in  the  Saturday  Press  and 

l.ecame  its  sole  owner.  In  succeeding 
issues  he  printed  fre.sh  attacks,  charging 
t'hief  of  Police  Brunskill  with  too  close 
"It  was  never  the  intention  of  the  con-  association  with  Mose  Barnett,  notorious 
stitution  ,to  aflford  protection  to  a  pub-  leader  of  a  Minneapidis  gang.  Then  he 
lication  devoted  to  scandal  and  defania-  ,iccused  Mr.  Davis  of  withholding  knowl- 
tion.  It  protects  the  use  and  not  the  edge  that  a  grilling  place  of  Barnett’s 
abuse  of  the  press.”  was  running  wide  open. 

.■\t  the  hearing- on  the  plea  to  make  the  Subsequent  issues  revealed  efforts  of 
writ  permanent,  .Attorneys  .Kathbiin  and  tlie  Twin  Gty  Reixirter  to  blackmail  the 
l.atimer  for  the  defense  stoinl  by  while  widow  of  a  minister  wh<*  died  mysteri- 
County  .Attorney  Olson  offered  the  pajier  ously,  and  Mayor  Leach  was  accu.sed  of 
itself  as  proof  of  his  case  The  defense  discharging  a  policeman  who  tagged  the 


■onicipal  corruption,  wth  the  result  that  as  it  is  not  harmful  in  its  character  when 
tilt  paper  was  permanently  suppressed  tested  hy  such  standards  as  the  law 
^^■fdne.^day,  Oct.  10,  by  an  injunction 
ordered  issued  by  Judge  Mathias  Bald¬ 
win  of  the  Hennepin  county  District 


Eleven  months  ago  Floyd  B.  Olson, 
(oonty  prosecutor,  who  was  himself  at¬ 
tacked  in  the  Saturday  Press,  went  be- 
iore  Judge  Baldwin,  and  the  judge,  with- 
oBt  a  jury  and  without  trial,  issued  a 
itBiporary  injunction  and  the  paper  was 
wippres'^.  Last  week  the  temporary 
writ  was  made  permanent,  laying  the 
faondation  for  what  promises  to  be  a 
liftnificant  and  highly  important  test  case 
«  defense  of  the  freedom  of  the  press. 

The  case  of  the  Saturday  Press  was 
brought  to  the  attention  of  Col.  R.  Mc¬ 
Cormick,  editor  and  publisher  of  the 
Tribune,  in  his  capeity  as  chairman  of 
die  st.anding  committee  of  the  .American 
N'ewsfiaper  .Association  on  freedom  of 


NEWSPRINT  MARKET  IS 
STILL  UNCERTAIN 


Standard  Price  No  Longer  Prewaile— 
A.  N.  P.  A.  Say*  Publither*'  Stand 
in  Favor  of  Steady  Condition* 
and  Again*t  Drop 


Col.  R.  R.  MrComiiek.  pub¬ 
lisher  and  editor  of  Chicago 
Tribune,  volunteer  defender  of 
free  press  assailed  by  new  Stale 
law  whirh  empowers  prosecu¬ 
tors  and  judges  to  suppress 
newspapers  by  uulorralir  means. 


which  the  Saturday  Press  appealed  from 
the  temporary  writ,  has  held  the  law  to 
be  constitutional  and  valid. 


The  lawyers 

»e  now  prepared  to  carry  their  case  to  ...  . .  . 

theLnited  States  Supreme  Court,  on  the  thereupon  entered  judgment  by  default, 
troond  that  the  statute  transgresses  the  permanently  enjoining  ’ 

S^ies  guaranteed  to  citizens  under  the  The  case  will  next  be  taken  lack  to  the 
United  States  constitution.  Minnesota  Supreme  Court,  and  if  its  de- 

The  issue  to  be  fought.  Mid  Mr.  Rath-  cision  is  unchanged  an  appeal  wi" 


made  no  effort  to  prove  the  charges  made  nwyor’s  automoliile  for  a  parking  viola-  current  situatioii  as  follows: 
in  the  newspaper  as  true  and  the  court  tion.  County  Attorney  Olson  was  as-  ..-p.  t  ' 

■  ■  ’.  •  •  ’t.  sailed  for  failure  to  prosecute  Guilford’s  P['c%  wwsprnU  no 

the  newspaper,  attackers  and  for  failure  to  investigate  i  ^^tplion 

•  ■  •  Mose  Barnett’s  activities.  A  grand  jury 

was  attacked  for  the  manner  in  which  p:'”*  "’^f^cturers  appear  to  have  en- 
ill  be  it  conducted  an  inquiry.  some  semblance  of  a  price 

preme  The  C  hicago  Tribune’s  lawyers  declared 

Court,  according  to  .Attorney  Rathbun.  themselves  uninterested  in  the  proof  of  ,  P  .  concessions. 

Only  nine  issues  of  the  Saturday  Press  the  charges.  Since  the  Saturday  Press  This  friction  has  Ie<l  to  uncertainty 

were  published  before  the  pajier  was  sup-  started  publication — and  many  jieople  say  regarding  the  future  ami  it  is  useless  to 
news-  |>ressH.  In  the  first  issue,  it  was  an-  as  a  result  of  Editor  Near’s  charges — the  attempt  to  preslict  the  lowest  price  which 
d.  its  nounced  over  the  signature  of  the  two  situation  in  Minneapolis  has  improved  and  newspriiit  may  sell  for  within  the  next 
easily  tditors,  J.  M.  Near  and  Howard  A.  Guil-  the  city  has  settled  down  to  comparative  1*  months. 

lies  ford,  that  they  had  Init  two  purposes —  peace.  Mose  Barnett  was  indicted  on  “The  situation  in  Canada  has  pro¬ 

to  crush  the  Twin  City  Reporter,  a  lurid  information  .supplied  in  the  Saturday  gresseil  to  the  {mint  where  [>olitical  con- 
ire.  sheet  which  has  since  also  been  sup-  Press,  but  is  still  a  fugitive  from  justice,  siderations  appear  to  be  involved,  anil  it 
ila-  pressed  by  .Attorney  Olson’s  writ,  and  to  Chief  of  Police  Brunskill  was  ousted  by  is  re{X)rted  that  the  premiers  of  Ontario 
oin  expose  and  su|jpress  gambling  in  Min-  .Mayor  Leach,  the  mayor  declining  to  ex-  and  Qiieliec  arc  proposing  to  call  a  con- 
neapolis.  plain  his  action  publicly.  ferciKe  of  newsprint  manufacturers  for 

Both  men  admitted  that  they  had  been  County  Attorney  Olson  has  taken  the  purjiose  of  limiting  production  and 

former  editors  of  the  Twin  City  Re-  Brunskill  into  his  own  office  as  a  special  making  it  possible  for  the  smaller  mills  to 

or  {xirter.  investigator.  Several  grand  juries  took  continue  in  ofieration  during  the  price 

The  first  official  attacked  by  tlie  Satur-  up  the  question  of  .  Brunskill’s  removal  slump.  In  well-informed  quarters  it  is 
at-  day  Press  was  Chief  of  Police  Frank  from  office,  and  one  of  them  condemned  thought  ifoubtful  that  the  profmseil  con- 
Brunskill  of  Minneapolis,  who  retaliated  Mayor  Leach  for  discharging  him.  The  ference  will  bring  about  developments  of 
by  issuing  an  order  banning  the  |a|jer  former  chief  is  said  to  have  won  the  much  imixirtance.  The  manufacturers 
from  the  newsstands.  However,  the  paper  sufiport  of  large  banking  and  business  are  reported  to  have  held  a  conference 
continued  to  circulate  and.  accieding  to  interests  in  Minnea(K>lis  hy  devoting  his  among  tliemselves,  which  has  develo{)ed 
the  county  attorney,  attacked  Charles  G.  attention  to  sufipression  of  major  crimes  the  fact  that  the  major  pnxliKers  do  not 
Davis,  head  of  the  Law  Enforcement  and  keeping  down  payroll  and  bank  rob-  favor  any  action  by  the  Provincial  gov- 
l-eague  of  Minneapolis;  .Mayor  (ieorge  beries  and  murders.  eniment  which  will  rurtail  production  or 

Leach,  County  .Attorney  Olsixi.  the  Jew-  County  Attorney  Olson,  in  discussing  interfere  with  the  usual  course  of  busi- 

ish  race,  and  the  members  of  a  Hennepin  his  action  against  the  Saturday  Press,  ^s  ness.” 

asked  why  he  hadn't  firoce^ed  against  '  - 

"car  and  Guilford  before  the  grand  pury  ENTERS  DAILY  HELD 

I'htatning  indictments  charging  criminal 

libel.  The  Rushiille  (Ind. )  Telegram,  n 

cefjted  it  in  the  mails.  The  first  issue  car-  “I  didn’t  consider  the  question  of  libel  weekly,  started  publication  as  a  daily 

ried  an  article  on  the  evils  of  gambling  at  all,”  he  said.  “Nobody  sought  to  have  Monday,  Oct.  15  The  pa{>er  has  been 
lice  administra-  a  charge  of  libel  fireferred.  In  res{)onse  under  the  management  of  Toney  El  Flack 
tion.  Accomiianying  this  was  an  editorial  to  a  request  of  the  Hennepin  county  grand  for  the  last  year.  The  {ilant  has  been 
the  editors  had  been  threateneil  jury,  expressed  by  foriiud  resolution,  in  equifiped  with  two  new  tyiiesetting  ma- 
with  vifdence  if  they  {lersisted  in  getting  which  1  fully  concurred,  this  action  was  chines  and  a  new  press. 


u  a  nuisance  any  "obscene,  lewd  and  las- 
orious  new.s|a{>er.  magazine  and  other 
terindiral,  or  a  malicious,  scandalous  and 
febniAtory  news{a|)er,  magazine. 

'<her  (leriodical.” 

The  law  provides  that  the  county- 
terney  shall  initiate  actions  under  it.  or 
if  he  he  disqualified,  the  attorney  general, 

*  if  both  these  be  unfit  or  fail  and  re- 
tese  to  act,  any  reputable  citizen  may 
••inH-iice  a  suit.  .A  temixirary  injunc- 
tim  may  be  issued  pending  trial  of  the 
tese.  the  law  provides.  There  was  some 

Kition  from  the  large  newspafiers  of 
P'ota  at  the  time  the  bill  was  pre- 
•ttted.  and  some  amendments  were  put  county  grand  jury, 
te  hat  finally  the  bill  became  a  law.  There  has  been  no  charge  made  that  N 

The  Saturday  Press  temporary  injunc-  the  Saturday  Press  was  ob^ene,  and  the  < 
^  writ  was  taken  to  the  Minnesota  post  office  authorities  in  Minneapolis  ac-  I 
5*frenie  Court,  the  defense  lawyers 
**>ving  trial  at  that  time  and  relying 
teWy  on  the  legal  ground  that  the  law  pri^ecti^ 

•**  unconstitutional.  The  high  court  *  -  -  -  *•--- 

teteained  the  decision  of  the  lower  court  saving 
held  the  law  valid. 
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Editor  &  Publisher  and  The  Fourth  Estate  for  October  20,  1928 


EDITOR  SUPPORTS  HORAN  WHILE  PARIS 
PRESS  ASSOCIATES  EXPEL  HIM 

Anglo-American  Group  Drops  Hearst  Reporter  for  Unethical 
Conduct  in  Obtaining  French  Secret  Letter — Stans- 
bury  Satisfied  With  Horan’s  Work 


UAROLD  J.  T.  HORAN,  Universal 
Service  correspondent  ordered  to  re¬ 
turn  to  New  York  by  William  Randol]^ 
Hearst,  is  spending  a  brief  vacation 
“somewhere  overseas”  before  returning 
to  this  country,  it  is  said  at  headquarters 
of  the  news  agency  this  week.  He  will 
arrive  in  New  York  early  next  month. 
Meanwhile,  in  Paris  where  orders  for 
his  expulsion  by  the  French  government 


Harold  J.  T.  Horan 


were  temporarily  held  up,  dispatches  told 
of  the  action  of  the  Anglo-American 
Press  Association  which  expelled  Horan 
from  its  membership  for  alleged  unrthical 
conduct  and  also  reported  the  publication 
of  an  official  communique  purporting  to 
tell  the  real  story  of  how  Horan  obtained 
the  letter  explaining  the  contents  of  the 
so-called  secret  Anglo-French  naval 
agreement  which  the  American  newspaper 
man  cabled  to  this  country,  saying  he  was 
ordered  to  do  so  by  Mr.  Hearst. 

Although  the  communique  alleged  that 
Horan  arranged  to  buy  the  document  in 
question  from  a  French  newspaper  man 
who  got  it  from  an  employe  of  the  foreign 
ministry,  H,  H.  Stansbury,  editor  and 
gefteral  manager  of  Universal  Service, 
told  Eoiioa  &  PfBUSHEB  this  week  that 
he  would  not  change  his  sutement  of  last 
week  which  was  to  the  effect  that  Mr. 
Hearst  had  obuined  the  document  ^d 
ordered  Horan  to  send  it  to  the  United 
States. 

“Horan  has  done  nothing  which  reflects 
against  his  good  name  as  a  newspaper 
man  as  far  as  Universal  Service  is  con¬ 
cerned.”  Mr.  Stansbury  said. 

A  committee  appoint^  by  the  .\nglo- 
American  Press  Association  to  investi¬ 
gate  the  Horan  case  stated  that  they  were 
expelling  the  Uniwsal  correspondent 
from  the  asaociation  for  the  reason  that 
he  was  “on  various  counts  guilty  of  un¬ 
professional  conduct.” 

The  communique  as  cabled  from  Paris 
is  purported  to  ^  an  official  summary  of 
Horan’s  declaration  to  the  French  police 
after  his  arrest  when  after  being  held 
several  hours,  he  signed  a  paper  consent¬ 
ing  to  his  expulsion.  It  follows : 

“It  was  Horan  himself  who.  under 
his  own  signature  dated  Oct.  8.  freely 
stated  at  the  Prefecture  of  Police: 

“First — That  after  vainly  trying  differ¬ 
ent  means  to  procure  the  text  of  the 
Anglo-French  naval  understanding 
commissioned  M.  Roger  Deleplanque,  his 
French  collaborator,  to  make  every  effort 
to  obtain  the  same,  promising  him  a  cer¬ 
tain  sum,  not  definitely  nam^  but  which 
Deleplanque  had  hoped  would  be  10,000 
francs,  if  successful. 

“Second — That  Deleplanque  brought 
him  two  documents  relating  to  the  naval 
understanding  in  question,  namely,  a 
brief  summary  of  the  history  of  the 
negotiations  leading  up  to  the  understand¬ 


ing  and  a  copy  of  a  letter  on  this  subject 
addressed  collectively  to  the  French  for¬ 
eign  r^resentatives. 

"Third — That  Deleplanque  told  him  in 
order  the  better  to  convince  him  of  the 
authenticity  of  the  documents,  that  he  ob¬ 
tained  them  from  M.  De  Noblet,  an  em¬ 
ploye  on  official  service  at  the  Foreign 
Ministry. 

"Fourth — That  Horan  took  these  docu¬ 
ments  to  Hearst,  who  was  then  in  Paris, 
explaining  fully  how  he  obtained  them. 

"Fifth-— That  Hearst,  after  careful 
study,  returned  to  him  the  second  docu¬ 
ment  ;  that  is,  the  letter,  with  instructions 
to  cable  it  to  the  United  States  with  all 
possible  speed  and  instruct  his  newspapers 
to  give  it  the  greatest  publicity  possible. 

“Sixth — That  after  having  executed 
these  instructions,  Horan  gave  back  the 
copy  of  the  letter  to  Hearst. 

“In  making  these  statements  Horan 
requested  the  Prefecture  to  intervene 
with  the  proper  authorities  to  obtain  a 
stay  of  the  penalty  to  which  he  was 
liable  and  also  the  assurance  that  the 
police  would  not  make  use  of  his  declara¬ 
tions  either  in  questioning  the  other 
persons  named  or  in  later  procedure 
against  them. 

“These  stipulations  were  observed  by 
the  French  police  who  at  no  time  made 
use  of  Horan's  statements  in  obtaining 
those  of  other  accused  persons.  Horan, 
however,  at  once  deliberately  revealed  to 
the  public  the  existence  of  his  deposition 
at  the  Prefecture  in  an  attempt  to  dis¬ 
tort  its  nature  to  his  own  benefit  and 
against  the  French  authorities. 

“He  mentioned  it  publicly  in  protest¬ 
ing  his  good  faith  both  to  representatives 
of  the  press  and  in  a  statement  to  the 
professional  association  whose  interven¬ 
tion  with  the  French  Government  he 
sought  to  obtain,  even  going  so  far  as 
to  ask  his  colleagues  to  request  officially 
that  the  text  of  his  declaration  be  pub¬ 
lished. 

“This  request  was  expressed  officially 
by  the  committee  of  the  Anglo-American 
Press  Association  in  a  letter  addressed 
on  Oct.  9  to  the  Premier  and  the  Minister 
for  Foreign  Affairs  in  agreement  with 
Horan  at^  again  on  Oct.  11  when  the 
committee  called  at  the  Foreign  Minis¬ 
try.” 
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SURRENDERS  TO  STAR 


Fugitive  Gives  Self  Up  to  Editors  of 
St.  Louis  Daily 

(By  Telegraph  to  Editos  &  PusLisats) 

St.  Locis,  Oct.  18. — Because  he  had 
heard  that  the  St.  Louis  Star  would  give 
a  square  deal  to  a  fugitive  from  justice. 
Charles  Harold  Morrow,  Canadian  bank 
absconder,  gave  himself  up  to  that  news¬ 
paper  on  C^t.  10. 

The  Star  turned  him  over  to  the 
police  that  day  and  when  this  dispatch 
is  written  he  is  awaiting  probable  de¬ 
portation  to  Canada.  He  told  The  Star 
that  he  had  stolen  $8,200  from  the  branch 
of  the  Sterling  Bank  at  Straffordville. 
Ont.,  where  he  was  employed  in  1924. 
After  traveling  over  the  United  States 
he  told  a  reporter  he  feared  arrest  and 
worried  over  the  old  charge  until  he 
wished  to  face  trial  instead  of  being 
hunted. 


BRIEF  NEW  YORK  “STRIKE” 

The  first  edition  of  the  New  York 
American  for  Oct.  19  was  late  due  to 
labor  trouble  in  the  press  room,  the  exact 
nature  of  which  could  not  be  learned. 
Qarence  R.  Linder,  publisher,  E.  D. 
Coblentz  editor  and  M.  M.  Lord,  busi¬ 
ness  manager,  declared  the  affair  unim¬ 
portant  and  refused  to  explain  it,  re¬ 
ferring  all  questions  to  Lester  J(xies  of 
the  Publishers  Association  of  New  York. 
Mr.  Jones  likewise  refused  to  disclose  the 
cause  of  the  dispute. 

The  pressmen,  it  was  reported,  walked 
out.  A  meeting  was  held  between  local 
union  officials  and  Major  George  Berry, 
International  President  and  the  men  re¬ 
sumed  work. 
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PRESSMEN’S  WALKOUT 
CURTAILS  EDITIONS 

Atlanta  Evening  Papers  Print  8-P^ 

Isanea  Without  Advertisinf  Oct.  9 _ 

Constitution  Does  Likewise  of 
Own  Accord 


A  walkout  of  individual  pressmen  cni. 
ployed  by  the  three  Atlanta  ( ieorgia, 
newspapers  on  Oct.  9th,  which  cauMd 
the  three  papers  to  publish  one  issnt 
of  eight  pages  each,  was  promptly  han 
died  by  the  international  officers  of  tht 
Pressmen’s  Union,  with  the  result  tbt 
full  crews  went  back  to  work  the  fol¬ 
lowing  morning. 

The  walkout  was  unauthorizeu  oy  n* 
Atlanta  Local,  number  ten,  and  tht 
president  of  the  local  refused  to  lean 
his  job  in  the  pressroom.  Enougl'. 
pressmen  remained  on  the  job  to  enable 
the  three  papers.  The  Journal,  The  Con- 
stitutioti  and  The  Georgian  to  make  all 
editions  throughout  the  day  of  the  walk 
out,  although  in  reduced  size.  Witl^ 
two  hours  after  the  walkout  Interna¬ 
tional  President  Berry  wired  the  presi¬ 
dent  of  the  Atlanta  local,  instructing 
the  men  to  go  back  to  work,  pending 
arbitration  which  was  provided  for  is 
the  contract  between  the  union  and  tht 
.Atlanta  publishers.  Later  in  the  day 
President  Berry  sent  another  Interna¬ 
tional  officer  to  .Atlanta  and  within  less 
than  two  hours  after  his  arrival  the  mer 
returned  to  work  and  continued  the  ne¬ 
gotiation  of  a  new  contract. 

Subsequently  a  new  contract  for  one 
year,  containing  identical  terms  offere<i 
by  the  publishers  prior  to  the  walkout 
was  agreed  upon  and  signed.  Undoubt 
ediy  the  speedy  settlement  of  the  trouble 
was  due  to  the  prompt  and  decisive  ac 
tion  of  the  International  officers.  The 
walkout,  unexpected  and  unauthorized, 
came  without  warning  in  the  midst  ot 
negotiations  over  a  new  contract,  which 
had  been  in  progress  for  several  weeks 
The  old  contract  provided  that  its  terms 
should  continue  in  force  even  after  the 
period  for  which  originally  made  until 
a  new  agreement  could  be  negotiated, 
and  that  in  the  event  the  publishers  and 
pressmen  were  unable  to  agree,  arbitra¬ 
tion  should  be  mandatory.  It  was  die 
arbitration  provision  which  caused  the 
International  officers  to  intervene  and 
insist  on  the  men  returning  to  work. 

Both  evening  papers  were  late  reaching 
the  street,  and  came  out  with  eight-page 
editions  without  any  advertisements  in  or 
der  to  show  no  favoritism,  although  the 
Atlanta  Constitution  did  not  suffer  the 
same  handicap,  it  published  an  eight-page 
edition  on  Wednesday  morning  in  s.vm- 
pathy  with  the  evening  publications. 

On  Wednesday  evening  both  the  Jour 
nal  and  the  Georgian  resumed  normal  ac 
tivity  again,  all  of  the  pressmen  reum 
ing  to  their  jobs. 


LIBEL  SUIT  SETTLED 


Principals  in  $100,000  Action  Come  to 
Terms  Before  Trial 

.An  action  for  libel  against  the  Scht 
neciady  (N.  Y.)  Gazette  for  $100.(0' 
brought  by  Surrogate  William  W.  Camp 
bell  of  ^henectady  county  was  settled 
out  of  court  on  Oct.  10.  the  day  it  wa* 
scheduled  for  trial  in  Supreme  Coor: 
here  before  Justice  Irving  .A.  Goldsmitk 

Under  the  settlement  terms  Siirrogatf 
Campbell  received  a  first  page  “explana¬ 
tion"  by  the  Gazette  to  the  effect  that 
whatever  it  published  about  Judge  Camp¬ 
bell  in  the  county  campaign  last  fall  »a< 
iK>t  meant  to  reflect  in  any  way  iii)on  hit 
ability  as  a  lawyer  or  his  fitness  for  th 
office  of  Surrogate,  and  the  paper  voiced 
its  regret  that  any  such  interpretation  had 
been  placed  upon  its  comments.  JudlT 
Campbell  also  received  a  cash  considera¬ 
tion  from  the  publishers. 

Surrogate  Campbell  is  a  former  news¬ 
paper  man  and  once  was  emphpyed 
the  Schenectady  Gazette.  He  was  at  om 
time  a  political  writer  on  the 
County  Obsenrr,  Jersey  City. 
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N.  Y.  POUCE  HEAD  OTEDFOR BARRING  REPORTER 

Evening  Post  Brings  Injuncticm  Proceedings  Against  Commissioner  Warren,  After  Louis  Davidson  of 
Staff  Is  Banned  from  Headquarters — Official  Refuses  to  State  Reason  for  Action 
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pOLICE  Commissioner  Warren  of  New  defendant  as  a  public  officer,  the  com- 

r  -  - 1  ...  plaint  describes  the  importance  of  news 

which  originates  at  the  Police  Head- 


*  'y’ork  was  this  week  haled  into  su¬ 
preme  court  by  the  New  York  Evening 
Post  to  show  cause  why  he  should  not  be 
restrained  by  injunction  from  barring  the 
Post’s  police  reporter  from  headquarters. 
Justice  Bijur,  who  considered  the  daily’s 
petition,  ordered  Mr.  Warren  to  appear 
Tuesday,  Oct.  23. 

The  police  commissioner,  without  fur- 
■ishing  the  auditors  of  the  Post  with 
what  they  consider  adequate  reason, 
burred  Louis  Davidson,  the  paper's  police 
headiiuarters  man,  from  gathering  police 
news. 

In  an  interview  with  other  newspaper 
men.  Commissioner  Warren  declared  that 
“personal  reasons”  lay  behind  his  orders. 

To  this  Ralph  E.  Kenaud,  managing 
editor,  replied  in  a  statement  to  Editor  & 
Publisher  that  it  made  no  difference 
what  reason  the  commissioner  had,  he  had 


quarters  Building  and  the  numerous 
sources  of  news  which  for  years  have 
been  available  there. 

It  says  that  “one  of  the  most  important 
widely  read  and  publicly  desired  kinds  of 
news,  especially  IcKal  news  of  the  Citv  of 
New  York,  is  that  which  originates  or 
may  be  ascertained  at  said  Police  Head¬ 
quarters  Building. 

"The  sources  of  news  at  Police  Head¬ 
quarters  Building,  which  are  and  long 
have  been  available  to  newspapers  general¬ 
ly  include  a  box  known  as  the  ‘slip  box’ 
into  which  police  officers  at  intervals 
throughout  the  day  put  brief  memoranda 
for  the  exclusive  information  and  use  of 
the  press  regarding  local  developments, 
information  customarily  given  to  repre¬ 
sentatives  of  the  press  by  the  officer  in 


“prevented  a  man  of  our  selection  from  charge  of  the  main  desk  interviews  with 
collecting  the  news.”  various  police  officials,  including  Deputy 


‘We  consider  this  supression  of  the 
press,  and  we  will  go  right  through  with 
our  case,”  Mr.  Renaud  declared. 

Men  who  worked  with  Davidson  at 
headquarters,  told  Editor  &  Publisher 
tlut  the  Post  reporter’s  ability  to  dig  up 
stories  that  the  police  commissioner 
would  like  to  see  suppressed  was  the 
reason  why  Warren  had  barred  him  from 
kead<|uarters. 

Warren  has  a  system  of  having  only 
one  interview  a  day  with  reporters.  It 
comes  at  four  o’clock.  Then  it  is  the 
custom  of  the  commissioner  to  hand  out 
some  printed  information  and  demand  that 
the  press  representatives  turn  over  to 
their  papers  for  publication  only  what 
has  been  given  to  them. 

“Davidson  is  one  of  the  best  reporters 


Police  Commissioners,  inspectors  and 
department  heads,  and  the  daily  confer¬ 
ence  of  the  Police  Commissioner  with 
evening  newspaper  representatives.” 

Mr.  Mason’s  affidavit,  said:  “It  is  true 
that  the  defendant’s  action  has  not  pre¬ 
vented  the  Evening  Post  from  performing 
its  duties  as  a  member  of  the  press  and 
that  no  action  of  the  defendant,  however 
arbitrary,  discriminatory  or  violent,  will 
l)e  permitted  to  prevent  performance  of 
those  duties.  But  the  defendant’s  action 
has  rendered  more  expensive,  difficult 
and  precarious  the  proper  and  prompt 
gathering  and  presentation  of  the  news. 

"With  regard  to  the  utterance  of  de¬ 
fendant’s  secretary  to  the  effect  that  some 
other  reporter  may  attend  at  Police  Head¬ 
quarters,  I  am  advised  and  iK'lieve  that 


at  police  headquarters,”  one  who  worked  this  plaintiff  has  the  right  to  make  its  own 
witfc  him  says.  “He  was  never  content  selection  of  those  who  shall  serve  it.  .^ny 

with  Warren’s  canned  meat.  He  snooped  other  course  is  censorship,  arbitrary  and 

around,  covered  all  departments  thorough-  illegal,  and,  pursued  to  its  logical  conclu- 
ly.  dug  up  and  printed  the  real  news.”  skms,  would  pollute,  through  officially 
The  Evening  Post  sets  forth  that  it  created  cowardice,  the  sources  f)f  public 

knows  of  no  reason  for  the  Commis-  information. 

Honer’s  action  and  “can  only  surmise  that  “The  Evening  Post  does  not  know  what 
Moiething  published  in  this  newspaper  has  action,  real  or  alleged,  is  assigned  as  the 
aroused  the  defendant.”  Thereupon  it  de-  reason  or  basis  of  the  defendant’s  action, 
dares  that  it  maintains  its  right  to  publish  The  Evening  Post  has  been  unable  to 
“police  news  uncensored  and  unhampered  ascertain  the  situation  in  that  regard.  I 
by  action  of  individual  officials,”  asserting  can  only  surmise  that  something  pub- 
that  any  other  course  “is  censorship,  arbi-  lished  in  this  newspaijer  has  aroused  the 
trary  and  illegal,  and,  pursued  to  its  defendant.  If  Mr.  Davidson  has  in 
logical  conclusions,  would  pollute,  through 
o^kially  created  cowardice,  the  sources 
of  public  information.” 

On  September  10,  1928,  the  affidavits 
Rate,  the  Police  Commissioner,  without 
notice  or  any  stated  reason  and,  although 
no  claim  of  any  grievance  had  been  made 
to  the  newspaper,  suddenly  issued  his 
'cder  which  has  since  been  enforced  by 
policemen  stationed  in  the  building. 

Efforts  to  ascertain  what  justification  the 
Commissioner  claimed  for  his  order  met 
with  official  silence. 

The  newspaper  then  wrote  the  Com¬ 
missioner  formally  inquiring  “for  what 
reason  you  took  the  action”  and  “by  what 
right  you  bar  a  Post  reporter  from  a 
pAlic  building.”  No  reply  having  been 
forthcoming,  Julian  S.  Mason,  editor-in- 
diief.  wrote  Mayor  Walker  on  Sept.  18. 

Erecting  his  attention  to  the  matter  and 
aying  :  “It  does  not  seem  to  me  that  we 
«an  let  rest  this  effort  of  the  Commis¬ 
sioner  to  exclude  from  a  public  building  a 
«ws|)aper  reporter  in  the  pursuance  of 
bis  duty,  but  I  thought  it  only  fair  to 
feient  the  matter  to  your  attention  be¬ 
fore  proceeding  to  take  what  legal  steps 
■av  seem  advisable  in  the  matter.” 

Ko  response  came  from  the  Mayor  and. 

•fter  allowing  what  seemed  sufficient  time 
for  voluntary  official  action,  the  Evening 
Post  sought  legal  redress. 

Justice  Bijur’s  order  was  made  upon  a 
rerified  complaint  and  affWlavits  of  Mr. 

Mason  and  of  Ralph  Renaud.  tnanaging 
tfeor,  and  Ekavidson.  .After  setting  forth 
fkr  legal  status  of  the  plaintiff  as  the  pub- 
bsher  of  an  evening  newspaper  and  of  the 


reality  offended  by  personal  misconduct, 
by  erroneous  publish^  matter  or  other¬ 
wise,  the  Evening  Post  will  be  the  first  to 
take  adequate  discipliisary  measures  and 
abate  the  wrong.  If  the  rights  of  the 
defendant  have  been  invaded,  the  plaintiff 
is  within  the  purisdiction  and  amenable  to 
to  process  of  Law.” 

The  affidavit  further  says  that  the  New 
York  Evening  Post  “seeks  no  special  or 
{leculiar  right  or  priviledge  or  any  right 
or  privilege  which  is  not  accorded  to 
newspapers  generally;  but  it  respectfully 
seeks,  as  a  matter  of  legal  right  and 
through  equitable  remedies,  relief  against 
the  barring  of  its  representatives  from  a 
public  hearing,  against  discrimination 
against  it  as  an  individual  newspaper, 
against  the  effort  of  the  defendant  to  de¬ 
termine  who  shall  gather  and  write  its 
news  and  against  the  suppression  and  cen¬ 
sorship  of  news  which  the  existing  order 
involves." 

Mr.  Davidson’s  affklavit  relates  the 
issuance  of  the  order  and  its  enforcement 
and  proceeds :  “I  have  had  no  personal 
controversy  with  the  defendant  or  with 
any  of  the  Deputy  Police  Commissioners 
i>r  with  any  oi  the  higher  officials  at 
Police  Headquarters. 

"1  have  iK)t  and  never  have  had  any 
ill  will  or  malice  toward  the  defend¬ 
ant.  1  have  had  no  instructions  from  my 
employer  to  take  or  maintain  any  attitude 
regarding  the  defendant  or  his  administra¬ 
tion.  -My  duty  is  and  my  instructions  are 
to  gather  news  fairly,  accurately,  quickly 
and  witlK)Ut  bias,  and  all  that  I  have 
written  was  written  in  good  faith  and  in 
the  belief  that  the  .same  was  true  and  was 
written  with  the  desire  ami  intent  to  sup¬ 
ply  fair,  accurate,  prompt  and  unbiased 
news  for  the  readers  of  the  New  York 
Evening  Post.” 

The  injunction  suit  is  based  on  decisions 
in  the  courts  of  New  York  and  othe.' 
States  declaring  that  freetlom  of  the 
press  and  the  rights  of  newspaper  pub¬ 
lishers  involve  the  right,  unhindered,  to 
gather  news  from  all  legitimate  sources 
and  that  no  discrimination  by  municipal 
officials  will  be  tolerated. 

Quickly  following  the  Evening  Post’s 
suit  to  restrain  him  from  barring  their 
reporter,  Davidson,  from, Police  Head- 
((uarters.  Police  Commissioner  Warren 
sluKik  a  finger  at  the  reporter  for  the 
/•jrm'ng  Graphi-  and  said: — 
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“The  same  thing  is  going  to  happen 
to  you  that  happened  to  Davidson.” 

The  incident  with  the  Graphic  reporter 
left  the  impression  that  the  Commissioner 
assumes  he  has  the  power  to  bar  from 
his  interviews  and  the  department  offices 
any  reporter  who  asks  offensive  questions. 

The  incident  started  during  a  press 
conference  with  Warren.  The  reporter 
asked  the  Commissioner  about  a  West 
Side  chase  in  which  gangsters  shot  at 
IKilice  officers. 

The  next  morning  the  reporter  told  the 
Commissioner  his  editor  had  instructed 
him  to  repeat  the  questions  and,  if  the 
answers  were  the  same  to  say ; — 

"Then  that  is  equivalent  to  saying  that 
you  would  do  nothing?” 

The  Commissioner  shook  his  finger  at 
the  reporter  and  said : 

"I  won’t  discuss  it  with  you.” 

Reporter — I  am  only  asking  these  ques¬ 
tions  on  instruction  from  my  editor. 

Commissioner— I  won’t  talk  to  you. 

"What  do  you  mean?” 

W  arren,  angered  and  pointing  finger, 
“The  same  is  going  to  happen  to  you  that 
hapjH-ned  to  Davidson.” 

This  broke  up  the  conference. 


COPLEY  ADDS  TO  COAST 
NEWSPAPER  CHAIN 

Purchase*  Long  Beach  (Cal.)  Morning 
Sun  and  Takes  Charge  Nov.  26— 
O’Lovesky  Remain*  as 
President 


The  l.oiifi  licadi  (Cal.)  Morning  Sun 
ha.s  l<-cn  purchaseil  by  Ira  C.  Co|>lcy,  Illi¬ 
nois  and  California  newspa|ier  publisher. 
Copley  will  take  control  oi  the  Morning 
.Sun  .Nov.  20.  The  (lurchase  price  was 
not  revealed.  Fred  W.  O’Lovesky,  general 
manager  of  the  Sun,  will  be  elected 
president  of  the  Long  Beach  Sun 
Company,  a  California  corporation 
organized  by  the  new  owner. 

Walter  If.  C  ase,  editor  of  the  Sun,  will 
continue  in  that  capacity.  No  changes 
in  the  staff  are  contemplated,  but  addi¬ 
tions  will  be  made.  .A  new  press  has 
l)een  ordered  and  other  mechanical  addi¬ 
tions  are  planned.  Mr.  Copley  came 
from  IIliiHiis  about  a  year  ago  and  pur¬ 
chased  the  Kellogg  chain  of  small-city 
daily  newspapers,  later  entering  the  San 
field  by  acquiring  the  Union  and 
Jrihuiic,  and  discontinuing  the  Indepen¬ 
dent. 

The  Sun  was  bnmded  .April  1.  1923. 
Retiring  directors  are:  .A.  C.  Ripley, 
president:  J.  A.  Crane,  vice-president;  W. 
H.  Reider.  secretary;  .Max  J.  Baehr  and 
Curtis  M.  Iordan. 

•M.  C.  -Mogensen  &  Co..  Inc.,  will  rep- 
sent  the  Sun  nationally'. 

PASADENA  SUN  SUSPENDS 


The  last  time  Frederick  R.  Kuh  (left)  and  Lawrence  S.  Haas  talked  to  each 
other  was  a  few  months  ago  when  ihev  exchanged  news  stories  over  the  radio 
telephone  between  Bnenos  .Aires  ami  Berlin.  Recently  they  met  in  New 
York,  each  having  returned  to  the  I  niled  States  for  a  vacation.  Haas  is  man¬ 
ager  of  the  Buenos  Aire*  bureau  of  the  L  niled  Pres*  and  Kuh  manages  the 
U.  P.  Central  European  bureau,  with  headquarters  in  Berlin. 


Circulation  Sold  to  SUr-New* — Estab¬ 
lished  as  A.  M.  Paper  in  1925 

•Suspension  of  publication  of  the  Pasa- 
dena  (Cal.)  Morning  Sun  at  the  con- 
elusion  of  a  career  of  three  years,  was 
announced  CJct.  6.  by  lames  Uo  Meehan, 
publisher. 

-Mr.  .Meehan  is  the  .son-in-law  of  the 
late  Gene  -Stratton  Porter,  author  of 
popular  novels. 

^  Circulation  of  the  Sun  was  sold  to  the 
Pasadena  Star-Nervs,  an  evening  publica¬ 
tion.  W  hile  no  lump  sum  price  was  an- 
nounccrl.  it  is  reported  that  the  Star- 
News  pakl  at  the  rate  of  Jo  per  sub- 
scri|x-r.  (Tiarles  fisher,  a  broker,  han- 
olen  the  deal. 

The  Sun’s  «|uipment  will  be  moved 
to  Hollywood,  where  negotiations  arc 
now  being  made  to  establish  an  evening 
tabloid  which  will  exploit  the  motion  pic¬ 
ture  industry.  Mr.  Meehan  is  a  motion 
picture  ilirector. 
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GENE  FOWLER,  BACK  ON  JOB,  “KILLS” 
EDITORIALS  ON  N.  Y.  TELEGRAPH 


At  Managing  Editor  He  Changes  Make-up  of  Joseph  A.  Moore’s 
Morning  Daily  Over-Night — Solmson  Is  City  Editor 
— Sullivan  Assistant  M.  E. 


Geihf.  Fowlu 


^  ENE  FOWLER  is  back  in  newspaper 
work  again,  after  declaring  recently 
when  he  joined  Tex  Rickard  as  press 
agent  that  he 
would  never, 
never  return  to 
the  “grind  of 
editing  or  writ¬ 
ing  daily  news.” 

It  was  a  re- 
piirted  salary  of 
$30,000  a  year  and 
a  chance  to  work 
with  his  friend. 
Jf)seph  A.  Moore, 
that  lured  him 
back  into  the 
business  as  man¬ 
aging  editor  of 
the  AVu'  y'ork 
Morning  Tele- 
which  Mr.  Mfiore  purchased  this 
TiMHith  for  $500,000.  Meyer  Solm.sc<n, 
the  former  managing  editor,  remains 
with  the  paper  as  city  editor.  Mr. 
Fowler  immediately  appointed  Edward 
.Sullivan,  formerly  of  lAberty,  as  his 
assistant.  At  Madison  Square  Garden, 
Fowler  has  been  siKceeded  by  “Jersey” 
Jones,  a  newsfiaper  man  famed  in  the 
(lays  of  the  old  .Vc«’  York  Glpbe. 

Gene  decided  to  do  his  "(ientlcman  of 
ilie  Press”  act  on  Oct.  15  and  immediate¬ 
ly  tore  up  aiKl  clianged  the  make-up  of 
the  Telegraph’s  "FrrHit  Page"  of  Oct.  16. 

“Tltey  tell  me  that  it  is  disastrous  to 
circulation  to  change  a  paper's  make-up 
over-night.”  he  said.  “Fortunately  we 
don't  have  to  worry  a  great  deal  about 
circulation  on  this  (laper. 

“I  wanted  to  change  the  looks  of  the 
Telegraph  right  away  and  did  it.  Sulli¬ 
van  and  I  sat  down,  and  using  what  type 
we  had  in  the  shop,  designed  entirely  new 
heads  for  our  front  jiage.  What  we  tried 
to  do  was  to  make  it  look  more  like  a 
newspaper  ainl  less  like  a  bulletin  board 
with  .-creaming  headlines. 

“We  al  so  threw  out  the  editorials.  I 
d^Mi’t  want  to  work  on  a  paper  that  pub¬ 
lishes  editorials.  I  think  that  with  very 
few  exceptions  there  has  been  no  real 
editorial  writers  since  Horace  Greeley.  If 
we  have  anything  to  say  ourselves  in 
this  paper  we  will  say  it  in  signed  state¬ 
ments  on  the  front  page.” 

In  pre-Fowler  days,  the  Morning  Tele¬ 
graph,  a  theatrical  and  sporting  daily, 
decorated  its  ears  with  the  masks  of 
Tragedy  and  comedy.  Fowler  called  them 
"Lon  Chaney  faces”  and  killed  them  im¬ 
mediately.  On  Oct.  16,  the  day  all  other 
pajiers  were  p>ing  wild  over  the  Graf 
Zeppelin’s  arrival,  the  Telegraph  played 
up  a  story  telling  how  an  old  portrait 
of  Eddie  Foy  was  causing  a  rift  at  the 
Lambs’  Gub. 

“We  couldn’t  do  anything  with  the  Zen 
story,”  he  explained.  “It  didn’t  belong  to 
us.  We  couldn’t  say  anything  about  it 
that  all  the  other  papers  wereti’t  saying. 
So  we  shut  up.  I  gave  it  one  column  on 
page  one,  and.  if  the  paper  hadn’t  been 
playing  it  up  before  I  arrived.  I  would 
I'.ave  thrown  it  inside. 

“We  will  continue  as  specialists  in  the 
spurting  and  theatrical  fields.  But  we  ho|)e 
to  make  our  news  coverage  and  features 
higher  class  than  thev  have  ever  been  be¬ 
fore.  We  will  probably  continue  at  the  10 
cent  price,  and  I  don’t  believe  there  is 
anything  to  the  rumors  about  a  merger 
of  the  Telegraph  with  another  racing 
daily.” 

•At  present  the  Telegraph  is  being  pub¬ 
lished  from  a  plant  that  was  formerly  a 
car  barn  opposite  the  new  Madison 
S<(uare  Garden.  On  the  main  door  printed 
in  chalk  the  title  “\ut  House’’  appears, 
and  seems  justified  upstairs  in  the  maze 
of  trick  hallways  and  zinc  doors. 

“I  like  this  kind  of  a  shop.”  Fowler 
said  with  a  wave  of  his  arm  that  took 
in  the  dingiest  comers  of  the  cobwebby 
interior.  “I  would  hate  to  come  back  into 


newspaper  w(>rk  in  a  palatial  office  w  ith  a 
mahogany  desk.  Honestly,  I  would.  This 
is  much  more  fun.  There’s  so  much  to 
be  done.  This  is  a  newspajter  man's 
dream,  a  real  journalistic  adventure.” 

As  part  of  the  reorganization,  Fowler 
has  put  in  the  universal  copy  desk  sys¬ 
tem.  Before,  different  departments  fed 
copy  separately  to  the  composing  ro<jm. 

WASTEBASKET  CAUGHT 
HOFER  PROPAGANDA 


Publiaher  of  Bend  Bulletin  Says  Utility 
Releases  Generally  Shunned  by 
State  Editors  in  Telegram  to 
Trade  Commission 


In  a  telegram  sent  to  the  F'ederal  Trade 
Commission  Oct.  11,  R(jbert  W.  Sawyer, 
jniblisher  of  the  Bend  ((Jre. )  Bulletin 
and  president  of  the  Oregon  State  Edi¬ 
torial  Association,  informed  that  Ixxly 
that  his  newspaper  regularly  deposited  the 
utilities  pro]taganda  releases  from  the 
news  service  of  E.  Hofer  &  Sons,  Salem, 
Ore.,  in  the  wastebasket  unopene<l,  and 
expressed  the  opinmn  that  this  was  the 
nractice  of  a  majority  of  newspapers  in 
his  state. 

Testimony  at  the  Trade  Commission 
hearings  last  week  disclosed  that  the 
Hofer  service  had  been  paid  $84,400  a 
year  by  utility  romiianies  for  distributing 
.a  free  “editorial"  service  to  13,000  week¬ 
lies  and  small  dailies. 

To  counteract  the  impression  that  this 
propaganda  material  wa.s  widely  used  by 
Oregon  newsiiai'ers,  Mr.  Sawyer  sent  the 
following  telegram  to  the  Trade  Com¬ 
mission  : 

“Moniiiig  Oregonuni  of  Portland  re- 
jKirts  R.  M.  Hofer  as  having  testified  at 
utilities  hearing  Wednesday  that  his  firm 
served  173  Oregon  papers  with  matter 
paid  for  b>’  public  utilities.  If  possible 
please  have  noted  in  record  that  while 
the  Bend  Bulletin  regularly  received  this 
mailing  it  as  regularly  deposited  it  in 
wastebasket  unopened.  Further  I  believe 
this  i>ractice  to  have  been  the  rule  with 
majority  of  newspapers  of  the  state. 

“This  statement  offered  to  make  clear 
the  attitude  of  Bend  Bulletin  toward  thi.s 
form  of  propaganda  and  for  purjiose  of 
getting  over  t<?  utilities  the  fact  that 
rreney  spent  in  this  way  in  Oregon  at 
least  is-  largely  wasted.  \\  hile  Hofer 
material  sometimes  found  in  ready  prints 
and  in  smaller  weeklies,  it  appeared 
rarely,  if  ever,  in  other  papers  of  the 
state.  Utilities  .should  learn  that  Oregon 
newspaper  readers  can  best  be  reached 
fhn^ugh  medium  of  paid  advertising.” 

HORNADAY  APPOINTED 

John  R.  Hornaday  has  been  appointed 
suj^rintendent  of  the  southeastern  di¬ 
vision  of  the  International  News  Service, 
Barry  Faris.  news  editor,  announced  this 
week.  Mr.  Hornaday  had  left  newspaper 
work  but  was  persuaded  to  return  by  Mr. 
Faris.  He  is  making  his  headquarters  at 
.Atlanta.  He  was  formerly  on  the  staff 
of  United  Press. 

nCHTS  NIGHT  CLUBS 

The  York  .‘tnien'can  this  week 

started  an  editorial  crusade  against  night 
clubs,  making  the  assertion  that  the  old 
connection  between  vice  and  crime  and 
police  protection  has  been  re-established 
in  these  “dens”  and  “hatclieries  of  crime.” 


HALL  BACK  FROM  S.  A. 

L.  P.  Hall,  .Associated  Press  corre¬ 
spondent  for  the  past  year  at  Bogota. 
Colombia,  has  returned  to  the  United 
States  and  is  now  attached  to  the  traffic 
department  in  the  New  York  office. 


CONFINES  EXECUTION  STORY 
TO  100  WORDS 

LjXJLLOWING  its  established  cus- 
tom  the  Joliet  (Ill.)  Herald- 
News  the  evening  of  October  10 
printed  only  a  100-word  story  on 
the  hanging  of  Charles  Shader, 
who  was  exeruted  for  the  slaying 
of  a  deputy  warden  in  the  stale 
prison  several  months  ago.  Shader 
was  the  fourth  man  to  die  for  the 
crime.  The  Herald-News  gave  the 
story  a  front  page,  slug-head  play, 
hut  eonfined  itself  to  barest  state¬ 
ment  of  the  execution. 


TWO  JOIN  CANADIAN  PRESS 


Edmonton  Bulletin  and  Proposed  Daily 

Granted  Memberships  by  Directors 

Toronto,  Ont.,  Oct.  16. — At  the  half- 
yearly  meeting  here  today  of  the  board 
of  directors  of  the  Canadian  Press  the 
application  of  Charles  E.  Campbell,  mem- 
l)er  ill  the  association  for  the  Edmonton 
Bulletin,  for  an  evening  paper  mcmtier- 
ship  for  the  Regina  Daily  Star  was 
granted,  and  the  application  of  George 
M.  Bell,  who  represents  the  Calgary  Al¬ 
bertan  in  the  membership,  for  an  evening 
|ia|a‘r  membership  at  The  Pas,  Man.,  was 
also  granted.  Mr.  Campbell  started  pub¬ 
lication  of  the  Daily  Star  some  months 
ago  and  Mr.  Bell  expects  to  start  daily 
publication  at  The  Pas  before  the  end 
of  the  year. 

ProjKisals  of  the  management  for  very 
considerable  increase  in  the  volume  of 
British  news  direct  from  London  to 
Canada  were  unanimously  approved. 

The  meeting  was  presided  over  by  the 
president.  J.  II.  Woods,  Calgary  Herald. 
Other  directors  present  including  the 
Honorary  President.  E.  H.  Macklin, 
Manitoba  Free  Press,  were :  John 
Scott,  first  vice-president,  Toronto  Mail 
and  Etnfnre;  Henri  Gagnon,  second  vice- 
president  Quebec  Soleil;  Howard  P. 
Robinson,  Saint  Jolm  Titties-Globe ;  E.  J. 
Archibald, -Umitrco/  Star;  J.  A.  McNeil, 
Montreal  Gazette-,  E.  Norman  Smith, 
Ottawa  Jimnutl;  Irving  E.  Robertson, 
Toronto  Telegram;  \N'.  B.  Preston, 
Brantford  Expositor;  .Arthur  Ford, 
London  Free  Press;  M.  E.  Nichols, 
lyinnipeg  Tribune;  Burford  Hooke, 
Regina  Leader;  and  F.  J.  Burd,  I’an- 
coii7’er  Prwinee;  and  the  general  man¬ 
ager  and  .secretary,  J.  F.  B.  Livesay. 


BARRON  FAMILY  KEEPS  CONTROL 

Control  of  the  tinaiKial  publications 
operated  by  Clarence  W.  Barron,  who 
died  recently,  remain  in  the  family,  ac¬ 
cording  to  the  terms  of  the  will  filed  at 
Dedham.  Mass.  The  Boston  News  Bu¬ 
reau  and  the  lYall  Street  Journal  were 
left  to  the  publisher’s  daughter,  Jane  Ban¬ 
croft.  Her  husband,  Hugh  Bancroft,  has 
announced  in  the  Wall  Street  Journal  that 
ownership  of  Dow,  Jones  &  Co.,  publish¬ 
ers  of  the  Journal,  is  to  remain  in  the 
family  and  that  the  policies  of  the  paper 
will  l)e  continued. 

AIR  RIDES  FOR  ADVERTISERS 

Members  of  the  .Association  of  National 
.Advertisers  attending  the  annual  conven¬ 
tion  at  .Atlantic  City,  Oct.  29-31,  will  be 
afforded  an  opportunity  to  take  airplane 
rides  free.  The  B.  F.  Goodrich  Company 
has  donated  its  four-seater  Fairchild  mon¬ 
oplane,  “Silvertown,”  for  use  of  the  dele¬ 
gates  if  weather  is  clear.  Cy  Caldwell, 
noted  aviator,  will  pilot  the  ship. 


KNOX  DECORATES  OFHCE 

Visitors  to  the  offices  of  Col.  F'rank 
Knox,  general  manager  of  the  Hearst 
Newspapers,  noticed  a  new  decoration  in 
the  anteroom  this  week.  It  is  a  framed 
insignia  of  the  “Flying  Storks.”  famous 
French  escadrille.  and  the  inscription  be¬ 
neath  it  reads:  “Taken  from  an  airplane 
shot  down  b^'  Germans  in  the  camp  occu¬ 
pied  by  Maj.  Frank  Knox’s  battalion  of 
the  153rd  .Artillery  Brigade  near  Ger- 
mont,  France.  Nov.  3,  1918,  during  the 
drive  to  the  Meuse." 


“OUTLAW  STRIKE”  HITS 
NEW  YORK  PAPERS 


Deliveries  in  New  Jersey  Balked  by 
Newspaper  and  Mail  Detiverers’  Unios 
— Joe  Bannon,  President  of 
Group,  Has  Not  Acted 


Distribution  of  New  York  new>i<apen 
in  some  New  Jersey  cities  was  delayed 
this  week  because  of  an  “outlaw”  strike 
of  the  Newspaper  and  Mail  Deliverers’ 
Union,  of  which  Joseph  Bannon.  veteran 
circulator  of  the  Nnv  York  Journal, 
is  president. 

The  city  most  seriously  effected  was 
Newark.  There  New  York  newsiiapers 
have  been  dealing  with  two  wholesale 
houses  which  trans|)ort  the  bundles  at  the 
New  Jersey  union  scale  which  is  lower 
than  New  York’s.  The  American.  Mir¬ 
ror  and  News  deal  with  one  whol<  saler, 
while  the  World,  Herald  Tribune  and 
Times  deal  with  the  other.  The  ewniiii 
pafsers  are  similarly  divided. 

On  Tuesday  this  week,  when  the  inora- 
ing  papers  were  lively  with  Graf  Zeppe¬ 
lin  news,  no  deliveries  were  made  at  all 
in  Newark.  Union  drivers  blocked  ef¬ 
forts  to  cover  the  routes  with  New  York 
trucks. 

Deliveries  of  last  Sunday  newspapen 
were  generally  late  and  made  under  i>olia 
escort.  Three  men.  said  to  have  been 
striking  drivers,  ran  away  with  one  truck 
of  Sunday  lepers,  littering  the  .streets 
with  torn  copies.  The  car  was  I'malljr 
stopped  on  a  railroad  siding.  The  tx)d) 
was  loosened,  the  top  and  sides  slashed 
with  knives,  and  the  tires  cut. 

The  strike  started  Oct.  11.  It  has  been 
termed  “outlaw”  by  the  publishers  in  view 
of  the  fact  that  Mr.  Bannon  has  taken  no 
action  either  for  or  against  the  New  Jer¬ 
sey  chapter’s  protest. 

On  VVednesday  a  temporary  injunctioe 
rc.straining  the  62  striking  employes  in 
Newark  from  further  sabotage  was 
granted  by  Vice  Giancellor  Church  to 
attorneys  for  the  news  dealers  affected. 
In  the  bill  of  complaint  filed  with  the 
court  the  attorneys  told  of  the  Newark 
disorders,  alleging  assault  upon  employes 
who  remained  at  work  and  damage  to 
property. 

It  is  charged  that  the  strikers  sprinkled 
glass  and  nails  in  the  automobile  drive¬ 
ways  near  the  plants  to  puncture  tires. 
Three  striking  employes  are  said  to  have 
broken  through  the  frcMit  door  of  one  of 
the  dealers’  offices  and  threatened  faithful 
employes  with  pistols.  It  is  also  charged 
that  the  .strikers  diverted  trucks  loaded 
with  newspapers  from  their  regular 
routes  and  seized  and  burned  cargoes  of 
newspapers. 


LUNCHEON  FOR  ROOSEVELT 


Newspaper  and  Advertising  Men  Atteed 
Astor  Testimonial,  Oct.  16 

Prominent  newspaper  and  advertising 
men  of  New  York  on  Tuesday  attended 
a  luncheon  given  at  the  .Astor  in  honor 
of  Franklin  D.  Roosevelt,  candidate  for 
governor,  at  which  William  H.  Rankin 
of  the  William  H.  Rankin  Agency  pre¬ 
sided.  The  luncheon  was  sponsored  bs 
.Associated  Business  for  a  Better  New 
York  of  which  Mr.  Rankin  is  presi¬ 
dent. 

-Among  tho.se  at  the  speakers  table 
were:  Mr.  Rankin,  Gilbert  T.  Hodges, 
of  the  Nnv  York  Sun  and  president  of 
the  .Advertising  Gub  of  New  York; 
Paul  Block ;  lx)uis  Wiley,  business  man¬ 
ager  of  the  .Veu’  York  Times;  .Mayor 
James  J.  Walker;  Grover  Whalen,  gen¬ 
eral  manager  of  Wanamaker’s  and  U.  S 
Senator  Dr.  Royal  S.  Copelaixl. 

.Among  those  attending  the  luncheon 
were :  Arthur  H.  Sulzberger  of  the 

New  A’ork  Times ;  A.  L.  Shuman,  Fort 
U'orth  Star-Telegram;  E.  .A.  Snti^i#- 
national  advertising  manager.  New  YorP 
Sun;  J.  V.  Connolly,  general  ni-ina^ 
and  J.  D.  Gortatowsky,  editor.  Kin? 
Features  Syndicate;  Arthur  "Bugs” 
Baer ;  James  Wright  Brown,  publisher 
of  EntTOR  &  PrBLi.sHER  and  James  W 
Brown,  Jr. 


A.  R  C.  READY  FOR  LIVELY  ANNUAL  CONVENTION 


Record  Crowds  Expected  for  Annual  Advertising  Week  in  Chicago — A.M.-P.M.  Rule  Maj 
.  — Question  of  Carrier  Circulation  Also  to  Be  Considered — Seek  Agency  Interest 


4D\  ERTISERS,  agents  and  publishers 
moving  on  Chicago  next  week  from 
ill  parts  of  the  country  arc  going  pre- 
p*r^  for  a  lively  convention  of  the  Audit 
Bureau  of  Circulations,  Oct.  25-26,  as 


For  some  time  under  Mr.  Ham’s  di-  there  be  added  another  class  consisting  i)er  cent  or  more  of  its 
rection  the  bureau  has  been  making  de-  of  “any  individual,  firm  or  cortxmation  ties  as  paid  subscribe 
termined  efforts  to  get  advertisers  and  legitimately  retiuiring  circulation  informa-  of  the  bureau.” 
agency  space  buyers  to  delve  more  deeply  tion.”  The  present  rule  a 

than  they  are  inclined  to  now  into  .\.  B.  The  second  amendment  provides  for  a  free  distribution  with 

C.  reports  in  evaluating  and  comparing  lessening  of  the  amount  of  free  circula-  from  membership  in 

circulations  of  publications  they  con-  tion  allowed  a  publication  and  still  leav-  The  following  amenc 
template  using.  It  has  been  the  complaint  ing  it  eligible  for  membership.  Present  by  the  board  in  June, 
of  numerous  publishers  that  a  rather  sur-  rules  provide  that  if  a  publication  has  to  members  for  their 
prising  percentage  of  space  buyers  look  more  than  .50  per  cent  of  its  total  dis-  cago  next  month : 
too  frequently  at  total  figures,  ignoring,  tribution  on  a  free  basis  it  is  not  eligible.  “.\  morning  and  e 

or  at  least  not  looking  deeply  enough  Mr.  Harn,  interviewed  by  Iuhtor  &  lishwl  by  the  same  co 

into  the  factors  that  make  up  those  totals.  Pi'bi.ishek  in  Xew  York,  said  that  dis-  mitted  under  one  me 
The  question  of  what  can  be  done  bv  the  cussion  of  the  new  magazine  form  would  dues  on  combined  dis 
bureau  or  by  the  members  iiKlividually  probably  be  the  subject  of  chief  interest  that  in  name  ami  in 
to  direct  advertisers  and  space  buyers  at  the  1928  annual  meeting  of  .\.  H.  C.  the  two  are  in  fact  on 
toward  a  fuller  and  more  searching  use  Me  said  he  also  expectixl  that  the  mem-  indistinguishable  exceji 
of  data  supplied  by  A.  B.  C.  will  be 
taken  up. 

.A  movement  has  been  set  in  motion 
to  select  some  city  other  than  Chicago 
for  the  1929  convention  city.  It  is  the 
theory  of  the  advocates  of  this  innova¬ 
tion  that  the  choice  of  a  smaller  idace 
than  Chicago  or  New  York  would  result 
in  closer  attention  of  the  delegates  to  the 
business  before  the  A.  B.  C.  Leaders  of 
this  agitation  are  said  to  be  chiefly  from 
the  advertiser  and  agency  ranks.  They 
contend  that  many  of  their  numl)er  have 
branch  offir'es  or  clients  in  Chicago  and 
devfite  time  to  personal  affairs  which 
should  be  given  over  to  the  convention 
sessions.  Washington  has  l)een  favored 
as  a  convention  city  by  this  group. 

Headquarters  office  is  authority  for  the 
announcement  that  the  proposal  they  have 
made  will  be  debated  this  year  and 
settled  once  and  for  all. 

Two  impf>rtant  amendments  already 
adopted  by  the  board  of  directors  will  be 
presented  at  general  sessions  for  confir¬ 
mation.  The  first  proposes  that  to  the 
classes  already  eligilde  to  membership — 
advertisers,  agencies  and  publishers — 


Bureau  of  Circulations, 
well  as  for  sessions  of  various  other  con- 


W.  A.  .Strong 


Ikts  would  take  up  the  aiiiendment 
passed  by  the  directors  last  June  of  Sec¬ 
tion  2,  .Article  1.  Chapter  A.  of  rules 
and  regulations,  changing  the  unpaki  cir¬ 
culation  limit  to  25  per  cent.  The  amend¬ 
ment,  which,  unless  opposed  by  n’em- 
bers,  is  to  go  into  effect  Jan..  1,  1929, 
reads : 

“A  publication  with  paid  circulation  is 
hereby  defined  to  be  one  of  which  75 


ventions  which  have  made  the  periocl  na¬ 
tionally  known  as  “advertising  week.” 

Outstanding  among  the  conventions 
expected  to  draw  record  crowds  this  year 
»re  those  of  the  Inland  Daily  Press  .As¬ 
sociation.  the  meeting  of  the  committee 
in  c.*iarge  of  the  Bureau  of  .Advertising 
of  the  .American  Newspaper  Publishers’ 
and  the  meeting  schecluled 


.Association, 
to  be  held  by  the  officials  of  the  .Associa¬ 
tion  of  National 


.Advertisers  with  i 
newspaper  publishers  for  the  purpewse 
trading  areas  by 


ntabiishing  new 
Batten  System. 

While  no  fight  is  known  to  exist  in 
the  ranks  of  A.  B.  C.,  there  are  sufficient 
rumbles  in  the  distance  to  make  this 
year’s  gathering  something 
mere  drab  routine. 

N'o  publisher. 


there’s  always  someone  coming  in  late.” 

“Listen,  girls:  Why  not  make  it  read 
‘at  8  o’clock,  sharp,’  and  have  them  put 
rhat  ‘sharp’  in  capital  letters?”* 

“They  won’t  do  that,  Nellie.  They 
won’t  capitalize  anything  unless  you  pay 
That’ll  be  the  for  it.” 

“Yes,  but  I  notice  the  boy  is  always 
‘Monster  around  the  first  of  the  month  sl>arf>  to 
?”  collect  for  the  paper!” 

Henrietta.”  “Well.  .  .  .  anyway.  ...  I  think  that 
write-up  is  just  fine,  Emma !  My.  I  don’t 
see  Ik)w  you  do  it!  I  think  it’s  just 
rmderful  for  a  person  to  be  able  to  write 
pieces  for  the  paper !” 

“Dh,  it  just  seems  to  come  natural  to 
me.  (ienevieve.” 

“Emma,  I've  often  wondered  why  you 

•e  all  your  time  to  journalism,  form  should  not  lx*  eliminated  the  rule 
you  could  make  just  lots  of  mentioned  in  the  connection  with  the  new 
Emma.  Don't  you,  girls’”  by-law  was  adopted,  permitting  the  con- 

‘Oh,  yes!  Emma  seems  to  be  gifted  tinuance  of  the  combimxl  statement. 

The  new  by-law  awl  rule  will  go  into 
we  mail  the  notice  effect  Jan.  1,  1929,  jirovided  the  bureau 
it  down  in  person,  at  the  general  c«)nvention  in  October  ai»- 
You  know  the  editor-in-chief,  don’t  you,  proves. 

Emma?”  It  has  been  decided  that  .serious 

“Yes.  I  was  in  to  see  him  last  spring,  speakers  will  be  barre<l  from  the  .A.B.C. 
.About  that  ‘Ode  to  a  IVainty  Daffodill’  annual  dinner  this  year.  There  will  be 
I  wrote.  He  was  awfully  sorry  they  nfithing  hut  light  entertainment  on  the 
couldn’t  use  it.”  program,  the  argument  Ix-ing  that  since 

“Well,  if  we  mail  it,  some  city  editor  this  is  a  Presidential  year  the  people 
is  liable  to  get  hold  of  it  and  put  our  will  be  fed  up  tm  public  speeches  and 
notice  way  inside  where  no  one  will  seo  will  prefer  music  with  their  meal. 

You  remember,  Henrietta,  they  did 

"'■-iTh"nk  we  appoim  a  cm-  "“"ST  ADVERTISES  HOOVER 

mittec,  Genevieve,  to  go  down  and  hand  William  Randolph  Hearst  is  contrib- 
it  to  the  editor  him.self.  You  know,  edi-  uting  a  series  of  full  page  advertisements 
tors  always  appreciate  personal  calls,  in  support  of  the  candidacy  of  Herbert 
don’t  they,  Emma?  We’ll  all  meet  here  ffoover.  They  are  being  published  in  all 
at  three  tomorrow  afternoon  and  go  down  his  newspapers.  Each  advertisement  is 
in  my  car.  Oh  dear.  Nellie.  I  wonder  slugged  “Contributed  by  a  friend  of  Mr. 
what  I  should  wear?”  Hoover.” 


.AVE  you  got  it  all  written  yet, 

Emma  ?” 

Well,  I’ve  just  jotted  down  something, 
more  than  but  I  don’t  know  whether  it’s  just  wl._. 
we  want.” 

so  far  as  is  known,  has  “Read  what  you’ve  got,  Emma.” 

_  _  _ y  opposed  to  the  new  “  ‘Big  Whist  Party.’ 

.\.M.-P.M.  rule  which  the  members  voted  headlines.  .  .  .” 
into  (iperation  by  mail  poll.  But  that  “Emma,  don’t  you  think 

.  -  .  -  W’hist  Party’  would  be  better 

“Yes,  that’s  a  gofxl  idea, 

“What  do  you  think,  (jenevieve?” 

“Really,  dear,  I  think  ‘monster’  is 
better.  It  sounds  so  sort  of  more  com-  wii 
pelling.  What’s  the  rest  of  it.  Emma?” 

“  ‘The  Jolly  Crowd  Whist  Club  is  plan¬ 
ning  a  monster.  .  . 

“If  we  have  ‘monster’  in  the  headlines, 
we  ought  to  have  something  else  in  the  Aon  t  giv 
story,  hadn’t  we?”  I  II  l^^* 

. . .  _ . .  “Why  not  just  put  ‘Jolly  Crowd  Wliist 

foute  lists  are  kept  on  file  in  the  offices  Party’  jn  the  headlines?” 

of  the  publications.  It  is  understood  some  _  “I  think  that’s  an  awful  good  sugges-  that  way 
Publishers  object  to  this  ruling  and  will  t'on,  Nellie:  don’t  you,  girls?  Then  the 
tiring  it  up  for  debate.  business  men  who  just  glance  over  the 

TTie  publicity  rules  of  the  bureau  will  headlines  ^will  know  just  who  is  giving 
>lio  come  up  for  consideration.  Some  the  party.” 

Pti)lishers  are  of  the  opinion  that  the  “Well,  I  don’t  know  about  that,  Hen- 
Present  publicity  rules  do  not  adequately  rietta.  Perhaps  we  hadn’t  ought  to  apical 
Prote't  members  against  unwarranted  too  strongly  to  the  business  men.  You 
"kI  unfair  use  of  data  obtained  in  the  remember  that  strange  man  who  came  to 
Iwrean’s  reports  when  used  in  publisher’s  our  last  party  and  tried  to  .sell  us  all  a 
xhertising.  new  sewing  machine?" 

,  At  Chicago  headquarters  of  A.  B.  C.  “A  es.  .  .  well.  .  .  Read  it  right  through, 
i|  was  reported  that  considerable  agita-  Emma  .and  we’ll  discuss  that  afterwards.” 

has  developed  among  publishers  for  “  ’The  Jolly  Crowd  Whist  Quh  is 
fraction  of  the  six  months  period  of  planning  a  monster’.  .  .  we  can  change 
oace  to  a  shorter  period  in  the  rule  pro-  that  if  we  want  to  ...  ‘a  monster  whist 
’j'ling  that  subscriptions  not  more  than  party  for  Thursday  night  at  8  o’clock  in 
months  in  arrears  be  counted  as  net  Liberty  Hall.  Everybody  is  invited.’  ” 

Pwl.  Some  publishers  have  expressed  the  “I  think  that’s  just  fine.  Emma  Only 
feire  that  the  period  be  cut  to  as  low  wouldn’t  it  be  better  to  sav  ‘promptly  at 
*  three  months.  Emit*  &  Pi’Bi.isher  S’  instead  of  just  8  o’clock?” 

**s  informed.  “That’s  right,  Henrietta.  Because 


liirection  is  obvious  since,  as  admitted 
hy  the  general  management,  it  will  affect 
ah-ersely  probably  two  per  cent  at  least 


W.  H.  Bryant 


W.  A.  Hart 


( 


Romances  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


Ran.  When  they  go  to  him  for  advice 
or  for  assignments,  or  to  report,  they 
never  address  him  as  “Mr.  Loiigaa’’ 
They  will  say :  “Well,  boss,  it  turned 
out"  so  and  so.  It  is  a  sort  of  mingling 
of  affection,  respect  and  of  acknowledg¬ 
ment  of  his  leadership,  for  he  is  a  "Iwsr 
sure  enough. 

A.  F.  Seested,  manager  of  the  Star 
until  his  death  recently,  said  of  Mr.  Lon- 
gan :  “He  can  get  more  work  out  of  a 
man  and  a  staff  of  men,  can  drive  them 
harder  and  make  them  like  it,  than  any 
other  man  I  ever  knew.  His  ability  to 
get  men  to  ct)-operate  with  him  and  do 
it  in  a  good  spirit,  amounts  to  positive 
genius.  His  men  know  he  is  pushing 
them  to  their  utmost,  but  they  know,  too, 
that  he  will  always  be  fair;  no  man  was 
ever  imposeel  upon  by  Mr.  Longan ;  he  is 
loyal  to  them,  exacts  no  more  from  them 
than  he  gives  himself,  and  every  last 
reporter  on  the  staff  is  eager  to  do  his 
best  for  the  Boss.” 

George  Longan  was  a  great  city  editor. 
When  the  health  of  Ralph  Stout,  man¬ 
aging  erlitor,  began  to  fail,  Mr.  Longan  be¬ 
came  news  editor  and  assistant  managing 
editor;  and  when  Mr.  Stout  died,  in  1926, 
Mr.  Longan  became  managing  editor. 

William  R.  Nelson,  founder  and  owner 
of  the  Star,  in  his  will  left  the  Star  in 
trust  to  his  widow  and  daughter,  and 
provided  that  after  they  were  both  dead 
the  Star  must  be  sold,  together  with  the 
balance  of  his  estate,  and  all  the  proceeds 
be  put  into  a  great  art  museum  for  the 
pe<jple  of  Kansas  City.  Mr.  Nelson  never 
even  thought  that  the  men  working  on 
the  Star  would  be  able  to  buy  the  plant, 
worth  $11,000,000.  His  will  provided 
that  it  should  be  sold  to  “the  best  bidder,” 
and  so,  when  his  daughter,  Mrs.  Irwin 
Kirkwood,  his  last  surviving  heir,  died  in 
1926,  there  was  real  public  concern  in 
Kansas  City  and  all  its  surrounding  ter¬ 
ritory,  as  to  who  would  get  the  paper. 

It  may  be  said,  without  exaggeration, 
that  there  was  real  rejoicing  in  the  Star's 
field  when  the  paper  was  bought  by  a 
co-operative  company  composed  of  90  of 
the  men  who  had  grown  up  on  the  Star, 
headed  by  Irwin  Kirkwood,  son-in-law 
of  Mr.  Nelson.  The  public  knew  then 
that  the  Star  would  be  continued  on  the 
same  lines  as  in  the  past. 

Newspaper  men  in  this  country  are 
familiar  with  the  financial  and  co-oper¬ 
ative  plan  by  which  the  workers  on  the 
Star  bought  the  plant  and  are  paying  for 
it ;  how  none  of  the  stock  can  ever  be 
owned  by  an  outsider ;  how  when  a  stock¬ 
holder  dies  or  quits  for  any  reason,  his 
stock  automatically  goes  back  to  the 
company  for  distribution  by  purchase  to 
stockholders  or  to  employes  who  wish  to 
become  stockholders ;  how  every  share  is 
common  stock,  with  a  vote  and  an  e(|ual 
share  in  the  profits ;  how  the  stockholders 
elect  a  directorate  of  seven  members 
ehiiKl  them  was  him  while  she  went  upstairs  with  the  who  name  the  president  and  manager  and 
was  they  could  message.  Once  within  the  house  Mrs.  executive  heads. 

Cudahy  could  iH>t  refuse  to  see  him.  She  When  Mr.  Kirkwood  died  in  1927  his 
1  said  of  George  ,  told  him  the  whole  story  from  start  to  stock  in  the  Star  went  to  the  stockhold- 
more  people  in  ’finish  and  then  he  emerged,  secretly  from  ers,  and  A.  F.  Seested  was  electerl  presi- 
?r  one  i)erson  in  the  back  door,  climbed  the  back  fence,  dent  and  general  manager  in  his  place, 
for  many  years  threaded  the  back  alley,  so  as  not  to  ex-  .Ml  through  the  two  and  one-half  years 
schools  and  as-  cite  the  suspicirxis  of  reporters  out  in  Mr.  Seested  held  that  position  Mr.  Lon- 
chools ;  and  one  front ;  returnecl  to  the  Star  office,  and,  gan  was  being  trained  to  take  that  par- 
l)ears  his  name,  as  quickly  as  the  story  could  be  written  ticular  place,  ami  when  Mr.  Seested  died 
a  leading  club  and  put  into  the  paper,  it  was  (m  the  recently  his  stock  was  absorbed  by  the 
author  of  “Par-  street,  in  an  extra,  the  whole  story,  and  other  stockholders  and  Mr.  Longan  was 
Lasy.”  that  has  the  biggest  beat  ever  known  in  newspaper  elected  president  and  general  manager, 
i.  and  was  the  history  in  Kansas  City  up  to  that  time.  The  Star’s  new  president  and  general 
^  city  council  in  Then  the  Star's  staff  of  reporters  ac-  manager  is  peculiarly  qualified  by  W' 


By  A.  B.  MacDONALD 


pEORGF  H.  LONGAN,  elected  last 
week  by  his  associates  on  the  Kansas 
City  Star  to  be-  presklent  and  general 
manager  of  the  Kan-as  City  .Star  Com¬ 
pany,  is  49  years  old.  He  l)egan  news- 
pai>er  work  when  he  was  IX  years  old.  as 
a  reporter  at  $4  a  week,  ami  in  31  years 
lias  climlied  up  to  be  the  largest  indi¬ 
vidual  stncklKilder  and  the  head  of  the 
co-operative  company  of  Star  employes 
that  is  paying  Sll.OilO.UHl  for  tlie  Kan-  . 

sas  City  Star.  h 

When  he  was  graduated  from  high  J 

school  in  Kansas  City  his  father  planned  % 

a  college  education  for  him.  but  he  had  A 

a  friend,  Dick  Lindsay,  who  was  manag-  JH 

ing  editfir  of  the  old  Kansas  City  Timfs.  ms 

and  Dick  painted  the  future  of  tiie  news- 
paiier  business  in  such  rosy  colors  that 
young  Longan  persuaded  his  father  to 
cancel  the  plans  for  college,  and  fieorge  Kg 

became  a  cub  repr)rter.  In  two  years  his  WC- 

.salary  had  grown  to  $12  a  week,  and  ^5-- 

then  the  Times  was  bought  hy  a  group 
of  iMiliticians,  who  jKit  Lindsay  and  his 
friends  out.  Lindsay  was  one  of  the  best 
newspaper  men  in  Missouri.  The  Star 
had  lieeii  eager  to  get  him.  and  without 
the  loss  of  a  day.  he  went  into  the  Star  K 

office  as  staff  correspondent  and  later  as  K 

its  Washington  correspondent.  Lindsay  P 

took  with  him  from  the  Times  to  the  1 

Star.  Charlie  Blakesley,  who  for  years,  | 

until  his  death,  wrote  the  “Starbeams”  ‘ 

column ;  Dante  Barton,  editorial  writer, 
and  George  1-ongan,  who  became  assist¬ 
ant  telegraph  editor  uixler  Henry  Schott. 

Within  a  year  the  men  w1h»  had  liought 
the  Times  and  tried  to  edit  it  with  poli¬ 
ticians  instead  of  with  newspajK-r  men. 
got  tired  of  pouring  money  into  it.  and 
Mr.  Nelson,  of  the  Star,  bought  it  for 
its  .\s.sociated  Press  memliership;  made 
it  the  morning  edition  of  the  Star,  and 
l^THigan  became  its  night  telegraph  editor. 

Within  two  years  he  was  made  telegrajJi 
editor  of  lioth  the  Star  and  the  Times, 
and  three  years  later  he  became  city- 
editor  of  the  Star. 

One  thing  a  good  newspaper  reinirter 
resents,  above  all  else,  and  tliat  is  the 
placing  over  him  of  a  city  editor  who  i 

has  not  climbed  into  that  place  through 
his  own  experience  and  merit  as  a  re- 
porter.  How  can  a  man  handle  a  staff  of 
reporters  and  gauge  rightly  their  abilities,  ‘ 
aitd  rejoice  with  them  in  their  beats  and 
scoops  and  triumphs,  and  sympathize 
•with  them  in  their  disappointments  unless 
he  has  been  a  successful  reporter  himself?  ' 

.\nd  so.  there  was  much  grumbling  in 
the  staff  of  high-class  reporters  on  the 
Star  when  this  young  man  who,  had  been  ” 

two  years  a  cub  reporter  on  a  failing 
I>a|)er,  was  brought  down  from  the  tele¬ 
graph  desk  and  placed  over  them.  sprcially  drawn  for  Kmro*  &  Pi'ii.iSHF.t  by  Sfymour  Marcus 

But  Longan  was  city  editor  only  a 
month  when  there  broke  the  biggest  news  street  from  it  sti 
story,  from  a  sensati.rtial  viewpoint,  that  jers  staring  in  dc 
Kansas  City  ever  knew.  Old  newspaper  knowing  th 

men.  everywhere  will  recall  the  Jack  a  great  storv,  but  wh 
Cudahy-Jerry  Lillis  story;  how  Jack  not  learn 
Cudahy,  son  of  the  millifmaire  meat  Now  it  has  alwavs 

I«cker,  came  unexi^ctedly  home  one  i kni. 
night  and  found  Lillis,  a  rich  young  Kansas  City  than  any 
bachelor  and  banker,  with  the  young  .u„  w;.  father 

and  beautiful  Mrs.  Cudahy;  how  Cudahy  ^  nrincinal  in  the  ou 
called  in  his  gardner  to  help  l.Kk  the  sisunt  s^ierintendent 
doors,  ti^  Lilhs  up  with  ropes  and  ,he  big  public  sch. 

mutilate  him  with  a  knife;  how  Mrs.  His  mother  was  alv 
Cudahy  rushed  to  her  upstairs  bedroom  ^.„n,an.  a  public  spea 
and  telephoned  the  police,  who  came,  ijamentarv  Ijw  Ma^ 
dwr.  rescued  Lillis  and  ^^ne  thrt^h  20 ‘ed 
rushed  him  to  a  hospital.  f.rst  woman  elected  t 

That  all  happened  late  at  night,  in  an  Kansas  City,  and  a 
outlying  police  district,  and  rumors  of  it  she  died  3  years  ago. 

did  not  filter  into  the  newspaper  olfiecs  Longan  knew  Mrs.  Cudahy,  and  when  that  d 
until  next  morning.  Then  the  pafiers  sent  none  of  the  reporters  could  break  through  offices 
all  their  best  rejwrters  out.  for  all  the  the  wall  of  silence  ainl  .secrecy  that  Longa 
actors  in  this  tragedy  moved  in  the  high-  shrouded  the  Cudahy  home  and  tragedy,  iwrter 
est  society;  but  the  reporters  found  the  he  called  her  by  telephone  and  talked  the  St 
bars  up  everywhere;  no  one  wcxild  talk,  with  her.  She  declined  to  see  him,  but  Boss." 

The  big  Cudahy  house  was  blank  as  a  he  went  to  the  house.  an.\how,  rang  the  said  » 
stone  wall,  all  doors  locked,  ainl  across  bell,  and  when  the  makl  answered  he  it  is  k 


GEORGE  B.  LONGAN 


President  and  General  Manager, 
Kansas  Ci&  Star 
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Greater  Volume  and  Gain  in 

National  and  Local  Advertising 

than  any  other  New  York  Morning 
NEWSPAPER  of  STANDARD  SIZE 


In  NINK  months  this  year  The  New  York  Times  piihlished: 

5,095,709  agate  lines  of  NATIONAL  advertising 
12,611,146  agate  lines  of  L  O  C  A  L  advertising 

The  Times  gain  in  NATIONAL  advertising  over  the  corresponding 
period  of  1927  was  305,382  lines — more  than  twice  the  gain  of  any  other 
New  York  morning  newspaper  of  standard  size. 

The  Times  gain  in  LOCAL  advertising  over  the  corresponding  period 
of  1927  was  334,809  lines — nearly  twice  the  gain  of  any  other  New  York 
morning  newspaper  of  standard  size.  , 

The  Times  published  306,382  more  lines  of  NATIONAL  advertising 
than  any  other  New  York  newspaper  and  334,809  lines  more  LOCAL 
advertising  than  any  other  newspaper. 

Exceptional  care  is  exercised  in  The  Times 
censorship  of  its  advertising  columns. 

J^ptu  fork  ®tmf0 

The  New  York  Times  reported  for  the  six  months  ended  September  30,  an 
average  net  paid  sale  weekdays  of  418,687  copies;  Sundays,  697,337.  The  gain 
over  the  corresponding  six  months  of  1927  was  2SJ887  weekdays;  40,999 
Sundays. 

New  high  record  sales;  weekdays,  464,880  copies  on  October  16;  Sundays 
743,134  on  October  14. 
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ILLINOIS  GROUP  NOMINATES  FOUR 
NOTED  EDITORS  FOR  HALL  OF  FAME 

C.  S.  Conger  Elected  President  at  Urbana  Convention — Resolti- 
tion  Passed  Affirming  Right  of  Papers  to  Criticize  Incom¬ 
petent  Judges — Ask  Jury  Trial  for  Contempt 


■yiCTOR  F.  LAWSON,  former  pub- 
’  lisher  of  the  Chicago  Daily  News; 
Joseph  .Medill,  former  editor  of  the 
Chicago  Tribune;  Owen  Lovejoy,  Alton, 
and  Henry  Clendenin,  formerly  of  the 
Springfield  (111.)  Register,  M  deceased, 
were  chosen  as  initial  nominees  for  the 
Illinois  Editors’  Hall  of  Fame  at  the 
University  of  Illinois  school  of  journal¬ 
ism  at  the  ^rd  annual  convention  of  the 
Illinois  Press  .Association  in  Urbana  last 
week. 

The  selection  were  made  as  recognition 
of  the  outstanding  qualities  of  these  men 
as  editors  in  their  respective  generations 
and  bronze  busts  of  each  will  be  made 
and  placed  in  the  hall.  The  idea  was 
originated  by  the  Illinois  Southern  Edi¬ 
torial  Association  and  presented  to  the 
state  organization  last  year.  L.  M.  Wo(^, 
Flora,  originator  of  the  idea,  is  chair¬ 
man  of  the  c<jmmittee  making  the  selec- 
tkni  ami  memlx-rs  aiding  him  were:  \V. 
\\ .  LfK)mis,  I^Grange ;  H.  L.  Willjam- 
son,  Springfield ;  Prof.  I^wrence  W. 
Murphy,  acting  director  of  the  Univer¬ 
sity  school  of  jounialism ;  and  J.  E. 
Dertinger,  HushneU  Record.  Mr.  VVood 
was  nominated  for  the  committee  to  serve 
next  year;  A.  L  Howen,  Springfield,  for 
the  next  two  years;  Mr.  Dertinger  the 
next  three  years  and  W.  C.  Rush,  the 
next  four  years. 

Recommended  for  the  hall  next  year 
arc;  N.  H.  Wheeler,  Quincy  Whig:  E. 
A.  Snively,  Springfield ;  D.  \V.  Rarkley, 
Fairfield,  and  W.  ().  Davis,  Rloomington. 

C.  S.  Conger,  editor  of  the  White 
County  Democrat,  Carmi,  was  elected 
president  of  the  association ;  Jerry  Scott, 
Wyoming  Post-Herald,  re-elected  treas¬ 
urer;  H.  L.  Williamson,  publisher  of  the 
United  Stales  Publisher,  Springfield,  was 
re-named  secretary.  Vice  presidents  are ; 
J.  E.  Dertinger,  Rushnell  Record;  B.  W. 
Jarvis,  Troy  Call;  aixl  Harold  Stevins, 
Paxton  Daily  Record. 

The  Ploominglrm  Pantagraph  won  first 
place  in  the  contest  for  the  best  daily 
newspaper;  .Moline  Dispatch,  second;  and 
Decatur  Herald,  third.  Honorable  men¬ 
tion  was  given  the  Damille  Commercial- 
Ne7(‘s:  .Sterling  Gasetic;  Centralia  Sen¬ 
tinel  and  Antioch  Daily  .\'ews.  In  the 
weekly  field  the  Hari'ard  Herald  won 
first  tilace,  the  Tri-County  Press,  Polo, 
second,  and  the  Aledo  Times-Record, 
third. 

Beneficial  effects  of  mergers,  the  war 
against  free  publicity,  relations  of  the 
press  with  the  courts,  and  newspaper 
camiiaigns  for  civic  reform  in  communi¬ 
ties  wh<-re  undaunted  leadership  is  neces¬ 
sary  to  combat  vicious  usurpation  of 
governmental  offices  by  corrupt  powers, 
were  principal  themes  of  the  convention 
which  attracted  more  than  300  editors 
of  dailies  and  weeklies  throughout  the 
state. 

The  cause  of  the  small  paper,  the  daily 
and  weekly,  was  eloquently  plead  1^ 
Erwin  Funk.  Rogers,  .Ark.,  president  of 
the  National  Editorial  .Association  who 
explained  the  organization's  slogan  this 
year — “Rotter  Citizens  through  Better 
Newspapers.” 

“Too  long,"  he  said,  “has  the  country- 
weekly  and  the  small  town  daily  hidden 
their  light  under  the  hill  and  allowed 
the  metroiwlitan  daily,  the  magazine  and 
trade  publication  to  enjoy  the  full  glare 
of  the  spotlight  and  publicity.  -And  also 
with  that  publicity,  entirely  too  large  a 
share  of  the  accompanying  financial  bene¬ 
fits.”  He  recounted  the  proud  history  of 
the  N.  E.  A.  in  its  43  years’  existence 
and  summarized  the  association’s  co¬ 
operative  program  for  the  current  year. 

The  story  of  the  press  fight  against 
corruption,  political  irregularities  and 
with  the  courts  was  relat^  by  Carl  C. 
Magee,  Oklahoma  City  News;  Boyd  F. 
Gurley,  Indianapolis  Times,  winner  of  the 


■Pulitzer  prize  for  his  i»per  last  year ; 
(ieorge  R.  Dale,  Muncie  (Ind.)  Post- 
Democrat;  and  W.  J.  Smith,  former 
owner  of  the  Waukegan  Sun.  A.  T. 
.Spivey,  Cast  .St.  Louis  Journal,  scheduled 
to  give  an  address  upon  “Thou  Shalt  Not 
Judge  in  This  District”  was  forced  to 
cancel  his  appearance. 

The  convention’s  reaction  to  the  re¬ 
cital  of  conflicts  between  press  and 
judiciary  in  the  program  talks  was  shown 
in  a  resolution  adopted  which  declared : 
“The  Illinois  Press  Association  recog¬ 
nizes  the  necessity  of  maintenance  of  the 
dignity  and  authority  of  our  courts.  We 
realize  that  the  esteem  in  which  our 
courts  are  held  largely  depends  upon  the 
judges  who  preside.  They  must  so  con- 
d)ict  themselves  by  aloofness  from  poli¬ 
tics,  complete  impartiality  and  firm 
dignity  that  they  earn  for  their  courts 
the  public  respect  essential  to  their  ef¬ 
fectiveness.  \Ve  call  upon  our  members 
to  develop  that  high  ethical  regard  for 
our  judicial  system  which  will  make 
honorable  courts  immune  from  newspaper 
baiting.  We  fail  to  rect^gnizg  the  in¬ 
fallibility  of  judges.  We  realize  that 
they  are  but  men.  Rut  we  congratulate 
our  jtidges  that  so  few  of  them  are  proper 
subjects  for  newspaper  criticism.  We 
stand  firmly  for  the  doctrine  of  the 
freedom  of  the  press  and  insist  upon 
the  right  of  newspapers  to  criticize  fairly 
the  conduct  of  judges  at  such  time  as 
will  not  properly  effect  the  outcome  of 
nending  cases.  We  recognize  that  there 
is  an  uncertain  line  where  the  freedom 
of  the  jtress  ends  and  the  right  of  the 
court  to  punish  for  contempt  begins.  We 
feel  that  public  sentiment  should  require 
of  both  newspar>ers  and  courts  great 
re.straint  in  adjusting  the  difficult  prob¬ 
lems  of  proper  respect  for  the  courts 
with  due  regard  for  maintaining  the  free¬ 
dom  of  the  press. 

“\N'e  believe  that  corrupt  or  grossly 
incompetent  judges  are  proper  subject  for 
newspaper  criticism.  We  respectfully  ex¬ 
press  the  opinion  that  judges  should  be 
required  to  disqualify  themselves  to  sit 
in  cases  where  publication  has  incensed 
the  presiding  judge.  If  a  contempt  has 
been  committed  it  is  against  the  court 
as  a  court  and  not  against  the  judge. 
Such  publications  as  are  directed  against 
a  judge  should  be  dealt  with  as  libel  and 
not  as  contempt. 

“We  express  the  opinion  that  courts 
shoukl  he  loath  to  refuse  those  charged 
with  contempt  a  trial  by  jury. 

“We  cannot  resist  the  belief  that  the 
safety  of  our  judicial  system  and  the  free¬ 
dom  of  the  press  to  criticize  legitimately 
both,  will  be  made  more  secure  by  a  re¬ 
turn  to  the  common  law  systems  of  re¬ 
garding  contempt  as  a  crime  subject  to 
indictment  (or  presentment)  and  a  jury 
trial,  surrounded  by  all  the  safeguards 
of  ordinary  criminal  trials,  except  in 
cases  of  contempt  committed  in  presence 
of  the  court.  We  recognize  that  the 
issues  involved  in  the  foregoing  problem 
have  many  angles  to  be  approached  cau¬ 
tiously  and  solved  with  sanity  and 
restraint  in  the  interests  of  our  common 
democracy.” 

George  C  Cramer,  Prof.  I^wrence  W. 
Murphy  and  W.  J.  Smith  were  the  mem¬ 
bers  of  the  resolution  committee  and  Carl 
Magee,  Boyd  Gurley  and  George  R.  Dale 
acted  as  an  advisory  council  to  the  group 
in  outlining  the  text  of  the  resolution. 

G.  C.  Terry,  Tri-Countv  Press.  Polo, 
disctissed  factors  which  make  up  a  weekly 
and  discussed  points  which  he  would  con¬ 
sider  in  "Judging  the  Excellence  of  a 
Weekly  Newsnaper.’ 

Willis  T.  .Abbott,  contributing  editor  of 
the  Christian  .Science  .Monitor,  blamed 
decadence  of  brilliancy  in  present-day 
journalism  to  the  disappearance  of  the 
^itor  who  owns  his  own  newspaper.  “It 
is  probable  we  are  passing  through  a 
transition  stage  in  journalism,”  he  said. 


“The  newspaper  business  like  every  ot^r 
form  of  commercial  activity,  is  being 
systematized  and  stabilized.  The  old 
era  of  brilliant  and  impoverished  Rohemi- 
anism  has  passed  forever,  though  it  is  a 
pity  that  in  discarding  the  Bohemianism 
we  could  not  have  salvaged  some  of  the 
brilliancy.” 

Editors,  he  pointed  out,  are  being 
forced  into  the  status  of  mere  hired  men, 
explaining  that  capital  is  always  timid 
and  the  capitalistic  newspaper  especially 
so.  As  a  result,  he  said,  the  most  pros¬ 
perous  papers  are  carefully  worded  to 
give  offense  to  no  one. 

.Advertising  standards  are  higher  than 
editorial  standards  on  most  newspaper, 
Mr.  Abbott  declared,  adding  “harmful 
medical  advertising  is  barred  and  copy 
is  carefully  edited  with  anything  that 
might  be  misleading  excluded.  But 
seldom  do  you  find  newspaper  boasting 
of  their  editorial  policy  or  ethical 
standards.” 

Irl  H.  Marshall,  jxiblisher  of  the  .Af¬ 
filiated  Newspapers,  a  chain  of  23  Illinois 
publications,  discussing  the  publicity  evil 
jdaced  blame  for  the  situation  upon  the 
publishers  themselves. 

“If  I  were  to  ask  you  who  is  the  pub¬ 
lisher’s  greatest  enemy,  if  you  knew  the 
facts.  I’m  sure  you  would  all  answer 
— the  free  publicity  expert.  Some  of  us 
wonder  why  we  don’t  get  more  national 
advertising.  There  are  of  course  numer¬ 
ous  reasons,  but  one  big  reason  is  that 
an  advertiser  won’t  pay  for  what  he  can 
uet  or  what  someone  makes  him  believe 
he  is  getting,  free. 

“Today  I  believe  the  number  of  news¬ 
papers  which  publish  this  free  material 
is  omstantly  decreasing.  But  is  this  small 
number  which  furnishes  the  clippings  for 
these  experts  to  show  the  advertisers  that 
keep  their  monthly  fee  forthcoming  and 
prevent  this  money  from  being  spent  in 
legitimate  advertising  space. 

“I  have  callcfl  these  experts  parasites 
on  the  newspaper  industry.  1  fear  I  am 
too  harsh.  We  don’t  blame  the  tick  for 
sticking  to  the  <log  so  long  as  the  dog 


doesn’t  scratch  it  off.  We  blame  the 
dog  for  not  scratching.  Now  isn’t  it 
the  publisher’s  move  to  scratch?” 

Consolidations,  particularly  among 
small  newspapers,  have  made  for  better 
newspapers  “through  the  fade-out  of  the 
weak  sisters,”  and  were  urged  as  a  means 
of  better  serving  the  communities  in 
which  they  exist  by  Walter  M.  Harrison, 
president  of  the  American  Society  of 
Newspaper  Editors  and  managing  ^itor 
of  the  Oklahoma  City  Oklahoman  and 
T  itnes. 

'The  public  "cannot  be  kidded  long”  by 
publishers  who  attempt  to  issue  both  Rf. 
publican  and  Democratic  newspapers  un¬ 
der  one  ownership  as  is  being  done  in 
several  cities  following  mergers,  iMr, 
Harrison  said. 

Urging  an  independent  political  attitude 
for  newspapers,  he  declared  that  “the 
quicker  the  body  and  soul  tie-up  of  a 
newspaper  and  party  are  eliminated  the 
sooner  will  the  American  public  selea 
city,  state  and  national  officers  with  a 
modicum  of  intelligence.” 

Touching  upon  free  publicity  Mr 
Harrison  said :  | 

“.As  an  editor  I  resent  publicity  cam-  | 
paigns  conducted  for  big  advertisers  by  j 
the  ethical  agencies.  I  consider  their  I 
efforts  as  duress  regardless  of  wliether  I 
they  refrain  from  mentioning  the  adver- 1 
tising  they  are  placing.” 

.\t  the  annual  banquet,  C.  S.  Conger 
presided  and  prominent  guests  were  in¬ 
troduced.  W.  M.  Harrison  was  princi¬ 
pal  speaker,  his  subject  being  “The  Pro¬ 
fession  and  Its  Critics.”  A  (lancing  party  j 
concluded  the  evening.  The  afternoon  of 
the  final  day  the  editors  were  gue.sts  of 
the  University  of  Illinois  and  saw  the 
mini  defeat  Coe,  31  to  0. 


EDITS  WEEKLY  50  YEARS 

Charles  Honeywell  is  receiving  con¬ 
gratulations  on  the  .“iOth  anniversary  of 
his  editorship  of  the  Wilson  (N.  Y.) 
.Star.  He  founded  the  paper  and  has 
been  its  only  editor  and  publi.sher. 


In  New  Haven-’ 

A  Highly  Responsive  Market 

The  Register- 

blankets  the  field 

New  Haven  is  one  of  the  most  representative 
cities  in  New  England.  It  has  a  cosmopolitan 
population — it  is  the  most  widely  known  seat 
of  education  in  the  East — it  is  a  manufacturing 
center  of  great  importance — its  industries  are 
widely  diversified. 

The  Register  is  widely  known  and  com¬ 
mended  for  its  news  excellence  and  strong 
editorial  policy — it  is  a  member  of  the  Asso¬ 
ciated  Press  and  the  North  American  Alliance 
— has  the  cream  of  the  country’s  comics — best 
special  features  and  cartoons — and  a  highly 
trained  news  gathering  organization. 

Circulation  Ca  Copie* 

Over  Net  Paid 

Member  of  100.000  Croup  of  .Ameriran  Cities 
Only  Evening  and  Sunday  Ataociated  Prea*  Newapaper  in  New  Haven 
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NEW  Friends  ^  plus 

^80,000  worth  of 
Advertising  Business 
in  14  months 


The  Briggs  staff  recently  completed  its  work  for  South  Texas’ 
greatest  newspaper,  the  San  Antonio  Elxpress. 

The  job  cut  out  for  the  Briggs  Organization  was  that  of 
securing  advertising  representation  for  this  special  number.  A 
thorough  study  of  the  situation  was  made  and  two  Black  and 
White  special  Editions  were  prepared,  sold  and  printed. 
Eighty  thousand  dollars  worth  of  business  was  secured  and 
new  friends-in-advertising  were  made.  TTien,  too,  these  Edi¬ 
tions  proved  to  be  real  booster- Builders  for  the  City  of 
San  Antonio. 

At  no  extra  cost  to  you,  the  Briggs  Organization  can  in¬ 
crease  your  Local  Display  volume  300,000  or  more  lines 
annually.  An  inquiry  from  you  will  bring  our  detailed  plan 
of  Special  Feature  Numbers  in  Rotogravure  or  Black  and 
White  or  Feature  Pages. 

Ask  any  A.  N.  P.  member  about  us. 


Your  Paper’s  Lineage 
Can  Be  Increased 

PLAN  NOW  FOR  1929 


In  your  trade  area  there  are 
hundreds  of  non-advertisers 
who  could  help  advertise 
their  City  and  trade  territory 
by  taking  space  in  a  Special 
Number  properly  prepared. 

What  our  experienced  sales 
staff  has  just  done  for  the 
San  Antonio  Express  and 
others,  it  can  do  for  you. 

You  may  write  or  wire  us 
for  particulars  without  obliga¬ 
tion  on  your  part. 


Ask  Dun  or  Bradstreet  About  Our  Responsibility 

Thos,  W.  Briggs  Co. 


Columbian  Mutual  Tower  Bldg. 


Nv«r  York  Office  Suite  1908  Paramount  Bldf. 
Chicafo  Office  Suite  516  Evening  Poet  Bldf. 
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PUBLIC  GETTING  TOO  MUCH  OPINION 
TOO  FEW  FACTS  TRACY  DECLARES 

Dailies  Repeatedly  Telling  Readers  What  Side  to  Take  on  Poli¬ 
tical  Issues  While  Giving  Facts  of  Situation  Only  Once, 
Editorial  Writer  States — Says  Influence  Waning 


The  smaller  newspapers,  especially  the 
weeklies,  are  far  mrire  independent  and 
far  more  closely  in  touch  with  popular 
sentiment  than 
big  dailies,  M. 
E.  Tracy,  edi¬ 
torial  cfdumnist 
for  S  c  r  f  p  p  s- 
Howard  News- 
jjapers,  wrote 
recently  in  a  let¬ 
ter  to  G.  B. 
Parker,  oditor- 
in-chief  of  the 
Scripps  -  Howard 
group,  summ  i  n  g 
up  his  reaction 
on  the  relation 
of  newspapers  to 
the  present  poli¬ 
tical  campaign. 
The  letter  was  written  by  Tracy  at 
Parker's  request,  after  a  conversation  be¬ 
tween  the  editor-in-chief  and  the  column¬ 
ist,  and  sent  to  all  Scripps-Howard  edi¬ 
tors. 

The  popular  belief  that  the  modern 
newspaper  prints  more  news  and  less  edi¬ 
torial  comment  than  the  daily  of  other 
years  is  not  shared  by  the  columnist. 

“It  is  a  curious  fact,”  he  says,  “that  in 
this  day  of  expanded  news  service  and 
increased  facilities,  the  public  should  be 
getting  rather  less  information  by  com¬ 
parison  than  ever  before,  and  rather  more 
‘viewpoint.’  ” 

Tracy  also  thinks  modern  dailies 
crusade  too  much  and  that  readers  place 
them  in  the  same  classification  with  Billy 
Sunday  and  the  Anti-Saloon  League. 
The  letter  follows ; 

“With  reference  to  newspapers,  politics 
and  public  interest  about  which  we  talked 
Yesterday,  I  have  been  very  much  in¬ 
terested  in  following  the  drift  in  those 
sections  of  the  country  where  a  mani¬ 
fest  shift  of  sentiment  is  taking  place, 
particularly  in  the  South. 

“Here  most  of  the  great  dailies  are 
standing  pat,  supporting  the  Democratic 
candidate,  just  as  they  have  done  for 
the  last  fifty  years,  while  a  majority  of 
the  weeklies  have  changed.  I  cannot  help 
wondering  why  this  should  be  so,  yet 
as  I  think  the  matter  over,  it  seems  to 
me  to  illustrate  a  prevailing  habit  of 
thought  in  American  journalism.  The 
smaller  newspapers,  especially  weeklies, 
strike  me  as  far  more  independent  and 
far  more  closely  in  touch  with  popular 
sentiment  than  big  dailies.  I  remember 
very  few  of  the  latter  changing  politics, 
except  as  they  change  ownership,  during 
the  last  twenty-five  years. 

“.Although  claiming  to  be  independent, 
and  constantly  calling  on  the  public  to  be 
independent,  they  appear  absolutely  rigid 
in  their  partisan  allegiance.  I  cannot 
help  believing  that  this  has  lost  them 
influence  with  the  public,  that  their 
opinions  are  discounted  because  people 
are  perfectly  well  aware  of  what  side 
thev  are  going  to  take  beforehand. 

“It  also  strikes  me  that  the  larger 
dailies  have  overestimated  popular  in¬ 
formation  and  underestimated  poinilar  in¬ 
telligence.  In  the  editorial  column,  they 
repeat  ideas  day  after  day  in  order  to 
get  them  over.  In  the  news  columns, 
when  they  have  told  a  thing  once,  they 
forget  it.  The  public  is  thus  saturated 
with  opinions,  but  merely  spattered  with 
knowledge. 

“Take  the  McNary-Haugen  bill,  for 
instance — ^the  public  has  been  told  which 
side  it  ought  to  take  a  thousand  times, 
but  the  bill  itself  has  not  been  explained 
more  than  two  or  three  times.  If  it 
requires  constant  repetition  to  express 
an  opinion,  why  doesn’t  it  require  con¬ 
stant  repetition  to  convey  information? 

“It  seems  to  me  that  big  dailies  are 
obsessed  with  the  notion  of  never  allud¬ 
ing  to  a  story,  no  matter  how  com¬ 
plicated  that  story  may  be,  after  it  has 


been  told  once.  They  expect  the  public 
to  get  a  clear  idea  of  the  most  com¬ 
plicated  and  technical  situation  with  one 
telling.  The  public  does  not  and  cannot. 
The  result  is  a  general  feeling  that  the 
newspapers  are  devoting  much  more  time 
to  providing  opinions  than  stating  facts. 

“I  believe  the  first  and  most  important 
business  of  the  newspaper  is  news,  and 
that  if  one  phase  of  its  activities  de¬ 
serves  more  emphasis  than  another,  it  is 
ordinary,  straightforward  reporting. 
While  the  press  may  be  responsible  for 
exjK>sing  and  correcting  corruption,  while 
crusades  may  be  legitimate  and  reforms 
essential  in  its  service,  I  think  that  that 
aspect  of  its  work  not  only  can  be  over- 
<l(jne,  but  has  been  overdone. 

‘•Yf)U  knf)W  what  the  press  thinks  of 
crusaders  and  reformers  in  general.  In 
my  judgment  the  public  thinks  exactly 
the  same,  except  that  it  includes  the 
press. 

“To  a  measurable  extent,  I  believe  that 
American  newspapers,  especially  the 
larger  ones,  have  acquired  a  standing  in 
public  opinion  somewhat  similar  to  that 
of  the  Anti-Saloon  League  the  Associa¬ 
tion  against  the  Eighteenth  Amendment, 
the  W.  C.  T.  U.,  the  Lord’s  Day  Al¬ 
liance  and  Billy  Sunday. 

“Their  editorial  attitude  has  not  only 
become  a  monotonous  drool,  but  in  many 
instances  they  deliberately  select  or  color 
news  to  back  it  up. 

“Listening  to  people  talk  when  they  do 
not  know  it  I  get  no  impression  so 
strongly  as  a  general  l)elief  in  the  un¬ 
reliability  of  newspapers  where  their 
prejudices  are  involved.  They  seem  to 
regard  them  as  special  jileaders,  who  arc 
out  to  win  their  case  at  any  cost,  who  can 
be  excused  for  their  zeal  and  enthusiasm, 
but  who  are  not  to  be  trusted  too  im- 
plicity  for  the  same  reason. 

“I  kiviw  of  no  reason  why  a  great 
newspaper  should  permit  itself  to  be  dom¬ 
inated  by  partisanship,  why  it  should 
not  be  just  as  impersonal  in  discussing 
political  affairs,  as  business,  or  scientific 
affairs.  .As  a  matter  of  fact,  I  do  not  be¬ 
lieve  the  public  will  ever  get  the  con¬ 
ception  that  government  is  a  science, 
which  it  certainly  is.  and  calls  for  sci¬ 
entific  training,  until  newspapers  approach 
it  from  a  very  different  angle.” 


AIDING  TOY  FUND 

Buffalo  Times  is  sponsoring  a  Hal¬ 
lowe’en  carnival  to  be  held  for  the  bene¬ 
fit  of  a  Christmas  toy  and  cheer  fund  in 
that  city.  I^st  year  the  Times  and  the 
-Allied  Toy  b'und  cleared  more  than  $10,- 
000. 


THE 

RESTORE 

PLAN 

— ^prevents  t3rpe 
metal  troubles  by 
tbe  laboratory 
method  of 
anticipating  it! 

Linotype  Intertype 

Stereotjtpe 

Monotype  Thompson 

BOOKLET  ON  REQUEST 

Merchant  &  Evans  Co. 

PHILADELPHIA 

Maaufacturara  of  Spartaa  Tjrp*  Matab 
Stock  in  PriMipol  CitiM 


HANKOW  PUBLISHER  HERE 


Bruno  Srhwartz,  formerly  of  New 
York  City,  who  for  the  past  five 
years  has  been  editor  and  publisher 
of  the  Hankow  Herald.  Hankow, 
China.  During  the  Communist 
troubles.  Mr.  Schwartz's  plant  was 
mohhed  and  he  was  nearly  killed. 
Mr.  Schwartz  was  in  a  hospital  fur 
about  four  months  following  the 
raid.  He  will  stay  in  America  for 
three  weeks. 


NEW  NORRISTOWN  M.  E. 

Walter  J.  Robinson,  for  four  years 
social  advertising  representative  of  the 
Norristmtm  (Pa.)  Register,  has  become 
managing  editor  of  that  paper.  Joseph 
R.  Harper  is  the  new  as.sociate  editor. 
Mr.  Robinson  succeeds  E.  R.  Roth,  who 
joined  the  Philadelphia  Public  Ledger. 


NEW  SHOPPING  PAPER 


Lowell  (Mass.)  Shop-O-Gram  LauacksJ 
— No  Effect  on  Dailies 

The  Lou'ell  (Mass.)  Shop-o-Gram,  i 
weekly  18- page  tabloid,  has  made  hs 
appearance  as  the  official  publication  of 
the  merchant’s  division  of  the  chamber 
of  commerce.  Elbert  J.  Gjlmorc,  of  the 
Bon  Marche  store,  is  chairman  of  this 
division,  which  is  underwriting  the 
publication  for  12  weeks  as  an  ex[x,rimem 
in  an  effort  to  increase  suburban  patron¬ 
age  of  local  stores.  With  the  printing  of  I 
the  first  issue,  Henry  L.  Mulcahy, 
publisher  who  started  The  SuJmrlm 
Shopper  as  an  individual  entertsrise  two! 
months  previously,  announced  the  suspen¬ 
sion  of  his  weekly  activities. 

W.  G.  Spence,  general  manager  of  the 
Lo7vcII  Coiirier-Citisen  and  Leader,  de. 
dared  the  Shop-o-Gram’s  distrilmtion  is 
by  mail  beyond  the  dailies’  circulation 
area. 

“W  e  do  not  think  this  publication  has 
caused  any  reduction  of  space  as  ytt. 
and  we  look  upon  the  venture  as  an  ex¬ 
periment  as  do  several  of  the  merchants 
who  are  backing  it,”  he  said.  “We  un¬ 
derstand  that  the  present  arrangement  is 
limited  to  a  twelve-week  tryout.  It  is 
to<i  early  yet  to  give  any  opinion  as  to 
what  results  it  will  bring  to  the  mer¬ 
chants  or  whether  it  will  affect  news¬ 
paper  advertising.” 

CHANGES  STOCK  STRUCTURE 

Buffalo  Courier  and  Express  has  in¬ 
creased  its  capital  from  1,000  shares  of 
no  par  to  8,000  shares  of  no  par.  N’o 
change  in  ownership  or  policy  is  involved 
in  the  new  financial  structure.  W’illiam 
J.  Conners,  Jr.,  is  publisher. 


P.  F.  HAUPERT  ILL 

P.  F.  Haupert,  of  the  Associated  Press, 
who  has  been  on  the  W^ashington  staff  for 
ten  years  and  with  Governor  Smith  since 
his  nomination,  has  gone  to  .Saranac 
I^ke,  \.  Y.,  for  several  months  to  re¬ 
cover  his  health. 


While  Newspaper 

Advertising  Generally 

Shows  Linage  Losses 

KNIGHT  Clientele 

Show 

Linage 

INCREASES 


May  we  explain  personally 
Knight  method  of  ■  linage 
building?  Write  for  details. 


Emerson  B.  Knight,  Inc. 


225  N.  New  Jersey  Street 
Indianapolis,  Indiana 


Editor  &  Publisher  and  The  Fourth  Estate 


for  October  20,  1928 


15 


r 


All  Roads  Lead  to 

BUFFALO 

• 

As  the  fleets  of  speedy  trucks  carrying  The  Buffalo  Evening  News  dash  out  of  the 
city,  they  meet  the  suburbanite  journeying  to  Buffalo  to  shop  on  Main  Street 
— the  Main  Street  of  a  million  people  who  reside  in  a  small  area  in  Western 
New  York.  That  is  why  business  is  invariably  good  in  Buffalo.  Every  day  over 
156,000  families  receive  The  Buffalo  Evening  News  delivered  to  their  homes. 

They  read  the  message  of  the  stores  and  the  national  advertisers  —  and  they 
respond  promptly.  That  is  why  so  many  advertisers  rely  exclusively  on  the 

Buffalo  Evening  News 

EDWARD  H.  BUTLER,  Editor  and  Publisher 
KELLY-SMITH  COMPANY,  National  Adv.  Representatives 

GRAYBAR  BI.DG.  WATERMAN  BLDG.  TRIBUNE  TOWER  ATLANTIC  BLDG.  GLENN  BLDG 

NEW  YORK  CITY  BOSTON,  MASS.  CHICAGO,  ILL.  PHILADELPHIA,  PA.  ATLANTA,  GA. 
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N«w  ^  iirk  AjMricMt  Chicago  H«r«ld  and  Exaniiiwr  Sm  Franciaco  Raawinaf 

Naw  York  Evaniaf  Jounial  OBcato  AiMricao  Si  Praariarn  Call 

Afcaay  Timaa  Uaioa  WaahitigKm,  D.  Hatald  Oakland  Poat-Enquifar 

Rockaaaar  Jminial  Waabindloa.  D.  O,  Timaa  Loa  Anjalaa  Eaamiaar 

Rockaaaar  Sunday  American  Boaion  Evening  American  Lna  Angalae  HaraU 
Syracaaa  Jmamal  Boatan  Sunday  Advaniaar  Wiaeoaam  Naara  •mi.a.am 

S>'<'a«Mx  Sunday  Amariaan  Datmat  Timm  SaMda  Poat-lnaallidanaar 

All***a  Ganrgian  Baltimora  Naava  San  Anmnio  Litfu 

Ailania  Sun^  American  Baltimora  Sunday  Amaraean  iSnabur^  Sun-Tatagragli 
Omaha  Baa-Naara 


HEARST 


^7^.1 _ 


TMirn 

JUSTICE 

PUBLIC 

SERVICE^ 


INTERPRETING 
THE  SPIRIT  OF  AMERICA 


Restless,  unsatisfied,  unafraid,  later,  in  eighteen  key  cities  from  the 

America  has  marched  swiftly  and  Atlantic  to  the  Pacific,  twenty-eight 

triumphantly  through  the  years  Hearst  Newspapers,  entering  over  five 

in  unceasing  pursuit  of  its  national  million  homes  and  read  by  more  than 

ideals.  Considering,  not  whether  a  20,000,000  people,  still  place  the  pub- 

thingfww  be  done,  but  whether  it  lie  welfare  above  all  else — still  hold 

be  done,  then  doing  it — that  has  been,  an  unbounded  faith  in  their  country’s 

and  is,  the  Spirit  of  America.  future. 

Every  institution,  every  newspaper,  Close  to  the  heart  of  America,  under- 
that  hopes  to  interpret  this  spirit  must  standing  and  sympathizing  with  its 
be,  in  its  policies,  as  progressive  and  as  desires  and  hopes,  Hearst  Newspapers 
fearless  as  the  public  it  hopes, to  serve,  strive  to  reflect  accurately  the  spirit  of 

its  people.  As  evidence  of  their  success 
In  their  militant  and  courageous  edi-  in  doing  this,  more  than  one-fifth  of  the 
torial  championing  of  the  public  entire  newspaper  reading  public  of 
interest,  Hearst  Newspapers  have  given  America  today,  as  a  matter  of  personal 
the  world  a  new  journalism,  because  a  preference,  believe  in,  and  look  to, 
new  journalism  was  needed — one  that  Hearst  Newspapers  for  information, 

recognizes  the  necessity  for  newspapers  inspiration,  and  leadership, 

published  in  the  special  interest  of  no 


class  or  creed — no  party  or  person — 
but  for  the  whole  people,  always. 

Hearst  Newspapers,  beginning  with 
the  first,  in  1887,  have  held  firmly  to 
this  conviction.  Today,  forty-one  years 


It  is  a  mighty  responsibility  for  any 
institution  to  carry.  It  is  an  honored 
work,  this,  to  interpret  the  will  and 
promote  the  welfare  of  a  great  people 
moving  on  to 


NEWSMPERS 


and  •  The  Fourth  Estate  for 


•!  - 


18 


Editor 


&  Publisher  and  The  Fourth  Estate  for  October  20,  1928 


MERCHANDISING  DEPARTMENTS  GIVING 
REAL  SERVICE  TO  ADVERTISERS 

Many  Dailies  Rendering  Sound  Cooperation  Resulting  in  Cre¬ 
ating  Markets  ior  New  Products  and  Stimulating 
Interest  in  Old  Ones — Exsunples  Cited 


By  HAMMOND  EDWARD  FRANKUN 


I 


T  was  a  new  food  product  without  any 
distribution  whatsoever  in  Montgom¬ 
ery,  Ala. 

The  manufacturer  contracted  for  an 
advertising  campaign  to  appear  in  the 
SfoHtgomcy  Jotbtnol-Tiffi^s  and  supplied 
salesmen  to  cover  the  local  dealers. 

Then  newspaper  merchandising  co-op¬ 
eration  came  into  the  picture. 

A  personal  letter  acknowledging  the  ad¬ 
vertiser’s  contract,  with  dates  copy  would 
he  run,  was  furnished  to  the  manufac¬ 
turer’s  representative. 

With  the  aid  of  a  merchandising  repre¬ 
sentative  of  the  newspaper,  every  local 
grocery  wholesaler  was  ajiproached  and 
sold  in  spite  of  the  fact  several  of  them 
were  exclusive  distributors  for  semi-com- 
])eting  products. 

Then  a  personal  letter  from  the  news¬ 
paper  about  the  campaign  was  written  to 
every  retail  dealer  in  and  around  Mont¬ 
gomery,  with  the  result  that  within  a 
fortnight  more  than  100  grocers  and  mar- 
keU  iMd  been  called  on  by  salesmen  and 
had  the  merchandise  in  stock. 

Next,  the  newspaper  helped  the  sales¬ 
men  to  get  a  suitable  hearing  from  the 
chain  stores  which,  contrary  to  their 
usual  custom,  placed  their  order  with 
local  wholesalers. 

Further,  the  chains  voluntarily  featured 
the  fo^  product  in  their  own  advertising 
at  the  regular  retail  price — not  at  a  “cut.” 

An  advertising  salesman  from  the 
Journal  called  upon  leading  retailers  and 
sold  them  “tie  up”  advertising  which  ap¬ 
peared  as  part  of  the  food  product’s  copy, 
with  each  advertising  copy  by  an  indi¬ 
vidual  dealer  featuring  the  food  product’s 
name  with  a  special  electro. 

The  manufacturer  of  another  type  of 
commodity  sold  through  the  dry  goods 
and  drug  store  fields  went  into  Boston 
without  any  distribution.  A  member  of 
the  merchandising  department  of  the 
Boston  Post  introduced  him  to  the  head 
of  a  large  wholesale  dry  goods  house  and 
to  a  leading  wholesaler  of  drugs,  each 
of  whom  took  on  the  line  of  goixls  ex¬ 
clusively  for  his  trade. 

Their  salesmen  were  furnished  with 
l>urtfolios,  a  liberal  appropriation  was 
made  for  newspaper  advertising,  sales 
meetings  were  held  with  the  newspaper 
assisting,  and  within  a  few  weeks  so  many 
dealers  had  been  lined  up  that  it  was 
necessary  for  the  manufacturer  to  buy 
more  than  a  double  truck  to  list  them  all. 

.\n  old-established  company  had  been 
advertising  for  several  years  in  St.  Louis. 
Sales  had  increased  steadily,  but  a  study 
of  the  situation  showed  the  manufacturer 
had  only  a  thin  distribution.  The  sales 
organization  of  the  local  exclusive  whole¬ 
saler  of  the  product  was  armed  with  port¬ 
folios  of  the  winter’s  newspaper  adver¬ 
tising  with  advance  proofs  and  letters 
from  the  three  local  newspapers  acknowl¬ 
edging  sizable  contracts. 

Letters  were  sent  to  the  trade  by  sev¬ 
eral  of  tiie  newspapers  as  well  as  direct 
mail  from  the  manufacturer  and  distrib¬ 
utor.  Salesmen  personally  and  by  tele¬ 
phone  combed  the  town  with  the  aid  of 
route  lists  from  the  merchandising  de¬ 
partment  of  the  paper 

V\  itliin  ten  days,  600  new  accounts  had 
been  added  to  the  distributor’s  books,  the 
salesmen  had  been  given  fresh  enthu¬ 
siasm.  volume  had  been  given  a  hand¬ 
some  jump,  and  business  in  the  St.  Louis 
territory  had  received  an  impetus  which 
it  will  feci  all  winter. 

Newspaper  advertising,  hard  work, 
sound  merchandising  co-operation  from 
the  newspapers — ^an  unbeatable  combina¬ 
tion  on  basting  a  new  product  or  stimu¬ 
lating  an  old  one  I 

The  increasing  business  accruing  to 
newspapers  because  of  legitimate  local 
merchandising  co-operation  —  there’s  a 
limit  beyond  which  any  self-respecting 
newspaper  cannot  go — and  the  keen  com¬ 
petition  for  more  linage,  all  are  causing 


newspaper  publishers  to  scrutinize  their 
methods  of  co-operation  with  a  view  to 
making  them  even  more  practical  than  in 
the  past. 

The  philosophy  behind  the  merchandis¬ 
ing  service  of  the  Los  Angeles  (Cal.) 
Evening  Herald,  typical  of  that  of  many 
metrojKditan  dailies,  is  summed  up  by 
Leta  McLaran,  editor  of  the  Los  Angeles 
Dealer  Herald,  and  a  member  of  the  de¬ 
partment  as  follows : 

“One  of  the  needs  of  modern  merchan¬ 
dising  is  closer  contact  between  the  manu¬ 
facturer  ^nd  dealer.  The  man  behind  the 
counter  is  the  connecting  link  between 
consumer  and  manufacturer.  All  con¬ 
structive  efforts  resulting  in  added  co¬ 
operation  in  selling  the  customer  are  bene¬ 
ficial  to  all  concerned. 

“With  these  thoughts  in  mind,  the 
merchandising  department  of  the  Evening 
Herald  was  organized  more  than  five 
years  ago.  It  was  decided  at  the  start  to 
hire  only  persons  of  siKcessful  experi¬ 
ence  ;  dealers  are  not  much  impressed 
when  called  upon  by  immature  boys. 

“The  service  work  and  field  calls  are 
planned  by  a  capable  manager,  who  has 
a  record  of  successful  activity  in  similar 
lines  of  endeavor.  Two  contact  men, 
whose  duties  consist  of  calling  upon  local 
representatives  of  manufacturers  and  do¬ 
ing  missionary  work  in  Evening  Herald 
advertising  capipaigns  are  distincts  as¬ 
sets. 

Four  field  men,  permanently  employed, 
spend  their  entire  time  calling  upon  Los 
Angeles  retailers  to  disseminate  informa¬ 
tion,  suggestions  for  co-operation  and 
helpful  service.  The  editor  of  our  mer¬ 
chandising  paper  also  belongs  to  this  di¬ 
vision,  and  does  continuous  contact  work. 

“Our  representatives  are  not  sent  out 
into  the  field  to  interview  dealers  and  en¬ 
list  their  aid  in  pushing  products  adver¬ 
tised  in  our  paper  until  they  are  first 
armed  with  complete  information  about 
the  product  advertised  and  definite  sug¬ 
gestions  as  to  how  the  dealer  can  co¬ 
operate. 

“To  hold  a  joint  meeting  with  the  ad¬ 
vertisers’  sales  representatives  and  the 
field  men  prior  to  their  contact  work  has 
been  found  a  splendid  stimulant  to  con¬ 
structive  dealer  contact  work.” 

Some  of  the  ways  by  which  national 
advertisers  are  ^nefiting  from  merchan¬ 
dising  co-operation  from  newspapers  in¬ 
clude:  general  suggestions  and  advice  as 
to  best  method  fo  winning  the  local  ma- 
ket,  survey  of  competitive  conditions  in 
the  market,  personal  letters  from  the 
newspapers  to  be  carried  by  the  salesmen 
of  the  manufacturer,  introductions  to  key 
dealers  and  wholesalers,  letters  or  broad¬ 
sides  to  the  trade  (manufacturer  usually 
pays  physical  cost),  proofs  of  forthcom¬ 
ing  advertising,  special  local  portfolios, 
special  sales  meetings,  calls  by  newspaper 
merchandising  men  on  dealers  ahead  or 
after  calls  by  manufacturers’  salesmen, 
arrangement  with  dealers  for  window  dis¬ 
plays,  the  use  of  route  lists,  assistance  in 
hiring  salesmen  locally,  desk  space,  the 
featuring  of  window  displays  in  the  news¬ 
paper’s  own  window,  information  about 
the  campaign  in  merchandising  papers, 
and  the  sale  of  tie-up  space  to  dealers, 
seldom  are  all  these  features  applied  in 
any  one  campaign,  but  those  elements 
which  appear  to  be  needed  are  put  into 
effect  by  hundreds  of  newspaper  merchan¬ 
dising  departments  as,  and  when,  needed. 

The  sales  executive  who  as  this  local¬ 
ized  merchandising  power  assisting  in  his 
program  of  business-getting  intelligently 
has  the  distinct  “edge”  on  competition  and 
greatly  increases  the  efficiency  of  hi. 
efforts. 

PASSES  BAR  EXAMINA'nON 

Mortimer  Singer,  publisher  of  the 
Highland  Park  (111.)  A’ctcj,  was  recent¬ 
ly  admitted  to  the  bar  by  the  Illinois 
Supreme  court  at  Springfield. 


L.  B.  PALMER  ONCE  A  CANOE 
EXPERT 

^ANOEING  was  the  boyhood 
^  hobbv  of  L.  B.  Palmer,  mao- 
ager  of  the  American  Newspapor 
Publishers  Association,  it  was 
learned  last  week  when  a  banquet 
was  held  bv  the  American  Canoe¬ 
ing  Association  in  New  York.  Mr. 
Palmer  attendeil  and  it  was  easy 
to  see  he  was  still  entlinsiaslir 
over  the  sport. 

It  seems  “L.  B.”  was  a  mara¬ 
thon  canoe  paddler  in  his  day.  He 
has  paddled  as  far  as  from  New¬ 
ark,  N.  J.,  to  Newport,  R.  I.,  a 
distance  which  includes  a  long 
stretch  of  open  sea. 


SELUNG  AD  SPACE  UP 
25  P.  C.  IN  2  YEARS 

Increase  Largely  Due  to  Need  of  Em¬ 
ploying  Extra  Solicitors  Because 
of  Busy  Space  Buyers,  Says 
Beckwith — Asks  Action 


J.  T.  Bscxwith 


Thousand-word,  once-a- 
week  feature  by  Graham 
McNamee.  Bright,  newsy, 
full  of  drama,  humor  and 
pathos. 

Current  News  Features,  Ik. 

Washington,  D.  C. 


agency  reception  room,  if  he  wishes  to 
meet  and  discuss  his  market  with  the 
space  buyer.  Such  inactivity  is  waste 
which  should  be  avoided,  in  Mr.  Beck¬ 
with's  opinion. 


EXPOSED  WHISPERERS 


Columbia,  S.  C.,  Group  Ceases  Meet¬ 
ing  After  Reporter  Attends 

Whitney  Tharin,  newest  reporUr  on 
the  Columbia  (S.  C.)  Record  staff,  re¬ 
cently  reported  two  Anti-Smith  secret 
political  meetings  led  by  a  paid  execu¬ 
tive  of  the  Ku  Klux  Klan  and  Tharin’s 
accounts  of  what  transpired  were  so  sen¬ 
sational  that  the  meetings  were  aban¬ 
doned. 

Reporters  were  barred,  but  Tharin,  be¬ 
ing  new  on  the  Record  staff,  was  not  rec¬ 
ognized.  He  reported  in  detail  the  sensa¬ 
tional  utterances  regarding  Governor 
Smith  and  named  some  of  those  present. 

Being  possessed  of  the  password,! 
Tharin  the  following  week  attended  an¬ 
other  meeting  of  the  group  which  proved 
as  sensational  as  the  first.  After  the 
two  accounts  had  been  printed  the  meet¬ 
ings  were  abandoned. 

SUN  CLUB  ELECTS 


Cost  of  selling  newspaper  advertising 
space  has  increased  25  per  cent  in  two 
years,  J.  T.  Beckwith,  president  of  the 
S.  C.  Beckwith 
Special  Agency, 
New  York,  de¬ 
clared  in  an  in¬ 
terview  this  week. 

This  special 
agency  now  em¬ 
ploys  28  salesmen 
in  its  New  York 
office,  a  total  that 
represents  an  in¬ 
crease  of  five 
solicitors  in  two 
years.  Mr.  Beck¬ 
with  declared  that 
the  congestion  in 
agency  reception 
rooms  and  the 
delays  incident  to  solicitations  for  adver¬ 
tising,  constituted  an  important  problem 
for  which  a  solution  should  be  forthcom¬ 
ing  speedily. 

“A  very  likely  means  of  improving  the 
situation  would  be  for  the  advertising 
agencies  to  employ  more  space  buyers,” 
he  said.  “In  many  instances  today  space 
buyers  in  agency  offices  are  called  upon  to 
handle  too  many  details  and  in  conse¬ 
quence  superficial  treatment  is  accorded 
newspapers  in  the  making  up  of  lists. 

"Most  representatives,  I  believe,  are 
willing  to  cut  their  sales  talks  to  a  mini¬ 
mum  in  order  to  help  relieve  present 
crowded  conditions.” 

Mr.  Beckwith  declared  the  manner  in 
which  visitors  were  treated  in  some  agen¬ 
cies  was  particularly  annoying.  It  is 
impossible  to  call  up  and  make  appoint¬ 
ments  in  advance,  a  logical  way  to  do 
business.  When  a  publisher  from  thou¬ 
sands  of  miles  away  is  visiting  New  York 
he  must  call  and  wait  his  turn  in  the 


Harold  M.  Anderson  Re-Named  Presi¬ 
dent — Sabel  Vice-President 

Annual  election  of  officers  and  depart¬ 
ment  delegates  of  the  Sun  Club,  em^oye 
organization  of  the  New  York  Sun,  was 
held  on  Oct.  12.  Three  of  the  four  in¬ 
cumbent  officers  were  re-elected,  as  were 
most  of  the  14  incumbent  delegates. 

Harold  M.  Anderson,  editorial  writer, 
was  re-elected  president ;  Harry  Sabel, 
copy  cutter  on  the  night  force  of  the 
composing  room,  was  elected  vice-presi¬ 
dent;  Florence  Mcringer,  assistant  treas¬ 
urer  of  the  Sun,  was  re-elected  treasurer, 
and  Hilson  Munsey,  member  of  the  audit¬ 
ing  department,  will  serve  again  as  sec¬ 
retary. 


285,622 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore 
Sun  (morning  and  evening  is¬ 
sues)  for  the  month  of 

September^  1928 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Sep¬ 
tember,  1928,  was  189,282. 

Everything  in  Baltimore 
Revolves  Around 

THE  itfMk  SUN 

Morning  Evening  Sunday 


Elrod 


— the  most  eco' 
nomical  method 
of  producing  all 
your  leadsy  slugs 
and  rules* 

Ludlow  Ty pograph  Co. 

2032  Clybourn  A ve., Chicago 

Boston  —  New  York  —  Atlanta  — San  Franence 

LUDLOW  OUALfTY  SLUO  COM^VITION 


Editor  Sk  Publither  and  Tha  Fourth  Estate  for  October  20^  1928 
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JLhe  spiritTof  America 
is  expressed  most  typically  in  the 
sweeping  progress  of  Chicago  from 
smoking  ruin  to  rank  among  the 
foremost  of  the  world’s  great  cities 
in  scarcely  three  score  years.  It  is 
inevitable  that  a  newspaper  which 
has  fostered  within  itself  the  same 
inspirational  forces  which  have 
built  Chicago,  should  be  rewarded 
by  Chicago — and  thus  is  explained 
the  Chicago  Evening  American’s 
leadership  in  its  field. 


a  good  newspaper 


One  of  the  28  Hearst  Newspapers 
Read  by  more  than  twenty  million  people 


Mtmbtt  »f  InItttMiUnal  Stwt  Strvk*  and  Vnlvetsml  Sttvk*  and  AudH  Burmu  •/  ChtitlalUmt 
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PIGGLY  WIGGLY 'EXECUTIVES  PRAISE 
SELLING  IMPACT  OF  NEWSPAPERS 


Coast  Chief  Declares  Best  Results  Obtained  With  Space  in 
Dailies — Used  Double  Truck  in  15  Papers  Oct.  2 — Budget 
for  One  Group  2.09  Per  Cent  of  Gross  Sales 


INTENSIVE  advertising  has  placed  the 
Piggly  Wiggly  chain  stores  in  the 
heyday  of  their  career,  more  than  200 
executives  of  the  chain  agreed  in  con¬ 
vention  in  Memphis  last  week. 

\  ery  satisfactory  results  were  reai)ed 
both  from  the  national  and  l<x:al  adver¬ 
tising  campaigns — which  are  distributed 
on  a  15-85  per  cent  basis — executives 
agreed. 

Andrew  Williams,  (Jaklaml,  Cal.,  head 
of  the  Piggly  Wiggly  Pacific  Corpora¬ 
tion,  which  operates  91  stores  in  the  Pa¬ 
cific  states,  Honolulu  and  Hawaii,  said  he 
had  obtained  the  largest  increase  in  busi¬ 
ness  from  newspaper  advertising.  He  ex¬ 
hibited  a  large  double-truck  advertise¬ 
ment.  which  he  ran  lengthwise  of  two 
pages  in  the  Oakland  Posl-Iifuiuirer  and 
14  other  pai>ers  on  Oct.  2  in  an  effort  to 
bring  his  sales  for  the  Saturday  alxjve 
the  $100,000  mark.  He  said  he  received 
reports  frcjm  54  of  his  stores  saying  sales 
for  the  day  were  $74,000,  and  he  felt  as¬ 
sured  that  rep<jrts  from  other  stores 
would  boost  the  total  over  the  $100,000 
mark. 

“1  believe  that  our  national  advertis¬ 
ing  campaign  is  aiding  operators  by 
stimulating  good  will  for  Piggly  Wiggly 
stores,”  he  said. 

About  $178,000  was  expended  in  the 
Piggly  Wiggly  national  campaign,  being 
placed  in  three  nati<jnally  circulated 
magazines.  H.  T.  Stanton,  vice-presi¬ 
dent  of  the  J.  Walter  Thompson  Com¬ 
pany,  of  Chicago,  said.  Four  magazines 
are  to  be  used  this  year,  he  a<lded. 

One  of  the  most  interesting  and  in¬ 
structive  speeches,  from  a  newspajK’r 
man’s  viewptjint,  made  in  Piggly  Wiggly 
convention,  was  read  by  H.  F.  Steen, 
vice-president  of  the  Bird  Grocery  Stores, 
Kansas  City. 

“Any  attempt,”  he  said,  “to  apply  the 
yardstick  to  advertising  results  to  obtain 
accurate  and  definite  accounts  of  actual 
accomplishments  is  indeed  futile,  particu¬ 
larly  when  the  yardstick  is  confined  to 
the  results  of  one  year.  With  retail  ad¬ 
vertising,  as  with  all  other,  there  is  a 
strong  accumulative  effect  which  is  prac¬ 
tically  unmeasurable.  It  gathers  impetus 
like  a  huge  snowball. 

“I^st  fall  our  company  underwent  a 
reorganization.  From  September,  1927, 
to  September,  1928,  the  Kansas  City  unit 
advertising  exjK-nse  amounted  to  94  jier 
cent  of  the  total  for  the  area  and  of  this 
amount  81  l>er  cent  constituted  news¬ 
paper  advertising.  This  future  inclmles 
cost  of  preparation  and  space. 

Steen  urged  the  use  of  attractive  illus¬ 
trations  in  advertisements.  “They  will 
invariably  arouse  the  interest  of  the 
housewife  as  she  hurries  through  pages 
of  food  advertising.”  he  said.  ‘The  very 
lightness  of  your  ad.  the  generous  use  of 
wbite  space  and  careful  use  of  boldface 
furnishes  refreshing  contrast. 

“Stay  away  from  bigger  and  blacker 
ideas. 

“Accompanying  the  illustration  there 
should  be  a  brief,  concise,  dignified  edi¬ 
torial  in  attractive  type.  Subject  matter 
of  the  editorial  mav  be  varied.  State  and 
affirm  repeatedly  the  policy  of  your  busi¬ 
ness  to  the  public.  It  is  best  to  have  your 
adsTrtisements  signed  by  the  president,  as 
it  then  acts  as  a  bond  of  good  faith. 
Avoid  the  clever  and  snappy  ideas.” 

Mr.  Steen  stated  he  did  not  believe  in 
special  holiday  layouts  or  in  bargain 
sales. 

B.  B.  Christensen,  persident  of  the 
Western  Piggly  Wiggly  Company,  Spo¬ 
kane,  Wash.,  reported  that  the  total  news¬ 
paper  advertising  expenditures  for  his 
group  of  stores  in  the  last  year,  ending 
Sept.  1,  was  $27,896.17  or  approximately 
1.8  per  cent  of  the  sales.  Of  this  amount, 
he  said,  $6,060.61  was  paid  for  by  manu¬ 
facturers,  or  more  than  21  per  cent  of 
his  total  newspaper  advertising  expendi¬ 
ture. 


The  average  sales  jier  store  in  this 
period  were  $52,967.  Meat  market  sales 
are  not  included. 

In  addition  to  newspaper  advertising, 
Christensen  said  his  group  spent  about 
$12,000  as  follows:  billlxjard,  $4,300; 
national  advertising,  $3,500;  handbills  and 
distribution,  $4,000;  calendars,  $1,100. 

“Next  year,”  he  said,  “we  are  going 
to  eliminate  as  much  of  this  type  of  ad¬ 
vertising  as  possible.  We  will  of  course 
continue  to  contribute  to  National  Piggly 
Wiggly  advertising  campaign,  which  costs 
$7.^1  per  store  per  month.” 

The  Piggly  Wiggly  Western  States 
Company  last  year  s|>cnt  $282,387.02  for 
advertising,  H.  H.  I>estico,  vice-president, 
said. 

This  was  2.09  per  cent  of  the  total  sales 
of  $13,519,667.12,  or  $7,222  per  store  per 
month.  ‘More  extensive  advertising  was 
used  in  1927  than  will  be  necessary  in 
1928,”  lie  said,  “because  of  the  establish¬ 
ment  of  new  stores.”  He  said  that  AZyi 
per  cent  of  the  total  advertising  appro¬ 
priation  was  spent  for  newspaper  space 
and  administration  thereof. 


CHAINS  ENDORSE  TRUTHFUL  COPY 


Grocery  Men  Adopt  Resolution  Con¬ 
demning  Exeggereted  Statements 


Clianging  of  the  National  Chain  Store 
(irocers  Association  to  the  National 
Chain  Stores  .\ss(Kiation  at  .Memphis  last 
week  made  all  chain  stores  eligible  for 
membership  in  the  organization.  While 
the  <4d  assiKiation  was  not  conlined  en¬ 
tirely  to  grocers,  members  felt  that  the 
name  of  the  Inidy  was  tcxi  specific  and 
was  likely  to  keep  out  chain  stores  which 
might  otherwise  align  themselves. 

The  chain  store  men  adopted  the  fol¬ 
lowing  resolution  regarding  advertising; 

“As  large  users  of  advertising  and  for 
the  purpose  of  preserving  its  power  and 
effectiveness,  we  condemn  exaggerated 
and  untruthful  statements  therein.  The 
promiscuous  use  of  superlatives  should  be 
discouraged  as  bordering  on  the  untruth¬ 
ful.  By  so  doing  the  public  good-will 
will  be  retained  not  only  in  our  own  busi¬ 
ness,  but  it  will  also  aid  in  building  the 
general  trust  and  confidence  in  all  ad¬ 
vertising.” 


VALUES  NEWSPAPER  SPACE 


Newspaper  Engineering 


An  organization  specializing 
m  newspaper  buildings,  all 
phases  of  newspaper  en¬ 
gineering,  operation  and 
production  problems, 
analytical  surveys  and 
valuations. 


S.  P.  WESTON,  INC. 


Newspaffr  Bnildingt. 
Production,  Oftration. 
Snrvtyt,  Valuations . 


420  Lexington  Avenue,  New  York 


PRESS  AGENT  DISCARDS  FREE 
COPY  REQUEST 


^HE  old  press  agent  appeal — 
“Please  forward  ns  a  ropy  of 
your  publieation  in  which  this  ar¬ 
ticle  appears” — has  been  discarded 
bv  G.  W.  Lefiingwell  of  the  Roll 
Call  puhliciiy  department  of  the 
.4merrian  Red  Cross,  New  York. 

On  current  Red  Cross  publicity 
Mr.  Lefiingwell  is  placing  the  fol¬ 
lowing  note  to  editors: 

“The  Red  Cross  is  anxious  to 
keep  a  complete  file  of  the  pub¬ 
lications  which  co-operate  with  us 
in  the  Roll  Call  appeal.  If  you 
u.se  this  story,  we  should  appreci¬ 
ate  the  return  of  the  postcard  so 
that  we  mav  obtain  a  ropy  of  the 
issue  in  which  the  story  appears.” 

The  postcard  is  stamped,  self- 
addressed  and  asks  editors  to  write 
in  date  material  was  used,  name 
nf  publication,  address  and  price. 


UJ&LOW  IN-POLiT>€S- 


Veteran  Waahington  Correspondent 
Seeking  Seat  in  Congress 


Louis  Ludlow,  veteran  Washington 
correspondent  and  former  presidein  of 
the  National  Press  Club,  is  making  a 
vigorous  campaign  for  Congress  in  In¬ 
dianapolis.  Ludlow’s  chances  for  election 
are  good,  for  he  has  the  support  of  both 
the  Indianapolis  Star  and  the  IndiatuipoHs 
Seii’s,  despite  the  fact  they  are  both 
classed  as  Republican  papers  and  Ludlow 
is  a  Democrat. 

Mr.  Ludlow,  is  now  correspondent  for 
the  Columbus  (O.)  Dispatch  and  a 
number  of  other  ne\vsi'.apers.  He  form¬ 
erly  was  Washington  correspondent  for 
the  Indianapolis  Star  and  received  his 
early  training  as  a  reporter  on  that  daily 
and  newspapers  in  his  home  town, 
Connersville,  Ind. 


TO  REPORT  ON  BY-LAWS 


PROMOTING  4  COOKING  SCHOOLS 


Two  of  N.  Y.  Herald  Tribune’s  Series 
Completed — Miss  DeBoth  in  Charge 


The  \ezv  York  Herald  Tribune  has  com¬ 
pleted  the  second  of  a  series  of  four  Cook¬ 
ing  and  Home-making  schcxils.  The  first 
was  held  in  the  Bronx,  and  the  second  in 
Brooklyn,  at  the  Academy  of  Music.  Next 
week  another  will  be  held  in  Manhattan, 
at  Carnegie  Hall,  and  the  fourth  will 
be  staged  in  Newark,  N.  J.,  in  November. 

The  schools,  held  annually,  are  again 
under  the  direction  of  Miss  Jessie  M.  De¬ 
Both.  .All  of  them  are  sponsored  by 
prominent  New  York  and  Brooklyn  club 
women.  Miss  Lettie  Gay,  director  of 
the  Herald  Tribune  Institute,  lectures  at 
each  session  on  modern  household  ap¬ 
pliances,  and  William  Haskell,  of  the  ad¬ 
vertising  department  of  the  Herald 
Tribune,  awards  prizes  to  the  guests. 


The  special  committee  of  the  .As-oci- 
ated  Press,  appointed  by  Frank  B.  Noyes, 
IVashington  Star  and  A.  P.  president,  to 
consider  possible  changes  in  ,A.  P.  by¬ 
laws,  met  recently  but,  according  to  Mr. 
Noyes,  will  not  report  its  findings  until 
the  annual  meeting  of  the  press  asso¬ 
ciation  in  New  York  next  April. 


COUSLEY  HEADS  ILLINOIS  A.  P. 


Paul  B.  Cousley,  publisher  of  the  .-lltan 
fill.)  Telegraph,  was  elected  president  of 
the  Illinois  representatives  of  the  .Asso¬ 
ciated  Press  at  the  annual  meeting  held 
in  connection  with  the  Illinois  Press  .As- 
sfKiation  conference  in  Urbana,  Oct.  11. 
Verne  E.  Joy,  publisher  of  the  Ceniralia 
Sentinel,  was  elected  secretarv. 


RETURNS  TO  BERLIN 


John  Elliott,  Berlin  correspondent  for 
the  .Vm’  York  Herald  Tribune,  sailed 
for  Berlin  on  the  Baltic  on  Oct.  13.  after 
a  visit  of  six  weeks  in  this  countrv. 


The  daily  newspapers  offer  the  best 
medium  for  motion  picture  advertising  to¬ 
day,  Harold  B.  Franklin,  president  of  the 
West  Coast  Theaters,  said  in  announcing 
to  his  theater  executives  recently  in  San 
Francisco  that  the  organization  will  spend 
$1,140.(XX)  in  newspaper  advertising  next 
year. 


CHARTED  ZEPPEUN  FUGHT  ‘ 

The  Chicago  Herald  and  Examiner 
had  a  huge  radio  map  which  graphically 
reported  the  progress  of  the  Graf 
Zeppelin  on  its  flight  to  I.akehurst,  N.  J., 
•at  the  annual  Chicago  radio  show  last 
week. 


Certified 5  are  the  Best  Mats' 


This  quotation  from  a  publisher*  who 
has  compared  and  knows,  is  typical  of 
the  experiences  of  a  ^ood  many  others. 

But  let  this  gentleman  speak  for  him¬ 
self,  as  he  did  on  October  3rd,  1928: 


Uniformify 

tklckness  and  size 


One  Qualify 

only  the  best  v#e 
con  naoice 


One  Price 

15c 


“Please  enter  our  order  for  500 
Certified  Dry  Mate  to  be  shipped  at 
once.  Yon  will  kindly  make  this  a 
standing  order  for  500  monthly  un¬ 
til  further  advice.  We  assume  the 
price  will  be  the  same  as  heretofore. 


“As  yon  know,  we  have  been 
using - mats  and  I  have  reached 


the  conclusion  that  Certified  matt 
are  the  best  matt  for  the  best  re¬ 
sults.” 


To  compare  Certiheds  is  to 
buy  them;  to  use  them  is  to 
be  thoroughly  satisfied. 


We  respectfully  invite  you,  too,  to 
COMPARE. 


CERTIFIED  DRY  MAT  CORPORATION 


•Nome  on 
request 


340  Madison  Avanna,  New  York,  N.  Y. 
for  wat  mat  printing  with  DRY  MAT  fnollity— 
use  Cartifiads — Made  in  U.  8.  A. 


asil 
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More  *  than 
200,000 
Daily 


5c  Daily 


‘^Greatest  Salesman  in  the  West** 


October  20,  1928 


4*l 

er 


^  More  than 
440,000 
Sunday 


lOc  Sunday 


Tnd^v  EXAMINER  GAIN  DURING  SEPT. 

far  in  lead  of  other  papers 


To  Be  Heard,  Yell 
By  Arthur  Brisbane 

-Copyrifht,  1928,  by  Star  Company— 

To  attract  attention,  make  your¬ 
self  HEARD.  That  seems  to  be  the 
motto  of  Walker’s  Department  Store 
in  Los  Angeles,  publishing  today  in 
the  Los  Angeles  Examiner  one  adver¬ 
tisement  of  fifteen  pages — one  twelve- 
page  section,  plus  three  pages  in  an¬ 
other  section. 

It  is  safe  to  say  that  nobody  in  and 
around  Los  Angeles  will  overlook  the 
fact  that  the  Walker  Store  is  cele¬ 
brating  its  twenty-third  birthday  and 
has  things  for  sale. 

This  will  interest  merchants  and 
publishers  everywhere. 

There  are  many  ingenious  ways  of 
attracting  attention.  But  the  quick¬ 
est,  shortest,  surest  way  is  to  YELL 
when  you  have  something  to  yell 
about. 

The  above,  appearing  in  Mr.  Bris¬ 
bane's  column  on  Sunday,  Septem¬ 
ber  30,  tells  the  story  up  to  a 
certain  point.  What  happened  afterward 
is  also  interesting,  not  only  to  publishers 
and  advertising  men.  but  to  owners  of 
large  department  stores. 

.\ccording  to  T.  C.  Palmer,  vice- 
president  of  Walker’s,  80,000  people 
visited  the  store  on  Monday,  the  opening 
day  of  the  occasion.  The  regular  staff 
of  salespeople  was  augmented  with  an 
additional  1400.  A  quick  check-up  of 
sales  at  the  end  of  the  first  dav  showed 
that  a  similar  event  in  1927  had  been 
topped  by  18%. 

Elevators  were  packed,  the  arcade 
around  the  store  jammed  with  a  solid 
mass  of  expectant  humanity  hours  before 
the  doors  opened,  and  many  departments 
Sold  out  before  the  end  of  the  first  day, 
necessitating  rush  _  wire  orders  to  man- 
tifacturefs  to  replace  stocks. 

The  12-page  Walker  Section  appeared 
in  no  other  paper  than  The  Examiner. 

Southland  Lures 

7  Out  of  10  Tourists 

The  general  trend  of  .\mcrican  tour¬ 
ist  business  is  toward  t'alifornia. 
Seven  out  of  every  ten  persons  travel¬ 
ing  in  the  United  States  are  interested  in 
the  Southland,  according  to  Harry  T. 
Harlow,  general  passenger  agent  of  the 
Erie  Railroad  Company,  Qiicago,  who 
recently  was  in  Los  Angeles  on  a  trmr  of 
the  West. 

“In  previous  years  Americans  went 
^road,”  he  declared.  “This  inclination 
t  dying  out  now  and  the  majority  of  the 
people  arc  traveling  in  America.” 


An  Invitation  to  the  Cooking  Matinees! 


The  popularity  and  interest  in  Examiner  Cooking  Matinees  is  maintained  .vnd 
heightened  by  vigorous  promotional  activities.  The  above,  for  example,  is 
from  a  full  page  in  Tbe  Examiner. 


ONE  of  the  interesting  phases  of  The 
Los  .Angeles  Examiner's  Cooking 
Matinees  is  the  promotional  activity  that 
is  kept  going  through  every  week  that 
the  sessions  are  on. 

in  the  columns  of  the  Examiner,  30- 
inch  advertisements  appear  almost  daily 
setting  forth  the  interesting  things  that 
will  l.e  seen  and  heard  at  the  next  Tues¬ 
day,  or  Thursday  matinee.  News  stories 
are  run.  also  on  a  daily  schedule,  hoth  in 
the  form  of  advance  notices  and  reviews. 

A  full  page  frequently  is  published,  in 


viting  the  serious-minded  women  of  Los 
Angeles  to  ad<l  to  their  store  of  culinary 
knowledge,  and  even  the  recitn;  cards  that 
are  hande<i  tmt  at  the  close  of  each  mati¬ 
nee  describe  what  the  following  Tuesday 
or  Thursday  program  will  Ik*. 

In  other  words,  there  is  no  mere 
H()l’lN'(i  that  the  house  will  be  full  at 
each  session.  The  Examiner  so  popular¬ 
izes  its  C(K)king  Matinees  that  they  ARE 
full,  and  Examiner  RkkI  advertisers 
thereby  cash  in  completely  on  the  val¬ 
uable  co-operation  that  they  arc  given 
there. 


One  of  the  twenty- eight 

HEARS!  NEWSBAPERS 

Read  by  more  than  twenty  million  people 


Member  of  Audit  Bureau  of  Circulations. 


Member  of  Associated  Press. 


NATIONAL  INCREASE 

3  TIMES  NEAREST 

SIl- ri\<j  the  chaff  from  the  wheat 
during  Septemt)er.  ailvcrti.scrs  in 
Los  .Angeles  increased  their  space 
in  The  h'.xaminer  by  101,570  lines  and 
withdrew  from  every  other  newspa|)er  In 
the  city  except  one  which  carries  ai>prox- 
imately  tinc-sixth  the  volume  that  The 
Examiner  does. 

I.os.ses  in  the  other  mediums  ranged 
from  7.840  lines  to  143,521  lines. 

The  Examiner’s  gain  in  national  line¬ 
age  alone  was  approximately  three  times 
that  of  the  next  nearest  paper’s  national 
increase — 61,404  against  23,131  lines. 

In  local  advertising.  The  Examiner 
piled  up  an  increase  of  49,434  lines. 
Three  of  the  six  |>apers  showed  los.ses  in 
this  classification  that  ran  from  57,.102 
to  103,2f)0  lines.  The  nearest  approach  to 
The  Examiner’s  local  increase  of  nearly 
.50, (NX)  lines  was  that  of  aiuither  UKirning 
paper  which  gained  32,718. 

In  Los  .Angeles,  it’s  The  Examiner 


L.  A.  Is  Rated  Most 

Prosperous  Market 

WITHIN  l.(  s  .Angeles  County,  rated 
by  the  Dartnell  Corporation  and  by 
the  exhaustive  market  research  of  General 
Motors,  as  the  most  prosia-roiis  county  in 
•America,  dwell  more  than  2.000,(KX) 
people ! 

fine  city  in  that  county  is  an  industrial 
la'chive  with  l..kX).(KXI  population;  yet  the 
county  itself  is  a  veritable  agricultural 
heaven  pr(wlucing  S89,(K)0.(KK)  from  its 
farms,  groves  and  ranches  annually — an 
amount  greater  than  the  agricuittiral  pro- 
ductir)n  of  any  other  country  in  this  nation  ? 

Los  .Angeles’  strictly  savings  accounts 
are  greater  than  those  of  any  city  in 
.America  except  New  A'ork ;  its  people 
have  enough  motor  cars  to  provide  one 
for  every  2.9  per.sons  ;  I.os  .Angeles  spends 
$10,(XK),000  a  month  in  building,  and  more 
than  5,800  factories  prcnluce  a  billion  and 
a  half  worth  of  products  yearly! 

It  is  a  good  market  in  which  to  sell 
stocks  and  bonds.  Eor  the  first  9  months 
of  1928  tratisactions  on  the  local  st<)ck  ex¬ 
change  totaled  $f)03,0fX),()00,  the  highest 
in  its  history,  aiul  except  for  Chicago, 
Los  .Angeles  »l<»es  a  heavier  traffic  with 
Wall  Street  than  any  outside  city. 

The  I^)s  Angeles  Examiner  saturates 
this  market.  It  popularizes  intere.st  in 
things  financial  through  the  writings  of 
B.  C.  Forbes,  W.  Kenneth  Hayes,  form¬ 
erly  of  the  Wall  Street  Journal,  Merryle 
.Stanley  Rukheyser  and  others.  It  goes 
into  more  homes  than  any  other  Los 
.Angeles  medium,  and  more  people  read  it, 
at  a  higher  price,  than  read  any  other 
morning  and  Sunday  paper  West  of  the 
Missouri.  It  is  a  splendid  vehicle  for 
financial  advertising. 


J  J 
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OCTOBER  CIRCULATKWS  FOR  NEW  YC^  DAILY  NEWSPAPERS  COMPARED 

From  statistics  compiled  by  Statistical'' Dipartment  of  New  York  Evening  Post 


192J 
April  1 


American  .  434,198 

12,461 


1926 
April  1 


347.771 

11,480 


1926 

October  1 


1927 
April  1 


1927 

October  1 


1928 
April  1 


1928 

October  1 


1928  1927 

October  1  eomptred  with  Octol>er  I 
, _  a _ 

Per  (^t  Per  Cent 
Gain  I  .om 


Gain 


341,225 

10,555 


336,280  351,062  337,741  341,658 


Lon 

9,404 


298,090 

26,784 

391,465 

29,589 

322,464 

379,396 

1,082,976 

1,244,316 

677,844 

'34,127 

295,732 

26S,’oo6 

207,706 

242,508 

43,114 

76,711 

80,862 

78,533 


300,610 

25,785 

30,623 

343,247 

411,808 

1,145,481 

1,433,578 

686,740 

'5i,‘75’7 

305,404 

26i'526 

196,329 

334,795 

43,092 

79,813 

77,227 

73,751 


312,670 

26,109 

4i6,‘242 

31,605 

369,307 

449,369 


316,061 

25,496 

447,'6S‘i 

35,364 

368,629 

432,440 


323,913  11,243 

23,920  . 


1,208,994  1,226,561 
1,374,018  1,416,582 
680,681  680,115 


Commercial  _ 

Herald  .  170,257  I6l,7iu  . . . 

Herald  Tribune  .  131,613  133,230  154,435  276,755  283,197  287,386  294,327 

Journal  of  Commerce,.,.  26,338  26,156  25,772  26,935  26,972  26,707  26,768 

fimet^***"^”"**?  376!266’  3'62,36i  378,174  383,005  387,934  382,005  392,695 

Wall  Strm  Journal .  22,242  21,883  22,191  22,266  25,772  28,329  29,937 

World  . 392,387  382,739  391,421  404,377  381,536  342,928  329,860 

Mirror  (Tabloid) .  »|  157,796  218,431  249,649  316,418 

Newi  (Tab.)  Daily .  551,457  633,578  720,862  786,398  795,160  920,956  998,617 

Newt  (Tab.)  Sunday...  438,810  567,381  662,142  807,279  987,199  1,122,065  1,224,063 

Evening  Journal .  643,489  601337  641,192  666,886  649,072  635.805  696,447 

Evening  Mail .  144,135  170,327  tt .  .  .  . . 

Evening  Pott .  32,694  32,506  35,768  31,291  35,501  32,415  35,525 

Evening  World .  277,853  272,335  271,114  314,489  310,850  311,933  294,442 

Evening  Globe .  159,786  .  .  . '■  .  .  ....... 

Sun  .  177,290  236,165  260,026  255,212  247,370  256,234  259,351 

Telegram  .  111,088  133,594  155,194  220,707  190,519  199,566  182,489 

Evening  Graphic .  .  .  .  *95,697  96,998  141,865 

Brooklyn  Citiren .  41,186  41,352  42,237  42,311  42,455  42,470  43,108 

Brooklyn  Eagle .  65,568  63,475  67,553  69,102  72,493  71,912  75,395 

B'klyn  Sundard  Union..  71,557  72,252  71,187  67,365  64,339  61,742  63,010 

B'klyn  Daily  Times .  45,313  45,389  37,o37  57,269  65,471  80,081  81,573 

ToUlt  . >3,865,084  >3,837,669  >3,691,855  >4,130,562  >4,311,478  >4,430,500  >4,653»?88 

ttTelegram  and  Mail  combined  January  28,  1924.  Sunday  iisue  discontinued  March  16,  1924.  Name  changed  to  Telegram  May  18,  1925. 
ilHerald  and  Tribune  combined  March  19,  1924. 
ilMirror  (Tabloid)  first  issue  June  24,  1924. 

>Includet  daily  average  of  the  Daily  Newt  inclusive  of  the  Sunday  News.  .  ,  „  .  , 

•Evening  Graphic  first  issue  September  15,  1924.  Sunday  edition  inaugurated  May  3.  1925.  discontinued  September  1,  1925. 

•Commercial  combing  with  Journal  of  Commerce,  January  1,  1927.  ........  .  j  •  ,,  ui*  u  j 

**During  the  general  strike  of  the  New  York  newspaper  pressmen,  from  September  18  to  26,  1923,  inclusive  combined  morning  and  combined  evening  papers  were  publisoed. 


68,477 

314,491 

27i'582 

228,984 

282,235 

43.112 

78,849 

70,129 

91,069 


77,049 

302,521 

282,'l’5‘2 

209,388 

297,584 

43.120 

82,581 

58,692 

95,855 


459,800 

39,381 

368,090 

401.656 

1,224.243 

1,463,062 

635,401 

'89  ,’265 
292.392 

285,’4'6’4 

235,578 

295,645 

43,009 

82,810 

59,720 

107,487 

5,344,668 


29,558 

7,776 


15,249 

89,044 


20,788 

%8'8'i 

6^94 

13,410 

3,'9’6'i 

16,’4’l'8 


2,189 


1,217 

47,713 


45,280 


22,099 
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i6,'4’o’9' 


3.6 


6.9 

24.6 


1.3 

6.5 


1;  30.4 

2.'S 

2.9 

4.8 

s.’o 

18.'6 


.3 

10.6 


6.7 

7.0 


.2 

14.'$ 


A.  P.  RENEWS  REQUEST 
FOR  RADIO  WAVE 


Aaka  Federal  Radio  Commiaaion  for 
Allocation  Which  Includea  No  Ob> 
ligations  of  Common  Carrier, 

Gargea  Says 


REWRITE  MEN  IN  DESPAIR  AS  BOLD  THIEF 
NABS  POUCE  DRAGNET  AND  CORDON 

By  DON  KIRKLEY - 


U.  S.  AIDS  RETAILERS  IN 
MOVING  GOODS 


B 


Milton  Garges,  executive  assistant  of 
tlic  .\ssociatcd  Press,  last  week  renewed 
the  A.  P.’s  aplication  to  the  Federal 
Radio  Commission  for  a  short  wave 
length  for  the  exclusive  use  of  the  A.  P. 
membership. 

The  application  was  for  a  short  wave 
to  be  used  for  transoceanic  or  point  to 
jKjint  transmission  of  news  in  the  United 
States,  when  “such  application  does  not 
have  attached  to  it  the  proviso  imposing 
on  the  A.  P.  the  burden  of  becoming  a 
common  carrier.”  The  decision  to  re¬ 
new  its  independent  application  was 
reached  at  the  recent  meeting  of  the 
A.  P.  board  in  New  York. 

To  EoiToa  &  PuBUSHEH,  Mr.  Garges 
explained  that  while  the  A.  P.  was  not 
withdrawing  from  any  joint  action  of 
newspaper  publishers  before  the  Federal 
Radio  Commission,  applying  for  alloca¬ 
tion  of  short  wave  lengths  for  the  gen¬ 
eral  use  of  the  press,  the  A.  P.  was  not 
in  sympathy  with  any  plan  which  would 
necessitate  that  it  should  in  any  way  be 
classed  as  a  common  carrier.  The  Amer¬ 
ican  Publishers  Committee,  of  which 
Joseph  Pierson  of  the  Chicago  Tribune 
is  chairman,  is  trying  to  devise  some 
method  agreeable  to  the  Federal  Radio 
Commission  for  using  20  wave  lengths 
set  aside  for  the  general  use  of  the  press. 

Mr.  Garges  pointed  out  that  the  reason 
why  the  A.  P.  discarded  its  original  Illi¬ 
nois  charter  and  became  incorporated  in 
New  York  as  a  membership  organization, 
was  due  to  troubles  which  grew  out  of  a 
clause  in  the  original  constitution  which 
could  be  interpreted  as  meaning  that  the 
A.  P.  was  a  common  carrier.  The 
Illinois  charter  granted  the  A.  P.  the 
right  to  “build  and  operate  its  own  tele¬ 
graph  lines.”  Although  it  had  no  in¬ 
tention  of  so  doing,  the  fact  that  it  was 
privileged  thus  was  held  to  mean  that  the 
A.  P.  was  impressed  with  the  right  of 
eminent  domain  and  therefore  became  a 
common  carrier  with  its  service  open  to 
anyone  who  applied  and  was  willing  to 
pay  an  equitable  fee. 

GRANT  TAKES  NEW  POST 

Harry  Grant,  formerly  with  the  adver¬ 
tising  staff  of  the  Los  Angeles  Examiner 
and  prior  to  that  a  member  ot  ^_e  New 
Ywk  staff  of  the  national  advertising  de¬ 
partment  of  the  Scrips-Howard  news¬ 
papers,  has  been  named  national  advertis¬ 
ing  manager  of  San  Francisco  Bulletin. 


LUE-CL AD  coppers  ran  back  and  forth  “The  veil  of  mystery,  which  shrouds 
in  consternation  in  the  big  town’s  everything  connected  with  a  big  crime, 
central  police  headquarters.  A  desk  Somewhat  muddied  up  by  overuse  in  the 
sergeant  fumed  and  fretted,  while  the  past  few  weeks. 

venerable  captain,  who  had  slain  467  "The  X-spot,  used  to  mark  the  loca 


Department  of  Commerce  Uauet  Bul¬ 
letin  Showing  How  to  Elliminate 
“Overtime  Parking”  of  Produett 
on  Shelves 


bandits  in  het  pursuit  during  his  career, 
yanked  angrily  upon  his  chief’s  mustache. 

Newspapers  of  the  big  city  were  going 
“extra”  on  the  story,  probably  their  last 
extras  until  the  robbery  was  solved. 


f  Stock  control  as  a  means  of  increasing 

i  .  u-  u  .1  retail  profits  by  preventing  “overtime 

The  pal  of  gloom  which  descends  j^^rking”  of  stocks  on  retailers’  shelves. 

*1-  ■  J  *  1  J  -a  ,  's  subject  of  a  study  just  completed 

The  police  cordon,  tangled  consider-  Domestic  Commerce  Division  of 

. . .  .  about  things  Domestic 

Skylock  Roams,  the  great  detectuff  and  i  r  .l  •  Commerce  and  recently  made  public  by 

sii-Kipiest  of  snooping  snoopers,  almost  a  latest  outbreak  of  the  crime  wave,  ^^e  Department  of  Commerce, 

prohibition  undercover  man,  although  he  was  sloshed  out  of  its  con  ain^,  "Pursuing  the  problem  of  eliminating 

Mayed  out  of  night  clubs,  ’paced  to  and  the"?obtry"’  the  ™e*ssl?y  ‘Ss  accLulTd  bj 

fro  with  his  high-powered  microscope.  ‘  ^  wasteful  practices,”  declared  the  Director 

Two  trained  assistants,  wearing  their  as-  SP  1^  *  o  "  '  '  robberv  ”  it  was  Bureau,  Dr.  Julius  Klein,  “the  pam- 

bestos  gloves,  liandled  the  hot  tips.  .\n  i^^rth  “No  mor^gVoS'^’m  ""‘‘“"‘I  Through 

eager  world  outside  hung  expectantly  P®|®  ^  ^  Stock  Control,’  tells  how  one  progressive 

upon  the  next  news  of  the  progress  police  ^,1.'^/;?  thin^haw  merchant  was  able  to  avoid  the 

were  making  as  they  worked  furiously.  L  '  handling  of  unprofitable  items.  By  the 

though  shivering  in  the  frigid  air  of  the  r..  methods  described,  he  decreased  the  num- 

‘^hies.  i;.f1nH  nl/af  her  of  items  carried  by  32  per  cent,  in- 

“WUXTRY-E-E-E-E  POI-PER-R-  Anrh!n/  ‘^Amalaam^t^  Creasing  at  the  same  time  his  volume  of 

R.  B-I-C^G-G  downtown  Rob-b-b-er-  /-v  j  nf '  Anwriran  As  sales  by  20  per  Cent  and  his  dollar  profits 

R-E-E-E !”  screeched  the  newsboys  a  few  J  aP  h-V  50  per  rent. 

„  .  r,  J  .1.  J  .  sociation  tor  the  return  ot  all  ot  this  . 

m^ents  afterwards  as  the  damp  papers  articles,  as  well  as  information  The  record  of  the  case  is  presented  by 

,1,  ,  -  leading  to  the  immediate  arrest  and  in-  *he  Bureau  with  the  thought  that  the 

Early  t^y,  sUrt^  the  st^y  under  ^^^eration  of  the  perpetrators  of  this  P^mciples  involved  may  be  helpful  to 

boxcar  headlines  of  120  point  black  caps,  heinous  crime”  ”*her  retailers  m  reaching  solutions  to 

“a  lone,  daredevil,  debonair  bandit  ' _ •  problems  constantly  confronting  them. 

rOR  STREAMERS  ‘."al"; 

trail  of  ghostly  smoke,  and  escaped  with  The  Brooklyn  (N.  Y.)  Daily  Eagle  these  or  similar  ones  on  at  least  part  of 

valuable  newspaper  equipment  stored  recently  started  using  green  ink  for  the  stock  will  readily  convince  the  mer- 

there,  which  is  used  in  solving  all  crimes.”  streamer  heads  of  great  imporUnce.  chant  of  their  usefulness.” 

Then  followed  a  description  of  the 
stolen  articles,  printed  in  hu^e,  black¬ 


face  type,  which  noted  incidentally,  that 
police  were  hunting  the  high  powered 
automobile  in  which  the  bandit  fled  amid 
a  hail  of  bullets  and  a  storm  of  shots. 

“The  following  things  were  taken: 

“The  police  drag-net.  somewhat  the 
worse  for  wear  and  tear,  with  a  few 
holes  in  it  that  had  not  been  patched 
since  the  last  criminals  slipped  through  it. 

“The  police  comb.  Please  count  the 
broken  teeth  liefore  returning,  to  see 
that  you  have  the  right  one. 

“The  slender  trail  of  clues.  Measure 
the  length  and  width  of  this  before  re¬ 
turning  to  police  headquarters  to  claim 
the  reward. 

“The  long  arm  of  the  law,  suffering 
slightly  friOT  its  last  paralytic  strdke. 

“The  police  broom,  u^  to  sweep  the 
city;  and  the  police  mop,  with  which 
the  town  is  scoured.  Both  in  their  ac¬ 
customed  places  in  the  vault  v^en  the 
daring  desperado  entered  today. 

“The  blank  wall,  against  which  Chief 
.\o  Catchiini  bumped  his  head  last  week. 


The  Greatest  Influence 
on  Advertisers 

J^EWSPAPERS  that  recognize  the  :m- 
/■  portance  of  this  building  to  the  life  of 
the  nation  are  the  most  prosperous  and  in¬ 
fluential  newspapers  in  the  eountry.  They 
know  that  nothing  is  so  vital  as  a  good 
financial  section  which  attracts  a  prosperous 
reading  public  and  exerts  a  powerful  influ¬ 
ence  on  national  advertisers  in  their  choice 
of  mediums.  Men  who  select  the  newspapers 
to  be  used  in  advert  s:ng  their  products,  judge  the  character  of  a  paper 
by  its  financial  pages  ....  'Ihe  Financial  Press  Service  is  devoted 
***l'*4>''*ly  f®  serv.ng  the  financial  sections  of  daily  newspapers. 

nNANOU  PRESS  SERVICE.  7M  FUk  Avene,  New  TWk 


23 


Editor  &  Publisher  and  The  Fourth  Estate  for  October  20,  1928 


OlHVtl^E 


Opens  a  New  Sales  Opportunity 
in  the  Increasingly  Prosperous 
Qreater  Pittsburgh  Market 

Color  Gravure  was  introduced  to  Pittsburgh  in  the  Sunday  Sun- 
Telegraph  of  September  30th.  It  received  an  amazing  reception 
and  approval  from  the  newspaper  readers  of  this  city.  Color 
Gravure  has  established  itself  as  the  most  colorful  feature  of 
Pittsburgh’s  most  widely  read  newspaper. 

Sell  the  great  and  prosperous  Pittsburgh  market  with  Color  Gra¬ 
vure.  Coming  as  it  does,  with  increased  business  and  employ¬ 
ment  on  an  upward  trend,  this  new  medium  presents  a  decidedly 
unusual  opportunity  to  make  sales  records  in  Greater  Pittsburgh. 

One  of  twonty^ight  Hoaret 
Nowepapora  road  by  more 
than  ttooniy  million  pooplot 

THE  0||»C^  PITTreUI^Cit 

SUNTELEGI^4PI^ 

Sunday  Circulation  Largest  Ever  Achieved  by  Any  Pittsburgh  Newspaper! 

Member  of  International  News  Service  and  Universal  Service. 

Member  of  Audit  Bureau  of  Circulations. 

Member  of  Associated  Press. 


.Editor\\&  P,uhlither  and  The  Fourth’  Estate  for  Octo'ber  20, '1928 


THEATRES  BOYCOTT  JERSEY  JOURNAL'  an  arraignment  of  Super-  gether  at  Hazel  recently  for  a  family  re- 

I  I  ivi:^  ov-r  l  I  I  l  .rvrv^IVlWL.  Callahan.  union,  according  to  a  story  in  the  mcnthly 


AS  DAILY  WAGES  POLITICAL  nCHT 

*‘SIush  Fund**  Expose  Believed  to  Be  Cause  for  Reprisal  Action 
— Local  Organizations  Protest  Attempt  to  Stifle  Press — 
Promise  to  Keep  Shows  Daric  Till  Ads  Return 

'  By  MALCOLM  L.  STEPHENSON 

A  CTING  under  what  Josejrfi  A.  Dear  of  the  Hudson  County  Court  House. 

insists  were  reprisal  orders  from  Those  subpoenaed  are:  .fudge  Joseph 
the  City  Hall,  15  out  of  16  Jersey  City  A.  Dear,  half  owner  and  editor-in-chief; 
theatres  this  week  cancelled  their  adver-  Walter  M.  Dear,  half  owner  and  treas- 


O’Neill  followed  the  subjwnas  with  a  paper  headed  “50  Chickens  Pass  to  Gresi 
statement  to  the  press  which  he  called  Beyond  as  Pigue  Bo>-s  Meet." 

“How  I  have  saved  the  county  four  “We  believe  this  family  newspaper  idea 
million  dollars.”  O'Neill  is  a  poHtical  is  something  new  under  the  sun,”  Bob 
associate  of  Frank  Hague,  Mayor  of  Pigue,  sports  editor  of  the  Mempkit 
Jersey  City  and  vice-chairman  of  the  (Tenn.)  Evening  Appeal,  says.  “For 
Democratic  National  Commitee  and  the  years  we  have  been  confronted  with  the 
target  of  attack  by  the  Jersey  Journal,  problem  of  corresponding  with  one  aa- 
- cither.  We  finally  solved  that  by  writinf 

PIGUE  FAMILY  STARTS  “ 


ITS  OWN  PAPER  father  and  the  duplicates  to  the  other 
_____  Pigues.  But  this  newspaper  enables  to 

Pigue.  I.  Pigue.”  Title  of  Unique  reach  SO  many  more  of  the  Piguc  dan." 


Organ  Started  for  Kentucky  Family 
of  Eight  Son.,  Six  on 
New.papera 


tising  in  the  Jersey  City  Jersey  Journal,  urer;  Fred  J.  Gainsway,  managing  edi-  Orean  Started  for  Kentuckv  Familv  .  ^he  eight  brothers,  whose  pictures  and 
the  city’s  only  daily  newspaper,  which  is  tor;  James  Croall.  city  editor;  and  »  «?.  o  c  their  father  recently  aK>cared  m 

crusading  for  a  municipal  clean-up  and  Julius  Grunow,  political  writer.  ®‘  tight  son..  Six  on  Editor  &  Publisher,  edit  the  paper, 

directing  its  attack  on  the  Hudson  Callahan  is  supposedly  up  on  charges  New.papera  Thev  are:  Bob  P>^e.  M- 

Countv  Democratic  machine  led  by  before  his  superior,  O’Neill.  The  former  -  H.  Pi^e,  New  Orleans;  W.  W.  1 1^ 

Frank  Hague,  Mayor  of  Jersey  City,  testified  before  the  Committee  that  a  Speaking  of  newspapers,  the  eight  sons  advertising  manager  of  the  Gulf  Publish- 

State  E)emocratic  leader,  vice-chairman  large  number  of  sinecure  jobs  were  on  of  Rev.  R.  H.  Pigue,  of  Hazel,  Ky.,  six  ing  Company,  Pittsburgh;  M.  M.  and 

of  the  Democratic  National  Committee,  the  Court  House  pay  roll.  O’Neill  in-  of  whom  are  newspaper  men,  recently  Dick  Pigue,  Nashville,  the  former  auto- 

Witlxlrawal  of  the  advertising  was  be-  tends  to  question  the  newspapermen  as  published  the  first  issue  of  a  newspaper  mobile  editor  of  the  Tennessean;  R.  W. 

lieved  to  be  in  reprisal  for  the  Journal's  to  whether  the  Journal  was  justified  in  of,  for  and  by  the  Pigue  family — or  clan  of  St.  Louis,  and  Paul  W.  and  Syd  W, 

nrominent  exnose  and  editorial  comment  stating  that  Callahan  “confessed”  tha<  —exclusively.  Trenton,  Tenn.,  who  publish  the  paper  in 


prominent  expose  and  editorial  comment  stating  that  Callahan  “confessed”  tha| 
on  the  Jersey  City  theatre  “slush  fund."  public  funds  were  “squandered”  by  keep- 


exclusively.  Trenton,  Tenn.,  who  publish  the  paper  in 

It  is  a  monthly  eight-page  newspaper,  addition  to  the  Trenton  Herald-Demo- 


as  adduced  by  State  Senator  Case’s  I^eg 


public  funds  were  “squandered”  by  keep-  It  is  a  monthly  eight-page  newsjaper,  addition  to  the  T 
ing  unnecessary  employes  on  the  payroll  appropriately  named  Pigues  Is  Pigues,  crat,  a  semi-weekly, 


islative  Investivatinir  Committee  which  “with  the  approval  and  aquiescence”  of  and  carries  to  every  member  of  the  family  Carey  Orr,  cartoonist  for  the  Chicaf* 

•  1  •  .  ff  R. _  _ _ ^  A.  -  aIia  riAXRre  r\f  oil  fK*  TriKiin*  fnr  **Pian«M 


is  probing  Hudson  County  politics  at  O’Neill.  _ 
semi-weekly  sessions  at  Trenton.  The  wi 

The  Mayor’s  move  to  wreak  ven-  *be  1 


O’Neill.  the  news  of  all  the  other  Pigues.  Besides  Tribune,  drew  the  masthead  for  “Pigues 

The  witnesses  summoned  say  they  be-  the  eight  brothers  and  father,  there  are  Is  Pigues.”  The  “Is”  in  the  mast  is  cen- 

lieve  the  hearing  is  a  prelude  to  libel  ac-  believed  to  be  nearly  100  living  Pigues  tered  on  the  forehead  of  a  smiliag 


vS' 


kiPa, 


TIEY  haven’t  been  hiding — but  they’ve  l^n 
hidden  for  years  by  an  idea  that  is  just 
as  unsound  today  as  it  is  ancient.  Yes, 
years  and  years  ago  one  could  cover  Oak¬ 
land  with  San  Francisco  papers.  But  today  the 


tries,  their  own  magnificent  stores,  and  their 
own  great  newspapers!  Advertisers  are  dis¬ 
covering  this  vast  market!  They  are  turning  to 
Oakland  newspapers  to  tell  their  stories.  And 
now,  more  than  ever,  they  are  realizing  that 


600,000  people  who  live  in  Greater  Oakland  have  i  complete  Greater  Oakland  coverage  cannot  be 


their  own  civic  identities,  their  own  huge  indus- 


had  without 


gcance  on  the  newspaper  through  the  ''O"  against  them  and  the  newspaper,  and  near-Pigues.  Forty-two  gathered  to-  pfirkcr. 
theatres  has  raised  a  storm  of  public 

protest  which  is  evidenced  in  individual  '  m 

and  collective  action  equivalent  to  boy-  *  M/m  a  M 

cott  of  the  local  theatres  in  favor  of  j  #  W#  "f  f  ' 

New  York  houses.  K  score  of  social,  ;  m  • 

political,  religious,  fraternal,  and  labor 

organizations  have  gone  on  record  as  K  M  .  1  9 

protesting  the  attempt  to  stifle  the  press,  m  mm  m  m  mm  mm  m  m  f 

and  have  promised  the  Journal  that  tlieir  vX  Jl  9 

members  will  not  patronize  local  theatres  y 

until  the  advertisements  again  appear. 

The  newspaper  has  not  seen  fit  to  sue  _'r  ^ 

for  its  losses  under  the  boycott  laws. 

The  attack  through  the  theatres  came 

close  on  the  heels  of  an  ordinance  A 

changing  the  name  of  Journal  Square.  fjo  F  »  ' 

where  the  Journal  is  located,  to  Veterans’  .  a  “ 

Square.  The  Mayor  caused  a  partisan 

veterans’  organization  to  be  formed  to  i  *  I 

“request”  his  City  Commission  to  effect  ^ 

the  change  in  name  an<l  appropriate  ^  1*1  aka 

nviney  for  a  war  memorial  to  be  erected 

at  the  Square.  The  ordinance  has  passed  -5 

first  reading.  '  ^'O  ^ 

The  open  break  between  the  news-  Bav 

pajier  and  the  administration  came  sev- 

eral  months  ago  wlwn  a  group  f  k  '^lEY  haven’t  been  hiding — but  they’ve  been  tries,  their  own  magnifi 

\vrti^rs,  acting  ot  the  *  orders.  ■  bidden  for  years  by  an  idea  that  is  just  own  great  newspapers! 

nrlntinTTetter:  -I  ^s  unsound  today  US  it  is  ancieut.  -Yes,  covering  this  vast  market 

lr<  m  years  and  years  ago  one  could  cover  Oak-  Oakland  newspapers  to 

cratic  machine  The  Journal  answered  Francisco  papers.  But  today  the  now,  more  than  ever,  t 

by  hiring  the  contrLti  w  Jse  columns  G^^eater  Oakland  have  ,  complete  Greater  Oaklai 

a?e  now  one  of  its  features.  All  through  t^eir  own  civic  identities,  their  own  huge  indus-  had  without 

the  summer  policemen  and  firemen  in 

Democratic  workers  have  canvass^  the  ABB  ■  ■  ^ 

city  soliciting  subscriptions  to  a  Ho-  ■  ■  I  M  a!  JC 

boken  daily  friendly  to  Hague’s  adminis-  I 

from  sale  in  any  public  buildings,  and  |  |  |  | 

read  it. 

Testimony  and  affidavits  produced  at  ^‘Oaklanefs  fastest-growing  newspaper” 

the  probe  sessions  showed  that  Joseph 

BernMein,  I^ector  of  Education  of  Jei-  Serving  all  of  Great  Oakland,  The  Post-En-  advertising  lineage  in  191 

president  of  the  State  quirer  goes  into  more  than  60,000  homes  every  a  greater  lineage  than  i 

Theatre  Corporation,  in  the  past  tvv  week  day.  Government  figures  for  the  six  the  six-day  field, 

years  rollected  a  $2^,000  slush  fund  months  ending  March  31,  1928,  showed  its  aver-  Learn  more  about  Gr 

from  theatres.  He  has  been  unable  to  circulation  then  to  be  64,534.  Moreover,  fastest -growing  newspap 

explain  to  the  Committw  s  satisfactmn  Post-Enquirer  was  the  only  newspaper  in  We,  or  our  representat 

and  the  ^j,p  g^j,  Francisco  Bay  region  to  show  a  gain  in  with  you. 

probers  charge  that  the  money  was  col-  •» 

lected  as  graft  which  passed  to  the  „ 

Democratic  machine  for  immunity  from  REPRESENTATIVES 

VERREE  &  CONKLIN.  INC.,  New  York,  Chicago,  Detroit, 

children  under  age.  and  infractions  of  KARL  J.  SHULL,  Transportation  Building,  Los  Angeles, 

the  fire  laws. 

.At  a  meeting  of  the  theatre  men  last 

week,  they  were  ordered  to  cancel  their  /~\  r-L  a  a  ’  a 

advertising  on  pain  of  being  closed  Sun-  L/IIC  Ot  tllC  tWCnty^CIffni 

days  and -forced  to  obey  laws  governing  ^  ” 

their  operation,  the  Journal  charges.  'V'V'V’I  A  W  A  1 

The  owners  and  three  editorial  em-  II  1^'  II  '  I  '  Ij  1 1  /  U#m 

ployes  of  the  Journal  have  been  sub-  I^j  Am  Im  ^m  I  I  xl  1^  i  WW  |  r^L. 

poenaed  to  appear  before  Hudson  County  B  M  !■  m  ■  mjh^  A  x  W  W  .^Lj 

Supervisor  John  F.  O’Neill  for  question- 

Read  by  more  than  twenty  million  pi 

islative  Invejtigating  Committee  iq  Tren- 

ton  by  John  ¥.  Csllahan,,  superintendent  "  Member  of  Audit  Bureau  of  Circulations 


THETl 


‘Oakland s  fastest-growing  newspaper" 


Serving  all  of  Great  Oakland,  The  Post-En¬ 
quirer  goes  into  more  than  60,000  homes  every 
week  day.  Government  figures  for  the  six 
months  ending  March  31,  1928,  showed  its  aver¬ 
age  circulation  then  to  be  64,534.  Moreover, 
The  Post-Enquirer  was  the  only  newspaper  in 
the  San  Francisco  Bay  region  to  show  a  gain  in 


advertising  lineage  in  1927,  and  it  carries  today 
a  greater  lineage  than  any  such  newspaper  in 
the  six-day  field. 

Learn  more  about  Greater  Oakland  and  its 
fastest-growing  newspaper.  The  Post-Enquirer. 
We,  or  our  representatives,  will  gladly  work 
with  you. 


REPRESENTA  TIVES 

VERREE  &  CONKLIN,  INC.,  New  York,  Chicago,  Detroit,  San  Francisco. 
KARL  J.  SHULL,  Transportation  Building,  Los  Angeles. 

One  of  the  twenty-eight 

HEARST  NEWSMPERS 

Read  by  more  than  twenty  million  people 

Member  of  Audit  Bureau  of  Circulations 
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•OWE  PERFECT  WIFE" 

ltipwiJuc»d  fmtm  •  pan  draaHng  br 
CWaiUi  DuiaOftaon  duoti^  dM 
Coonaar  of  Lire. 


“THE  BRUNETTE 
TELLS  HER  STORY" 

AaodMT  pan  tfrawint  by  Chaiica 
Dana  OlMon.  Ceunaay  of  LIFE. 


THE  PEN  AND  ROTOGRAVURE 


INTERFRETINO  the  pen  strokes  of  the  artist,  whose  medium  is  ink, 
with  a  faidihilness  that  brings  a  thrill  of  gratitude  even  to  the 
artist  himself,  rotogravure  reproduces  the  subject  in  line  with 
a  degree  of  ddicacy  and  softness  that  tempts  the  eye  to  linger. 

nmu  PAPUk  IS  THE  BASE  OF  THE  JOB! 


"  V 


1 


I. 


ilMllBaSiBimSfffil 


OSTONH*; 


The  PittsbwgH  Press 
ST.  LOUIS  POST-DISflWCH 


The  International  Paper  Company,  largest  manufacturer  of  paper  in  the  world, 
makes  Superoto,  a  paper  made  especially  tor  rotogravure. 

PAPER  IS  THE  BASE  OF  THE  JOB! 


MTERNATIONAL  PAP 

jtor  OmCt:  lOO  EAST  4SMD  STMT,  NSW  YOMt  Cm.  MEANCM  EAUS  CllWril:  W 


ENDS  IN  ADVERTISING  COPY  THEME 
OF  A.  N.  A.  MEET  OCT.  29-31 

bicam,  of  Young  &  Rubicam,  to  DiscuM  Question  at  Annual 
Atlantic  City  Convention — Detailed  Program  An¬ 
nounced — No  Newspaper  Men  Speakers 


AD\  ERTISERS  are  going  to  study 
the  technical  side  of  the  making  of 
r  isements  when  they  gather  for  the 
uai  meeting  of  the  Association  of 
ti  :ial  Advertisers  at  the  Ambassador 
el.  Atlantic  City,  Oct.  29-31.  The  de- 
(1  program  announced  this  week  also 
5ons  that  more  than  usual  attention  is 
to  be  devoted  to  consideration  of  market- 
Ig.  merchandising,  Canadian  problems, 
jmd  agency  relations. 

After  the  formal  opening  of  the  con- 
PBiti'  n  Monday  by  William  A.  Hart,  of 
the  E.  A.  Dupont  de  Nemours  Companv, 
:ation  president,  the  first  address 
sill  he  delivered  by  Raymond  Rubicam 
iilent  of  Young  &  Rubicam,  New 
ork  advertising  agency,  on  the  topic 
hire  are  We  Going  in  Advertising 
py  ?”  In  the  afternoon  of  the  first  day 
^  same  subject  will  be  carried  into 
luT  detail  by  S.  H.  Giellerup,  Frank 
mail,  Inc.,  New  York,  and  Bernard 
litenberg,  director  of  University 
vice  of  the  .Xle.xander  Hamilton  In- 
ute  on  "Testing  Copy;”  Joseph  B. 
art  director  of  Delineator  on 
Modern  Developments  in  Advertising 
rt."  and  Kenneth  Collins,  advertising 
nager  of  R.  H.  Macy  &  Co.,  New 
York,  on  “The  Department  Store’s  View 
•f  Modernism.” 

More  intimate  advertising  subjects  are 
to  be  discussed  at  round  table  meetings. 
F.  K.  Davis,  General  Electric  Company, 
II  lead  discussion  on  magazine  adver- 
,iiig ;  S.  E.  Conybeare,  .Armstrong 
brk  Company  on  newspaper  advertis¬ 
ing  ;  L.  H.  Bristol,  Bristol-Myers  Com- 
,  radio  advertising;  Guy  C.  Smith, 
bby,  McNeill  &  Libby,  on  outdoor  ad¬ 
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vertising;  E.  T.  Wible,  Pittsburgh 
Steel  Company  on  business  papers ;  K.  E. 
Kilby,  the  Coleman  Lamp  &  Stove  Com¬ 
pany,  on  farm  papers,  E.  R.  Smith, 
Fuller  Brush  Company,  research,  Mr. 
Lichtenbeg,  on  co-oi«ration  with  Uni¬ 
versity  professors;  \V.  F.  Earls,  United 
States  Rubber  Company,  on  dealer  prob¬ 
lems,  and  E.  K.  Hunt,  the  Champion 
Coated  Paper  Company,  on  direct  mail. 

Before  election  of  officers  and  direc¬ 
tors  and  the  reading  of  committee  re¬ 
ports  on  Tuesday  morning,  Oct.  30, 
Gorton  James,  chief  of  the  domestic 
commerce  division  of  the  De^rtmcnt  of 
Commerce,  Washington,  will  e.xplain 
what  the  government  is  doing  for  business. 

In  subsequent  rouiul-table  discussion. 
Dr.  B.  L.  Dunn  of  the  Oneida  Com¬ 
munity,  Ltd.,  and  C.  M.  Bolser  will  be 
table  leaders  on  advertising  art ;  E.  M. 
West,  New  York,  on  selective  distribu¬ 
tion  ;  H.  E.  Mihell,  .Association  of  Can¬ 
adian  Advertisers  on  Canadian  advertis¬ 
ing;  John  Benson,  president  ot  the 
.American  .Association  of  Advertising 
.Agencies,  on  agency  relations ;  C.  F. 
Farnham,  .American  Stove  Company  and 
R.  T.  Whitney,  Hood  Rubber  Products 
Company,  Inc.,  on  manufacturer-dealer 
co-operative  advertising ;  C.  W.  Drep- 
pard,  Hamilton  Watch  Company,  on 
window  display;  V.  C.  Cutts,  .Associated 
Apparel  Industries,  on  department 
store  advertising ;  and  VV’.  \\\  Wachtel, 
Loose-Wiles  Biscuit  Company,  on  stimu¬ 
lating  salesmen. 

Mr.  Benson,  the  A.  A.  .A.  A.  president, 
on  Tuesday  afternoon  will  make  a  for¬ 
mal  address  on  “Hiring  and  Using  an 
-Advertising  Agency.” 


The  annual  banquet  has  been  set  .for 
Tuesday  evening  with  RobiiiAi  'M. 
Cowie,  president  of  the  .American  Rail¬ 
way  Express  Company,  the  chief  speaker 
on  the  subject  of  air  transportation  in 
business,  and  entertainment  supplied  by 
Ray  Perkins,  of  the  Xeu’  Yorker,  a  com- 
lK>ser  and  musician. 

-An  exhibition  of  manufacturer-dealer 
co-operative  advertising  material  has 
been  set  for  Wednesday  morning  to¬ 
gether  with  group  meetings  arranged  by 
product  classifications.  Eight  different 
groups  will  be  represented  by  the  follow¬ 
ing  chairmen:  R.  B.  Johnson,  Standard 
V’amish  Works;  Harold  M.  Schmeck, 
Hccker-H-0  Comi»ny,  Inc.;  -A.  T. 

Preyer,  Vick  Chemical  Company;  -Allyn 

B.  McIntyre,  Pepperell  Manufacturing 
Company ;  William  B.  Griffin,  Inter¬ 

national  Silver  Company;  W.  A.  Grove, 
Edison  Electric  .Appliance  Company ; 
H.  R.  Baker,  the  Miller  Rubber  Com¬ 
pany;  R.  L.  Twitchell,  Carnegie  Steel 
Company ;  W.  C.  Sproull,  Burroughs 
.Adding  Machine  Company;  and  N.  S. 
Greensfelder,  Hercules  Powder  Com¬ 

pany,  Inc. 

Retail  marketing  trends  will  be  taken 
up  at  the  Wedne^ay  afternoon  meeting. 
Fred  J.  Nichols  will  speak. 


SET  DATE  FOR  MEETING 

A.  N.  A.  to  Talk  With  Publiakort  on 
October  24  in  Chicago 

Officials  of  the  .Association  of  Na¬ 
tional  .Adverti.sers  have  set  Oct.  24  at 
the  Palmer  House  as  the  date  for  the 
meeting  with  250  newspaper  publishers, 
previously  announced  in  Editor  &  Pub¬ 
lisher. 

The  meeting,  according  to  .Arthur 
Ogle,  managing  director,  has  been  called 
“for  the  purpose  of  presenting  for  the 
consideration  of  newspaper  pubUshers 
a  proposed  plan  for  establishment  of 
marketing  or  operating  territories  based 
on  circulation  dominance.” 


PRESS  AGENT  BOASTING 

Daily  Says  Local  Power  Man  Bragged 
of  False  "Drag”  With  Editors 

The  following  editorial  appeared  on 
Monday  of  this  week  in  Louisville  (Ky. ) 
Times:  “The  Times  publishes  today  a 
letter  touching  an  article  in  a  magazine. 
Plain  Talk,  by  Gilford  Pinchot,  who 
quotes  Robert  Montgomery,  General 
Sales  Manager  of  the  Louisville  Gas  & 
Electric  Company,  in  a  letter  which  came 
to  light  in  the  Federal  Trade  Commis¬ 
sion's  utilities  investigation. 

“In  Mr.  Pinchot’s  article.  It’s  All  In 
Four  Electricity  Bills,  the  Montgomery 
letter  is  cited  as  an  example  of  what  Mr. 
Pinchot  calls  the  editor  ‘clubbing’  policy 
on  the  part  of  the  public  utilities. 

“Mr.  -Montgomery  represents  himself 
as  having  maintained  personal  contacts 
with  editors  of  Louisville  newspapers, 
which  resulted  in  their  'continually  run¬ 
ning  news  stories  and  editorials  favoring 
the  interests  of  public  utilities.’ 

“Mr.  Pinchot  writes  in  gcxxl  faith,  and 
in  ignoraiKc  of  the  fact  which  the  tiles 
of  The  Courier-Journal  and  The  Times 
show,  that  the  ‘series  of  very  splemlid 
editorials’  never  appeared,  and  the  addi¬ 
tional  fact  that  Mr.  Montgomery’s  letter 
was  deliberate  falsehoixl  designed  only  to 
create  in  the  mind  of  the  recipient. 
George  F.  Oxley,  head  propagamiist  of 
the  Electric  Light  .Association,  the  im¬ 
pression  that  the  writer,  Montgomery, 
was  a  skilled  contact  man. 

“The  purpose  of  corruption  of  educa¬ 
tion  ami  other  public -opinion-moulding 
projects  of  utilities  press  bureaus  is,  ac¬ 
cording  to  Mr.  Pinchot,  keep  the  .Ameri¬ 
can  household  paying  rates  ten  times  as 
high  as  wholesale  power  rates. 

“The  purpose  of  Montgomery’s  false¬ 
hood  was  to  make  upon  Mr.  Oxley  the 
impression  that  he,  Montgomery,  was 
handling  The  Times  and  The  Courier- 
Journal  when  he  had  not  attempted,  and 
did  not  dare  attempt,  to  approach  these 
newspapers.” 


A  N  Preferred 


ON  the  Pacijfic  Coast  after-  Ij 
noon  papers  are  preferred  I 
— and  how!  In  a  recent  survey 
made  by  the  journalism  class  of  j 
the  College  of  Puget  Sound,  / 
Tacoma,  200  representative  citi-  /u 

zens  were  questioned.  49  liked  M  , 
morning  newspapers,  39  had  no 
preference,  and  log  preferred  af- 
terrxoon  newspapers! 

In  Portland,  Oregon,  the  people  say 
it  w’ith  subscriptions.  Circulation 
figures  prove  that  Portlanders  prefer 
afternoon  papers.  Three  of  the  four 
Portland  papers  are  afternoon  papers 
— and  The  Journal  is  Portland’s  first 
choice.  ABC  audit  shows  that  The 
Journal  has  the  largest  daily  city  and 
suburban  circulation  of  all  Portland 
newspapers. 


West  Coast.  When  it’s  three  p. 
m.  in  New  York  it’s  noon  in 
Portland,  Oregon. 

That  means — final  stock  quo¬ 
tations,  final  baseball  and  foot¬ 
ball  scores,  all  the  late  news 
gets  into  the  afternoon  papers 
on  the  Pacific  Coast.  And  Jour¬ 
nal  readers  like  to  read  their 
news  the  day  it  happens! 


And  what’s  more,  it’s  all  good,  clean 
circulation.  Portlanders  buy  The 
Journal  because  they  like  to  read  it! 

Nature  has  given  afternoon  news¬ 
papers  on  the  Pacific  Coast  the  edge 
by  making  three  hours’  difference  in 
time  between  the  East  Coast  and  the 
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FAKE  COPIES  OF  WALLPAPER  EDITION 
OF  VICKSBURG  CITIZEN  BEING  SOLD 

Authentic  Issues  of  J.  M.  Swords*  Wartime  Papers  Easily 
Recognized  by  Story  ‘‘Yankee  News  from  All 
Points**  at  Top  of  Third  Column 

By  EDWARD  A.  LYMAN 

A  DDITIONAL  spurious  copies  of  the  was  unsatisfactory  and  soon  faded,  but 
Daily  Citizen  of  Vicksburg,  Miss.,  it  enabled  publishers  to  print  their  news- 
of  July  2,  1863 — an  edition  printed  on  papers  and  is  a  good  illustration  of  the 
wallpaper — have  receiitly  come  to  light  resourcefulness  of  the  newspaper  craft. 


Facsimile  of  a  spurious  ropy  of  the  Vickuburf  Citizen,  showing  the  item 
“Yankee  News  From  All  Points’'  at  bottom  of  second  column.  In  authentic 
copy  it  heads  third  column. 


through  the  purchase  of  two  copies  by 
H.  A.  Vandyck,  director  of  the  W'all- 
jwper  Mantifacturers  Association  of  Am¬ 
erica  with  headquarters  in  New  York 
City. 

Just  why  this  particular  issue  should 
have  been  selected  so  often  for  duplica¬ 
tion  is  a  matter  which  has  long  puzzled 
collectors  and  authorities  on  old  news¬ 
papers.  To  be  sure,  it  is  printed  on  wall¬ 
paper,  but  other  newspapers  in  the  South 
were  forced  to  use  this  sort  of  stock  dur¬ 
ing  the  war  between  the  States;  some 
even  used  old  paper  bags  and  the  brown, 
so-called  “butchers’  paper’’  which  was 
used  then  and  still  is  used  in  some  parts 
of  the  country  for  wrapping  meat.  In 
fact,  according  to  Dr.  James  Melvin 
Lee,  head  of  the  Department  of  Journal¬ 
ism  of  New  York  University,  some 
southern  wartime  publishers  found  it 
necessary  to  concoct  a  printer’s  ink  of 
sorts  out  of  elderberries.  Of  course  this 


However,  the  Daily  Citizen  has  been 
duplicated  times  without  number  and  the 
duplication  always  has  been  of  this  par¬ 
ticular  issue.  During  the  Centennial  ex¬ 
position  in  Philadelphia  in  1876  many 
thfiusands  of  copies  were  printed  and 
sold  for  ten  cents  each  as  souvenirs. 
Patent  medicine  manufacturers  have  cir¬ 
culated  thousands  of  copies  carrying 
their  advertising  matter,  although  the 
original  edition  contained  no  advertising 
at  all.  Other  copies  have  been  run  off 
for  various  purposes;  in  fact  there  is  in 
the  files  of  the  New  York  Public  Library 
what  purports  to  be  a  copy  which  bears 
no  resemblance  to  the  original  in  size, 
typography  or  contents. 

The  copies  obtained  by  Mr.  Vandyck 
undoubtedly  are  old  and  the  wallpaper 
pattern  has  hene  identified  as  one  which 
was  popular  in  the  1860s. 

It  is  not  in  the  paper  stock,  however, 
that  the  fake  is  apparent,  although  the 


pattern  used  does  not  match  that  which 
the  New  York  Public  Library  believes  to 
be  an  original  copy  of  the  issue  or  that 
of  the  two  authenticated  copies  in  the 
Wisconsin  State  Library.  These  have  a 
blue  floral  pattern  on  a  buff  ground,  but 
that  fact  means  little  in  testing  authenti¬ 
city  because  it  is  possible  that  J.  M. 
Swords,  Proprietor,  whose  name  appears 
at  the  top  of  the  masthead,  was  forced 
to  use  wallpaper  stock  of  several 
patterns.  The  typography  however, 
makes  the  fake  quite  clear. 

Roth  the  original  and  the  present 
spurious  copies  carry  four  columns  of 
news  matter,  each  about  185<2  inches  long, 
and  no  advertising.  The  type  of  the 
original,  however,  is  badly  battered  as 
naturally  it  would  be  under  the  stress 
of  wartime  publicationj  while  that  of  the 
fakes  is  perfectly  clear.  Moreover,  in 
the  original,  each  of  the  paragraphs  in 
the  first  column  which  are  written  in  the 
news-editorial  style  popular  at  the  time, 
starts  with  a  “fist,”  but  this  feature  is 
entirely  absent  from  the  fakes. 

There  is  still  another  difference.  In 
the  second  column  of  both  original  and 
fake  appears  the  following  paragraph 
which  realy  is  one  of  the  two  most  in¬ 
teresting  in  the  paper : 

“On  pit — The  great  Ulysses — the 
Yankee  Generalissimo,  surnamed  Grant 
has  expressed  his  intention  of  dining  in 
Vicksburgh  on  Saturday  next,  and  of 
celebrating  the  4th  of  July  by  a  great 
dinner,  and  so  forth.  When  asked  if  he 
would  invite  Gen.  Jo  Johnson  to  join  he 
said  ‘No!  for  there  would  be  a  row  at 
the  table.’  Ulysses  must  get  into  the 
city  before  he  dines  in  it.  The  way  to 
cook  a  rabhit  is  ‘first  catch  the  rahfcit’ 
etc.” 

In  the  original,  this  paragraph  appears 
at  the  bottom  of  the  second  column  and 
the  third  column  leads  with  a  boldface 
lowercase  head  “V’ankee  News  From  All 
Points.”  In  the  fake,  however,  this  head 
runs  under  the  “On  Dit”  paragraph  in 
the  second  column  and  the  story  breaks 
to  the  third  an<l  fourth  columns. 

.\t  the  bottom  of  the  fourth  column  in 
each  paper,  the  following  paragraph  ap¬ 
pears  under  a  double  rule: 


“July  4th,  1863. 

“Two  days  bring  about  great  changes. 
The  banner  of  the  Union  floats  over 
Vicksburgh.  Gen.  Grant  has  ‘caught  the 
rabbit’.  He  has  dined  in  Vicksburgh 
and  he  did  bring  his  dinner  with  him. 
The  Citizen  lives  to  see  it.  For  the  last 
time  it  appears  on  wall-paper.  No  more 
will  it  eulogize  mule  meat  and  fricasseed 
kitten — urge  Southern  warriors  to  such 
diet  never  more.  This  is  the  last  wall¬ 
paper  edition  and  is,  excepting  this  note, 
from  the  types  as  we  found  them.  It 
will  be  valuable  hereafter  as  a  curiosity.” 

It  is  indicated  by  this  paragraph  that, 
on  entering  the  city,  the  Union  forces 
took  over  the  publication  of  Mr.  Swords’ 
paper,  but  let  it  die  with  that  issue.  .At 
any  rate,  there  is  no  available  record  of 
any  later  edition.  There  were  many 
skilled  printers  in  the  Northern  army ; 
so  many,  in  fact,  that  Northern  publish- 


Detroit  is  one  of  the 
brightest  spots  on  the 
map  of  business.  The 
Free  Press  offers  the 
largest  circulation  in 
its  ninety  seven  year 
history. 
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ers  were  greatly  handicapped  by  lack  of 
labor.  It  was  during  this  perM,  accord¬ 
ing  to  Dr.  Lee,  that  “patent  insi  les”  or 
“boiler  plate”  got  its  big  start.  Thert 
were  not  enough  printers  to  go  arouid 
and  one  must  have  type  to  fill  a  news¬ 
paper. 

The  prediction  in  the  last  sentence  of 
the  Union  publisher’s  note  has  come  true, 
for  about  a  year  agp  an  authenticated 
copy  of  the  Daily  Gtizen  sold  at  auction 
to  a  collector  for  $100. 

NEW  INSURANCE  POLICY 


Chicago  Journal  Providing  Emergency 
Cash  Payments  for  Reader* 

The  Chicago  Daily  Journal  is  now 
offering  a  $1,000  and  $2,000  “j^us”  life 
insurance  policy  to  insurable  readers  be¬ 
tween  the  ages  of  10  and  44  years  for  $1 
a  month  and  to  those  between  the  ages 
of  45  and  54  years  at  $2  a  month,  pay¬ 
able  monthly.  The  plus  amount  is  in  the 
nature  of  a  sight  draft  attached  to  each 
policy  and  is  payable  on  the  day  of  death, 
so  that  emergency  cash  is  immediately 
available.  The  policy  pays  $l,00h  plus 
emergency  cash  for  natural  death  and 
$2,000  plus  emergency  cajh  for  accidental 
death. 

The  insurance  is  handled  in  co-opera¬ 
tion  with  the  Chicago  National  Life  In¬ 
surance  Company. 

ADDS  WALL  STREET  EDITION 

The  IVaterbury  (Conn.)  American, 
now  has  a  Wall  Street  edition  with  late 
sports  and  financial  news.  The  additional 
edition  started  Monday,  Oct.  15.  Lyle 
Hill,  contest  promotions  and  special 
features  editor  has  been  made  financial 
editor. 

CHANCES  NAME 

Name  of  the  Culver  City  (Ol.)  News 
has  been  changed  to  Star-News.  It  is 
one  of  the  dailies  purchased  recently  by 
Col.  Ira  C.  Copley. 


Kx pcricncc  counts 
heavily  In  any  busi¬ 
ness  .  .  .  XEA  has 
had  55  Years  of  it. 


NEA  Service,  Inc., 

1200  W.  3rd  St.,  Cleveland,  Ohio 


Pittsburgh 

Newspaper  map  has  chaaged 

The  Sun-Telegraph 

(Combining  the  Chronicle  Tele¬ 
graph  and  Sun  in  the  evening 
field,  and  The  Sunday  Pott  and 
Sunday  Gazette  Timet  in  the 
Sunday  morning  field). 
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Washington  is  a  Good 
Automobile  Market 

In  the  District  of  Columbia  alone  there  are  nearly  112,000  passenger 
cars  and  15,000  commercial  cars  carrying  local  license  tags;  with 
many  thousands  more,  owned  and  driven  here,  but  licensed  in  other 
states. 

The  number  is  constantly  growing.  There  are  more  automobiles  in 
use  in  Washington  than  in  any  one  of  eleven  states;  the  percentage 
of  increase  is  greater  here  than  in  sixteen  different  states. 

Cars  mean  a  demand  for  MORE  cars  and  accessories  which  are  sold 
through  213  dealers  in  motor  vehicles  and  209  accessory  stores. 

You  only  need  ONE  newspaper,  THE  STAR— EVENING  AND 
SUNDAY — to  cover  this  market  COMPLETELY. 

Any  specific  information  concerning 
automobiles  or  any  other  lines  that 
you  may ,  desire  will  be  furnished 
by  our  Statistical  Department. 


New  York  Office: 

Dan  A.  Carroll 
HOE.  42n<l  Street 


Chicago  Office: 

J.  E.  Lutz 
Tower  Building 


Editor  &  Publiiher  and  The  Fourth  Estate  for  'October  20, 

DENVER  WAREHOUSE  FIRM  FOUND  IT  - rig  nfwsprint  OUTPUT 

HAD  SOMETHING  TO  ADVERTISE  - 


BIG  NEWSPRINT  OUTPUT  IN  SEPTEMBER 


Newspaper  Space  Used  to  Broadcast  Weicker’s  Efficient 
Moving  and  Storage  Service — Cartoons  Stressed  Sepa¬ 
rate  Angles  of  Advertiser’s  Service 

By  JOSEPH  C.  COYLE 


SINCE  service  is  the  moving  and 
^  storage  man’s  stock  in  trade  it  is 
naturally  good  service  that  builds  up  a 
big  business  for  him — provided  that 
perjple  learn  the  fact  that  he  gives  that 
kind  of  service,  and  lias  the  propci 
facilities  for  doing  so.  In  other  words 
advertising  is  necessary  to  the  ware¬ 
house  business,  as  it  is  to  any  other. 
And  his  advertising  should  be  of  a  nature 
that  will  cause  it  to  sink  into  the  minds 
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Typical  advertiAement  in  warcboune 
campaiaii. 

of  the  public,  convincing  those  who  see 
it  of  the  value  of  the  advertiser’s  serv¬ 
ices.  A  difference  in  advertising  may 
mean  the  difference  between  success  and 
mediocrity. 

A  recent  advertising  campaign  in  the 
Denver  newspapers,  carried  out  by  the 
Weicker  Transfer  and  Storage  Company, 
is  characteristic  of  the  methods  which 
have  brought  that  company  up  from  a 
small  horse-and-wagon  concern  to  one 
of  the  largest  and  best  equipped  organ¬ 
izations  in  the  city.  While  it  is  hard  to 
check  actual  results  from  this  advertis¬ 
ing,  Mr.  W.  May,  manager  for  the  com¬ 
pany,  feels  that  it  has  been  extremely 
beneficial  in  driving  home  certain  ideas 
pertaining  to  the  moving  and  storaige 
business. 

Each  advertisement  takes  up  a  single 
idea  connected  with  moving  and  presents 
the  solution  of  the  problem  in  a  way 
that  cannot  but  impress  the  reader.  That 
most  readers  of  the  newspaper  will  be¬ 
come  readers  of  these  messages  is  as¬ 
sured  by  the  layout  of  the  space.  A 
striking,  and  usually  comic,  cartoon 
illustrating  the  particular  point  which  is 
to  be  brought  out  heads  the  space  and 
leads  the  prospective  patron  to  peruse 
the  paragraph  or  two  of  sales  talk  below 
it.  As  this  simply  covers  the  subject  in 
a  few  terse  sentences,  illustrated  in  the 
cartoon,  the  whole  makes  a  convincing 
layout. 

For  instance  there  is  the  universal 
dread  of  moving  day.  This  is  presented 
to  the  reader  in  one  of  the  company’s 
advertisements  by  a  grotesque  and  fear¬ 
some  figure  looking  threateningly  down 
upon  a  diminutive  householder  and 
labeled.  “Moving  Worries.’’  A  para¬ 
graph  below  reads.  “Don’t  let  the  thought 
of  moving  become  a  fearful  haunting 
dread.  For  $3.00  per  hour  you  can  get 
an  oversize  Weicker  van,  with  two 
capable  men  who  will  do  all  the  work  in 
less  time  than  you  had  thought  possible.” 
Then  comes  the  name,  business  and 
address  of  the  company. 

Then  there  is  the  worry  of  finding  a 
reliable  concern  which  is  properly 
equipped  to  give  the  particular  service 
desir^.  This  is  presented  by  a  funny 
little  man  shouting  into  a  telephone  in¬ 
strument,  with  the  words  below,  “Call 
Weicker  M3288.”  and  “There’s.- no  need 


for  tramping  the  streets  in  search  of  a 
reliable,  dependable  mover.  Just  pick  up 
your  phone  and  call  Weicker.  Weicker 
service  meets  every  storage  and  moving 
requirement.” 

1  he  economy  of  employing  adeejuate 
equipment  tor  moving  is  presented  in  a 
cartotjn  of  a  man  moving  with  a  toy 
wagon.  this  is  loaded  with  a  dresser, 
and  the  man  is  trying  to  lead  a  stubborn 
goat  which  is  drawing  the  wagon.  The 
text  of  the  advertisement  reads.  “Yes, 
it  can  be  done  this  way.  The  illustra¬ 
tion  shows  one  way  of  moving — not  the 
best,  perhaps,  but  still  it  can  be  done. 
Of  course  it  is  slow  and  rather  un¬ 
certain,  but  it  is  cheap  and  if  the  dresser 
should  get  broken  you  can  blame  it  on 
the  goat.  Contrast  this  with  the  Weickci 
method,  smart,  shiny  motor  vans,  careful 
workmen,  everything  spick  and  span.  A 
little  more  per  hour — but  fewer  hours.” 
Off  to  one  side  the  price  is  given  and 
the  fact  that  an  oversized  van  and  two 
careful  men  will  be  furnished  at  $3.00 
per  hour  is  emphasized.  The  same  idea 
is  conveyed  at  another  time  by  a  cut  of 
a  man  trundling  a  heavily  loaded  wheel¬ 
barrow.  This  is  entitled,  “For  your 
spring  move — A  wheelbarrow  is  slow  and 
tine  r  ain;  a  Weicker  van  quick  and 
reliab'.e.  A  little  more,  etc.  A  telephone 
insl.uinent,  the  number  and  address  and 
.hr  w mis  “Phone  Weicker,  at  the  bottom 
of  t!:e  layout,  present  the  ease  with  which 
tile  h  rd  and  uncertain  means  of  moving 
nv  V  l,e  avoided. 

Tlien  there  is  the  householder  who 
m  i_  Ijc  afrakl  that  his  china  or  other 
fragile  articles  may  be  broken  in  storing 
(;r  moving,  this  is  covered  by  the  picture 
of  a  man  tossing  dishes  into  a  barrel.  A 
line  leads  from  the  barrel  down  to  the 
telephone  at  the  bottom,  and  on  the  way 
intersects  the  words.  "Ship  with  Weicker 
and  save  frcighl.”  The  bi'nly  of  the  ad 
reads,  “China  Packing,  It  looks  so  easy. 
The  proper  packing  of  fragile  china  and 
glassware,  besides  being  plain  hard  work, 
is  a  job  that  requires  a  good  deal  of 
skill  and  experience.  Weicker  packers 
know  the  art.  Each  piece  is  carefully 
nested  in  soft,  resilient  excelsior  to  with¬ 
stand  the  constant  jolts  of  long  railroad 
journeys.  Save  time  and  trouble  by 
letting  Weicker  pack  and  unpack  your 
dishes  on  moving  day.” 

Other  advertisements  of  the  same 
character,  cover,  from  time  to  time  the 
various  features  of  the  company’s  service, 
including  the  fact  that  it  is  equipped  for 
any  kind  of  moving  job,  no  matter  how 
large,  storage  and  many  other  things. 

INSURANCE  ROTO  SECTION 

Southern  Gravure  Corporation  recently 
printed  a  four-page  gravure  section  for 
the  Pilot  Life  Insurance  Company, 
(ireensboro.  X.  C..  which  apiK-ared  Oct. 
18  in  the  Creenshoro  Daily  Xnvs. 
Greensboro  Daily,'  Record  and  the  ffigh 
Point  (N.  C. )  Enterprise. 

ILLINOIS  MERGER 

Frank  P.  Hanahn.  former  publisher  of 
the  Danj’ille  (Ill.)  Press  this  week 
bought  the  Litchfield  (Ill.)  Daily  Mews 
Herald  from  Marc  Atkinson  and  the 
UtchAeld  Daily  Union  from  John  J. 
Murray  &  Co.,  Richards  will  merge  the 
two  October  20th.  This  reduces  the  obi 
established  two  paper  field  to  one  paper. 
The’H.  F.  Hinrichs  agency  handled  the 
transaction. 

NEDOM  SELLS  INTEREST 

Nedom,  formerly  publisher  of  the 
Gilroy  (Cal.)  Dispatch,  has  sold  his  half 
interest  in  this  newspaper  to  Lloyd  E. 
Smith  as  of  Oct.  1.  John  X.  Hall,  for¬ 
merly  Nr.  Nedom’s  partner,  will  remain. 
The  paper  is  represented  by  M.  C.  Mo- 
gensen  &  Co.  ^ — 


TVEWSPKIXT  production  in  (Janada  Canadian 
during  September,  1928,  amounted  to  tons  and  : 
185,059  tons  and  shipments  to  194,233  ing  Septe 
tons,  according  to  figures  just  issued  by  were  _ma< 
the  Xews  Print  Service  Bureau,  New  tons  in  J 
York.  Production  in  the  United  States  .\mericar 
was  102,852  tons  and  shipments  107,894  amounted 
;tons,  making  a  total  L’nitcd  States  and 

C.\N.\DIAN  -MILLS 


Canadian  newsprint  production  of  287,911 
tons  and  shipments  of  302,127  tons.  Dur¬ 
ing  September,  18,844  tons  of  ne\s.>print 
were  made  in  Xewfoundland  and  1,434 
tons  in  Mexico,  so  that  the  total  North 
.\merican  production  for  the  month 
amountetl  to  308,189  tons. 


1928 — .September  ... 

Nine  Months. 
1927—  “ 


Production 

Tons 

Per  Month 
185.059 
1,731.226 
1,519,049 
1,380,722 
1,115,232 
1,015,793 
943,692 
794,848 
580,676 


Shipments 

Tons 

Per  Month 
194,233 
1,725,124 
1,499,939 
1,376.868 
1,113,807 
1,008,079 
931,617 
794,137 
572,697 


LXITKI)  STATES  MILLS 


1928 — Septemlier  .. 

Nine  Months. 
1927—  •* 


102,852 

1,047,633 

1,135,696 

1,259,506 

1,127,436 

1,109,246 

1,126,192 

1,069,619 

910,870 


I'NITED  .STATES  AND  CANADIAN  MILLS 


1 928-  .September 


287.911 

2,778.859 

2.654,745 

2,640,228 

2,242,668 

2,125,039 

2.069,884 

1.864,467 

1,491,546 


302,127 

2,756,814 

2,617,029 

2.631.563 

2,234,157 

2,111,626 

2,050,198 

1,868.880 

1,478,089 


NORTH  A.MERICAN  PRODUCTION 


United  States 

Newfoundland 

Mexico 

Total 

1928 — September  . 

.  102,852 

18,844 

1,434 

308.189 

Nine  Months . 

.  1.047,633 

170,726 

12,185 

2.9()1.77( 

1927—  ■■  “  . 

.  1,135,696 

150,385 

10,778 

2.815.901 

1926 —  "  “  . 

.  1,259,506 

133,590 

9,572 

2.783,390 

1925—  “  “  . 

.  1,127.436 

59.381 

9,502 

2.311.551 

1924  "  “  . 

.  1,109,246 

48,552 

8,622 

2,182.211 

1923—  “  "  . 

.  1.126,192 

47,671 

9,000 

2,126.555 

SCHAEFER  JOINS  J.  H.  CROSS 

Former  Rank'n  General  Manager  Vice- 

Pretident  of  Philadelphia  Agency 

H.  R.  Schaeffer,  prominent  in  adver¬ 
tising  agency  work  for  more  than  20 
years,  and  for  the  past  three  years  gen¬ 
eral  manager  of  the  Wm.  H.  Rankin 
Company,  has  become  associated  with  the 
J.  H.  Cross  Company,  advertising  agency, 
of  Philadelphia  and  Xcw  York,  as  vice- 
president. 

Mr.  Schaeffer’s  headquarters  will  be 
in  the  New  York  office. 


BUYS  GEORGIA  DAILY 

Edmund  Walker.  Inc.,  New  York  and 
Chicago,  on  Tuesday  purchased  the  Ual- 
dosta  (Cia.)  Et’ening  Times  at  a  re¬ 
ported  price  of  $X0,0()0.  Mr.  Walker  re¬ 
cently  purchased  the  La  Grange  (Ga.) 
Reporter. 


JtKlheTlkalPubiishcr-^-- 

,rom  HARRY  U.  HAINES 
pLrson  (N.  h)  Evening 

•  Th.  Ch.tle.  P.rtJowe^^ 

ksB  iu»t  completed  ia» 

pVrtlowe  PU-  -mp-ign  ^ 

hi:;:::  wi  h':!ve  ever  h.d  made  for 
ue  In  our  buelneei  hletory. 
have  no  hesitation  In  recommending 
the  Partlowe  organiratlon  unra^ 

aervedly  to  any  publisher  in  the 
United  States." 

^ _ _ _ -A 

C!)arle«  ^artlrtnt  Companp 

!  ■‘Clean  OcalaiisB  Cosipaifai" 


Time  can  mean 
either  upbuildint 
and  progress  —  or 
decay.  The  Florida 
Times-tTnion  has 
ussd  its  sixty- 
three  years  of  ox- 
istence  to  build 
Florida's  vrsatost 
newspsper. 


I  ^imes'^nion 

JACKSONVILLE.  FLA. 


You  will  want 

CliRISTMAS 

I2EMINDEI2/ 

They  start  November  11th 


The  International 

S3aicUcate 

Baltinior*,  Md. 
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*Ihe  Circulation  Gain 

^THE  STLOUISSTAR 
Is  Greater  Than  That  cf 
Ang  Other  St.Louis 
Newspapei^ 


Here  Are  the  Figures  Taken  From  the  Sworn 
Statements  of  the  Four  St.  Louis  Newspapers: 

THE  ST  LOUIS  STAR 

Average  Circulation  for  six  ^  iC 

Months  Ending  October  1,  1928  '0 

Average  Circulation  for  six  1  O  1  1 

Months  Ending  October  1,  1927  X  M  y  \J  X  X 

Gain  13,064 

Post-Dispatch  Loss .  1,203 

Globe-Democrat  Gain. . 9,853 

The  Times  Gain .  5,416 

Advertising  Gain  of  The  St.  Louis  Star 
Jan.  1  to  Oct.  9,  1928»1,185,678  Lines 

National  Advertising  Representative ^  GEORGE  A.  McDEVITT  CO. 
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UTILITY  COMPANY  DEFIES  TRADE  COMMISSION 

Electric  Bond  and  Share  Executives  Refuse  to  Produce  Records  at  Propaganda  Hearing — Prepare  to 
Test  Commission’s  Powers — May  Be  Prosecuted  in  U.  S.  Courts 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Pt’BLiSHER 


Commissioner  McCulloch,  in  a  state¬ 
ment  at  the  end  of  the  session,  declared 
that  the  information  sought  by  Judge 
Healy  was  within  the  scope  of  the  Senate 
resolution  and  the  h'ederal  Trade  Com¬ 
mission  Act,  and  added : 

“If  there'  is  any  way  under  the  law 
to  compel  the  witnesses  to  produce  the 
evidence,  the  Commission  will  make  use 
of  it,  and  will  proceed  to  compel  its  de¬ 
mands  by  law.” 

He  also  commented  that  the  Electric 
Bond  and  Share  Company  seems  to  be 
defying  the  Commission  or  to  have  infor¬ 
mation  it  is  unwilling  to  let  the  Senate  of 
the  United  States  and  the  people  of  the 
country  know  about.” 

If  the  whole  question  of  the  investi¬ 
gation  is  thrown  into  the  courts,  the  in¬ 
vestigation  will  probably  be  halted  until 
the  courts  decide  the  Federal  Trade 
Commission’s  powers. 

-An  extensive  paid  advertising  cam¬ 
paign  was  used  by  Oregon  public  util¬ 
ities  to  defeat  the  propos^  constitutional 
amendment  which  would  have  j^rmitted 
the  state  to  engage  in  the  electric  power 
business,  it  was  shown  in  the  continu¬ 
ance  of  the  Commission's  investigation 
of  utilities  propaganda  on  the  West  Coast 
on  October  12. 

Out  of  $29,677  spent  in  the  campaign, 
$18,714.45  was  spent  on  advertising  in 
newspapers  throughout  the  state,  and 
$5,6tt2.77  was  spent  on  printed  matter, 
much  of  which,  according  to  the  official 
report,  was  paid  to  the  job  plants  of 
newspapers. 


While  a  regular  publicity  campaign 
was  also  going  on  at  the  same  time,  it 
appears  that  the  advertising  campaign 
and  the  organized  speaking  and  cam¬ 
paigning  of  employes  of  the  various  util¬ 
ity  companies  of  the  state  played  a  more 
important  part  in  this  1926  battle  against 
government  ownership  in  Oregon. 

E.  Hofer  and  Sons’  “Industrial  News 
Bureau”  was  brought  into  these  hearings 
several  times,  and  apparently  carried  con¬ 
siderable  material  against  the  proposed 
constitutional  amendment. 

Despite  the  lack  of  evidence  of  large 
newspaper  publicity  activities  on  the  part 
of  the  Northwest  organizations,  there 
was  evidence  that  the  individual  power 
companies  were  not  so  inactive.  A 
printed  report  of  the  1923  convention  of 
the  Northwest  Electric  Light  and  Power 
Association,  placed  in  the  record,  con- 
tairied  the  theories  of  a  public  utility 
man  on  how  best  to  get  propaganda  into 
newspapers. 

A  Mr.  Hamilton,  whom  Berkeley 
Snow,  secretary  of  the  association,  could 
not  identify,  explained  his  methods  as 
follows  at  this  meeting; 

“I  have  picked  out  what  I  considered 
to  be  the  best  reporter  on  the  paper, 
and  when  I  had  a  certain  story  I  called 
in  that  reporter,  I  do  not  send  the 
story  into  the  office;  I  get  hold  of  that 
reporter,  because  the  idea  is  that  those 
fellows  make  their  living  by  getting 
stories,  and  if  you  can  help  them  fill  in 
space  by  giving  them  a  story  now  anci 
then,  they  in  turn  will  be  of  service  to 


you  in  getting  a  story  in  as  you  want  it 
put  in.  In  that  way  I  have  found  that  1 
have  practically  no  difficulty  in  getting 
all  the  stories  in  the  press  along  that 
line  I  want. 

“Then,  again,  it  happens  once  in  a 
while  when  you  want  to  get  a  little 
propaganda  story  into  the  press  you  can 
get  it  through  a  reporter  very  often 
better  than  you  can  through  a  city  editor. 
The;  city  editor  is  very  apt  to  be  more 
critical  of  a  story  if  it  comes  directly 
from  you  than  he  is  if  it  comes  through 
his  reporter,  even  though  he  may  know 
and  see  from  the  style  of  it  that  the 
story  was  written  by  some  one  other 
■  than  his  renorter.  You  can  get  stuff 
through  by  handling  it  that  way.  Get 
hold  of  the  best  reporter  and  make  him 
feel  that  you  are  a  friend  of  his  and 
that  you  are  helping  him  make  his  living 
by  filling  in  space  and  he  can  do  you  a 
good  turn  once  in  a  while.” 

E.  E.  Brodie,  formerly  connected  with 
the  Oregon  City  (Ore.)  E^erprise,  was 
employed  to  handle  publicity  and  write 
advertising  during  the  campaign  against 
the  proposed  water  power  amendment,  at 
a  salary  of  $325  a  month,  said  H.  L. 
Walther,  manager  of  the  Oregon  Public 
L'tility  Information  Bureau,  of  Portland, 
who  was  examined  by  the  Commission  on 
Oct.  11. 

E.  E.  Smith,  publisher  of  Smith’s 
.■fnaJyst,  Portland,  was  paid  $1(X)  to  write 
and  publish  an  article  against  the  pro¬ 
posed  amendment  in  his  magazine  and 
A.  C.  Gage,  who  publishes  a  journal 
devoted  to  wool  and  mohair,  was  paid 
a  salary  to  write  advertising  during  the 
campaign,  Mr.  Walther  said. 


WASHINGTON,  D.  C,  Oct.  18.— Rc- 
”  fusal  of  officials  of  the  Electric 
Bond  and  Share  Company  to  answer 
question  and  produce  documents  asked  for 
in  the  Federal  Trade  Commission’s  inves¬ 
tigation  of  public  utilities  Wednesday,  is 
expected  to  lead  to  a  test  of  the  Federal 
Trade  Commission’s  powers  in  the  F'ed- 
eral  courts. 

Two  officials  of  the  company  specific¬ 
ally  and  repeatedly  declined,  “by  advice 
of  counsen,”  to  answer  questions  con¬ 
cerning  expenditures  for  propaganda  and 
political  purposes  asked  by  Judge  Robert 
E.  Healy,  chief  counsel  for  the  F'ederal 
Trade  Commission,  and  to  produce  the 
operating  expenses  ledger  demanded  in 
the  “duces  tecum”  subpoena  served  on 
A.  E.  Smith,  controller  and  assistant 
secretary  of  the  Electric  Bond  and  Share 
Company  and  the  Electric  Bond  and 
Share  Securities  Corporation. 

Commissioner  Rob^  E.  McCulloch, 
who  has  from  the  beginning  presided 
over  the  investigation  of  public  utilities 
propaganda  and  other  aspects  of  the  pub¬ 
lic  utilities  which  the  Commission  was 
directed  by  the  Senate  to  investigate, 
each  time  directed  the  witness  to  answer 
the  questions  and  each  time  ordered  the 
refusal  entered  into  the  records.  He 
then  ordered  Mr.  Smith  to  appear  on 
Tuesday,  Oct.  23,  bringing  with  him  all 
vouchers  of  money  spent,  in  the  language 
of  the  Senate  resolution,  “to  influence  or 
control  public  opinion  on  account  of 
irtunicipal  or  public  ownership  of  the 
means  by  which  jiower  is  developed  and 
electric  energy  is  generated  and  distrib¬ 
uted,  or  since  1923  to  influence  or  con¬ 
trol  elections,”  the  election  activities  be- 
in^  limited  to  those  in  the  election  of 
Presideiit,  Vice-President,  and  members 
of  the  Uniiiid  uSiahtiiL  ^latc  . 

While  Mr.  Smith  and  Ralph  B.  Feagin, 
a  vice-president  of  the  Electric  Bond  and 
Share  Comiiany  and  also  of  the  Electric 
Bond  and  Share  Securities  Corjioration, 
have  already  declined  to  answer  enough 
questions  to  justify  legal  action  against 
them  by  the  Commission,  they  were  given 
another  chance  to  produce  the  evidence 
demanded,  as  the  vouchers  were  not 
specifically  mentioned  in  the  subpoena. 

If  they  continue  to  refuse  to  produce 
the  evidence,  the  Federal  T rade  Com¬ 
mission  can  proceed  against  them  directly 
in  a  Federal  district  court,  or  dan  rtqiftst 
the  .Attfirney  (ieneral  to  apply  to  a  Fed¬ 
eral  district  court  for  a  writ  of  manda¬ 
mus  compelling  them  or  the  corporation 
to  comply  with  the  order.  The  penalty 
for  refusing  to  answer  a  lawful  inquiry 
or  to  produce  documentary  evidence  is  a 
fine  of  not  less  than  $1,000  or  more  than 
$5,000,  or  imprisonment  for  not  more 
than  one  year,  or  both  fine  and  imprison¬ 
ment. 

It  was  said  at  the  Commission  that 
the  power  of  the  Federal  Trade  Com¬ 
mission  to  issue  subpoenas  in  such  an 
inve.stigation  has  never  been  .squarefy 
before  the  United  States  Supreme  Court, 
so  it  is  possible  that  this  action  may 
eventually  be  taken  to  the  highest  court. 
It  was  indicated  in  the  statement  made 
by  John  F.  McLane,  counsel  for  the 
Electric  Bond  and  Share  Company,  that 
the  company  intends  to  test  the  power  of 
the  Commission  to  issue  such  subpoenas, 
as  he  said  in  his  statement  that  “said  so- 
called  subpoenas  duces  tecum  are  void 
and  of  no  effect  in  that  they  are  in  sub¬ 
stance  general  warrants  for  ‘unreasonable 
searches  and  seizures  of  papers  and  ef¬ 
fects  without  probable  cause.’  ” 

E.  P.  Summerson,  i  secretary  of  the 
company,  is  also  under  subpoena  to  ap¬ 
pear  next  Tuesday. 

Mr.  Smith  was  particularly  ignorant 
of  the  company  in  whicTi  he  holds  office, 
even  testifying  under  oath  that  he  did  not 
know  who  the  president  of  the  company 
is,  and  that  he  could  not  name  one  mem¬ 
ber  Board  of  Qirectors.  He  re¬ 

futed  .Tpaiwcr  any  questions  about, 
disbursements,  or  to  say  that  he  would 
produce  the  books. 


A  BOVE  is  shown  the  architect’s  draw. 

ing  of  the  new  $300,000  pant  to  be 
erected  by  the  HonoMu  Adz’crtiser  next 
year.  Construction  work  will  begin  in 
February  and  the  structure  is  expected 
to  be  ready  for  occupancy  in  November. 

The  building  will  be  located  on  the  cor¬ 
ner  of  the  new  Kapiolani  boulevard  and 
South  street,  at  the'  point  where  King 
street  passes  SPUth  street  so  that  the 
building  will  .be  facing  a  triangle.  to_be 
called  Advertiser  Square.  The  building 
will  have  a  frontage  on  the  boulevard 


of  135  feet  and  width,  to  149  feet  in  the 
rear;  the  length  will  be  245  feet  giving 
a  total  grouml  floor  area  of  approximately 
34,790  square  feet. 

The  main  entrance  will  be  on  the  bou¬ 
levard  and  will  lead  to  a  large  lobby. 
Opening  on  to  the  lobby  and  in  the  heart 
of  the  front  lialf  of  the  building  will  be 
a  big  open  court  extending  up  three 
stories  with  a  glass  roof.  In  the  court 
will  he  a  fountain  and  it  is  .planned  to 
make  this  area  a  typical  Hawaiian  garden 
[taved  with  Hawaiian  sandstone  with 


giant  tree  ferns  and  other  native  palms, 
ferns  and  flowers. 

There  will  be  no  partitions  on  the 
ground  floor  and  offices  and  departments 
will  be  located  around  the  court  .separated 
from  it  only  by  ornamental  wrought-iron 
railings. 

“We.  believe  we  can  make  this  Hawai¬ 
ian  tropical  court  a  real  object  of  inter¬ 
est  to  the  public  and  a  real  beauty  si)Ot. 
.-uaknowa4ieretofore  in  publishing -ptants," 
I.orrin  P.  Thurston,  assistant  manager 
stated. 


A<’K'  J  ork  Ofhcc 


Chicago  Office 


America’s  Fourth  City 

Here  is  a  worm’s  eye  view  of  four  of  Detroit’s  new  sky¬ 
scrapers  on  one  downtown  street  of  America’s  fourth 
market.  Others  elsewhere  dot  the  city  proclaiming  the 
soundness  of  E)etroit’s  present  prosperity  and  forecasting 
an  even  greater  future.  Employment  and  production  in 
Detroit  is  at  peak.  Conditions  were  never  before  so  ideal 
for  the  advertiser  who  enters  this  market — a  market  eco¬ 
nomically  and  easily  covered  by  one  newspaper,  The  News, 
which  goes  to  four  out  of  every  five  homes  taking 
any  English  newspaper. 


The  Detroit  News 

The  HOME  newspaper 


If  any  publisher  doubts  a 
in  the  manufacture  of  nc  ij: 
gest  that  he  visit  the  pL  f 
and  see  the  WP 

Wood  Newspaper  ^II: 

501  Fifth  Ave  m 
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an  economic  revolution 
ipers  has  begun,  we  sug- 
f  The  New  York  Times 
Press  at  work. 


iNERY  Corporation 

;w  York  City 


38 


Editor 


&  Publisher 


and  The  Fourth 


Estate  for 


E  D 


I 


DEFENDING  FREE  PRESS 

MEKICAN'  journalism  owes  to  Col.  R.  R.  Mc¬ 
Cormick.  editor  and  publisher  of  Chicago 
I'ribune,  grateful  acknowledgment  of  his 
promi>t  act  in  going  to  the  defense  of  the  Saturday 
Press,  an  obscure  weekly  of  Minneapolis,  first  news¬ 
paper  to  be  sup|)ressed  by  the  pernicious  law  of  the 
state  of  Minnesota  which  i»resumes  to  set  up  the 
dictum  that  judges,  witlv^ut  jury  or  trial,  may  tem¬ 
porarily  and  permanently  restrain  and  destroy  a  news- 
I>aper  by  injunction  prtKess.  Editob  &  Publishek 
some  months  ago  noted  the  fact  a  temporary  injunc¬ 
tion  had  been  issued  against  the  weekly  on  the  com- 
iJaint  of  Floyd  B.  Olson,  county  prosecutor,  himself 
under  attack  by  the  Saturday  Press,  by  Judge  Mathias 
Baldwin.  This  injunction  has  now  bwn  made  per¬ 
manent,  upheld  by  the  highest  state  court.  Minne¬ 
sota  presumes  to  say  that  a  newspajier  which 
"regularly  (Miblishes  malicious,  scandalous  and  de¬ 
famatory  matter,”  may  thus  be  censored  out  of  exist¬ 
ence  by  autocratic  |)rocess  of  prosecutors  and  courts. 

So  flagrant  is  this  abuse  of  the  injunction  power,  so 
menacing  the  precedent  to  free  press  and  so  absurdly 
unnecessary  is  tlie  law  for  public  protection,  that  the 
Chicago  Tribune  lias  volunteered  to  pay  the  expenses 
of  a  contest  to  the  United  States  Supreme  Court,  to 
defend  the  princijile,  of  course,  wholly  aside  from  the 
fjuestion  whether  the  Saturday  Press  was  justified 
in  the  publication  of  the  matters  complained  of, 
whether  it  was  telling  tlie  truth,  serving  the  public 
good,  or  indeed,  did  "regularly  publish  malicious, 
scandalous  and  defamatory  matter.”  The  fight  is  not 
for  the  pajier,  but  against  the  Minnesota  law  which, 
in  our  opinion,  is  a  throw-back  to  outlived  and  out¬ 
lawed  autfxratic  government  which  could  not  liear 
the  light  of  the  .American  free  tiress  system. 

.\  year  ago  the  American  Newspajier  Publishers’ 
Association  decided  the  time  had  come  for  organized 
newspajierdom  to  give  battle  to  encroachments  on  tlw 
jTincijile  of  free  jiress  in  this  country.  A  standing 
committee  was  ajijiointed,  but  the  jiersoniK’l  has  never 
i/cen  announced  and  until  now  it  has  iHit  been  known 
that  Col.  McCormick  was  the  chairman  of  that  com¬ 
mittee.  It  is  revealed  that  the  Minnesota  case  was 
referred  to  him  as  chairman  and  that  he  at  once  de¬ 
cided  that  action  was  necessary  and  volunteered  the 
services  and  ausjMces  of  The  Tribune. 

It  is  difficult  for  a  newsjiaiier  man  to  understand 
why  honest  and  fair  jiublic  officials  of  any  state  would 
want  such  a  law  as  that  which  the  Minnesota  legisla¬ 
ture  of  1925  enacted,  or  why  that  state’s  courts  coukl 
uphold  a  measure  which  substitutes  autocracy  for  the 
checks  and  balances  of  the  established  jury  libel 
system.  It  must  be  jilain  to  all  that  Minnesota  has 
been  fully  protected  by  libel  laws  in  reference  to 
the  publication  of  malicious,  scandalous  and  defama¬ 
tory  matter  injurious  to  persons  or  institutions.  It 
must  be  plain  that  existing  law  jwotected  the  society 
of  that  state  against  obscene,  lewd  and  lascivious  jiub- 
lications.  The  Minnesota  laws  were  modem.  The 
jienalties  were  severe.  Why  was  the  1925  law  wanted  ? 

We  have  no  certain  knowledge  of  the  character  or 
motives  of  the  Minneajiolis  Saturday  Press.  It  may 
have  been  a  scandal  sheet  and  the  jHiblishers  fit  sub¬ 
jects  for  civil  and  criminal  libel  prosecution,  or  its 
attacks  upon  legislators  and  law  enforcement  officials 
may  have  been  justified  and  the  publishers  may  have 
been  the  objects  of  official  [persecution.  But  these  are 
questions  ajpart  from  the  real  issue.  The  constitution 
of  the  state  of  Minnesota  says:  “The  liberty  of  the 
[press  shall  forever  remain  inviolate,  and  all  persons 
may  freely  speak,  write  and  publish  their  sentiments 
on  all  subjects,  being  responsible  for  its  abuse  of  such 
right.”  That  guarantee  is  hollow  and  meaningless  if 
it  is  true  that  any  prosecutor  or  any  “reputable 
citizen”  may  go  before  any  court  and  complain  that 
any  newspaper  is  guilty  of  publishing  malicious, 
scandalous,  defamatory  or  indecent  matter  and,  should 
the  judge  think  it  true,  whether  he  is  qualified  to 
have  an  opinion  on  the  subject  or  not,  or  whether 
he  has  a  prejudice  or  other  selfish  motive  or  not,  issue 
an  injunction  restraining  publication,  which  means, 
in  the  case  of  a  newspaper,  instant  death. 

This  is  a  tremendous,  a  very  wicked  power,  to  hand 
over  the  public  officials  who,  including  judges,  are 
after  all  mere  men  and  subject  to  the  frailties  of 
human  nature.  We  know  how  prone  men  are  to  abuse 
public  power.  We  know  how  dangerous  to  public 


He  that  is  slow  to  anger  is  better  than  the 
mighty:  and  he  that  mleth  his  spirit  than  he 
that  taketh  a  city. — Proverbs,  XVi,  32. 


institutions  is  any  restriction  of  free  criticism.  The 
Minnesota  law  is  so  obviously  hostile  to  the  principle 
of  free  press  handed  down  by  the  fathers  of  the 
federal  constitution,  and  retraced  in  the  constitution 
of  every  state,  and  Minnesota  stands  to  lose  so  much 
and  gain  so  little  from  it,  that  we  confess  our  be¬ 
wilderment  concerning  it.  Thought  on  the  subject 
among  legislators  must  have  been  very  sketchy,  or 
[Mihlic  officials  of  Minnesota  must  have  dark  reason 
for  fearing  a  free  press,  or  the  1925  law  must  be 
explained  as  just  another  instance  of  freak  legislation. 
The  U.  S.  Supreme  Court,  witlvjut  question,  will 
declare  the  law  unconstitutional.  The  process  will 
take  time  and  money. 


Stake  those  who  are  selling  l*uy  the  ptrwer 
of  the  press  as  an  advertising  medium. 

OPINIONS  CONFIRMED 

OTHIN’G  could  be  more  shortsighted  and  evil 
than  for  publishers  to  fail,  both  in  spirit  and 
in  fact,  to  co-operate  in  any  movement  which 
has  as  its  pur[K>se  the  [>rotectioti  of  the  reader  from 
fraudulent  (jr  misleading  advertising.  The  reader  is 
the  JHiblishers’  st<H:k-in-trade ;  to  turn  him  over  to 
exploitation  at  the  hands  of  a  crfxjk  is  not  <nily 
compounding  the  corruption,  but  is  suicidal  business. 
This  fact  is  so  well  recognized  in  the  [>ublishing  tiehl 
as  to  require  no  comment. 

We  were  somewhat  surprised  when  the  Federal 
Trade  Commission  proposed  to  take  a  hand  in  con¬ 
trolling  fraudulent  advertising,  not  that  the  commis¬ 
sion  was  unjustified  in  expanding  its  sphere  of  use¬ 
fulness  in  the  field  of  fair  trade  practice,  but  that 
there  was  any  need  of  the  Government  going  onto  a 
“beat”  which  we  believed  the  press  itself  was  policing 
with  remarkable  success.  We  know,  of  course,  that 
the  jol^  has  not  been  perfect,  but  we  do  rejoice  that 
in  15  years  the  inside  efTort  to  clean  up  advertising 
columns  has  worked  an  amazing  revolution  whidi 
continues,  publishers  willingly  and  happily  turning 
down  the  suspect  copy  without  question  or  cavil.  The 
decision  of  the  commission  to  rely  upon  the  Better 
Business  Bureaus  for  the  mechanics  of  detecting  and 
preventing  the  publication  of  crooked  advertising, 
therefore  came  as  a  pleasing  assurance  that  our 
views  on  this  subject  are  shared  by  the  government. 
This  decision  increases  the  responsibility  of  the  Better 
Business  Bureau  and  all  who  co-operate  with  it. 


It  is  not  a  question  of  interest  to  the  outside 
world  whether  the  Dayton  newspapers  or  flhe 
tnerchants  are  right  or  wrong  in  the  local  con¬ 
troversy,  but  all  responsible  people  in  selling 
and  advertising  want  that  ugly  conflict  wiped 
off  the  map. 

WHAT  THEY  DID  NOT  GET 

E  note  that  an  firegon  editor  has  wisely  in¬ 
formed  the  F'ederal  Trade  Conmission  that 
there  is  no  basis  in  fact  for  the  inference  that 
because  public  utility  press  agents  fliKided  his  mails 
with  their  propaganda  he  used  it.  He  regularly  tossed 
the  hand-outs  into  the  wastebasket,  without  opening 
the  envelopes.  The  commission  should  make  some 
effort  to  ascertain  what  proportum  of  the  newspapers 
on  the  mailing  list  of  E.  Hofer  &  Sons  made  any  use 
of  the  annual  grist  of  anti -government  ownership 
“editorials”  turned  out  by  that  concern  at  an  expense 
of  $84,4(10.  What  the  power  companies  paid  for  and 
did  not  get  is  the  most  sif^ificant  fact  in  the  com- 
missiiMi’s  investigation  of  publicity  to  date. 
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WHO  KNOWS? 


INTELLIGENT,  studious,  earnest  men  tell  you 
they  find  the  work  of  keeping  abreast  of  public 
affairs  baffling  to  the  point  of  impossibility.  The 
cares  of  private  life  are  complex  enough  to  floor  most 
of  us.  Where,  for  the  average  man  and  woman,  is 
there  time  for  careful  study  of  political  issues? 
Sketchy,  fragmentary  ideas,  based  on  prcconcii-tion 
or  inborn  prejudice,  will  guide  the  action  at  the  [xilh 
of  hundreds  of  thousands,  perhaps  millions. 

Do  you  doubt  this?  Turn  to  those  who  now  imme¬ 
diately  surround  you  and  ask  pointed  questions  con¬ 
cerning  the  issues  in  this  campaign,  treated  every  day 
in  news  and  editorial  columns,  campaign  speeches, 
direct-by-mail  propaganda  and  all  avenues  of  jHib- 
licity.  What  do  they  actually  know?  What  exactly 
is  the  McNary-Haugen  bill?  What  is  Mr.  Smith's 
attitude  toward  the  League  of  Nations?  What  has 
Mr.  Hoover  said  of  the  18th  amendment?  To  such 
jirimary  questions  how  many  must  .say  they  "have 
not  had  time  to  study  it,”  meaning  they  know  nothing, 
W  alter  Lippmann  calls  this  “phantom”  democracy- 
people  blindly  deciding  questions  at  the  polls. 

.\  haystack  is  not  as  comprehensive  as  a  pajier  of 
pins.  We  talk  of  the  virtues  of  “complete  news 
coverage,”  but  do  readers  want  it?  We  know  that 
the  long,  rambling,  muddy,  triviality-ridden  stories 
tliat  seem  “complete,”  are  •  usually  the  -  wqrk  of 
amateurs.  If  the  subject  is  a  bank '  statement,  the 
rejHjrter  gives  you  all  of  the  figures,  so  you  may  find 
their  interest.  He  does  not  attempt  to  interjiret 
meaning.  The  readers  must  do  the  work.  They  have 
no  time  for  it.  There  is  the  vicious  circle !  .\  very 

capable  writer,  by  simple  processes,  brings  to  the 
reader  a  crystal-clear  statement,  the  main  fact  in  bold 
relief.  He  does  not  seek  to  tell  everything,  but  rather 
the  main  something. 

it  cannot  be  said  that  the  press  has  failed  to  bring 
out  the  “facts”  of  this  election.  In  instances  it  may 
be  said  that  newspapers  have  brought  put  an  em¬ 
barrassment  of  facts,  leaving  readers  wholly  befuddled. 

The  many  millions  the  press  spends  annually  for 
news  coverage  can  buy  the  best  of  reportorial  service, 
meaning  expert  news  interpretation,  which  is  so  much 
more  valuable  than  a  welter  of  routine  coverage  by 
writers  who  make  no  pretense  of  really  knowing 
what  they  are  writing  about. 


The  open  mind  is  the  broad  gatcuay  to 
progress. 

“WE’VE  GOTTA  EAT—” 

N.ATIONAL  advertising  has  removed  by  mechan¬ 
ical  means  from  the  household  so  many  of  the 
maternal  tasks  that  used  to  mean  prematurely 
bent  backs  and  wrinkled  brows  that  a  vacuum  seems 
to  have  been  created.  We  are  told  that  a  vacutim  is 
abhorrent  to  nature.  It  invites  immediate  filling  and 
in  the  rush  to  fill  this  vacuum  we  recognize  some 
national  advertisers — not,  however,  those  whose  dis¬ 
coveries  brought  it  about. 

Mother,  relieved  of  washing,  sweeping,  soap-boiling, 
care  of  the  furnace,  etc.,  is  now  commanded  to  fill 
out  reports,  just  like  a  vice-president.  Little  Johnny 
reached  home  breathless  one  afterno<in  this  week, 
waving  a  five  by  eight  sheet  and  rejieating  in  loud 
tones  the  teacher’s  orders  that  “We’ve  gotta  eat 
hot  cereal  three  times  a  week.” 

Mother  reading  the  blank,  finds  on  one  side  the 
assertion  addressed  to  her  dear  self  and  signed  by 
the  youngster,  that  “We  learned  at  school  today  that 
if  we  eat  a  bowl  of  Hot  Cereal  (caps  not  ours)  fof 
breakfast,  it  will  make  us  big  and  strong  and  help 
us  to  learn  faster.”  Further,  it  was  reported  by 
Johnny,  that  if  two-thirds  of  all  the  children  eat  Hot 
Cereal  three  days  a  week  for  four  weeks,  the  <  ream 
of  Wheat  Company  will  reward  the  class  with  a 
“beautiful  picture”  for  the  classroom.  Mother's  job, 
on  the  other  side  of  the  sheet,  is  to  tell  on  whai  days 
her  Johnny  ate  his  quota  of  Hot  Cereal,  ami  what 
Hot  Cereal  he  ate.  Mother  fills  out  36  dotted  lines 
and  signs  her  name.  Teacher  collects  the  reports  and 
stirs  the  kids  up  to  insure  the  two- thirds  luota. 
The  Cream  of  Wheat  Company  sends  a  beautiful 
lithograph,  smiles  at  new  sales  figures  and  w  iiders  « 
what  new  form  of  cheap  advertising  it  can  work  off  ij 
in  the  name  and  under  the  colors  of  public  edui  atioii. 


Rowland  N.  Cloud,  editorial  corre¬ 
spondent  of  a  Nebraska  daily  for  the 
last  six  years,  and  author  of  “Cloud¬ 
bursts,”  is  now  associate  editor  of  the 
Troy  (N.  Y.)  Times.  Mr.  Cloud  was 
formerly  instructor  of  English  at  Dart¬ 
mouth  College. 

Joseph  Lilly  of  the  New  York  Eivrting 
Post  will  join  the  writing  staff  of  the 
.Vitc  York  Evening  Telegram  on  Mon¬ 
day,  Oct.  29.  In  addition  to  the  Post 
Mr.  Lilly  has  Ix'en  associated  with  the 
Associated  Press  and  the  Brooklyn 
Eagle. 

.Mark  Hellinger,  columnist  of  the  New 
y'ork  Daily  News,  returned  this  week 
from  a  vacation  spent  abroad. 

^ _  _  ^  _  Douglass  Welch,  University  of  Wash- 

Setv  Orleans  Item-Triune,  is  stumping  ington  ’28,  has  returned  to  newspajK-r 
the  South  in  the  interest  of  Gov.  Alfred  work  in  Seattle  after  spending  the  past 

six  months  on  '  . . 

Dealer. 

Frank  Clark,  formerly  day  city  editor, 

— ^  . . .  Providence  (  R.  I.)  Journal,  is  now  state 

of  the  Paris  edition  of  the  New  editor  of  both  the  Journal  and  the  Eve- 
■■  arrived  in  this  J  ~ 

ranee,  Oct.  16.  state  editor  of  the  two  papers 
tublisher  of  the  city  editor  of  the  Journal. 
ews,  has  left  for  Robert  Somerville,  until  recently  editor 
South  America,  of  the  Calgary  Albertan,  is  now  eilitorial 
itops  at  Valpar-  writer  on  the  Calgary  Herald. 
de  Janiero,  Mon-  Kenneth  H.  Jacobson. 

-  Minneapolis  Morning  Tribune,  has  been 

D.  Aue,  Ipj'nic''  publisher  of  named  instructor  in  editing  and  headline 
writing  at  the  University  of  Minnesota. 

R.  B.  Hermann,  one  of  the  veteran  re¬ 
porters  on  the  Seattle  Post  Intelligencer, 
has  been  added  temporarily  to  the  staff  succeeds  Tavlor 

Joe  L.  Pope,  former  managing  editor 
of  the  Amarillo  (Tex.)  .Weivs  for  two 
years,  and  formerly  with  the  Texarkana 
Courier,  has  been  named  director  of  the 
Oklahoma  City  (Okla.)  Community 
Fund  association. 

John  R.  Aborn,  formerly  on  the  copy 
desk.  Providence  (R.  I.)  Journal,  is  now 
on  the  suburban  desk  of  the  Bulletin. 

IVaterbury  (Conn.)  .Morning  Republi¬ 
can  has  had  three  changes  in  its  desk 
a*-  staff  recently.  Richard  J.  Slator,  for- 


PURELY  PERSONAL 


the  last  contin¬ 
gent  of  Byrd’s 
party. 

Capt.  Parker 
is  often  referred 
the  Cleveland  Platn-  to  as  the  “Flying 
.\d  Man”  and  is 

said  to  have  more  hours  in  the  air  with 
bi-motored  and  tri-motored  ships  than 
any  pilot  in  the  country.  Capt.  I’arker’s 
ning  Bulletin.  James  Stickley,  formerly  decision  to  join  Byrd’s  party  came  sud- 

,is  now  denly  following  a  long-distance  telephone 
conversation  with  Byrd.  .Arthur  II. 
Cudner,  of  Campbell-Ewald,  himself  an 
aviation  enthusiast,  readily  granted  the 
leave  of  absence. 

of  the  staff  "  =  -  t- 


E.  Smith’s  candidacy.  Her  father  was 
the  late  Senator  Giamp  Clark  of  Mis- 
souri 

Mrs.  Laurence  Hills,  wife  of  the^di- 
rector  < 

York  Herald  T ribune, 
country  on  the  He  de  I 
Charles  H.  Prisk, 

Pasatlena  (Cal.)  Star-P 
a  two-months’  tour  of 


CaTT.  a.  H.  PAtKEB 


Our  Ella 
Is  Becoming 
An  International 
Relation 


Kin  to  all  the  world  of 
laughter,  America’s 
envoy  of  clean,  heart¬ 
warming  fun  —  Ella 
has  captivated  news¬ 
paper  readers  from 
San  Francisco  to 
Sweden 


the  Biirltngton  (la.)  Hawk-Eye  who  re¬ 
signed  recently  and  sold  his  interest  to 
his  associates,  is  now  in  Whittier,  Cal. 
He  exi)ects  to  buy  a  California  paper  and 
continue  in  the  newspaper  business. 

Twenty-seven  employes  of  the  Con- 
nellsfille  (Pa.)  Courier  were  guests 
Saturday  evening,  Oct.  6,  and  Sunday, 


on  the  staff  of  the  American  Boy  Maga¬ 
zine,  Detroit,  has  joined  the  Detroit 
News  as  assistant  state  editor. 

George  E.  Clapp,  city  editor  of  the 
U'aterbury  (Conn.)  .Morning  Republican, 
is  convalescing  from  a  major  operaticMi 
at  Waterbury  hospital.  Richard 
Slator  is  acting  city  editor. 

_  ^ _ ^  _ Eric  Evan  Tyler,  former  general  . .  . . 

week-end  with  Mrs.  Stewrart  in  Atlantic  signment  reporter  and  st^stitute^^de.sk  merly  of  the  Yonkers  Statesman  as  tele- 

.  "  ‘  ^  '  "  ‘  graph  editor,  is  now  assistant  city  eclitor, 

succeeding  Robert  I.  Girvin,  of  Reading, 
Pa.  Steve  Merrill,  Kansas  University 


dent  of  the.l/;V»»ii  Herald,  was  at  the 
Waldorf  last  week  enroute  from  his 
summer  home  in  Massachusetts  to  Miami. 

John  L.  Stewart,  publisher  of  the 
Washington  (Pa.)  Observer,  spent  the 


Now 

Barcelona^  Spain, 
Has  Taken  Her 

and  taken  to  her — and 
her  brother,  Blackie, 
and  their  dog.  Rags — 
as  jjeople  do. 


man  with  the  IVaterbury  (Conn.)  Morn¬ 
ing  Republican,  has  returned  to  Plain-  si 
FICE  field,  N.  J.,  his  home  city,  as  reiwrter  F 

,  ,  ..  for  the  Courier-Netvs.  ’2 

1  (Tex.)-  Miss  Mildred  Anne  Kettyle,  scKiety  n  .  ■  ■  .  .., 

Vork  this  ^f*'*^*"  Corning  (N.  Y.)  Evening  place  of  Julius  Kramer,  now  with  the 

Leader,  is  in  Corning  hospital,  recover-  Yonkers  Statesman.  Niver  W.  Beaman, 

ing  from  a  major  operation.  formerly  general  assignment  reporter,  is 

^oMorngn  Leslie  D.  Kimble,  police  reporter  for  editor. 

•  \ew  Or-  Corning  (N.  Y.)  Evening  Leader,  .Appointment  of  I^o  J.  Heer  of  Louis- 
1  the  Audit  elected  commander.in-chief  of  ville,  (Ky.,)  as  secretary  of  the  conven¬ 

ing  to  be  Steuben  County  American  Legion.  tion  subdivision  of  the  St.  Paul  (Minn.) 

Paul  Philip  Yukon,  for  the  past  few  Association  has  been  anncjunced.  Mr. 

r  rir  months  reporter  for  the  Morning  Repub-  pn  the  editorial  staffs 

Litv  (O  )  Waterbury,  Conn.,  has  resigned  Louisville  Times  an<l  the  Herald- 

)ack  of  the  position  in  the  foreign  Fojf. 

service  department  of  the  Standard  Oil  John  B.  I^dden  has  resigned  as  sports 
Irs  N  b!  Company.  editor  of  the  Olean  (N.  Y.)  Herald  to 

ee  weeks  Marshall  Taylor,  who  has  been  city  edi-  (Continued  on  next  page.) 


Favorite  On 
Two  Continents 


Good  Serials 

The  Bridge  of  San  Luis  Rey 

— Ever\bo<lv  has  h<?ar(l  of  The  Briiljje. 

— It  is  a  wow! 

Footsteps  in  the  Dark 

— Mysten',  thick  as  lA>n(lon  fog! 

Rainbow  Island 

— South  Seas  adventure,  mystery,  love! 
There  is  still  some  territory  open  on 

Jim  Jeffries  —  His  Own  Story 

Good  writing — Hugh  Fullerton  wrote  it  as  Jeffries  told  it 
to  him.  Good  art  in  mat  form. 

WIRE  NOW! 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNitt  times  building  Cmauu  V.  McAdam 

Pretident  NEW  YORK,  N.  Y.  Vice-Pmident 


ELLA 

CINDERS 

Strip  and  Page 


E.  F.  Emmel,  classified  advertising 
■wager  of  the  Indianapolis  Star,  ad- 
•litssed  the  semi-monthly  dinner  meeting 
^  the  Lafayette  (Ind.)  Advertising 


by 

BILL  CONSELMAN 


CHARLIE  PLUMB 


If  Your  Torritory  It  Opon 
Wiro  for  T trmt  to 


the  Chicago  Herald  and  Examiner, 
^been  engaged  by  the  Dresden  Opera 


-''diwl  to  write  the  music  for  tl^  forth- 
'“■ing  Forest  Festival.  Mr.  Stearns’ 
’t'ra,  “Snowbird,”  is  to  have  its  Euro- 
^  premiere  next  month  at  the  Dresden 

’jtTi 

Second  prize  of  $250  in  a  cover  design 
“West  by  a  Chicago  firm  has  been  won 
^.George  Hartkopf,  an  artist  on  the 
^oofapnlis  (Minn.)  J-ournal  staff. 


Metropolitan  Newspaper 
Service 

Maximilian  Elsar,  Jr.  Earl  J.  Hadlay 
Canaral  Manager  Aesociata 

1 50  Naasau  St.,  New  York  City 
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Editor  &  Publisher  and  The  Fourth  Estate  for  October  20 ,  1928 


EDITOR PUBLISHER 

THE  FOURTH  ESTATE 

INCLUDING 

The  Journalist  Newspaperdom 
Advertising 

TMlw  nsM«t«4  ia  Ika  Daiu4  StMm  TtSmS  (Mm. 

THE  OLDEST  PUBLICATION  OF  THE 
NEWSPAPER  AND  ADVER- 
_ TI8ING  nELDS _ 

EstMithtd  im  1884  by  AHmm  Ftrmtm 

THE  EDITOR  A  PURUSHER  CO^ 
INC,  PROPRIETORS 
PublicmtUm  0§ic*: 

Snite  1700  Times  Bnildinc — i2nd  Street 
and  Broadway — New  Yoik  City,  N.  Y. 
TelephonM: 

Bryant  S05L  305?,  3054,  5055  and  305< 

Prwdent  and  Publisher,  Janies  W. 
Brown;  Treasurer,  Marlen  E.  Pew;  Se^ 
rotary  and  business  manager,  Charles  B. 
Groomes;  promotion  manager,  James 
W.  Brown,  Jr.;  circulatian  manager, 
Georae  Strate;  dmssified  advertiing 
manager,  S.  L.  Dare. _ 

Editor,  Marlen  E.  Pew;  Managing  Edi¬ 
tor.  Arthnr  T.  Robb;  Feature  Editor, 
Philip  Scfanyler;  News  Editor,  Warren 
Basaett;  Associate  Editor,  John  F.  Roche. 

London  Office:  4  Dnke  Street,  Adelphi, 
W.  C.  2.  Honrey-Atkins,  managers. 
London  E^tor:  Allan  Delafons,  iiJ 
Edenbridge  Road,  Enfield,  Middlesex, 
England,  Paris  Office:  76  rue  des 
Petits  Champs.  Sydney  R.  Clark,  Man¬ 
ager.  Paris  Editor:  G.  Langda^ 
c/o  The  Associated  Press,  21  rue  VUri- 
anno.  Washington  Cocrespondent :  G. 
H.  Manning,  National  Press  Building. 
Chicago  Olke:  JO  North  Dearborn 
Street.  San  Francisco  Office:  742  Mar¬ 
ket  St.  Los  Angeles  Office:  Times  Bldg. 
Seattle  Office:  White  Henry  Stuart  Bldg. 

International  Year  Book  iasoed  last  Sat¬ 
urday  in  Jannory. 

**A.  N.  P.  A.”  aerrlee  n—li  >ii  s  last  two 
Satnrdays  in  AprlL 

Adrerdsing  Cenyesstion  nnmber  first 
Saturday  in  Jaly. 

Newspaper  adrortiaing  linage  tabnla- 
dons  issned  in  March  and  September. 
Table  of  newspaper  rates  and  circnla- 
dons  issned  in  Jannory  and  Jnly. 
Market  Guide  containing  iaformadon 
on  1,400  nesrapaper  markeu  issned  third 
Saturday  in  Noveniher. 

Sine  of  type  page — 0  x  12  inches— or  168 
agate  lines  (IS  enu)  on  fonr  eolnmns 
—or  a  total  of  672  agate  Ihiea  to  the 
page.  Largest  type  page  in  the  business 
paper  fiddL 

Display  adrectising  rates:  transient,  7Se 
per  agate  line,  or  aeries  of  insertions  as 
follows: 
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The  little  fecty4sro  agate  line  rate  maker 
card  at  a  eaot  of  $16  per  sreek,  earns 
as  low  a  rate  on  a  S2-thne  basis  as  any 
other  schedule,  nooMly,  $168  per  page; 
$95  half-page;  and  $SS  quarterage. 
Classified  adverdsing  rotes:  7Sc  per 
agate  line  one  time;  60c  per  agate  line 
four  times. 

Sitnadons  Wanted:  SOc  per  agate  line 
one  dme;  40c  per  agate  line  thm  times 
(count  six  srords  to  the  line). 

Member  of  the  Associated  Bnsiness 
Papers  and  sabocribing  to  its  standard 
of  pracdoe. 

CliMer  member  of  the  Andit  Bnrean  of 
Cirenladons  with  a  cerdfied  **A.B.  C.” 
circnladon  as  follows: 


Six  Months 
Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

June  SO.  I9M 

8.982 

lOJSS 

Jnne  SO.  1927 

7.955 

9.018 

Jane  SO.  1926 

6.796 

7.607 

Jnne  SO.  1925 

6J90 

6.911 

PERSONAL 


(Continued  from  page  39) 


become  director  of  publicity  of  Saint 
Bonaventurc  collcRe  at  Allegany,  N.  Y. 
Gus  Scheiterle  has  been  named  Mr.  Led- 
den's  successor  on  the  Herald. 

Charles  Vining,  formerly  editor  of  the 
London  (Ont.)  Advertiser,  and  more  re¬ 
cently  on  the  feature  staff  of  the  Toronto 
Star  IVeekly,  has  resigned  to  go  witlT 
National  Publicity,  Montreal. 

Fred  Niendorff  of  the  Seattle  Post-Int- 
teligencer  reportorial  staff,  and  Mrs. 
Niendorff  have  returned  from  a  six 
weeks’  trip  to  the  eastern  states  and 
eastern  Canada. 

Dekmar  Milne,  formerly  night  city  edi¬ 
tor,  Providence  (R.  I.)  Journal,  is  now 
city  editor  of  the  evening  paper,  the  Bul¬ 
letin,  published  by  the  same  concern. 

Ernest  Mcllvaine,  news  editor  of  the 
Indianapolis  Y/or,  has  returned  after  a 
three-weeks’  vacation. 


WEDDING  BELLS 

T  AMBERT  LIDDELL,  in  charge  of 
^  circulation  on  the  Sandusky  (O.) 
Star  Journal  and  part  owner  of  the 
pap<T,  to  Miss  Helen  Seebach  of  the 
business  office  of  the  same  newspaper, 
Oct.  3. 

Richard  DeWht,  son  of  D.  DeWitt, 
and  publisher  of  the  Canandaigua  (N. 
Y.)  Daily  Messenger,  to  Miss  jean  La 
Rue  Burnett  of  Onandaigua  in  that  city 
Sept.  29. 

Fred  L.  Williams,  one  of  the  editors 
of  the  Woodsfield  (O.)  Spirit-Sentinel, 
to  Miss  Luella  Feldner  at  Martins  Ferry, 
O. 

Frank  F.  Barnham,  president  and  pub¬ 
lisher  of  the  Los  Angeles  (Cal.)  Eve¬ 
ning  Herald,  to  Mrs.  Arlene  C.  Belcher 
recently. 


SPECIAL  EDITIONS 

Galveston  (tex.)  daily 

NEWS  80-pagc  1928  annual  trade 
edition,  Oct.  1. 

Burlington  (la.)  Gacette,  28-pagc  New 
River  Terminal  edition,  Ort.  10. 

Dallas  (Tex.)  Neu’s,  204-page  anniul 
State  Fair  edition,  Oct.  7.  Each  copy  of 
the  paper  weighed  nearly  three  ix)unds 
and  the  entire  edition  consumed  1»  tons 
of  paper. 

York  (Pa.)  Gttcette  and  Daily,  48- 
page  Trade  Expansion  edition,  Oct.  17. 

Sarasots  (Fla.)  Herald,  56-page  Anni¬ 
versary  and  Welcome  edition,  Oct.  7. 

H^averly  (la.)  Independent-Republican, 
20-page  Com  Carnival  edition,  C)ct.  11. 

New  York  Herald  Tribune,  Paris 
Fashions  for  Fall  and  Winter,  gravure 
section,  16  pages,  Oct.  7,  edited  by  Ruth 
Stuyvesant. 

Taunton  (Mass.)  Daily  Gazette,  two 
Civic  Week  sections,  20  pages,  Oct.  9. 

New  York  Times,  Fall  Fashions,  roto¬ 
gravure  section,  16  pages,  Oct.  7. 

Boston  Sunday  Herald,  Fall  Fashions, 
rotogravure,  16  pages,  Oct.  7. 


HOLDING  NEW  POSTS 

■DAY  O.  WEIMER,  from  copy  desk, 
Indianapolis  Times,  to  state  editor, 
Akron  (O.)  Beacon-Journal. 

(jeorge  5>cofield,  from  Omaha  (Neb.) 
Bee-News,  to  rewrite  man,  Indianapolis 
Times. 

Eugene  Dawson,  from  Indianapolis 
Star  to  night  office,  Indiana  Associated 
Press. 

Lane  Carter,  reporter  for  the  Birming¬ 
ham  News,  to  Miss  Una  Franklin, 
feature  writer  for  the  Birmingham  Age- 
Herald,  recently, 

Frank  Allen,  of  the  copy  desk,  Birm¬ 
ingham  Age-Herald,  to  Miss  Lucy 
Walters  recently. 


ON  THE  MECHANICAL  SIDE 

JOHN  F.  SPRINGSTEAD,  engineer 
w  for  R.  Hoe  &  Co.,  has  returned  from 
Buenos  .\ires  where  he  supervised  instal¬ 


lation  of  a  color  intaglio  press  for  La 
Prensa.  He  was  tendered  a  farewell 
dinner  by  executives  of  the  paper  before 
he  sailed. 

The  22nd  anniveisary  of  the  Brooklyn 
(N.  Y.)  Eagle  News  (Thapel  was  cele¬ 
brated  Tuesday  evening,  Oct.  9,  at  a 
banquet  and  dance  at  the  Hotel  Com¬ 
modore,  New  York.  One  of  the  speakers 
was  Herljert  F.  Gunnison,  publisher.  Mr. 
Gunnison  praised  Ernest  Sanders,  who 
has  been  with  the  Flagle  since  the  intro¬ 
duction  of  the  Mergenthaler  linotype. 

William  W.  McMillan  this  month  cele¬ 
brated  his  44th  year  as  a  member  of  the 
composing  room  staff  of  the  Brooklyn 
(N.  Y.)  Daily  Eagle. 


CHANCES  OF  OWNERSHIP 

^  E.  BESANCON,  for  35  years  edi- 
tor  and  publisher  of  the  Blunt  (S. 
D.)  Advocate,  has  sold  the  paper  to  Har¬ 
old  Fehlhaber,  former  employe. 

Lloyd  E.  Smith,  publisher  of  the  .4h- 
derson  Valley  (Cal.)  News,  a  weekly, 
has  sold  the  paper  to  Francis  Howard 
of  Redding,  (Tal.  Smith,  who  also  was 
postmaster  at  Anderson,  has  resigned  to 
take  over  an  interest  in  the  Gilroy  ((^1.) 
Ezvning  Dispatch. 

Newberry  (S.  C.)  Herald  and  News, 
one  of  the  oldest  semi-weeklies  in  South 
Carolina,  Elbert  H.  Aull,  editor,  has  been 
sold  to  Ira  B.  and  Otto  F.  Armfield  of 
Saluda  and  Johnston,  S-  C.,  publishers 
also  of  the  Saluda  Standard  and  the 
Johnston  Herald. 

K.  F.  Wilson,  who  has  been  sole  owner 
of  the  Monroe  (la.)  Mirror,  has  sold  a 
third  interest  to  Dom  &  Severns  of  Sioux 
City  and  Des  Moines. 

Howard  M.  Rhoades  and  J.  M.  Mead, 
publicity  and  advertising  men  of  Colum¬ 
bus,  O.,  have  purchased  the  South  Side 
.Advocate,  a  community  paper.  They  are 
the  owners  also  of  the  Cermmunity  News. 

W.  R.  Conaway,  owner  of  the  Carding- 
ton  (O.)  Independent,  has  purchased  the 
Caledonia  (O.)  Enterprise,  which  was 
published  by  the  late  W.  J.  Blair. 

W.  J.  Drake,  editor  and  publisher  of 
the  Chancellor  (S.  D.)  News  has  pur¬ 
chased  the  Davis  (S.  D.)  Eagle  from 
Edward  Holer  and  will  consolidate  the 
two  weeklies.  The  News  will  have  a 
Davis- section. 


Association  in  the  organization’s  drive 
for  500  members. 

Seventh  annual  meeting  of  the  West 
Virginia  State  Newspaper  Counoi 
will  be  held  at  the  University  of  West 
Virginia,  Morgantown,  Nov.  8,  9  and  10^ 
under  the  auspices  of  the  University’s 
department  of  journalism,  of  which  Dr. 
P.  1.  Reed  is  the  head. 


NEW  PLANTS  AND  EQUIPMENT 

WAVERLY  (IA.)  DEMOCRAT  hai 
added  a  new  Intertype,  model  C-s* 
Blackstone  (Va.)  Courier  is  now  oc¬ 
cupying  its  new  home,  built  on  the  sit* 
of  the  office  destroyed  by  fire  the  night 
of  July  4.  During  the  past  three  monthi 
the  Courier  has  been  published  in  the 
plant  of  the  Nottoway  Record,  at  Crewe, 
judge  W.  A.  Land  is  publisher. 

La  Grande  (Ore.)  Evening  Observer 
has  just  announced  that  it  will  constnxt 
a  new  building  three  or  four  stories  high, 
of  reinforced  concrete  and  with  press 
and  paper  storage  rooms  in  the  basement 
Frank  .\ppleby,  publisher,  will  hold  the  I 
building  under  lease  from  Julius  Roesek  I] 


NEW  PUBLICA-nONS 

"lyjORGANTOWN  (W.  VA.)  PRESS, 
weekly  tabloid,  has  been  launched  by 
Joseph  W.  Short,  as  editor  and  manager. 

Haywood  County  News,  a  new  weekly 
published  in  Brownsville,  Tenn.,  by  two 
Memphis  newspaper  men,  made  its  ap¬ 
pearance  recently.  The  staff  is  composed 
of  Bob  Pigue,  sports  editor  of  the 
Memphis  Evening  .Appeal,  and  Robert 
Armstead,  of  the  Memphis  Commercial 
.Appeal.  J.  T.  Burns,  also  of  Memphis, 
is  in  active  charge  of  the  new  paper. 

Establishment  of  a  new  weekly  news¬ 
paper  in  Pittsburg,  Cal.,  is  planned  by 
j.  Leonard  Manire,  who  recentlv  dis¬ 
posed  of  his  interests  in  the  Pitlsburi 
Dispatch  to  his  partner,  Louis  Meyer. 
Manire,  his  wife  and  A.  Wallen  of  Saa 
Francisco  are  named  incorporators  of  the 
Pittsburg  Publishing  Coippany,  a  $20,000 
corporation. 

Hugh  Wells,  who  was  formerly  con¬ 
nected  with  the  .Hurdy  (S.  D.)  Coyote  I 
and  the  White  Rhvr  (S.  D.)  News,  will  I 
launch  a  new  White  River  paper  late  this  | 
month,  he  has  announced.  Blquipment  i 
and  plant  were  purchased  in  Quinn. 


ASSOClA-nONS 

pO.MMANDER  H.  S.  G.  ELLIS, 
^  R.  N.  (Ret.),  addressed  the  Pub¬ 
licity  Club  of  London,  Oct.  15,  on  his 
impressions  of  the  Unit^  States  gather¬ 
ed  during  his  recent  visit  here. 

Newspaper  men  from  seven  counties 
of  western  Oklahoma  met  at  Clinton 
recently  for  the  first  annual  meeting  of 
Group  1  of  the  Oklahoma  Press  Asso¬ 
ciation.  The  editors  were  luncheon 
guests  of  the  Chamber  of  Commerce  and 
the  Clinton  Daily  Nezvs.  Harry  B.  Rut¬ 
ledge,  field  manager  for  the  association, 
spoke  on  “Field  Manager  Developments." 

Members  of  the  Seattle  Press  Club 
are  planning  to  build  a  $25,000  home  for 
their  club.  A  drive  for  the  money  was 
begun  this  week. 

Samuel  P.  Ochiltree,  Indiana  corre¬ 
spondent  of  the  Associated  Press,  will 
address  the  first  dinner  meeting  of  the 
Kokomo  (Ind.)  Press  Club,  Oct.  21. 

Ninth  annual  convention  of  the  Iowa 
High  School  Press  A.ssoctatiojj  will 
be  held  at  Grinnell  College,  Nov.  23-24. 

Thomas  H.  Lindsey,  head  of  the  Lind¬ 
sey  Advertising  Agency,  Kress  Building, 
has  been  elected  executive  secretary  of 
the  Long  Beach  (Cal.)  .\d\'ertisinc 
Club. 

Directors  of  the  newly  organized 
Battle  Creek  (Mich.)  Adcraft  (Tlub 
have_  elected  the  following  officers : 
President,  Holt  Hollinger ;  vice-president, 
Earl  Freeman;  secreUry,  Fred  Gage; 
treasurer,  J.  J.  Nordnian. 

E.  Frank  (^rdner  of  the  Midland 
Utilities  Company,  122  South  Michigan 
Boulevard,  (Chicago,  has  been  nai^ 
chairman  of  the  membership  committee 
of  the  Public  Uttlittes  Advextisinc 


Another  thing  the  common  citizen  pays  i| 
for  without  resizing  it  is  the  privilege  [ 
of  staying  away  from  the  polls. — IVask-  I 
inglon  Post. 


The  most  cautious  retail  merchant  *  I  I 
this  centre  of  population  yesterday  put  is  I  [ 
a  blank  ballot  in  a  secret  straw  vote  is  I  ‘ 
which  he  was  asked  to  participate.— I  f 
Columbus  Ohio  State  Journal.  I  ii 


“This  nation,”  said  the  Rev.  Dr.  Hugh 
K.  Walker,  “must  hold  to  her  ideals." 
And  be  penalized  for  holding  ? — F.  P,  A. 
in  New’  York  World. 


Looks  as  though  some  husbands  also 
may  liave  been  picked  out  in  a  blindfoU 
test. — Florence  (.\la.)  Herald. 


That  Russian  scientist  who  says  he  hx 
invented  a  fireproof  coal  probably  will  i 
feel  terribly  hurt  when  he  learns  that  ji 
the  Pennsylvania  coal  barons  beat  h*  f 
to  it  more  than  a  dozen  years  ago.—  j 
Springfield  (Mass.)  Union.  | 


If  this  political  excitement  keept  tg 
we  may  get  out  50  per  cent  of  the  v«« 
on  November  6.  Florence  (Ala.) 
Herald. 


One  advantage  of  a  political  enmptip 
by  radio  is  that  it  somewhat  reduces  * 
number  of  times  the  latest  song  hit  can  ba 
broadcast. — Boston  Transcript. 
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You  Would  Expect  Nothing  Different ! 
HERE  ARE  THE 

FACTS 

On  the  Newspaper  Lineage 
Situation  in  MEMPHIS 
During  September,  1928 


Of  All  Advertis¬ 
ing  Published  in 
Memphis  News¬ 
papers 


The 
Appeal 
Papers 

carried 

72.4 


1,178,205  Lines  in  Commercial  Appeal 
553,056  Lines  in  Evening  Appeal 


PANORAMIC  PYRAMlDSSimpleasABCtoRead! 

The  above  triangles  represent  the  percentage  of  advertising  each  of  the  Memphis  News- 
pap>ers  carried  during  September — all  of  it,  with  no  exceptions,  from  sun-up  Sunday  to 
sun-set  Saturday  each  week  during  the  month.  These  impartial,  unbiased  figures  are 
compiled  by  the  official  “score-keepers,”  Lake-Dunham-Spir«  Advertising  Agency, 

Memphis.  It  might  be  well  to  keep  these  figures  by  which  to  check  any  statements 
from  other  sources  that  may  be  misleading.  The  APPEIAL  Papers  have  each  month 
*  this  year  shown  approximately  the  same  ratio  of  advertising  volume  leadership.  You 

would  expect  nothing  different. 


If  You  Keep  on  Telling  ^Em,  Youll  Keep  on  Selling  ^Em  —  If  You  Tell  Them  In 

The  Commercial  Appeal 

**The  South* s  Greatest  Newspaper** 

An  Institution  of  the  South — for  the  South — Since  1840 

AVERAGE  PAID  CIRCULATION  FOR  6  MONTHS  ENDING  MARCH  31,  1928 

Morning  and  Evening,  170,190  Sunday,  14I9I24 


JOHN  M.  BRANHAM  CO.,  Representatives  * 

CHICAGO  NEW  YORK  ST.  LOUIS  KANSAS  CITY  DETROIT 

NASHVILLE  '  ATLANTA  SAN  FRANCISCO  '  ‘  LOS  ANGELES  SEATTLE 
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HOW  TO  INTEREST  THE  “HARD-BOILED” 
PROSPECT  IN  YOUR  CLASSIHED 

Series  of  Five  Stimulating  Letters  Presented  as  Effective  Means 
of  Reaching  Irreconcilables — Often  Effective  in 
Obtaining  Contracts 


By  ROBERT  L.  BELLEM 
ClMsificd  Manacer  PaMdena  (Cal.)  Star-New* 


( This  is  the  second  of  a  series  of  three 
articles  by  Mr.  Bellem  on  using  direct 
mail  to  pronv^te  classified.) 

'T’HERE  are  many  classified  adver- 
tisers,  inveterate  users  of  space  in 
certain  media,  who  cannot  be  convinced 
that  they  should  expand  their  programs 
to  include  other  newspapers,  regar^ess 
of  the  number  of  calls  made  by  the 
salesman  from  the  neglected  publicjRion. 
In  many  cases  these  hard-boiled  irrecon¬ 
cilables  can  be  reached  by  a  series  of 
sales  letters  when  personal  contacts  fail. 

Herewith  is  a  series  of  five  sales  let¬ 
ters,  somewhat  facetious  in  tone,  which 
arc  guaranteed  to  get  under  the  skin  of 
the  most  adamant  non-users  of  your 
paper.  They  make  him  angry — if  he  has 
no  sense  of  humor.  Btit  at  least  they’ll 
make  him  think  about  you;  and  that's  a 
step  forward. 

No.  1  is  worded  thus :  “Dear  Sir : 
Once  there  was  a  man  who  conducted 
a  mail  order  business. 

“He  depended  upon  the  city  directory 
for  his  prospects. 

“One  day  his  baby  dragged  the  direc¬ 
tory  to  the  floor  and  tore  out  half  the 
pages. 

“The  man  continued  to  use  that  direc¬ 
tory  for  his  mail  order  business.  But 
he  was  mailing  to  only  one-half  his 
available  t)rospects  because  the  other 
names  had  been  torn  from  the  directory. 

“Queer,  isn’t  it,  that  the  man  didn’t 
reaize  how  much  better  his  business 
might  have  been  if  he’d  secured  a  new 
directory  and  circularized  everyone  in 
the  city? 

“Sincerely  yours - 

“PS — Blanktown  has  two  newspa¬ 
pers.  They  have  a  combined  total  cir¬ 
culation  of  umpty  thousand.  Of  that 
number  the  Blanktown  Bugle  has  umpty 
thousand — one-half.  You  aren’t  adver¬ 
tising  in  the  Bugle.” 

No.  2  follows:  “Dear  Sir:  “The 
other  day  my  wife  went  shopping,  as 
wives  will. 

“Somewhere  on  Main  street  she  lost 
her  purse. 

“I  happened  to  meet  lier  as  she  fran¬ 
tically  walked  up  and  down  the  east  side 
of  the  street  looking  for  her  purse. 

“  ‘Have  you  looked  on  the  other  side 
of  the  street?’  I  inquired. 

“  ‘No,’  she  admitted. 

“W'e  found  the  purse  on  the  west  side 
of  the  street. 

“Sincerely — (your  signature) 

“PS — There  are  two  sides  of  the 
newspaper  street  in  Blanktown :  the 
morning  and  the  afternoon  side.  Your 
ad  isn’t  running  in  the  Bugle — you’re 
not  searching  for  business  on  both  sides 
of  the  street.” 

Here’s  letter  No.  3:  “Dear  Sir:  I 
knew  a  man  who  made  some  money  in 
oil.  So  he  took  a  trip  to  Europe. 

“In  Paris  he  dispensed  with  a  guide 
and  thought  to  find  his  own  way  around 
the  city.  He  bought  a  map. 

“Somehow  the  map  was  torn  and  half 
was  lost. 

“Someone  said,  ‘How  are  you  going  to 
get  around  and  see  all  the  sights?’ 

“  ‘Oh,  I’ll  just  visit  the  half  of  Paris 
shown  on  my  piece  of  map.  I  don’t 
imagine  there’s  much  of  interest  in  the 
other  half  anyhow,’  he  answered. 

“The  Tuillcries  is  located  in  the  half 
of  Paris  he  didn’t  see. 

“Sincerely — (your  signature) 

“PS — The  newspaper  map  of  ^ank- 
town  shows  umpty  thousand  buyers  of 
local  newspapers;  all  prosp^s  for  your 
business.  You  are  neglecting  half  that 
map  by  not  using  the  Bugle’s  umpty 
thousand.” 

Here’s  Na  4:  “Dear  Sir:  This  hap¬ 
pened  a  long  time  ago  when  I  didn’t 
know  much  about  cars. 


“I  bought  an  eight  cylinder  car.  Used. 
Cheap. 

“It  can  fairly  well.  But  no  speed. 

“So  I  asked  the  mechanic  ‘Why?’ 

“He  listened  to  the  motor.  And 
laughed. 

“  ‘Only  bitting  on  four,’  he  remarked. 

“After  pe'd  ground  the  valves  and 
put  in  netr  rings  and  plugs  it  did  sixty 
m.p.h.  aiv  old  day  in  the  week,  includ¬ 
ing  Sun&y. 

“It  was  hitting  on  eight. 

“Sincerely — (your  signature) 

“PS — Blanktown  is  an  eight  cylindered 
town.  You  aren’t  using  the  Bug^r. 
What  good  are  eight  newspaper  cylin¬ 
ders  when  you  hit  only  on  four?” 

And  here’s  No.  5 — slightly  profane 
but  certainly  terse  and  to  the  point: 

“Dear  Sir: 

“See  the  funny  autol 

“What’rc  the  big  things  on  the  hind 
wheels — doughnuts  ? 

“No;  they’re  balloon  tires. 

“Why  hasn’t  the  funny  auto  balloon 
tires  on  the  front  wheels  too?  Why  does 
the  driver  ride  on  the  rims? 

“Damfino! 

“Sincerely — (your  signature.) 

“PS — Blanktown  is  a  limousine  with 
four  wheels  and  four  dandy  newspaper 
balloon  tires.  Some  people  insist  on 
riding  on  only  two  balloon  tires,  leaving 
the  other  two  rims  bare.  Some  adver¬ 
tisers  don’t  use  the  Bugle.” 

I  defy  any  advertiser  to  receive  that 
series  of  letters,  one  every  third  day, 
without  waking  up  to  the  fact  that  some¬ 
body’s  trying  mighty  hard  to  rouse  his 
interest ! 

Next  week  I’ll  take  up  the  more  dig¬ 
nified  forms  of  direct-mail  promotion. 


Writing  Political  Publicity 

Anne  Whelan,  until  recently  with  the 
Reading  (Pa.)  Times  and  former  Sun¬ 
day  and  night  city  editor  of  the  Newark 
(N.  .1.)  Ledger  is  now  doing  publicity 
in  behalf  of  Hamilton  F.  Kean,  candi¬ 
date  for  the  U.  S.  Senate,  Newark. 


OPEN  COAST  OmCES 


Scripps-Howard  Paper*  Now  Repre- 
*ente<I  in  Lo*  Angele*  and  S.  F. 

The  Scripps-Howard  newspapers  have 
opened  two  Pacific  Coast  offices,  William 
S.  Ca<ly,  director  of  the  National  Ad¬ 
vertising  Department  announced  this 
week. 

The  office  in  San  I'rancisco  is  located 
at  340  Ninth  street,  with  A.  Stone  Waldo 
as  manager.  George  J.  Burns  is  manager 
of  the  Los  Angeles  office,  at  1031  Broad¬ 
way. 

Mr.  Burns  was  formerly  president  of 
the  G.  Logan  Payne  Company,  and  was 
one  of  the  organizers  of  the  firm:  Payne. 
Burns  and  Smith.  At  one  time  he  was 
interested  in  agency  work,  having  been 
associated  with  the  C  E.  Sherin  .Agency 
and  later  with  the  Frank  Presbrey  Com¬ 
pany. 

Mr.  Waldo  is  also  well  known  in  the 
field,  having  been  promoted  to  his  new 
position  from  the  post  of  manager  of 
national  advertising  for  the  San  Fran¬ 
cisco  Nezvs,  a  Scripps-Howard  newspa¬ 
per.  Previously  he  acted  as  rep’-csenta- 
tive  for  several  Pacific  Coast  newspapers. 


Kally-Sfuitk  Appoiutad 

The  New  York  Herald  Tribune  has 
appointed  the  Kelly-Smith  Company  to 
represent  it  in  Philadelphia. 


CROCCO  WITH  KELLY-SMITH 


Laave*  DeBotb  Cooking  School  to  Join 
Special  Raprasantative 

Walter  C  Croceo,  for  the  past  year  in 
charge  of  national  advertising  for  the 
De^th  Cooking  Schools,  has  joined  the 
staff  of  the  Kelly-Smith  Company,  news¬ 
paper  representatives.  He  has  been  suc¬ 
ceeded  on  the  school’s  staff  by  Frank 
Wallace,  formerly  of  I.  A.  Klein,  spe¬ 
cial  representative. 

Mr.  Crocco  was  graduated  from  Cor¬ 
nell  in  1918  and  served  as  an  ensign  in 
the  navy  during  the  war.  His  father  is 
Anthony  E.  Crocco,  general  manager  of 
Corriere  d" America,  New  York  Italian 
daily,  and  he  has  had  newspaper  experi¬ 
ence  on  this  paper. 

After  he  was  graduated,  he  spent  some 
time  as  chemist  for  the  Nestles  Food 
(Company,  New  York.  Later  he  was  su¬ 
perintendent  of  plant  of  the  Colonial 
Food  Products  Corporation  of  Brooklyn. 
Prior  to  his  connection  with  the  DeBoth 
school,  he  was  treasurer  of  the  Columbia 
Mortgage  Company  of  New  York. 


League  Resume*  Luncheon* 

Six  Point  League,  organization  of 
New  York  newspaper  representatives, 
this  week  resumed  weekly  luncheon 
meetings  at  the  Fraternity  Club.  It  is 
expected  to  have  meetings  every  Tues¬ 
day  during  the  fall  and  winter. 


Four  Join  Coast  Group 

Four  newspapers,  the  Lewiston  (Idaho) 
Tribune,  E.  L.  Alford,  publisher;  the 
Pendleton  (Ore.)  East  Oregonian,  F. 
W.  I^mpkin,  inanpger ;  the  Medford 
(Ore.)  Mail-Tribune,  S.  S.  Smith,  man¬ 
ager:  and  the  Longvieiv  (Wash.)  Daily 
Nezvs,  J.  M.  McClelland,  publisher;  have 
joined  the  Pacific  Northwest  Newspaper 
Association. 


Erikson  Join*  Budd 

Oliver  H.  Erikson,  for  the  past  12  years 
in  the  general  advertising  agency  busi¬ 
ness  in  an  executive  capacity,  has  joined 
the  New  York  sale  force  of  the  John 
Budd  Company,  publishers’  representa¬ 
tives. 


Lupton  with  Morton 

Del  Lupton,  formerly  with  G.  Logan 
Payne  Company,  has  recently  been  made 
manager  of  the  Wm.  J.  Morton  Com¬ 
pany’s  Chicago  office. 


Representing  Florida  Paper 

J.  Bain  Thompson,  New  York,  has 
been  named  to  represent  the  West  Palm 
Peach  (Fla.)  Palm  Peach  Post  during 
the  winter  .season.  ' 


Bellem  With  Pasadena  Paper 

Robert  L.  Bellem,  classified  advertising 
manager  of  the  Fresno  (Cal.)  Pee,  has 
been  appointed  classified  advertising  man¬ 
ager  of  the  Pasadena  (Cal.)  Star-.Sezvs. 
Mr.  Bellem  has  served  as  classified  man¬ 
ager  of  the  .Memphis  Xezvs-Scimitar  and 
Tulsa  Tribune. 

Daily  Celebrate*  Merger 

The  Danzdlle  (Ill.)  Commercial-Nezvs 
recently  celebrated  the  first  anniversary  of 
its  consolidation  with  the  .Morning  Press 
by  putting  into  operation  its  new  $50,000 
Goss  press. 


Armour  Using  1,000  Dailies 

T.  F.  Driscoll,  director  of  advertising 
for_  Armour  &  Co.,  planned  a  special 
series  of  advertisements  released  to  more 
than  1,000  newspapers  on  the  day  .Com¬ 
mander  Richard  E.  Byrd  sailed  from 
San  Palo,  Cal.,  announcing  that  four 
tons  of  “Armour  Oad”  ham  and  bacon 
will  go  to  the  South  Pole  with  Com¬ 
mander  Byrd.  N.  W.  Ayer  &  Sons  pre¬ 
pared  the  copy. 


Walters  With  Spoor 

C.  E.  Walters,  recently  with  Hamiah. 
Crawford,  Inc.,  Milwaukee,  has  joined 
the  Russell  H.  Spoor  Company,  Inc., 
Appleton,  Wis.,  advertising  agency  as  di¬ 
rector  of  service. 


“SOMEBODY’S 

STENOG” 


"Best  piece  of  comic  work  now  run¬ 
ning."— TACOMA  LEDGER. 


"pyithout  doubt  the  beet  strip  the  Colt 
has  ever  used."  —  WOONSOCKET 
CALL.  1 

f ' 

"No  guesswork  obout  SOMEBODY'S 
STENOG  being  the  supreme  comic  used 
by  us.  It  has  been  the  permanent  favor¬ 
ite  from  the  start,  and  ocenpiet  I  ft 
page."—L.  T.  Rnssell.  NatVARK 
LEDGER. 


"Ranks  with  the  leaders  is  the  comie 
field.  Any  pager  needing  a  feature  to 
add  punch  to  its  comic  page  would  make 
no  mistake  in  putting  on  SOMEBODY'S 
STENOG."— ATLANTA  CONSTITV. 
TION. 


"The  longer  we  run  it  the  stronger  it 
gets.  Recently  we  were  forced  to  omit 
the  strip  one  day.  Shortly  after  the 
paper  was  delivers  in  the  afternoon,  we 
were  surprised  at  the  number  of  tele¬ 
phone  calls  inquiring  what  had  hap¬ 
pened."— OSHKOSH  NORTHWEST¬ 
ERN. 


"The  News  has  used  SOMEBODY'S 
STENOG  for  years  and  lalues  it  very 
highly."— CHICAGO  NEWS. 


"Hayward  hits  a  vein  of  humor  that 
gets  them  all.  He  has  created  a  char¬ 
acter  that  appeals  to  men  and  wor^ 
both,  not  only  because  he  gets  her  into 
laugh-compelling  situations  every  day, 
hut  because  so  much  that  he  has  her  do 
is  true  to  life.  He  seems  to  have  the 
faculty  of  always  striking  twelve." — 
WORCESTER  GAZETTE. 


"We  were  obliged  to  leave  out  SOME¬ 
BODY’S  STENOG  during  March,  l  et¬ 
ters,  phone  calls  and  office  visits  from 
old  and  young.  niUdle-aged  and  other¬ 
wise,  convinced  us  that  Cam  certainly 
tvas  intrenched  •••  our  readerg  hearts." 
—BROCKTON  ENTERPRISE. 

".SOMEBODY'S  STENOG  owes  its 
appeal  to  that  masculine  sense  of  humor 
which  can  appreciate  the  vanquishment 
of  masculine  vanity.  Cam  is  a  very  real 
type  of  SOMEBODY'S  STENOG  any 
where,  who  runs  the  works  h  alf  the 
lime."— PASSAIC  HERALD. 


"Of  course,  it  is  necessary  for  you 
to  send  ad-.-ance  mats  and  proofs  for 
SOMEBODY'S  STENOG.  but  it  is 
pretty  tough  on  my  work  the  day  they 
arrive,  as  I  go  through  them  all  at  one 
clip,  which  makes  me  bunch  my  laughs." 
— Managing  Editor,  PORTLAND 
PRESS-HERALD. 

"It  has  the  largest  following  of  any 
strip  on  our  comic  page  and  is  fre¬ 
quently  quoted  at  social  gatherings. 
Everybody  here  is  boosting  SOME¬ 
BODY'S  STENOG."— N  ORWAI.K 
HOUR. 

"Making  a  big  hit  with  our  readers." 
—NEW  BRUNSWICK  HOME  NEWS. 


"SOMEBODY’S  STENOG.  or  as  we 
term  it.  SOMEBODY’S  TY  PISTE, 
proved  an  immediate  success.  Our  read¬ 
ers  and  staff  have  follotved  the  fortunes 
of  the  Boss,  Cam,  Mary  and  Poppa’t 
son  Reggie,  with  increasing  interest  to  a 
point  where  these  characters  are  now  re¬ 
garded  as  part  of  the  daily  life  of  our 
community."— MELBOURNE  SUN. 

"Everybody  likes  SOMEBODY'S 
STENOG."— BRIDGEPORT  TIMES. 

"Has  a  big  following^  especially 
among  office  girls  and  business  people. 
Its  humor  is  far-reaching  and  a  large 
portion  of  our  clientele  anxiously  aieait 
its  arrival  each  day."— GREEN SBURG 
TRIBUNE. 


LEDGER  SYNDICATE 

Indepeudeuce  Sq.,  Philadelphia 
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SAN  FRANCISCO  .  AW/ 


DENVER  .  1io<ky  Mt.  AW/ 


WASHINGTON 


DENVER  .  .  Evening  AVtr/ 


CINCINNATI 


TOLEDO 


INDIANAPOLIS 


COLUMBIS 


COVINGTON  . .  Kentucky  Pest— Kentucky  Edition  of  Cincinnati  Pott 


CRl  PP  S-HOWARD 

'**»ERS  OF  THE  AUDIT  BUREAU  OF  CIRCULATIONS 


SAN  FRANCISCO 


PORTLAND 


DETROIT 


LITTLE  DRAMAS  IN  THE  LIFE  OF  A  GREAT  NEWSPAPER  SYSTEM 


Said  a  Scripps-Howard  Newspaper 


The  President  of  the  Ckiunty  Council  in  an  Eastern  city 
was  not  only  able  and  honest .  .  .  but  a  master  salesman. 

The  Council  had  approved  plans  and  estimates  for  two 
parks  in  the  country,  totaling  1,790  acres.  The  city  needed 
them.  They  were  intended  as  country  retreats  for  city 
workers.  They  cost  nearly  a  million  dollars. 

The  President  got  the  plan  ready  to  submit  to  the  voters 
of  the  city.  But  first  he  came  to  the  local  Sc:kipps-Howard 
Newspaper  for  its  support. 

The  plan  was  sound  and  the  measure  progressive.  'I'he 
editor  was  delighted.  Promptly  and  vigorously,  he  pre¬ 
sented  the  advantages  of  these  parks  to  the  public.  As 
energetically  as  his  paper  had  once  fought  every  move 
of  a  corrupt  administration  in  this  same  city,  it  now  con¬ 
centrated  the  full  force  of  its  columns  on  the  passage  of 
this  bill. 

And  the  entire  program  went  through  exactly  as  planned. 
The  public  was  ready  for  it,  and  knew  the  facts  about  it 
through  a  newspaper  that  had  already  established  a  rep¬ 
utation  for  fair  dealing. 

News  .  .  .  local,  state,  foreign,  financial,  political,  sport  .  .  . 
To  seek  and  print  all  kinds  of  news  is  the  primary  pur¬ 
pose  of  the  Scripps-Howard  Newspapers.  But  they  pie- 
fer  good  news  to  bad.  And  nothing  pleases  them  better 
than  to  throw  their  weight  on  the  positive  side  of  every 
movement  that  can  justify  itself.  I'hcir  sign  is  plus,  not 
minus  .  .  .  which  does  the  advertiser  prefer? 


AKRON  .  ,  .  Timet-Prctt  YOUNGSTOWN  .  Telegram  KNOXVILLE  Nevt-Senttnef 

BIRMINGHAM  .  .  .  Pott  FORT  WORTH  .  .  Prets  EL  PASO . Pott 

MEMPHIS  .  Prett  Scmitar  OKLAHOMA  CITY  .  AW/  SAN  DIEGO  .  ...  Sun 

HOUSTON  ....  Prett  EVANSVILLE  .  .  .  Prett  TERRE  HAUTE  .  .  Pott 

ALBUQUERQUE  ....  New  Mexico  State  Tritune 
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A.  A.  A.  A.  SAYS  PAPERS 
FAVOR  ITS  SURVEY 

Publisher*  Sounded  Out  A^ree  to  Plan 
of  Circulation  Analysis  to  Be  Dis¬ 
cussed  at  Washinfton  Convention 
— To  Consider  Cash  Discounts 


Publishers  sounded  out  on  the  pro¬ 
posed  qualitative  survey  of  newspaper 
circulations  in  key  cities  have  declared 
themselves  agreeable  to  it,  according  to 
a  statement  issued  from  the  headquarters 
office  of  the  American  Association  of 
Advertising  Agencies  this  week.  The 
survey  is  to  be  discussed  at  the  A.  A.  A. 
A.  convention  in  Washington.  Xov.  14-15. 
The  association  expects  the  newspaper 
publishers  will  finance  the  project. 

A  preliminary  survey  has  been  made 
of  New  York  newspapers,  covering 
their  duplication  and  the  purchasing 
power  of  readers  among  other  items,  but 
the  suggested  survey  is  expected  to  be 
of  a  much  broader  scope. 

“There  is  much  that  can  he  developed 
through  such  an  intensive  study,”  John 
Benson,  A.  A.  A.  A.  president,  explained. 
“Right  iK)w  there  is  no  disinterested  offi¬ 
cial  data  available  covering  the  news¬ 
paper  field  as  a  whole.  Of  course,  each 
newspaper  has  its  own  facts  and  figures 
to  present  to  the  advertiser  and  adver¬ 
tising  agency.  But  these  facts  have  no 
common  or  recognized  origin. 

“The  newspaper  today  is  recogpiized  as 
a  very  \-ital  factor  in  advertising.  Hun¬ 
dreds  of  millions  of  dollars  are  being 
spent  every  year  in  newspaper  adver¬ 
tising  and  it  is  important  to  the  news- 
pajier  itself,  as  well  as  to  the  adver¬ 
tiser.  that  there  be  made  available  figures 
which  can  be  accepted  everywhere  as 
authoritative,  covering  circulation,  buy¬ 
ing  power,  duplication,  etc.  Such  figures 
as  do  exist  were  produced  mostly  by  pub¬ 
lishers  themselves  and  however  honestly 
or  carefully  they  may  have  been  com¬ 
piled,  they  are  bound  to  seem  a  bit  parti¬ 
san.  Often  they  are  contradicted  by  com¬ 
peting  media.  They  are  always  dis¬ 
counted  by  the  advertiser  and  agent. 
Data  scientifically  worked  out  would  be 
of  great  benefit  to  the  publishers  them¬ 
selves.  as  well  as  to  every  advertising 
agency  and  its  clients.  These  individual 
studies  by  publishers  cost  money.  It  is 
an  item  of  cost  in  the  sale  and  produc¬ 
tion  of  national  advertising.  A  scien- 
tilic  survey  such  as  proposed  would  save 
much  of  this  cost  and  produce  figures 
that  would  be  universally  accepted.” 

The  news|)aper  situation  as  a  whole 
will  be  given  much  attention  at  the  con¬ 
vention.  Henry  T.  Ewald  of  the  (^mp- 
bell-F!wald  Company,  who  is  chairmaji 
of  the  newspaper  c^immitlge,  will  deal 
with  cash  discounts  and  the  differential 
between  the  local  and  national  advertis¬ 
ing  rates. 

Philip  L  Thomson,  president  of  th* 
.\udit  Bureau  of  C  irculations  will  dis¬ 
cuss  newspaper  circulation  values  ami 
C.  F.  Kelly,  president  of  the  Kelly- 
Smith  C'ompany..  Inc.,  will  discuss  a’ 
more  fruitful  relationship  between  adver¬ 
tising  agencies  and  newspai>er  specials. 


Reynolds  Visits  Chicago 

Frank  1.  Reynolds,  president  of  .\1- 
bert  Frank  &  Co.,  jiaid  a  visit  to  the 
Chicago  offices  of  the  agency  last  week, 
after  which  he  returned  to  New  York. 
He  was  accompanied  by  Mrs.  Reynolds. 


McClure  Speaks  in  Chicago 

\V.  Frank  McClure,  vice-president  of 
Albert  Frank  &  Co.  ami  director  of  the 
Chicago  office,  addressed  the  Highland 
Park  Men’s  club  of  the  Presbyterian 
church  last  week  on  “The  .\dvertising 
Man’s  Laboratory”. 


Agency  Adds  to  Staff 

George  E.  Bannister,  for  the  last  six 
years  associated  with  the  General  .\dver- 
tising  Comiany  and  its  subsidiary  out¬ 
door  advertising  units,  has  been  nametl 
maiager  of  tlie  recently  created  outdoor 
department  of  Williams  &  Cunnyngham, 
6  North  Michigan  boulevard,  Chicago. 
E.  M.  Lagron,  for  several  years  adver¬ 
tising  manager  of  the  Holt  Tractor 
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Company,  Peoria,  Ill.,  and  more  recently 
an  account  executive  of  the  Mace  Ad¬ 
vertising  .\gency,  jias  also  joined  the 
staff  of  Williams  &*  Cunnyngham,  as  ac¬ 
count  executive. 


Jones  Joins  Campbell-Ewald 

Donald  Jones,  formerly  assistant  ad¬ 
vertising  manager  of  the  Johnson  Motor 
t'ompany,  Waukegan,  Ill.,  and  before 
that  a  copy  writer  with  the  Caples  Com¬ 
pany,  has  joined  the  Chicago  office  of 
Campbell-Ewald  Company,  as  a  contact 
copy  man. 


Placing  “Yer-Mat”  Copy 

Collins-Kirk,  Inc.,  752  North  Michigan 
avenue,  Clricago,  is  pre[>aring  and  plac¬ 
ing  the  advertising  on  “Yer-Mat,”  a  new 
soft  drink  manufactured  by  the  Yerba- 
Mate  Corporation  of  Chicago.  The  drink 
is  made  from  the  Mate  leaves,  found  in 
.South  .\merica.  A  campaign  will  start 
this  winter  in  Florida  and  the  southern 
states,  working  north  for  the  summer 
months. 

UNIVERSAL  PLANS  CAMPAIGN 


Movie  Finn  to  Sound  Out  Public 
Opinion  on  "Talkies” 

Universal  Pictures  Corporation  has  de¬ 
ckled  to  determine  the  future  of  “talkies,” 
insofar  as  that  company  is  concerned, 
through  advertising,  according  to  W.  K. 
Cochrane,  president  of  the  W.  K.  Coch¬ 
rane  Advertising  Agency,  Inc.,  and  one 
of  the  founders  of  the  present  Universal 
Cf:mpany,  headed  by  Carl  Laemmle. 

“We  do  not  yet  know  whether  the  ma¬ 
jority  of  people,  the  real  movie  fans, 
want  dialogue  introduced  into  their 
movies,”  he  said.  “We  have  had  a  great 
deal  of  complaint  on  different  scores  and 
there  are  numerous  difficulties  to  be  sur¬ 
mounted.  The  motion  picture  business 
developed  as  the  ‘silent  drama’  and  the 
‘talkies’  change  the  basic  principles  of 
this  development. 

“Through  advertising  we  hope  to  solve 
some  of  our  difficulties.  We  expect  to 
institute  a  campaign  to  find  out  how  the 
|>eople  stand  and  whether  they  want 
‘talkies’  or  sound  pictures.” 

I  _ 

Preparing  Candy  Copy 

Williams  &  Cunnyngham  arc  prepar¬ 
ing  a  new  campaign,  with  newspapers  as 
the  principal  medium,  for  the  Fred  W. 
Amend  Candy  Comjwny.  The  copy  will 
feature  the  trade  names  “Chuckles”  and 
“Sweet  Girl." 


Obtain  Orange  Drink  Account 

Erwin,  Wasey  &  Co.  have  been  named 
to  handle  the  advertising  of  the  Chicago 
Orange  Crush  company.  Details  of  the 
campaign  have  not  yet  been  announced. 


Planning  Oil-O-Matic  Campaign 

Morrow  Krum,  account  executive  for 
the  Roche  Ailvertising  Company,  Chi¬ 
cago.  attended  a  four-day  convention  of 
Oil-O-Matic  district  sales  managers  and 
salesmen  at  the  factory  headquarters  at 
Bloomington,  III.,  last  week.  The  con¬ 
vention  was  called  to  discuss  the  sales 
and  advertising  jirograms  for  next  year.* 


Attended  Goodyear  Conference 

Arthur  H.  Cudner,  Chicago  manager 
of  Erwin.  Wasey  &  Co.;  Frank  Kane, 
copy  chief,  M.  E.  Prindle,  director  of  re¬ 
search.  and  E.  J.  Owens  and  W.  Schaef¬ 
fer,  contact  and  copy  men.  attended  the 
annual  convention  of  Goodyear  Tire  and 
Ruliber  Comfiany  distributors  and  di¬ 
vision  managers  in  .\kron,  O..  last  week. 
Mr.  Cudner  and  his  associates,  working 
in  conjunction  with  the  sales  department 
of  the  Goodyear  company,  outlined  the 
advertising  campaign  for  the  ensuing 
year. 


Doremus  Has  Moth  Account 

poremus  &  Co.  is  handling  the  adver¬ 
tising  for  the  Moth  .\ircraft  Corporation. 
Graybar  Building,  one  of  the  first  air¬ 
plane  companies  to  use  display  space  in 
dailies.  New  York  papers  carriwl  copy 
this  week. 


irth  Estate  for  Octobe 

MEDIA  DEPARTMENTS 
MERGED  BY  B.B.D.O. 


First  Evidence  of  Agency  Consolida¬ 
tion  Seen  as  Two  Space  Buying 
Groups  Come  Together- 
Accounting  Combine  Also 


First  concrete  evidence  of  the  merger 
a  month  ago  of  Barton,  Durstine  &  Os  ¬ 
born  and  the  George  Batten  Company 
into  Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  developed  this  week  when  the  space 
buying  units  of  the  two  agencies,  hitherto 
maintained  separately,  were  brought  to¬ 
gether  in  the  seventh  floor  office  of  B. 
D.  &  O.  at  383  Madison  avenue. 

At  the  same  time  the  checking  and 
accounting  departments  were  combined 
in  the  upstairs  offices  of  the  Batten  Com¬ 
pany.  At  the  present  time  both  of  the 
media  or  space  buying  departments  are 
being  kept  intact. 

Roy  l>urstine,  general  manager,  and 
Ernest  Johns,  president,  are  in  the  Chi¬ 
cago  office  of  the  agency  on  business. 

Not  one  account  was  lost  as  a  result 
of  the  merger,  according  to  information 
obtained  at  the  agency.  Two  accounts 
added  are  Doubleday-Doran  and  Boston 
Traveler. 


Leaves  Rankin  Agency 

Mrs.  Lillian  Miller,  for  seven  years  in 
the  space  buying  department  of  the  Wil¬ 
liam  H.  Rankin  Company,  has  resigned 
to  join  the  space  buying  department  of 
Lennen  &  Mitchell,  New  York  advertis¬ 
ing  agency.  Mrs.  Miller  was  on  the  staff 
of  the  old  Murray-Howe  .\gency,  pur¬ 
chased  by  Mr.  Rankin. 


Dibert  to  Lambert  db  Feasley 

George  Dibert,  formerly  on  the  space 
buying  department  on  Young  &  Rubicam, 
is  now  connected  with  the  same  depart¬ 
ment  on  Lambert  &  Feasley.  Both  are 
New  York  agencies. 


Ebin  witb  Greenleaf 

Alexander  Weaver  Ebin  has  joined  the 
Greenleaf  Company,  advertising  and 
merchandising  counsel,  Boston,  in  a  cre¬ 
ative  and  executive  capacity — coming 
from  New  York  City.  Prior  to  joining 
a  New  York  agency,  Mr.  Ebin  served 
for  several  years  as  an  independent  sales 
and  advertising  counsel  in  Chicago  and 
New  Yfirk. 


Joins  Chicago  Agency 

John  A.  Bairnsfather,  who  for  the 
past  nine  years  has  been  connected  with 
the  Thomps^- Koch  Company,  a  Cincin¬ 
nati  advertising  agenqy,  is  now  associated 
with  the  Kling-Gibson  Company,  Chi¬ 
cago  agency.  Mr.  Bairnsfather  is  known 
for  his  copy  work  on  Bayer’s  Aspirin. 
Phillips  Milk  of  Magnesia,  Danderine, 
Diamond  Dyes,  and  other  of  the  Sterling 
Products  line. 


Tolins  witb  Ferro 

1.  Bib  Tolins,  formerly  head  of  the 
Tolins  Company  and  vice-president  of 
the  Oscar  Rosier  .Advertising  Agency,  is 
now  ass^iated  with  David  Jacques  F’erro, 
advertising  agency.  New  York. 


New  McKee  Vice-President 

William  T.  V’oung,  Jr.,  formerly  as¬ 
sistant  sales  director  of  the  Marmon  Mo¬ 
tor  Car  Company,  Indianapolis,  has  joined 
the  Homer  McKee  Company,  Inc.,  ad¬ 
vertising  agency  of  the  same  city,  as  vice- 
president. 


Watrous  witb  Collins-Kirk 

W.  G.  Watrous,  formerly  vice-presi¬ 
dent  of  the  .Abers-Watrous  Advertising 
Agency  has  joined  the  staff  of  Collins- 
Kirk.  Inc.,  752  North  Michigan  avenue, 
Chicago,  as  head  of  the  research  and 
plan  department. 


Has  Motor  Account 

The  Buchen  company,  28  East  Jackson 
boulevard,  Chicago,  has  been  named  to 
handle  the  account  of  the  Universal  Mo- 
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tor  Company,  Oshkosh,  N^is.,  manufac¬ 
turers  of  marine  engines.  Newspapers, 
trade  papers  and  class  magazines  will  be 
used. 


Joins  Albert  Frank  Staff 

Horace  W.  O’Conner,  for  six  years  in 
the  advertising  department  of  Marshall 
Field  &  Co.,  and  later  with  Roche  Ad¬ 
vertising  Company,  has  joined  the  copy 
staff  of  .Albert  Frank  &  Co.,  Chicago. 


Has  Watch  Account 

The  Carter’  .Advertising  Agency,  New 
York,  has  been  appointed  by  the  Hipp, 
Didisheim  Company  to  direct  the  adver¬ 
tising  of  its  “Winton  Watch”  division, 
effective  Jan.  1,  1929. 

W.  W.  Fry  College  Speaker 

Wilfred  W.  P'ry,  president  of  the  N. 
W.  Ayer  Advertising  Company  of  Phil¬ 
adelphia,  has  been  chosen  as  one  of  the 
Sunday  chapel  speakers  at  Northfield 
and  Mt.  Hermon  at  East  Northfield, 
Mass.,  for  the  new  college  year. 


To  Place  Gravure  Copy 

The  National  Committee  on  Correct 
Style,  Millinery  Association  of  America, 
has  appointed  the  Gardner  Advertising 
Company  of  St.  Louis  as  advertising 
counsel.  Gravure  advertising  will  be 
used. 


Cox  Joins  Campbell-Ewald 

H.  T.  Ewald,  president  of  the  Camp¬ 
bell-Ewald  Company,  this  week  an¬ 
nounced  the  appointment  of  George  VV. 
Cox,  as  a  member  of  the  agency’s  copy 
staff.  Mr.  Cox  comes  from  the  George 
Harrison  Phelps  .Agency  in  Detroit  where 
he  was  in  charge  of  that  agency’s  direct 
mail  activities. 
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Trust  Company  Appoints 

Geare,  Marston  &  Pilling,  Philadel¬ 
phia  agency,  has  been  appointed  to  handle 
the  advertising  of  the  Franklin  Trust 
Company  of  Philadelphia. 


Opens  Omaba  Agency 

Eric  Rogers,  for  the  past  two  years 
account  executive  with  the  Stanley  H. 
Jack  Company,  has  opened  his  own 
agency  in  Omaha. 


LeQuatte  Club  Speaker 

H.  B.  LeQuatte,  president  of  Chur- 
chill-Hall,  Inc.,  New  York  Agency, 
talked  on  advertising  at  the  regular  meet¬ 
ing  of  the  Keene,  N.  H.  Rotary  Ouh 
Monday,  Oct.  8. 

Add  Utilities 


Heads  Art  Staff 

-Alexander  O.  Levy,  Buffalo  artist,  has 
been  named  art  director  of  the  Addison 
F.  Vars  advertising  agency  in  that  city. 
Mr.  Levy  formerly  was  art  director  for 
the  Larkin  Company.  Recently  he  has 
conducted  his  own  studio. 


Winaingkam  Adds  to  Staff 

Ernest  Coler,  former  editor  of  Motor 
Life,  has  joined  C.  C.  Winningham, 
Inc.,  and  will  specialize  on  automotive 
accounts.  He  was  at  one  time  adver¬ 
tising  manager  of  the  Willys-Owrland 
Company. 


New  Chicago  Agency 

Rush  Butler,  Jr.,  has  resijmed  his  posi¬ 
tion  with  the  Blakely  Printing  Company 
to  open  his  own  advertising  agency,  to  k 
known  as  the  Butler  Advertising  Service. 
Inc.,  with  offices  at  38  South  Dtarbom 
street. 


Jennings  in  New  Post 

Mathew  Jennings,  formerly  with  the 
John  F.  Murray  .Advertising  .Agency,  i* 
now  with  Young  &  Rubicam  in  the  space 
buying  department.  Mr.  Jennings  at  vari¬ 
ous  times  has  been  connected  with  the 
Frank  Seaman  Company  and  Newell-E*- 
mett  Company,  Inc.  lie  is  the  brothef 
of  James  Jennings  of  the  staff  of  the 
Kelly-Smith  Company,  newspaper  repre 
sentativei. 


Southern  Illinois  Goal  Mines 

Are  Operating  Near  Capacity 

% 

With  the  signing  of  a  new  wage  contract  between  Illinois  coal  miners  and  operators,  prosperity  is 
returning  to  the  coal  field  towns  of  Southern  Illinois  in  the  section  known  as  “Elgypt.”  Coal  mines 
which  have  been  closed  for  years  or  which  have  been  operating  on  a  part-time  basis,  are  now  striving  * 
to  attain  peak  production. 

Three  and  one-half  years  of  prosperity 

With  a  new  contract  at  a  reduction  in  wages  which  is  to  run  for  a  period  of  three  and  one-half  years 
the  operators  of  the  Southern  Illinois  field  are  able  to  compete  with  other  fields  at  a  price  which  is 
bringing  them  contracts.  Southern  Illinois  coal  has  always  been  regarded  highly,  but  on  account  of 
a  higher  price  and  no  guaranty  of  delivery  due  to  short-time  contracts  with  the  workers,  much  busi¬ 
ness  was  lost.  Today  the  condition  is  changed  and  the  towns  in  the  coal  belt  will  return  to  the  condi¬ 
tions  which  made  them  a  good  place  to  sell  merchandise. 


Southern  Illinois  Coal  Field  Towns  Are  Going  To  Be  Good  Buyers 

For  Three  and  One-half  Years 


Get  into  this  territory  through  the  fol- 
loiving  dail\j  papers: 


HARRISBURG 

Daily  Register 

WEST  FRANKFORT 

Daily  American 

MARION 

Daily  Republican 
Evening  Post 

BENTON 

Evening  News 

DU  QUOIN 

Evening  Call 

HERRIN 

Daily  Journal 


CAIRO 
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LIFE  IS  NOT  ALL  ROSES  FOR  WRITERS 
COVERING  NEWS  OF  NEW  YORK'S  “400” 

Those  Chatty  “Inside**  Society  Stories  Are  Obtained  Only  by 
Hard  Work  and  Ingenuity  Says  Inez  Callaway  of 
N.  Y.  Daily  News — Recounts  Her  Adventures 

By  J.  A.  ROBB,  Jr. 


may  look  like  a  snap  to  you,  but 
reporting  society  is  not  all  beer  and 
skittles — not  even  champagne  and  lobster." 
Thus  spoke  Nancy  Randolph,  society 
editor  of  the  New 
York  Daily  News, 
whose  real  name 
is  Inez  Early 
Callaway.  Miss 
Callaway  has 
returned  to  New 
York  after  a 
month  of  watch¬ 
ing  the  “400''  at 
play,  first  in 
Southampton  and 
then  at  Newport. 

A  casual  read¬ 
ing  of  Miss  Calla¬ 
way’s  chatty  col¬ 
umn  which  ap- 


iNeZ  E.  CM-t-AWAY 


pears  every  morning  in  the  News,  might 
give  the  impression  that  one  need  only 
appear  where  society  has  gathered,  take 
part  in  their  affairs  and  then  noncha¬ 
lantly  write  up  a  nice  newsy  little  “piece" 
for  the  paper.  Unfortunately,  those  in 
the  Social  Register  do  not  always  con¬ 
sider  their  doings  as  news,  and  behind 
the  careless  words  of  Nancy  Randolph  lie 
intrigue,  forgivable  deception  and  plenty 
of  hard  work. 


Miss  Callaway  has  been  handling  so¬ 
ciety  for  the  News  for  a  comjjaratively 
short  time,  but  in  these  months  have 
been  crowded  a  number  of  important 
events,  big  stories,  but  stories  which  the 
News  has  considered  ought  to  carry  the 
by-line  of  its  society  editor.  Perhaps  the 
biggest  of  these  was  the  wedding  of 
Catherine  .Smith,  daughter  of  New 
^'ork's  governor  and  Democracy’s  candi¬ 
date  for  the  presidency. 

Upon  Miss  Callaway  devolved  the  task 
of  reporting  all  phases  of  the  wedding 
ami  reception.  The  preparations  for  the 
wedding,  the  procession  from  the  Gov¬ 
ernor’s  mansion  to  the  cathedral,  the  high 
mass  and  finally  the  reception  proper.  It 
was  a  big  job. 

Ever>-thing  went  smoothly  enough  until, 
arirod  with  the  ticket  for  which  she  had 
waited  in  the  Governor’s  office  many 
hours.  Miss  Callaway  approached  the  line 
of  state  troopers  guarding  the  church 
entrance. 


“Sorry,  Miss,  that  ticket  don’t  mean  a 
thing,”  said  a  trooper.  “There  isn’t  a  bit 
of  room  inside  the  church.  Look  at  all 
these  people.  They  all  have  tickets,  but 
they  aren't  getting  in!” 

Time  for  the  ceremony  to  start  was 
drawing  close.  Miss  Callaway  used  all 
the  dodges  she  could  think  of  or  had 
ever  heard  of.  She  insisted  she  must 
cojnfer  with  her  photographer  who  was 
clinging  to  a  pillar  at  one  side  of  the 
entrance.  The  trooper  volunteered  to  get 
the  cameraman  for  her.  Side  doors,  back 
doors,  all  entrances  were  impregnable. 

“Finally,”  she  said,  “I  saw  Jimmy 
Walker  and  Mrs.  Walker  passed  through 
the  lines.  Then  Senator  EMwards  of 
New  Jersey  and  Congressman  Cullen 
from  Brooklyn  got  by.  Suddenly  I  heard 
whispers,  ‘Here  comes  Justice  X’  and 
sure  enough.  Justice  X  of  the  Supreme 
Court  was  slowly  elbowing  his  way 
through  the  crowd. 

“I  was  right  in  his  path,  close  to  the 
line  of  troopers,  and  so  as  he  passed  I 
grabbed  him  by  the  arm. 

“  ‘Why,  Justice  X,’  I  said,  ‘isn’t  this  a 
surprise?  I  had  no  idea  I  should  meet 
you  here,’  and  I  hadn’t.  ‘I’m  delighted,’ 
and  I  was,  for  by  that  time  the  troopers 
had  opened  a  way  for  us  and  we  were 
going  up  the  steps  of  the  church.  All 
the  time  I  kept  talking  away  and  smiling 
up  at  him  while  he  grew  red,  spluttered 
and  didn’t  know  what  to  do.  Finally  he 
did  regain  some  of  his  composure  and 


asked  me  if  1  wouldn’t  sit  in  his  pew 
with  him! 

“So  that  is  how  the  Justice  saved  the 
day.  Poor  man,  I  imagine  he  is  still 
wonder  who  that  girl  was. 

“Well,  I  had  gotten  inside  the  church, 
but  it  didn’t  do  much  good,  for  1  couldn’t 
see  a  thing.  But  1  knew  that  if  I  could 
get  up  in  the  choir  loft  I’d  have  a  fine 
bird’s-eye  view  of  the  whole  affair. 

“There  were  a  lot  of  firemen  and 
policemen  around,  so  I  went  up  to  one 
of  the  firemen,  called  him  ‘Chief’  (any 
fireman  or  policeman  will  do  anything 
for  you  if  you  call  him  ‘Chief’)  and  told 
him  how  disappointed  my  paper  would 
be  if  I  didn’t  get  a  good  story.  1  told 
him  that  if  I  could  only  get  up  in  the 
choir  loft  I’d  be  happy. 

“  ‘That’s  easy  lady,’  he  said,  and  sure 
enough  he  escorted  me  up  to  the  choir 
loft  where  I  almost  sat  on  the  first  violin¬ 
ist  much  to  the  disgust  of  the  chmr 
leader.  But  I  saw  the  entire  affair, 
which  is  more  than  some  of  the  frock 
coats  and  high  hats  outside  could  say." 

On  one  occasion,  a  large  ball  was  being 
given  by  one  of  society’s  leaders  on  Long 
Island,  and  Nancy  decided  that  this  affair 
would  be  the  basis  for  her  daily  feature. 
It  was,  of  course,  quite  essential  that  she 
see  the  decorations,  but  the  party  was 
being  given  by  a  dowager  who  had  never 
shown  any  particular  friendliness  for  the 
press. 

.Miss  Callaway  knew  that  the  floral 
decorations  would  undoubtedly  be  sup- 
p.ied  by  one  of  a  limited  num^r  of  flor¬ 
ists  and,  on  the  day  of  the  party,  she 
discovered  which  one  had  the  job.  A  lit¬ 
tle  cajoling,  and  his  assistance  was  prom¬ 
ised.  Early  that  evening  she  appeared  at 
his  shop  wearing  a  smock  and  a  large  hat 
which  she  pulled  down  well  over  her 
eyes  to  avoid  any  possibility  of  being 
recognized. 

.\rmed  with  long  boxes  of  flowers,  they 
set  out  and  without  question  were  ad¬ 
mitted  to  the  house.  'There  Miss  Calla¬ 
way  set  about  placing  the  bouquets,  mov¬ 
ing  ferns  and  plams  and  tenderly  remov¬ 
ing  the  corsage  bouquets  from  their  beds 
of  moss.  Possibly  it  was  a  bit  of  brava¬ 
do  that  led  her  to  assume  the  duty  of 
pointing  out  to  the  hostess  of  the  evening 
just  which  corsage  had  been  made  for 
each  of  the  ladies  of  the  household.  Her 
disguise  was  never  penetrated  and  she 
was  able  to  go  back  to  the  office  and 
write  a  gossipy  feature  about  the  party. 

During  June,  society  along  with  the 
rest  of  the  world,  went  in  strong  for 
weddings.  Practically  every  day  there 
was  one  or  more  weddings  among  the 
families  listed  in  the  Register  which  is, 
by  the  way,  the  society  editor’s  biblc. 
Some  of  them  were  of  such  importance 
that  they  could  not  be  overlooked.  One 
such  was  held  out  of  town,  and  Miss 
Callaway  decided  to  cover  it.  Here 
again,  she  had  to  crash  police  lines. 

“The  chief  of  police  was  a  regular 
small-town  official,”  she  explained,  “and 
very  proud  of  the  exclusiveness  of  the 
community.  I  hadn’t  expected  anything 
like  that,  and  so  went  right  up  to  the 
church  and  told  him  who  I  was.  I 
thought  he’d  be  decent  and  let  me  in.  but 
instead  of  that  he  demanded  a  formal 
engraved  invitation. 

“I  was  fuming  out  there  on  the  side¬ 
walk  when  an  expensive  automobile  drew 
up  to  the  curb  and  out  jumped  six  gay 
young  men  in  formal  afternoon  dress.  1 
guessed  they  were  the  ushers  and  from 
their— well  let’s  call  it  hilarity— I  judeed 
they  had  just  come  from  the  bachelor 
luncheon  or  what  have  you.  Anyway,  as 
they  were  getting  organized  I  suggested 
that  maybe  they  would  take  me  into  their 
nice  wedding. 

“Would  they.  No  sooner  said  than 
done.  With  three  on  each  side  of  me.  we 
walked  up  the  path  to  the  church,  right 


past  the  chief  of  police.  1  couldn’t  help 
laughing  at  him. 

“So  when  anyone  says  ‘Ushers,’  I  say 
’’They’re  my  weakness  now.’  ” 


GIRL  IS  AVIATION  EDITOR 

Miu  Marion  F.  Taylor  Appoint^  by 
Detroit  Free  Pros* 

Miss  Marion  F.  Taylor,  of  the  Detroit 
free  Press,  is  believed  to  be  the  first 
newspaper  woman  in  the  country  to  be 
assigned  to  conduct  an  aviation  depart¬ 
ment.  She  will  edit  “Sky  Traffic,’’  the 
Sunday  air  news  department  of  her  paper, 
and  cover  all  other  aviation  assignments, 
succeeding  Hugh  C.  \V  hite.  The  latter 
has  entered  the  airiiort  engineering  de¬ 
partment  of  the  Truscon  Steel  Corpora¬ 
tion,  after  nearly  two  years  as  aviation 
editor. 

Miss  Taylor  has  taken  a  course  in 
flying  instruction  and  is  in  line  for  a 
private  pilot’s  license  from  the  Depart¬ 
ment  of  Commerce. 

All  Detroit  papers,  the  Neuv,  Times, 
and  Free  Press  have  had  aviation  editors 
since  early  in  1925.  Frank  Bogart  does 
this  work  for  the  Times  and  James  V. 
I'iersol  for  the  News.  These  staff  mem¬ 
bers  of  the  Detroit  papers  annually  ac¬ 
company  the  fleet  of  planes  taking  part 
in  the  National  Air  Tour  for  the  ICdsel 
B.  Ford  reliability  trophy  and  do  much 
other  flying  in  the  course  of  the  year, 
both  to  cover  “spot”  news  and  to  attend 
meetings  and  exiwsitions  in  the  aviation 
held. 

Addresses  Ad  Women 

Miss  Ruby  F'isaman,  book  reviewer  of 
the  Pittsburgh  Post-Gazette,  addressed 
the  Women’s  Advertising  Club  of  Pitts¬ 
burgh  on  “Women  Engaged  in  National 
B»M)k  Publicity.”  Miss  Mary  Hulsman, 
the  new  president  of  the  club  presideel. 


Joins  Chicago  Journal 

Dorothy  F'ay,  formerly  of  the  Chicago 
l-.vening  Post  art  magazine  department, 
is  now  on  the  staff  of  the  Chicago  Daily 
Journal  as  a  feature  writer. 

Syndicating  Chicago  Column 

lone  Qiiinby,  girl  reporter  for  the  Chi¬ 
cago  Evening  Post,  is  syndicating  a  col¬ 
umn,  “Chicago  Chatter,”  thrintgh  the 
Central  Press,  Geveland. 

Frances  Farmer  Returns 

Frances  F'armer,  who  reported  the 
opera  this  summer  at  Ravinia  for  the 
Chicago  Evening  American,  has  returned 
from  her  vacation,  spent  in  Denver,  Col. 


Aiding  Girls’  Magazine 

Mrs.  W.  L.  Buchen,  wife  of  the  presi¬ 
dent  of  the  Buchen  Advertising  Company, 
Chicago,  is  chairman  of  a  group  of 
women  sponsoring  The  Chicago  Girl,  a 
new  monthly  magazine  being  published 
by  the  Young  Women’s  Christian  Asso¬ 
ciation  of  Chicago. 


Named  Society  Editor 

Miss  Pauline  Betz  has  succeeded  Miss 
Helen  O’Conner  as  society  editor  of  the 
Sioux  City  (la.)  Tribune.  Miss 
O’Connor  has  gone  to  Iowa  City,  la.,  to 
serve  on  the  news  service  staff  of  the 
University  of  Iowa. 


Doing  Political  Publicity 

Anne  Whelcn,  former  city  editor  of 
the  Pridgef'ort  Sunday  Herald  and  more 
recently  associated  with  the  Reading 
(Pa.)  Times,  is  now  associated  with 
Peter  B.  O’Toole,  Jr.,  director  of  the 
publicity  campaign  of  Hamilton  F.  Kean 
of  Elizabeth,  N.  J.,  for  United  States 
Senator  from  New  jersev. 

<  .  — : — ' 

Writer  Aiding  Hoover 

Winnifred  Mason  Huck,  special  writer 
for  the  Chicago  Evening  Post,  has  left 
on  a  speaking  tour  for  the  national  Re¬ 
publican  committee.  She  will  continue 
to  write  her  volumn  for  the  Post  during 
the  tour.  Mrs.  Huck  is  a  former  Illinois 
congresswoman  at  large. 


Mize  Coman  Eaters  Pabitcity  • 

Miss  Martha  Coman,  formerly  editw 
of  the  Scarsdale  (N.  Y.)  Inquirer,  it 
now  in  the  publicity  department  of  Haj. 
per’s  Publishing  Company.  Haniaii^ 
Mitchell,  formerly  a  New  York  C*j 
newspaper  woman,  has  succeeded  Mii$ 
Coman  in  Scarsdale. 

End  Visits  Abroad 

Mrs.  Josephine  Ober,  society  editor  oi 
the  New  York  World,  has  just  retumtd 
from  a  summer  sfient  in  Italy,  and  .Miu 
Jane  Grant  of  the  .\  eiv  York  Times  has 
returned  from  a  vacation  in  southen 
F'rance. 


Returning  to  France 

Miss  Fanny  F'ern  F'itzwater,  fashion' 
artist  for  the  New  York  Herald  Tribune, 
sailed  on  Oct.  6  aboard  the  Miniiewasla 
for  Paris  after  a  six  weeks’  visit  to  this 
country. 

Named  Magazine  Editor 

Alice  Cogan  of  the  reportorial  stall, 
Brooklyn  (N.  Y.)  Eagle,  has  iK-cn  ap¬ 
pointed  magazine  editor  succeeding  Jolii 
O’Neil.  Mr.  O’Neil  was  at  the  same 
time  made  technical  editor,  handling  ra¬ 
dio,  problems  of  physics  and  other  scien¬ 
tific  subjects. 


Addresses  Women’s  Club 

Miss  Anne  L.  Harlow  of  the  women’s 
department,  Buffalo  Courier  and  Express, 
spoke  recently  before  the  South  Buffalo 
Women’s  Civic  Club,  telling  of  her  re¬ 
cent  trip  through  F'rance. 

Returns  from  Abroad 

Grace  Norman  Tuttle,  book  review  edi¬ 
tor  of  the  Miami  Herald,  has  returned 
from  a  trip  to  Flurope. 


AD  TIPS 


BUckett-Bsmple-Hummert,  Inc.,  r>8  E.  Watt, 
liiutnii  HtrfPt,  Chicago.  la  s>lA<’>ng  the  follov. 
iiii:  new  ■(‘pouiitfi:  Kit  PrfNliirtR  (’orporitiot. 
('hiraeo.  lillnolfi.  manufactiirerff  ami  The 

CliiiiHlene  rompan.r.  Canton.  Ohio,  mnniifiK'tBr* 
pru  “liowlen#***  rloaet  bowl  oleanaer  and  “Cllmi- 
!f*iip'*  wat#»r  noftener. 

Caxnpbell-Ewald  Company*  Monadnook  IluiM- 
infc.  Hhii  KranuUco.  Ilna  aerured  acponnt  •( 
the  Panama  Mall  Steanialilp  Company.  8ai 
Fran<’!»MH>. 

Chambera  Afoncy,  Inc.,  r»r>l  Fifth  aveoM. 
New  York.  IMaulnv  arcotint  for  the  (hirdN 
Motor  Crlh  Company.  New  York. 

Churchill'Hall.  Inc..  .V)  Union  fhiuare.  New 
York.  Ilaa  Ne«-ure<l  afM*oiint  of  the  Farm  Life 
CiibliHhina  Company.  Hpen(*er,  Indiana. 

Crook  Adworiitinr  Company.  Kirby  Ritildlaf. 
Dnlliia.  Tex.  Ilaa  prepare<l  a  Hat  of  newHftapere 
for  the  adrertlalnt;  of  the  Walker’a  Pro|>ertl€i 
ANMtM'latlon.  Aiiatln.  Texaa. 

Faxon.  Inc..  t'hleaKo.  la  now  plaelni;  P.D.P. 
Company.  Itatarla.  Illinola.  There  will  be  •• 
Dew  M’hetliilea  until  almut  November  1. 

Albert  Frank  A  Oo..  14  Rtone  atreet.  New 
York.  IMaolnjc  aoeount  for  ('harlea  Fre^thiati 
t'ompany.  Ino..  New  York. 

Oeyer  Company,  3rd  National  Bank  Btifldiaf. 
Dayton.  Dhlo.  IMarlnff  account  for  the  DeH 
IJrht  Company.  Dayton.  Ohio. 

Jas.  A.  Groone  Company,  Glenn  Balldins.  At¬ 
lanta.  Ga.  la  aendlnic  cofiy  on  the  Tom  HiiatM 
Peanut  ('omiiany,  Colomhiia.  Georirla,  to  a  amiH 
liat  of  eaatern  papera  and  a  few  acattered 
pointa  In  the  wmth. 

Radelph  Guonthor«BuBBoU  Law.  Inc..  SK 
Bfiuth  I^Halle  atreet.  Chicago.  Placing  accoaat 
for  Henry  L.  Doherty  A  ('ompany  (Chicago  ter¬ 
ritory!. 

H.  W.  Xaator  A  Sons  Company,  14  Raat  Jerk- 
aon  hoiilerard.  Chicago.  la  lasufng  page  coff 
on  Brooka  Rupture  Appliance  Company.  Mar- 
ahal).  Michigan. 

Liwermoro  A  Knight  Company,  42  Pine  «treet. 
F*rovldence.  R.  I.  Placing  Clam  Chowjler  tr* 
count  of  the  Salteaea  Packing  Company,  Provi¬ 
dence.  R.  1. 

Lord  and  Thomas  A  Loran,  40t>  North  Mlrkt- 
gan  avenue.  Chicago.  la  preparing  a  liat  of 
newapapera  for  the  adrertlaing  of  the  FdiaM 
Electric  Appllaiicea  Company,  Chicago. 

Low.  Graham  and  Wallis,  Inc.,  6  Nortk 
Michigan  avenue.  C*hicago.  Haa  aecnre<l  a«’coatt 
of  the  Relay  Motors  Corporation,  Lima,  Dhia 

Eric  Rogon  Company,  Petera  Tmat  lulldfag. 
Omaha.  Neb.  Now  handling  account  for  tke 
Crete  Mllla.  Crete.  Nehra«ka. 

Ruthrauff  A  Ryan,  22rt  North  Michlf^ 
avenue.  Clilcago.  Have  secured  the  account  •« 
the  Faay  Way  Dea«ert  Company,  Cincinnati 
Ohio. 

Russall  M.  Roods  Company,  Conaolids^ 
Building.  Indianapolia,  Ind.  la  laauing  achos’ 
idea  on  Mxa  Plrln,  Hooaler  Remedy  CompssJ* 
Indianapolia.  Indiana. 

Vnitod  Statos  Advortiainc  Corporation, 

Bank  Building.  Toledo,  Ohio,  la  laauing  roa- 
tracta  to  newapapera  generally  on  the  Willy** 
Ove»’l'»nd  Company.  Toledo,  Ohio. 

Witllama  A  Cnnnyngham.  6  North  MicbifH 
!»o*i|«>«'ard.  Chicago.  Will  place  the  see*  unt  w 
t**e  Electrical  Reaearch  Ijiboratorlea.  <  hicof* 
tP-ft»o» 

Wntiama  A  Cumiyiifliamr  S  North  Mh’Mgts 
l.#»»*VvBrf|.  Chicago.  Have  ae^’iired  the  necogat 
rf  the  Purity  Oats  Company.  Keokuk.  fo%va. 
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— what  advertiser 

sees  any  other  periodical  as 
often  as  the  daily  newspaper? 

Follow  that  thought  through 
to  the  advertiser’s  executives, 
his  advertising  agent,  sales¬ 
men,  jobbers,  retailers,  con¬ 
sumers. 

The  daily  newspaper  is  the 
only  common  denominator 
and  naturally  the  most  effec¬ 
tive  advertising  medium. 

Invest  in  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency 

Efttbllihcd  1888 

Publishers’  Representatives 

New  York  Detroit  Kansas  City 

Chicago  Atlanta  San  Francisco 


HOW  ADVERTISING  CUT 
COSTS  SHOWN 


HOWELL  HONORED  ON  40th  YEAR  WITH  BRIDGEPORT  HERALD 


Fort  Smith  Garment  Company  Reduced 
Price  of  OTeralh,  Increaaed  Ap* 
propriation  and  Made  Extra 
Profit  by  Promotion 


How  advertisinR  cuts  aist  to  con¬ 
sumers  as  well  as  adds  profit  to  pro¬ 
ducers  is  told  by  1-eo  I-lemitiR.  vice- 
president  of  the  Fort  Smith  (iarment 
Company,  in  the  current  issue  of  The 
Co-Operator,  issued  monthly  by  the  Chi¬ 
cago  Triliune.  It  follows: 

“We  manufacture  overalls  and  work 
pants.  It  took  us  twelve  years  to  build 
a  business  from  scratch  to  a  certain 
volume,  without  advertising.  With  ad¬ 
vertising  the  volume  increased  5(K)  per 
cent  in  two  years. 

“In  our  first  twelve  years  we  built  our 
production  up  to  1,000  dozens  a  month 
and  our  overhead  and  selling  cost  was 
$4,000  a  month. 

“That  made  a  selling  cost  of  four  dol¬ 
lars  a  dozen.  Two  years  after  becoming 
advertisers  our  volume  iiKreased  to  5,000 
dozens  a  month.  The  overhead  and  sell¬ 
ing  cost  increased  100  per  cent  to  $8,00') 
a  month.  As  a  result  the  overhead  and 
selling  cost  was  reduced  from  four  dol¬ 
lars  a  dozen  to  one  dollar  and  sixty 
cents  a  <lozen. 

“\S'e  reduced  the  price  a  dollar  a  dozen 
to  the  retailer,  paid  fifty  cents  a  dozen 
to  the  advertising  appropriatir)n,  and  had 
ninety  cents  a  dozen  extra  profit  as  a 
result  of  the  advertising.” 


LL,  Connecticut’s  for  the  editor.  “He  does  not  regard  this  .\t  the  speakers’  table  were  seated,  Mr. 
ditor,  was  honored  40  years  as  the  end.  but  looks  to  greater  and  Mrs.  Richard  Howell;  Mr.  and  Ma 
1  and  their  guests  service  to  the  state  through  his  news-  Kenzie,  of  Hymouth,  Mass.,  and  Mrs. 
ler  16,  at  the  Hotel  paper.”  Nanette  Swift,  part  owners  of  the 

at  a  reception  and  “I  don’t  believe  in  long  speeches,”  said  Bridgeport  Herald ;  Herman  S.  Kopple- 
if  his  40  years  as-  Mr.  Howell  in  response,  “words  don’t  rnann,  candidate  for  congress ;  Fdwani 
ridgeport  Sunday  always  fill  the  bill.  I  want  to  tell  you  Kelley,  secretary  to  Governor  Trumbull, 
resented  with  an  that  I  appreciate  this  from  the  bottom  John  Rodemeyer,  editor  of  the  Greets 
of  my  heart.  These  40  years  in  news-  w-ich  News  and  Graphic ;  Harry  Me- 
lown  to  thousands  paper  work  have  meant  a  great  deal  to  Kenzie,  State  I^bor  Commissioner, 
a  varied  and  color-  me.  They  have  kept  me  young.  It  is  Mayor  Anthony  Sunderland. 

It  has  been  40  the  monotony  of  life  that  makes  men  “Dick”  Howell  with  his  famous  ten 
with  public  and  old.  I  went  to  work  as  a  cub  reporter  gallon  sombrero  atop  his  longish  grey 
ing,  editing,  inter-  in  Newark.  We  didn’t  have  any  type-  hair  has  been  a  familiar  figure  at  ringside 
hts,  covering  the  writers  in  those  days.  .\  i>en  or  pencil  and  legislative  halls  in  Connecticut.  A 
cut  for  30  years  did  the  trick ;  no  radio  or  even  a  talking  claim  well  supported  for  him  is  that  he 
sk.  He  is  widely  machine  and,  alas,  no  prohibition.  has  been  the  dean  of  newspaper  men  is 

iportsman.”  “Lets  “Most  all  of  the  boys  I  worked  with  the  state  among  those  “who  have 
well  says”  is  as  in  Connecticut  are  gone  hut  1  don’t  feel  followed  their  nose  for  news.”  .\  lover 
London  SjKirting  a  day  older  than  I  did  40  years  ago.  If  of  prize  fights  and  possessor  of  a  fine 
Igeport,  the  government  will  pass  laws  enough  to  collection  of  .•\merica"»a  in  his  com- 

itor  of  the  Green-  protect  me  I'U  V)e  here  40  years  longer.”  plete  record  of  every  prizefight  fought  in 
!«d  Graphic,  presi-  Lynn  W.  \\  ilson.  former  editor  of  this  country  and  in  Kngland,  from  the 

Headed  Qub  of  The  Bridgeport  Times,  now  The  Bridge-  early  days  of  the  liare  kniKkles  to  the 
friend  of  “Dick”  port  Times-Star,  and  now  editor  of  The  gloves  of  today.  Richard  Howell  is  still 
ei  at  the  gathering  [fanhury  A’eti'j.  paid  tribute  to  his  old  interested  in  his  first  love,  prizefighU 
Jiigratulatory  tele-  friend  an«l  recalled  a  statement  once  made  His  weekly  column  "The  Old  Sportsman'' 
by  Howell  to  ease  the  mind  of  all  news-  is  read  year  by  year  by  Herald  naderi 
etary  to  Governor  paper  men  present.  “No  matter  what  a  Soon  after  The  Herald  was  fir« 
is  regrets  that  the  newspaper  man  has  done  its  all  right,  issued.  Feb.  19,  1888,  Richard  Howell 
o  attend  the  dinner  We  wont  use  it.”  applied  to  Mr.  Swift,  owner  of  The 

hard  Howell.  State  I^bor  Commissioner.  Harry  Me-  Herald  at  that  time  for  a  job.  This  was 

admired  Howell’s  Kenzie.  Mayor  .Anthonv  Sunderlansl  of  4()  years  ago. 

vor,’  ”  said  Kelley  Danbury  and  Jasper  McLevy,  Socialist  Since  that  time  Mr.  Howell  has  hew 
pernor’s  admiration  candidate  for  Governor,  also  spoke.  continuously  connected  with  the  Herald 


STRICT  CIRCULATION 
CONTROL  IN  N.  Y. 


American  Claimi  Success  with  System 
Which  Provides  Absolute  Check 
from  Press  to  Mail  Rooms — 
3,000  Watte  Cut 


.•\  strict  circulation  control  system  is 
now  iK-ing  o|K‘rated  with  success  by  the 
A’crt'  i'ort  .dmericMt,  Merrill  M.  Lord, 
business  manager,  revealed  in  an  inter¬ 
view  this  week. 

The  system  hinges  chiefly  on  an  accu¬ 
rate  count  of  the  press  dun  which  is 
checked  against  the  boundles  as  totalled 
and  ship|)^  from  the  mail  room,  but  has 
been  made  effective  by  severe  penalties 
when  occasion  warrants. 

“We  liave  been  able  to  cut  out  a  waste 
of  3,000  copies  daily.”  Mr.  I>ord  declared. 
“We  made  a  careful  check  and  found 
free  copies  were  being  delivered  to  police 
stations,  motorcycle  officers,  ferrymen, 
postoffice  employes,  and  all  employes  of 
our  newspaper. 

rule  was  drawn  up  allowing  work¬ 
ers  only  the  number  of  copies  required 
for  performance  of  their  duties. 

“It  was  discovered  that  one  man  in  our 
employ  took  home  20  pai)ers  each  night 
which  he  gave  free  to  a  newsdealer  near 
his  house  in  exchange  for  a  lesser  quan¬ 
tity  of  other  papers  which  he  distributer! 
to  his  friends. 

“We  were  able  to  check  sales  accurately 
at  Brooklyn  bridge  and  found  when  we 
cut  out  free  oipies  to  our  employes  the 
sales  went  up  600  copies  a  night.” 


N.  B.  B.  TO,  ORGANIZE 
NEW  DEPARTMENT 


vention  of  fraudulent  and  misleading  ad¬ 
vertising. 

“I  feel  now  that  it  is  our  duty  to  set 
up  adequate  facilities  and  to  provide  ex¬ 
pert  service  to  assist  periorlical  publishen 


New  Metropolitan  Serials 

Metropolitan  Newspaper  Service  has 
three  new  serials,  "The  Wolf  Woman,” 
by  .Arthur  Stringer ;  "The  Runaways,” 
by  George  Birmingham  (Canon 

Hannay) ;  and  “Who  Killed  Gregory?” 
a  mystery-thriller.  A  fourth  serial,  “The 
Crime  Code,”  by  William  LeQueux, 
English  writer  of  mystery  stories,  has 
been  obtained  for  November. 


Edward  L.  Greene  Says  Means  i 
Checking  Periodical  Advertising  to 
Prevent  Fraud  and  Misrepre¬ 
sentation  Being  Planned 


to  eliminate  fraud  and  misrepresentation,’ 
Mr.  (ireene  declared. 

He  explained  a  personnel  budget  was 
Iseing  arrangerl.  which  he  would  shortly 
present  to  the  publishers  interested. 

.V  new  department  ftir  examining  peri¬ 
odical  advertising  to  prevent  fraud  and 

misrepresentation  in  advertising  and  to 

cev-operate  with  Insu 

Bthe  industry  in- 
telligently  in  this 
matter  is  Ijeing 
planned  by  the 
National  Better 
Business  Bureau, 

Edward  L. 

Greene,  general 
manger  an  - 
n  o  u  n  c  e  d  this  •y*' 

week.  The  de-  ‘.  ' 

partment  will  be 
ready  as  soon  as  .  * 

sufficient  f  u  n.d  s 

Kdwasd  I,.  csEEifc  subscribed  by  the  ...  ,  - 

periixlieal  pub-  which  the  award  was  1 

lishers,  are  avail  ible  Mr.  <  ireene  said.  placed  by  the  Frank  Presbrey  ( 

-Action  of  the  N.  B.  B.  follows  the  _  ’ 

trade  practice  conference  held  in  New  RADIO  MERGER  ANNOUh 
York  last  week  under  the  auspices  of  Merger  of  the  Char’—  Freshn^ 
the  Fwleral  Trade  Commission  at  which  pany  with  the  Freed-Eisemai 
perkxlical  publishers  attending  passed  a  Corporation  was  announced  this 
resolutkm  calling  upon  the  N.  B.  B.  to  set  C.  .A.  Earl,  president  of  the 
up  machinery  ff>r  the  detection  and  pre-  company. 


PRUDENTIAL  WINS 


New  King  Feature* 

Serial  rights  to  “Who’s  Guilty?”  by 
Greta  Palmer  and  Evelyn  Johnson,  have 
been  purchased  by  King  Features  Syndi¬ 
cate.  It  consists  of  32  detective  stories 
in  which  all  the  facts  are  given,  but  the 
solution  must  be  supplied  by  the  reader. 
King  also  has  a  series  of  24  articles  by 
Helen  Wills  on  “How  to  Play  Winning 
Tennis,”  illustrated  by  photographs. 


New  Golf  Strip  Out 

Chuck  Wells,  who  lioasts  about  being 
the  “World’s  Worst  (iolfer,”  is  the  artist 
drawing  the  latest  golf  comic  strip,  called 
“The  Meadowlarks,”  distributed  by  the 
Central  Press  Association. 


Policewoman  Write*  Serie*  manager  of  the  North  .American  News- 

New  York’s  first  policewoman.  Mary  P?P<-'’  Alliance,  has  returned  to  New 
E.  Hamilton,  has  written  a  series  of  36  ®  European  bureaus 

articles  being  offered  to  newspapers  by  A.  N.  .A. 

the  Ledger  Syndicate.  - 

Ha*  “Indian  Journey”  Right* 

Corey  Ford  Complete.  Feature  Metropolitan  Newspaper  Service  has 

“.After  Hours,”  by  Corey  Ford,  author  obtained  syndicate  rights  to  “.An  Indian 
of  “Trader  Korn.”  is  a  new  Sunday  Journey,”  the  book  by  Waldemar  Bon- 
featurc  being  handled  by  King  Features  sels,  (jerman  author,  introduced  to 
Syndicate.  .America  by  the  Literary  Guild. 
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"Average  circulation  of  The  Kansas  City  Star  for  Sep¬ 
tember -this  year  and  September,  1927.  Only  copies 
paid  for  by  readers  in  cash  included  in  this  statement. 

Evening 

Morning 

Sunday 

City — 

1928 

1927 

145,299 

143,797 

139,818 

139,117 

141,513 

140,936 

1,502 

Gain 

701 

Gain 

577 

Gain 

Suburban— 

1927 

25,518 

24,426 

25,286 

24,314 

28,696 

27,277 

• 

1,092 

Gain 

972 

Gain 

1,419 

Gain 

Country 

_  1928 

1927 

80,255 

77,379 

80,884 

77,742 

118,979 

115,548 

to 

00 

Gain 

3,142 

Gain 

3,431 

Gain 

Totals — 

1928 

1927 

251,072 

245,602 

245,988 

241.173 

289,188 

283,761 

5,470 

Gain 

00 

cn 

Gain 

5,427 

Gain 

In  September  The  Kansan  City  Star  printed  2,168.,283  lines  of 
paid  advertising,  a  gain  of  81,752  lines  over  September,  1927. 

;New  High  Records  in 
Circulation  and 
Advertising ! 


i  KANSAS  CITY  STAR  has  experienced  four 

J|  I  successive  months  of  circulation  and  advertising 

(  records.  During  June,  July,  August  and  Septem- 

her  The  Star  has  made  more  rapid  progress  than  in  any 

n  corresponding  period  in  previous  years. 

I 

The  figures  for  September  are  given  above.  The  cir¬ 
culation  of  251,072  subscribers  represents  a  gain  of  5,470 
subscribers  over  a  year  ago.  The  advertising  total  of 
2,468,283  lines  is  an  increase  of  81,752  lines  as  compared 
with  the  fine -September  total  of  last  year.  The  gains 
were  in  all  divisions — local,  national  and  classified. 
Third  in  America! 

The  increase  in  advertising  lineage  is  the  response  of 
merchants  and  manufacturers  to  the  enlarging  oppor¬ 
tunities  of  this  community.  In  August,  the  latest 
month  for  which  lineage  figures  on  a  nation-wide  basis 
are  available.  The  Kansas  City  Star  ranked  third  among 
all  American  newspapers.  This  is  an  open  field  com¬ 
parison,  including  papers  printing  two  issues  a  day,  like 
The  Star,  and  those  printing  only  one  edition  a  day. 

A  consideration  of  these  records  and  of  the  building 
and  industrial  expansion  which  is  going  on  in  Kansas 
City  leads  to  an  appreciation  of  the  agricultural  factors 
which  form  the  foundation  of  Kansas  City’s  greatness. 
Kansas,  the  leading  wheat  state  in  America,  has  broken 
its  all-time  wheat  record.  The  crop  this  year  was  179 


million  bushels  as  compared  with  111  million  bushels 
last  year.  Kansas  City’s  trade  territory  will  be  some 
300  milion  dollars  in  pocket  as  a  result  of  the  wheat 
crop  alone. 

Corn  is  adding  additional  millions  to  the  wealth  of 
this  section.  Missouri’s  yield  is  202  million  bushels  as 
compared  with  173  fnillion  bushels  in  1927.  Kansas  will 
produce  181  million  bushels  as  compared  with  177 
million  bushels  in  1927  and  61  million  bushels  in  1926. 

Cattle  prices,  in  important  groups,  are  the  best  since 
the  war  period.  Receipts  at  the  Kansas  City  stock  yards 
have  been  tremendous.  A  total  of  58,000  head  arrived 
in  two  days  recently,  which  was  the  largest  2-day  run 
since  1925. 

The  check  transactions  in  Kansas  City  for  August 
were  the  largest  for  any  August  since  1919.  The  “busi¬ 
ness  weather  maps’’  of  all  the  national  business  maga¬ 
zines  place  Kansas  City  in  the  “white  zone’’  and  give 
it  the  very  highest  prosperity  rating. 

The  outlook  is  one  to  inspire  optimism.  It  leaves 
little  doubt  that  the  fall  and  winter  months  will  witness 
continued  increases  in  earning  power  and  spending 
power  and  in  all  the  other  influences  that  are  stimulat¬ 
ing  business  and  the  general  prosperity  of  the  South¬ 
west. 


THE  KANSAS  CITY  STAR 

Chicago  Office:  1418  Century  Bldg.  'New  York  Office:  15  East  40th  St. 


COME  30  years  ago  Karl  H.  von  field  marshal  scheming  to  take  a  fortress. 

^  VN'icgand  earned  his  living  as  a  tele-  A  list  of  his  international  scoops  indicates 

graph  o|)crator  down  in  Arizona.  He  was  the  success  of  his  method.  He  is  one 
an  able  Morse  man  and  gradually  worked  correspondent  who  might  not  be  heard 
his  way  from  the  dull  routine  of  a  little  from  by  the  home  office  for  weeks  at  a 

railroad  office  to  the  sprightly  adventure  time  and  yet  earn  better  than  his  weekly 

of  copying  coded  press  in  a  newspaper  stipend  for,  in  his  case,  periods  of  silence 
office.  His  associates  observed  his  inter-  have  long  meant  impending  achievements 
est,  not  so  much  in  the  mechanics  of  the  which  some  bright  day  will  yield  to  news 
dots  and  dashes,  but  the  meaning  of  the  columns  a  good  old-fashioned  “punch” 
stuff  his  typewriter  unfurled.  Mr.  von  calculated  to  make  the  town  or  country 
Wiegand  s<x>n  went  over  to  the  “news  sit  up  and  wipe  startled  eyes.  Karl  von 
side”  and' in  a  few  years  became  western  Wiegand's  reportorial  philosophy  repre- 
divisional  manager  of  the  Associated  sems  the  opposite  of  the  go-along  method. 
Press  at  San  Francisco.  In  1911  he  was  Page  one  and  banner-lines  and  follow-jjp 
assigned  to  Europe  as  an  A.  P.  corre-  editorial  comment  is  the  stuff  he  has  long 
spondent  and  since  that  time  has  toured  played  for,  with  results  acknowledged  by 
the  highwavs  and  byways  of  the  universe  every  newspaper  worker  and  honored  by 
for  A.  P.,  United  Press,  New  York  bfrth  friends  and  rivals. 
lYorld,  Nnv  York  Sun  and,  for  ten  years,  *  *  * 

as  the  representative  of  the  Hearst  news- 

(lapers.  I  believe  it  can  be  accurately  A  S  I  write  1  think  of  Mr.  von  Wieg- 
stated  that  in  17  years  Karl  von  Wiegand  and's  amazing  war  interview  with  the 
has  contributed  to  the  daily  press  of  all  Pope,  the  only  public  utterance  of  the 
nations  more  dazzling  news  exclusives  in  kind  by  the  Vatican  during  the  long 
the  realm  of  international  interest  than  Furopcan  struggle.  In  the  early  days  of 
any  correspondent  of  the  generation.  Not  the  world  war  von  Wiegand  was  closely 
the  least  of_  his  achievements  is  this  jn  the  confidence  of  the  German  Kaiser, 
week’s  lieautifully  bottled  story  of  the  His  exclusive  interviews  with  the  Crown 
cruise  of  the  Graf  Zeppelin.  Our  hon-  Prince  and  von  Tirpitz,  the  latter  talking 
ored  friend  has  “put  over”  another  newi  frankly  for  the  government  about  un¬ 
wallop  of  universal  magnitude.  A_  study  restricted  submarine  warfare  which  was 
of  his  (Kjculiar  methods  should  inspire  the  then  a  subject  burning  in  the  minds  of 
news  fraternity  and  point  out  to  young  the  American  people,  were  historic  press 
folks  a  rocky  but  a  sure  road  to  writing  contributions.  It  was  von  Wiegand  who 
fanie.  sent  the  first  despatch  out  of  (iermany 


[Grand  Jury  to  Probt  Formter 
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TORNADO  KILLS  43,  ENTOMBS  KM,  IN  CENTRAL  WEST; 
STOM  DEVASTATES  fORTO  RICO,  MOVES  ON  FLOI^A 

BeUevtJ  Hiding  in  South 


IT  doesn’t  take  even  a  straw  vote  to  determine 
which  way  the  three  splendid  Atlanta,  Ga. 
newspapers  vote  on  type  metal.  It’s  “Imperial” 
and  the  “Plus  Plan”,  ioo%.  The  Constitution,  The 
Georgian  and  The  Journal  are  all  “imperialized  ” 

In  Atlanta  as  well  as  hundreds  of  other  cities, 
a  vote  for  “Imperial”  is  a  vote  for  increased 
efficiency  in  the  composing  room  and  less  machine 
troubles;  a  vote  for  sharper,  cleaner  pages,  for 
indefinite  length  of  type  metal  life  and  finally, 
a  vote  for  lower  metal  costs. 

The  entire  American  Newspaper  World  is  rapidly 
swinging  to  the  Imperial  column.  The  answer  is 
dependable  type  metal  and  type  metal  service  at 
lowest  type  metal  cost.  If  your  paper  hasn’t  cast 
its  ballot  for  Imperial  and  the  Plus  Plan,  it’s  time 
to  do  so  now. 


Mr.  Hearst  paid  a  pretty  penny  for  this  'pHE  subject  of  this  sketch  is  as  modest 
story,  we  haw  no  dembt,  aod  that  von  A  a  man  as  one  would  meet  in  a  day’s 
Wiegand  would  get  the  and  talk  journev.  His  is  a  questioning,  not  volun- 

ateut  the  expose  later  would  be  his  way  ,eering  mind.  1  have  been  with  him  on 
of  working.  The  Zeppelin  stunt  was  one  new'S  rounds  in  Herlin  and  have  mar- 

of  those  scheduled  events  which,  in  these  at  his  reportorial  cultivation  of 

commercial  days,  calls  for  investment,  jj^at  field.  I  doubt  if  any  German  news- 
and  we  have  never  known  Mr.  Hearst  j)aper  man  is  better  known  in  influential 
to  complain  of  living  to  pay  for  legiti-  circles  than  he.  Every  door  seemed  open 
mate  exc  usives,  but  those  who  serve  him  him  and  his  office  in  the  Hotel  Adlon 
jolly  well  know  his  sentiments  when  the  rendezvous  of  personages  of  all 

other  fellow  gets  a  punch  story,  no  mat-  types.  He  was  horn  at  Essen,  Germany, 
ier  what  expense  bnl  jnay  be  attached.  52  years  ago,  and  as  a  baby  was  brought 

to  a  farm  near  Des  Moines.  At  12  he 
CUCH  are  von  Wiegand’s  contacts  in  ran  away  from  home  and  got  his  educa- 
central  Europe  that  he  would  not  only  tion  tramping  about.  .\t  16  he  was 
be  In  at  the  bidding  for  the  Graf  Zeppelin  superintendent  of  a  cotton  factorv  in 
story,  hut  carry  the  favor  of  persons  of  Tennessee.  Later  Buffalo  Bill  employed 
influence.  We  have  never  known  a  re-  his  as  cowboy.  He  learned  telegraphy 
porter  who  better  executes  the  time-hon-  at  Ashfork,  Arizona,  and  his  first  news- 
ored  theory  that  the  news  writer’s  best  paper  work  was  for  the  Phoenix  ReMth- 
asset  is  a  wide  assortment  of  influential  lican.  Mr.  von  Wiegand  has  never 
friends.  In  his  extraordinarily  methodical  spared  himself  in  his  work,  or  failed  to 
way,  von  \\’iegand  makes  an  influential  take  a  dare  from  Fate,  yet  has  never 
contact,  cultivates  it  as  a  salesman  nurses  suffered  a  physical  injury,  except  a  severe 
a  “prospect.”  keeps  faith  in  all  matters  illness  from  fever  contracted  in  India, 
and  works  diligently  and  outside  of  the  from  which  he  has  now  fairly  recovered, 
“liack.”  He  has  served  his  day  covering  In  Germany  he  drives  a  car  made  in  De¬ 
routine  news,  but  the  stuff  that  is  open  troit  and  entertains  friends  at  a  country 
to  everyone  has  never  carried  much  of  a  residence  famous  for  its  architectural 
thrill  for  this  correspondent.  A  “beat”  charm  and  the  beauty  of  its  appr)intments. 
of  magnitude  has  been  his  constant  ob-  Writing  international  news  punches  has 
jective  and  he  maps  it  and  plans  it  like  a  been  profitable  as  well  as  thrilling. 


Imperial  Type  Metal  Company 

Manufacturing  the  following  metals: 


UNOTYPE 

ELROD 

INTERTYPE 

UNOGRAPH 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 


Philadelphia 

Cleveland 


New  York 
Chicago 
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a  newspaper  type  dress,  i  There  are  no  “pin-hi 
ws  columns  or  classified  ners  to  fill  up  with  Inl 
'M  careful  weighing  of  two  :  break  down  in  stereotyp 
jB  ity  and  wordraunt.  It  is  color  of  the  character  It 
“  led  that  one  must  be  sac-  j  adapted  to  the  "roughne 
iier,  but  this  is  not  neces-  |  stock.  The  outstanding  t 
lay  be  seen  by  a  study  of  I  new  face  is  its  conservatk  , 
onlc  No.  5,  in  which  these  I  even  tone  throughout  is  re 
luallties  are  combined  to  a  There  are  no  “pin-holes 
mg  demand  for  space,  with  I  without  being  too  monotot. 
ihers  constantly  find  them-  enough  variation  to  avoid 
ited,  presents  a  problem  that '  yet  not  enough  to  be  discon 
it  in  a  very  satisfactory  way.  |  happy  medium  has  been  efft 
ilze  of  Ionic  is  as  easy  to  read  degr^  of  leading  can  be  us 
Ize  in  some  other  face,  hence  tage,  or  the  lines  may  be  ca 
in  type  size  does  not  mean  les-  body.  The  comparative  shor 
lUty,  but  Instead  means  easier  |  ascenders  and  descenders  glvi 
m  the  type-face  originally  used,  blllty  even  when  set  solid.  The 
.paratively  short  ascenders  and  to  adopt  the  new  face  was  tl 
and  descenders  gives  good  legl-  The  selection  of  a  newspaper 
s  give  the  lines  an  open,  leaded  whether  for  news  columns  or 
ce  even  when  they  are  set  solid. !  ads,  calls  for  the  careful  welghi 
jf  assumed  that  one  must  be  sac-  factors:  legibility  and  word  cm 
,  with  special  short  descenders;  '  ordinarily  assumed  that  one  mui 
pednt  may  be  set  on  a  6  H  point  rlficed  for  the  other,  but  this  is  m 
of  leading  can  be  used  to  advan-  :  sarily  true  as  may  be  seen  by  a  i 
I  point  laze  may  be  set  14  lines  to  '  — the  height  and  width  of  the  lov 
tor  the  other,  but  this  is  not  neces-  —the  clear-cut  capitals— the  size 


ws  columns  or  ciassmea  i  ners  lo  n 
'M  careful  weighing  of  two  :  break  doi 
J  ity  and  wordraunt.  It  is  color  of  t 
^  led  that  one  must  be  ssu:-  |  adapted  t 


“uniformity 
of  color.”.  . 

ITS  EVEN,  uniform  tone,  with  an  almost 
complete  absence  of  contrast  between  the 
light  and  heavy  strokes  of  the  individual 
letters  (so  disturbing  in  small-sized  type) , 
is  a  contributing  factor  to  the  remarkable 
legibility  of  Ionic  No.  5. 

YET,  important  as  this  is,  it  is  only  one  of 
many  reasons  for  Ionic’s  increased  reada¬ 
bility:  Ionic  has  open,  rounded  letters  and 
clear-cut  capitals;  there  is  more  white 
within  individual  letters  in  Ionic,  instead 
of  between  letters  as  in  the  average  news¬ 
paper  face;  light  therefore  comes  through 
Ionic,  and  not  around  it.  Ionic  characters 
have  no  **pin  holes”  or  sharp  corners  to  fill 
up  with  ink,  and  no  fine  lines  to  break 
down  in  stereotyping. 

THIS  IS  WHY  Ionic  has  become  the  most 
popular  news  face  ever  designed — why 
more  than  a  thousand  newspapers  have 
changed  to  Ionic  in  the  short  time  it  has 
been  available — why  more  are  changing 
every  day. 

C*  LI  N  OT  YP  E 

MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  N.  Y.,  SAN  FRANCISCO,  CHICAGO,  NEW  ORLEANS 
CANADIAN  LINOTYPE.  LIMITED  ;  :  TORONTO 

Repretemtstiref  im  the  Trincipel  CiUet  •/  the  World 
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rvation  of  vialon.  The 
jt  Iz  restful  to  the  eyes 
monotonous.  There  Is 
to  avoid  tiresomeness, 
i  to  be  disconcerting.  A 
a  been  effected.  Various 
i  can  be  used  to  advan- 


The  selection  of  a  newsp 
whether  for  news  columi 
ads,  calls  for  the  careful  i 
factors;  legibility  and  woi 
ordinarily  assumed  that  o 
rlficed  for  the  other,  but  tl 
sarily  true  as  may  be  seen 


SCHOOLS  kind  oCjkws  they  like  best  and  how.  they, .  Watspn,  3U,  under  arrest  at  Buffalo,,  as. 

like  it  written.  Then  a  sample  story  is  one-  of  the  participants  in  ffw'  IJ^oit. 

VRITtRS  given,  written  and  corrected.  Examina-  crime,  jn  which  $18,000  was  stolen.  Al- 

tion  of  a  newspaper  plant  followed  by  a  though  Watson  is  wanted  for  a  payroll 

(•  Extension  luncheon  and  the  prescntatic«i  of  a  him  robbery,  in  Buffalo  and  for  two  crimes  in 

*  _ _ s^lc’  showing  the  making  of  a  newspaper  to-  Qeveland  he  is  to  be  sent  to  Detroit  for 

***  Soetang  gather  with  some  other  form  of  enter-  trial. 

'  of  Conn-  tainment  closes  the  training  school, 

dents  Once  the  state  of  Oregon  is  covered  by 

sections  the  state  college  plans  to  main¬ 
tain  a  class  to  care  for  new  reporters 

over  the  entire  state.  Other  states  are  .  •  .  • 

{banning  similar  courses.  tion-wide  publicity  two  years  ago  in  his  Romance,  a  new  monthly  maj 

_  fight  with  .Judge  Clarence  W.  Dearth,  will  ap^ar  with  the  November 

ROBBER  SUSPECT  ARRESTED  '  '  l  u  ^  '  -  v  •  -  - 

against  the  jurist,  has  been  called  as  a  Spring  street.  New  York. 

Thrw  witnesses  to  the  robbery  of  the  witness  before  the  Delaware  county  grand  Moore,  formerly  vice-pres 
Detroit  Neu’s  office  in  which  a  patrol-  jury  in  its  special  investigation  into  the  New  Y'ork  American,  is  { 
man  was  killed  have  identified  Harry  J.  liquor  and  gambling  situation  in  Muncie.  Henry  LaCossitt  is  ^itor. 


SHOPPING  NEWS.  EXPANDS  .  , 

•  •  j  *  *.  *  **  i 

The  territory  in  which  the 
Shopping  News  is  distributed .  has.  bca 
extended  to  a  radius  of-  JO 'miles  tria 
the  city  and  the  circulation  has  )>een  in¬ 
creased  from  125,000  copies  weekly  to 
126,000  copies,  it  was  announred  ikk 


DALE  TO  TESTIFY  • 

George  R.  Dale,  editor  of  the  Mttncie 
(Ind.)  Post -Democrat,  who  gained  na¬ 
tion-wide  publicity  two  years  ago  in  his 

fight  with  .Judge  Clarence  W  -  _  -  -  _  ...« 

which  led  to  impeachment  proceedings  published  by  the  Ridgway  Company,  33 

Jose^  A. 


By  Lorixg  G.  Hudson 

Pioneering  work  in  the  field  of  jour¬ 
nalism  is  being  carried  on  through  a 
course  in  extension  journalism  for  com¬ 
munity  n  e  w  s- 
paper  correspon- 
by  Oregon 
State  College. 

The  prime  mo- 
tive  of  the  course 

to 

reporters  how 
find  and 
more  and  better 

The 

was  given 

surrounding  Cor- 
vallis,  the  home 
of  Oregon  State 
College.  Im¬ 
proved  rural  newsletters  with  resultant 
improved  community  newspapers  gave 
immediate  indication  of  the  advantages 
of  the  undertaking.  Under  present  plans 
the  entire  state  will  soon  be  covered 
giving  training  to  hundreds  of  com¬ 
munity  newswriters  since  all  but  two  of 
the  scores  of  community  editors  in  the 
state  have  enthusiastically  endorsed  the 
plan.  Many  calls  from  other  states  by 
editors,  educajors  and  correspondents 
have  come  in  for  information  regarding 
the  extension  work  in  journalism  for 
community  newswriters. 

The  extension  course,  which  is  carried 
on  with  the  cooperation  of  the  federal 
government,  is  not  aimed  to  be  a  profit¬ 
making  undertaking  as  the  only  fee 
charged  is  a  dollar  to  cover  the  cost  of 
stamps  for  the  addressed,  stamped  return 
envelopes  sent  out  with  each  lesson. 

The  idea  of  the  course  has  been  de¬ 
veloped  by  C.  J.  McIntosh,  professor  of 
industrial,  editing  at  Oregon  State.  He 
is  a  veteran  educator  aiid  newspaper  man 
and  through  his  thorough  understanding 
of  the  problems  of  both  editor  and  re¬ 
porter-student  has  done  much  to  insure 
the  success; of  the  work.  He  presented 
a  brief  depicting  the  course  before  the 
National  Association  of  Agricultural 
College  Edltor,s  at  Baton  Rouge,  La., 
this  year  at  the  request  of  the  national 
officers. 

TJte.cqjirse  consists  of  12  lessons  sent 
out  over  a  period  of  12  weeks,  covering 
all  phases  ofj  finding,  organizing  and 
writing  news,  various  sources  of  reporter 
cooperation,  sources  of  stories,  feature 
writing,  and  other  means  calculated  to 
help  sell  comiTjunities  first  to  themselves 
and  tlien  to  other  communities.  Supple- 
menury  with  the  course  a  series  of  12 
weekly !  radio  lectures  covering  special 
problems  faced  by  reporters  and  possible 
solutions  is  given. 

Students  return  answers  to  questions 
that  accompany  the  lessons  along  with 
clipped  speciments  of  their  work.  Each 
of  these  is  checked  and  graded  and  at 
the  end  of  the  course  repwters  who  arc 
indicated  by  editors  as  having  done  satis¬ 
factory  work  are  awarded  newswriting 
certificates.  The  checking  of  the  clip¬ 
pings  is  the  heart  of  the  course.  There 
suggestions  arc  made  for  improving 
stories  and  errors  in  journalistic  and 
•grammatical  style  are  pointed  out;  story 
hunches  are  suggested  and  encouraging 
types  of  work  singled  out  for  praise. 

Perhaps  the  chief  point  of  attack  by 
Professor  McIntosh  and  his  assistants  is 
the  time-honored,  ncwslcss  personal  item 
that  has  been  deemed  invulnerable  by 
editors  and  writers  alike.  The  course 
strives  to  help  writers  inject  interesting, 
valuable  news  content  into  such  per¬ 
sonals  and  encouraging  results  are  being 
obtained. 

A  one-day  training  school,  generally 
held  in  the  county  seat,  with  editors  and 
their  writers  meeting  Professor  McIn¬ 
tosh,  starts  the  course  off.  After  the 
work  is  explained  editors  tell  writers  the 


l‘«oF.  C.  T.  McIktoih 


Can  You  Answer  These  Questions 

as  they  apply  to  your  own  composing  room? 

Metal  Losses 

and  depreciation. 

How  much  per  lb . 

Down-Time  Losses 

How  much  in  dollars  and  cents 

due  to  squirts,  low  lines,  etc . 

Labor  Losses 

What  do  extra  operations  on 

metal  handling  cost  you . 

Dry  Mat  and  Resetting  Losses 

How  much  unnecessary  expense  have  you 
due  to  imperfect  and  hollow  slugs . 

Remelting  Furnace  Losses 
How  much  would  you  save  if  you  eliminated 
the  furnace,  and  got  rid  of  the  pigging  cost, 
maintenance,  floor  space,  fuel,  trucking,  etc. . . 


TOTAL 


RED  FIGURES 
How  much? 
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has  been  known  as  an  authoritative  newspaper. 

Its  kind  of  circulation  produces  better  results  to 
the  advertiser  without  waste  and  at  less  cost  than 
mediums  where  mere  size  is  confused  with  quality. 

September,  1928,  daily  net  paid  circulation  95,853 


60000 


Average 
Net  Paid 
Circulation 
Six-month 
Periods 


NEW  YORK  EVENING  POST  BUILDING 


^  Average  for  six  months  ending 
Oct.  1  Apr.  1  Oct.  I  Apr.  1  Oct.  1 
1926  1927  1927  1928  1928 

34,127  51,757  68,477  77,049  89,261 


Founded  1801 

CYRUS  H.  K.  CURTIS,  Publisher 
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J.  WALTER  THOMPSON,  ADVERTISING  PIONEER,  DIES 

Master  Salesman  Succumbs  at  81 — Built  Up  Fortune  for  Himself  and  Others  in  Agency  Business^ 

Sold  Advertisers  on  Value  of  Magazine  and  Newspaper  Space 


T  WALTER  THOMPSON  who  died 
J*  at  his  home  in  New  York  on  Tues¬ 
day,  Oct.  16,  at  the  age  of  81,  was  called 
ftne  of  the  greatest  salesmen  of  adver¬ 
tising  this  country  has  ever  known. 
He  nursed  advertising  through  its  bottle- 
feerling  days,  was  one  of  the  early  leaders 
who  taught  the  rK>w  major  industry  how 
to  walk,  then  helped  it  grow  into  its 
present  estate. 

He  retired  12  years  ago,  when  he  sold 
out  his  agency  business  to  its  present 
owners,  who  keep  his  name  and  mem<»ry 
living.  L'p  until  then  he  was  active 
every  day  for  the  52  years  he  sikmU  in 
the  advertising  business.  When  he  re¬ 
tired  he  had  built  up  a  fortune  for  him¬ 
self  as  well  as  for  many  others  to  whom 
he  had  taught  the  value  of  advertising. 
In  retirement  he  could  not  remain  idle. 
He  tnaintained  a  private  office  in  mid¬ 
town  New  York  to  which  he  came 
every  day  almost  up  to  the  time  of  his 
death. 

It  was  said  of  him  this  week  by  an 
associate  of  the  early  days,  that  "he 
would  have  been  a  good  salesman  of 
anything.” 

"He  was  a  poor  man  when  he  started, 
and  chose  advertising  as  a  business  which 
needed  the  smallest  capital  and  the  great¬ 
est  energy  to  establish.  He  had  earnest¬ 
ness,  ability  to  convince.  jK-rsistency,  all 
the  qualities  of  a  salesman.” 

Sixty-four  years  ago,  Mr.  Thompson 
became  a  clerk  and  bookkeeper  in  the 
office  of  William  J.  Carlton,  an  adver¬ 
tising  agent  of  those  early  days.  He 
saved  his  money.  In  a  few  years  he 
told  his  chief  that  he  wanted  to  buy  out 
the  business.  Wliat  he  bought  was 
largely  a  name,  and  he  immediately 
changed  that,  selling  his  own  across  the 
nation  as  one  of  the  three  leading  ad¬ 
vertising  agents  of  his  day.  The  other 
two  chief  firms  of  the  early  ’80’s  were 
N.  W.  Ayer  &  Son,  and  Lord  &  Thomas. 

At  first  Mr.  Thompson  was  a  specialist 
in  magazine  advertising.  Various  sys¬ 
tems  of  handling  advertising  were  then 
vogue.  Sometimes  pages  were  bought  at 
wholesale  rates  from  publications  and 
resold  by  the  agents  at  profit  to  ad¬ 
vertisers.  Again  an  agency  would  be 
appointed  sole  agent.  Another  methcxl 
was  to  pay  for  advertising  in  advance 
and  collect  from  the  advertiser  later 
when  the  business  grew.  Mr.  Thompson 
followed  all  these  methods  with  success. 

It  was  his  task  to  sell  the  magazines 
as  well  as  advertisers  on  advertising. 
Conservative  business  men  regarded  ad¬ 
vertising  as  unethical  and  undignified. 
Magazines  tolerated  it,  but  regarded  it 
as  something  to  conceal  rather  than  to 
flaunt. 

At  one  time  Thompson  horrified  the 
management  of  Harper’s  Monthly  by 
l)roposing  that  the  back  page  be  used 
for  advertising.  He  was  told  that  it 
would  be  a  degradation  of  literature  to 
allow  this  monthlv  collection  of  belles 
letters  to  be  bounded  on  one  side  by  the 
announcements  of  tradespeople. 

Mr.  Thompson  labored  hard  to  prove 
that  this  use  of  the  back  page  would 
not  necessarily  be  an  insult  to  the  muses 
and  might  be  highly  profitable  from  the 
economic  standpoint.  He  prevailed,  and 
back-page  |)eriodical  advertising  dates 
to  his  pioneer  efforts  of  two  generations 
ago.  He  had  trouble  with  another 
stately  iteriodical  because  he  furnished 
too  much  advertising  in  one  month.  The 
publishers  found  that  it  would  require 
them  to  print  a  number  of  extra  pages  to 
get  all  this  advertising  in  and  they  pro¬ 
tested  bitterly  about  the  presumption  of 
an  advertising  man  in  compelling  them  to 
alter  their  arrangements.  The  exact  date 
of  this  occurrence  could  not  be  ascer¬ 
tained,  but  it  was  during  the  period 
when  brass  manufacturers  turned  out 
neat  plates  which  read,  “No  beggars, 
peddlers  and  advertising  solicitors.” 

Mr.  Thompson  was  the  first  adver¬ 
tising  man  who  sat  in  counsel  with  busi¬ 


ness  men  and  helped  them  decide  ho 
and  where  to  advertise,  and  he  directed 
the  first  newsjjaper  campaigns. 

When  Mennon  conceived  the  idea  of 
putting  talcum  powder  into  a  can,  instead 
of  selling  it  in  little  cloth  bags,  he  met 
with  much  discouragement.  There  was 
a  feeling  that  talcum  j)owder  in  the 
nature  of  things,  Indonged  in  little  cloth 


J.  Waller  Thompson 


bags  and  that  there  was  something  ir¬ 
rational  about  putting  it  in  cans.  Mennon 
at  that  time  had  a  small  slwip  in  a  base¬ 
ment,  but  he  .stuck  to  the  can  idea.  He 
obtained  the  co-operation  of  Mr.  Thomp¬ 
son,  who  aided  by  strenuous  advertising 
in  overcoming  the  Imstile  attitude  of 
many. 

Mr.  TlK>mpson  t<K)k  part,  as  an  ad¬ 
vertising  adviser,  in  launching  the  East¬ 
man  Kodak.  "The  Rock  of  (jibralter” 
adverti.sement  of  the  Prudential  Insur¬ 
ance  Comiwny  was  worked  (»ut  in  the 
Thompson  offices. 

Primley’s  Pepsin  (jum  was  made 
known  to  the  world  by  Mr.  Thompson’s 
pictures  of  elegent  ladies  and  dignified 
men  with  statesmanlike  brows  engaged 
in  chewing  it.  Among  his  triumphs 
were  the  Crescent  and  Rambler  national 
advertising  camiiaigns.  This  vs-as  a 
highly  illustrated  crusade  to  make  the 
nation  aware  of  how  graceful  awl 
stylish  a  woman  in  full  skirts  could 
appear  as  she  pedaled  along  on  a  high 
class  bicycle.  One  of  the  Ixddest  steps 
toward  modernism  in  advertising  was 
the  use  of  realistic  illustrations  of 
scenes  in  the  fitting  room  in  advertise¬ 
ments  of  "Dr.  Warner’s  Coralie  Corsets.” 
which  carried  the  catch-line,  “Fitted  to 
Living  Models.” 

Between  thirty  and  forty  years  ago, 
Mr.  Thompson  used  to  carry  on  his 
letterheads  a  list  of  thirty  periodicals. 
He  actually  represented  more  than  a 
hundred  in  this  country  and  abroad,  but 
be  limited  the  list  on  his  letterhead  to 
thirty,  and  the  jealousy  and  rivalry 
among  magazines  to  become  included  in 
his  “thirty”  was  intense.  To  be  dropped 
from  this  list  was  a  terrific  blf)w  to  the 
prestige  of  any  magazine,  and  to  be  pro¬ 
moted  into  the  “thirty”  meant  both 
honor  and  money  to  the  periodical  so 
preferred. 

For  a  long  time  Mr.  Thompson’s  hold 
on  magazine  advertising  amounted  almost 
to  a  monopoly.  He  used  to  advertise 
himself  by  issuing  little  celluloid  pin 
boxes  with  the  inscription.  “In  adver¬ 
tising  pin  your  faith  to  the  J.  Waler 
Thompson  Company”  He  also  issued 
spelling  books  which  achieved  popu¬ 
larity  and  usefulness,  while  they  solicited 


ct>atronage  for  his  concern.  Every  two 
or  three  years  Mr.  Thompson  printed  a 
handsome  catalogue  containing  many  of 
his  advertising  masterpieces,  such  as  the 
traveler  on  a  camel  viewing  the  pyramids 
and  quenching  his  thirst  with  a  glass  of 
I’abst  Blue  Ribbon  t)eer  or  a  portrait  of 
William  Dean  Howells  doing  a  piece  for 
The  youth's  Companion  or  a  special  plea 
for  a  iwtented  article,  beginning  in  black 
type  with  “Be  Not  Deceived.”  Before 
the  end  of  the  nineteenth  century  the 
puhlicatifrtis  represented  by  Mr.  Thomp¬ 
son  had  a  circulakm  of  more  than 
2.(J0(!.00(). 

Mr.  Thompson  was  the  close  friend 
of  Col.  Alfred  Pojje,  who  first  manu- 
facture<l  the  Columbia  bicycle,  advertised 
to  success  by  the  J.  Walter  Thompson 
Company.  Mr.  Poj)e  later  became  in¬ 
terested  in  automobiles,  turning  out  the 
Pope-Hartford  and  the  Pope-Toledo, 
among  other  early  models,  which  Mr. 

'1  hompson  advertised. 

While  he  operated  exclusively  a  maga¬ 
zine  agency  for  awhile,  he  added  other 
media  gradually,  until  as  early  as  1885 
he  was  doing  a  general  agency  business. 
He  sold  lists  of  newspapers  to  adver¬ 
tisers.  These  lists  did  mrt  ever  compare 
with  the  magazine  list  of  thirty,  sold 
at  the  combined  rate  of  $12  and  later 
$15  a  line.  Appropriations  were  small 
in  comparison  to  present  hillings.  A 
$25, (XX)  account  was  considered  big  in 
the  ’80’s  and  ’90’s.  Trxlay  a  really  large 
appropriation  oftens  runs  as  high  as' 
$5,000,000. 

Friends  described  Mr.  Thompson  as  a 
man  with  a  keen  sense  of  humor,  a  good 
story  teller.  It  was  said  he  made  many 
(Kiints  in  selling  arguments  with  apt  il¬ 
lustrations  ami  humorous  quips. 

He  was  affable  and  pleasant  to  his 
employes.  He  paid  good  wages,  and  en¬ 
couraged  his  men  to  help  themselves  suc¬ 
ceed.  In  about  18%  he  incorporated  his 
agency.  Then  he  .sold  stock  in  his  agency 
to  employes.  Men  he  thought  were  val¬ 
uable  to  the  organization  he  offered  the 
opportunity  to  purchase  an  interest  in 
the  business.  He  never  urged  purchase, 
but  liked  to  see  his  employes  interesterl 
enough  to  accept  his  offers. 

When  he  started  his  agency  the  offices 
were  in  the  old  Times  Building  on  Park 
Row.  Later  they  moved  to  the  Potter 
Building  and  then  back  to  the  Times 
Building.  In  1905 'he  was  one  of  the 
first  to  recognize  the  migration  up-town 
and  moved  headquarters  to  23rd  street 
and  Fourth  avenue.  The  J.  Walter 
Thompson  Company  remained  at  this  lo¬ 
cation  until  1917  when  it  moved  to  244 
Madison  avenue,  the  address  just  prior 
to  the  present  offices  in  the  Graybar 
Building. 

He  was  born  in  Pittsfield,  Mass.,  but 
while  he  was  still  young  moved  to  Fos- 
toria,  O.,  where  he  grew  up  and  was 
educated  in  the  public  schools. 

In  1879  he  was  married  to  Margaret 
Riggs  Bogle,  daughter  of  James  Bogle, 
noted  portrait  painter  and  member  of 
the  National  Academy  of  Design.  She 
survives,  as  does  one  son,  Walter 
Rr)Osevelt  Thompson. 

Mr.  Thompson  was  a  member  of  the 
New  York  (Hiamber  of  Commerce,  the 
New  York  .Advertising  Club,  the  New 
York  .Athletic  Club,  the  Players  and  the 
New  York  Yacht  Club. 

Funeral  services  were  held  Friday  in 
the  residence  at  1 1  East  Sixty-eighth 
street.  The  services  and  burial  were 
private. 

WILUAM  C.  COURTNEY 


Vice  President  of  Brookljrn  Citizen  Dies 
of  Heart  Attack 

William  C.  Courtney,  vice-president  of 
the  Brooklyn  Cittcen  and  prominent  in 
political,  banking,  legal  and  social  circles 
in  Brooklyn,  died  suddenly  Oct.  13  in  his 
home.  No,  33  Eighth  avenue,  Brooklyn. 


Death  resulted  from  a  heart  attack,  after 
he  was  believed  successfully  convalesc¬ 
ing  from  heart  trouble  contracted  on  i 
European  trip  made  a  year  ago. 

Mr.  Courtney  had  been  vice-president 
of  the  Citizen  six  years  and  cotinected 
with  it  in  legal  and  financial  cajracities 
several  years  prior  to  that.  He  was  as¬ 
sociated  with  the  law  firm  of  Smith. 
Reiher  &  Griffin  of  44  Court  street, 
Brooklyn,  and  was  an  officer  and  director 
in  several  Brooklyn  banks,  and  public 
service  utilities. 

He  had  been  an  Assistant  District  At 
torney  and  was  known  as  a  political  all) 
and  protege  of  Will  McLaughlin,  former 
ly.^a  Brooklyn  Democratic  leader,  whose 
daughter,  Helen  .A.  McLaughlin,  he 
marrie-d.  Mr.  Courtney’s  father,  John 
Courtney,  also  had  been  a  salient  figure 
in  early  City  of  Brcxoklyn  Demixratic 
politics. 

He  leaves  his  wife,  a  son,  William  C. 
Courtney,  Jr.,  senior  member  of  the  la» 
firm  of  Courtney  &  Donnelly,  and  a 
daughter,  Mrs.  Philip  J.  Fleming. 


ALFRED  B.  KREITZBURG 


Advertising  Manager  of  Electric  Stor¬ 
age  Battery  Company,  Dies  at  43 

Alfred  B.  Kreitzburg,  43,  advertising 
manager  of  the  Electric  Storage  Batter) 
Company  of  Philadelphia,  Pa.,  died  Oct 
15  at  his  home  in  Springfield,  Pa. 

Mr.  Kreitzburg  began  his  career  on 
the  old  Philadelphia  Press  20  years  ago 
From  there  he  went  to  the  Philadelphia 
\orth  Atnerican  and  later  to  the  Georgr 
W.  Edwards  Advertising  Agency  of 
Philadelphia. 

His  connection  with  the  Electric  Stor 
age  Battery  Company  dates  hack  to 
191 7._  In  1920  he  was  promoted  to  tho 
position  he  occupied  at  the  time  of  his 
death. 


SEESTED  ESTATE  $2,000,000 


Widow  and  Four  Brothers  to  Share  K. 

C.  Star  Executive’s  Property 

The  will  of  .August  F.  Seested.  general 
manager  of  Kaaisas  City  Star  and  presi¬ 
dent  of  the  Kansas  City  Star  Publishing 
Company,  giving  half  of  the  estate  to 
the  widow  and  half  to  four  brothers  and 
three  sisters,  after  certain  specific  be 
quests,  was  filed  for  probate  recend) 
The  estate  was  valued  at  approximatd' 
$2,000, (XX). 

The  widow,  Mrs.  Mary  Seested,  and 
Frank  C.  Seested,  a  brother,  were  named 
trustees  in  a  ten-year  trusteeship. 

Ammig  the  specific  bequests  was 
$5,(XX)  to  St.  Mary’s  Lutheran  Churdi. 
Kansas  City. 


Outttanding  Gains 

month  after  month  by  the 

BOSTON  TRANSCRIPT 

Local  Advertising 

For  .September  gain  of  32,333  line* 
Year-to-date  gain  of  301,989  line* 
A  record  partirularlv  etrikinK  by 
contrast  with  other  Boston  papers* 

Display  Advertising 

For  September  gain  of  52,094  line* 
Year-to-date  gain  of  330,976  line* 

Thu  i*  by  far  the  greatest  gain 
to  be  made  by  any  Boston  paper. 
Qualitative  analysit — reader  buying 
power — eetabliah  the  Transcript,  a* 
the  aure,  econcmical  medium  for 
reaching  Boaton'a  beat  buying  <  Uaa. 

Higheat  ratio  of  BUYERS  to  reader* 
Natfonal  Advertisint  Reprrsmtativtt 

CHARLES  H.  EDDY  CO. 
Boaton  New  York  Chicago 
R.  J.  BIDWELL  CO. 

San  FrancUco  Loa  Angelaa 
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ARE  YOUR  COMPOSING  MACHINES 


MODERN 


C!,Intertype8  are  modern  when  you  buy  them,  and 
they  stay  modem.  No  Standarflizetl  Intertype  has 
ever  become  obsolete.  All  Intertype  improvements 
developed  during  the  past  ten  years  can  l>c  applie<l 
to  any  existing  Standardized  Intertype. 

4L'I^c  Intertype  Mixer  is  a  typical  modern  Inter* 
type.  A  simplified  distributor,  with  only  one  dis* 
tributor  box,  makes  this  Mixer  entirely  unlike  any 
other  machine.  The  time-savings  and  increased  pro¬ 
duction  effected  by  automatic  distribution  arc  not 
reduced  by  expensive  delays. 

C.Many  of  Intertype*s  forty-three  improvements 
and  simplifications  are  modem  developments.  Each 
of  them  saves  time,  increases  production,  forestalls 
delays,  or  prevents  unnecessary  wear.  Be  sure  to 
look  into  these  features  when  buying  a  machine. 
C.Investigate  now!  .  .  .  Get  the  latest  improvements 
available  .  .  .  Write  to  the  nearest  Intertype  office 
for  Profit-Making  Intertype  Features,  Note  to  Select 
Type  Faces,  and  other  interesting  printed  matter. 


INTERTYPE  CORPORATION 

1440  Britadway,  New  York 


Chicago  San  Francisco  New  Orleans  Berlin  London 
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latsftyp*  Bfidoal  BoM.  Modern  Border  Matrlee*. 


Editor  &  Publisher  and  The  Fourth  Estate  for  October  20,  1928 


'  -s 


PRAISE  ACCORDED  STUFFING  MACHINES 
BY  SPEAKER  AT  C.  M.  A.  CONVENTION 


BURN  PAPERS  IN  PUBUC 


Fisher  of  San  Francisco  Examiner,  Lists  Advantages  Over  Hand 
at  Meetings  in  Ssm  Jose,  Oct.  15-16 — Other  Topics 
Discussed  hy  Speakers  from  Coast  Papers 


ADVANTAGES  of  stuffing  machines 
over  hand  methods  still  employed  in 
the  circulation  departments  of  many 
newspapers  were  listed  by  George  A. 
Fisher,  circulation  manager  of  the  San 
Francisco  Chronicle,  addressing  the  an¬ 
nual  convention  of  the  (^lifornia  Cir¬ 
culation  Managers  Association  at  San 
Jose,  Oct.  15-16. 

Mr.  Fisher  cited  specific  instances 
where  use  of  machines  had  resulted  in 
large  savings  in  time  and  money  by  dif¬ 
ferent  newspapers.  He  quoted  L.  B. 
Nelson,  former  manager  of  the  circcu- 
lation  department  of  the  Seattle  Times 
as  stating  that  machines  saved  his  paper 
more  than  $100  a  week. 

He  declared  the  Memphis  Commercial 
Appeal  had  four  machines  in  use  at 
present  that  average  6,000  complete  fire- 
section  papers  an  hour,  which  is  the 
equivalent  of  24,000  papers  if  stuffed  by 
hand  because  each  paper  has  to  be 
stuffed  four  times. 

“The  Commercial  Appeal  employs 
three  feeding  men.  one  in  charge,  and 
one  man  taking  ^pers  from  delivery, 
which  is  the  equis'alent  of  four  men, 
because  when  stuffing  by  hand  all  papers 
have  to  be  counted  after  delivery  to  the 
wrappers,”  he  declared.  He  pointed  out 
that  by  hand  stuffing  the  average  was 
not  more  than  1,500  papers  iwr  hour  per 
man. 

Mr.  h'isher  said  the  employment  prob¬ 
lem  was  not  difficult.  It  was  easy  to 
teach  men  to  operate  machines.  Telling 
his  own  experiences  on  the  Chronicle, 
he  continued; 

“Before  machine  stuffing,  only  one- 


half  of  our  circulation  was  stuffed,  the 
rest  was  shipped  in  sections.  We  em¬ 
ployed  60  men  continuously  for  two  days, 
many  of  them  boys  at  the  rate  of  50 
cents  per  hour  and  the  rest  of  the  men 
getting  the  full  scale. 

“We  now  use  24  men,  stuff  the  whole 
circulation  in  12  hours,  pay  men  $7.08  per 
day  and  get  every  one  of  our  papers  to 
subscribers  in  tar  better  condition  than 
we  ever  did  before.” 

The  only  criticism  Mr.  Fisher  could 
find  in  the  type  of  stuffing  machine  he 
was  using  was  that  he  was  unable  to 
macliine  stuff  so  that  the  roto  section  ap¬ 
peared  outside.  The  failure,  he  declared 
to  be  due  to  the  fact  that  the  rotogravure 
paper  is  light  in  weight  and  will  not 
stand  up  properly  in  the  delivery 
trough. 

Offsetting  this  was  the  fact  that  the 
papers  are  delivered  in  better  cojidition 
than  wlien  stuffed  by  hand. 

“There  is  absolutely  no  p^sibility  of 
getting  papers  in  the  wrong  pile,”  he  con¬ 
tinued,  “There  is  very  little  chance  of 
a  dropped  section,  and  the  spoilage  from 
careless  handling  is  reduced  to  the 
minimum.” 

(Jther  speakers  included  H.  J.  Deben- 
ham,  San  Francisco  Neu’s,  Bob  Corrigan, 
Los  Angeles  Examiner;  O.  F.  Thayer, 
San  Barnardino  Sun,  B.  Marcum,  San 
Francisco  Bulletin,  James  S.  Louvan, 
San  Diego  Sun,  Sam  Gingold,  Fran¬ 
cisco  Call,  Harold  Searles,  Hollywood 
Citizen;  Vic  Lattanner,  Oakland  Post 
Enquirer,  H.  B.  Pryor,  Fresno  Republi¬ 
can.  and  Edgar  Pugh,  Long  Beach  Press- 
Telegram. 


Angry  Mayor  Seta  Torch  CkauxfBC 
Vice  Stories  Untrue 

Seminole,  Okla.,  an  oil  town,  blazed 
up  in  indignation  a  short  time  ago  over 
an  expose  of  conditions  in  the  commun¬ 
ity  published  in  the  Oklahoma  City  Okla- 
hotnan  and  Times,  which  many  towns¬ 
people  considered  was  exaggerated. 


SAYS  REPUBLICANS 
BUY  NEWSPAPERS 


Letters  Quoted  in  Demand  for  Inreati- 
cation  of  Charges  Money  is  Being 
Offered  for  Support  of 
Southern  Dailies 


Their  wrath  took  physical  form  and  Louisiana  publishers  were  quoted  this 
copies  of  the  two  papers  were  burned  |,y  Representative  Coring  Black, 


in  two  large  incinerators  one  evening  Brooklyn  in  a  demand  for  an  ir 


at  the  intersection  of  Main  street  and 
Broadway.  Dr.  J.  N.  Harber,  mayor  of 
Seminole,  ignited  the  papers  while  citi¬ 


zens  gathered  around.  The  Oklahoma  ^,^^5 


vestigation  he  made  to  Represent ativt 
Frederick  R.  Lehlbach,  chairman  of  the 
House  Committee  on  Campaign  Expendi- 


News  took  the  part  of  the  Seminole 
citizens.  O.  C.  Brown,  sent  by  the  News 
to  investigate,  asserting  he  had  found 


The  correspondence,  between  George 
B.  Campbell  of  the  Hammond  (La.) 
I  indicator  and  H.  K.  Cioodwyn  of  the 


“nothing  unusual.”  The  Ttdm  World  Co7dngton  (La.)  Farmer,  was  first 


likewise  tTOk  issue  with  the  Oklahoman,  ^  Shreveport  (La.)  Times,  ac- 


Obituary 


ALTER  S.  MOLER,  advertising 
”  publicity  and  merchandising  man¬ 
ager  of  L,  Bamberger  &  Co.  department 
store  of  Newark,  died  Oct.  13  in  Allen’s 
Institute.  Morristown,  after  an  illness  of 
six  weeks.  He  had  been  advertising  di¬ 
rector  25  years. 

Ma.s.  Maki.s  H.srtmaxn,  mother  of 
Adolpli  E.  Hartmann,  publisher  of  the 
Reseda  (Cal.)  Banner,  died  recently. 

Mrs.  John  Wili-enborg,  68,  mother  of 
Charles  Willenborg,  business  manager  of 
the  Covington  (Ky.)  Post,  and  wife  of 
John  Willenborg  of  the  Cincinnati  Post, 
died  recently. 

Mrs.  W.  D.  Hearn,  83,  widow  of  W. 
D.  Hearn,  for  many  years  editor  and 
publisher  of  the  Cadiz  (O.)  Republican 
died  at  her  home  there  recently. 

Fu)yd  Stevens  \'arney,  35,  former 
sports  writer,  died  at  his  home  in  Mount 
Dora,  Fla.,  Oct.  15,  after  an  illness  of 
several  months.  He  was  the  first  presi¬ 
dent  of  the  Orange  Baseball  League. 

Edward  Carey,  sports  cartoonist,  em¬ 
ployed  on  the  old  Chicago  Inter-Ocean 
for  many  years  and  later  on  the  Chicago 
Daily  Neios,  died  Oct.  10  at  White 
Plains,  N.  Y.,  following  a  paralytic 
stroke.  After  leaving  (Chicago  he  was  em¬ 
ployed  by  the  McClure  Syndicate  in  New 
V'ork. 


T>EGINN1NG  of  the  school  year  1928- 
1929  finds  more  students  enrolled 
primarily  in  the  School  of  Journalism  at 
the  University  of  Missouri  than  ever  be¬ 
fore.  A  total  of  404  students  are  taking 
classes  in  the  School,  of  whom  309  are 
enrolled  primarily  in  the  School  of  Jour¬ 
nalism. 

Lindsay  Crawford,  former  editor  of  the 
Ulster  (Ireland)  Guardian,  and  later  edi¬ 
torial  writer  on  the  Toronto  Globe  and 
editor  and  publisher  of  the  Canadian 
Statesman,  on  Oct.  13  addressed  the 
Junior  class  of  the  (Tolumbia  School  of 
Journalism.  Mr.  Crawford  is  now  in 


which  published  a  series  describing  vice  j-Q^ding  to  Mr.  Black. 


in  .Seminole. _  Qp  Camp^ll  wrote  to  Mr. 

(Joodwyn  a  letter  in  which  he  said; 

AKERMAN  TRANSFERS  “1  do  not  know  how  you  are  going  to 

-  stack  up  in  the  newspaper  race.  If  you 

Bled  London  Journalist  to  Go  to  Daily  care  to  line  up  with  the  Hoover  crowd. 
Chronicle  believe  that  I  could  arrange  to  get  you 

some  monev.  In  Hammond,  Hoover 
J.  C.  Akerman  has  resigned  from  the  looks  to  be  about  3  to  1,  hence  I  have 


AKERMAN  TRANSFERS 


Noted  London  Journalist  to  Go  to  Daily 
Chronicle 


London  Times,  effective  Jan.  1,  1929,  to  decided  to  support  him.  At  the  same 
become  the  vice-chairman  and  managing  time  I  am  Democratic  in  State  politics. 


director  of  the  company  that  will  con-  But  I  cannot  follow  the  Smith  crowd  this 
trol  the  Daily ^  Chronicle,  the  Sunday  time.  Thing  this  over  and  if  you  desire 


New  York  as  Trade  Commissioner  for 
the  Irish  Free  State. 

Richard  Henry  Little,  '  R.  H.  L.”  of 
the  Chicago  Tribune,  was  the  featured 
speaker  at  the  newspaper  conference  held 
at  the  School  of  Journalism,  University 
of  Iowa.  Oct.  19  and  20.  Among  others 
on  the  program  were  Kenneth  F. 
Baldridge,  Bloomfield  Democrat;  Ken¬ 
neth  Marvin,  Marengo  Picmecr-Re publi¬ 
can;  Prof.  Blair  Converse,  department  of 
technical  journalism,  Iowa  State  College. 

Mrs.  M.  H.  Bryan,  A.  B.,  A.  M.,  Uni¬ 
versity  of  Illinois,  has  been  appointed  in¬ 
structor  in  the  Henry  W.  Grady  School 
of  Journalism.  University  of  (jeorgia,  to 
succeed  Ernest  Camp,  Jr.,  who  has  re¬ 
signed  on  account  of  ill  health. 

I-'ighth  Conference  for  High  School 
Editors  held  by  the  Department  of 
Journalism  at  the  University  of  Colorado 
with  Sigma  Delta  Chi  and  the  Boosters 
Qub  assisting  is  scheduled  for  Nov.  23- 
24. 

The  Henry  Schott  prize,  offered  in  the 
department  of  journalism.  University  of 
Kansas,  has  just  been  awarded  to  Sewell 
\'oran.  of  Pretty  Prairie.  The  prize,  the 
gift  of  Mrs.  Frances  L.  Schott,  widow  of 
the  late  Henry  Schott.  Mr.  Schott  was 
one  of  the  founders  of  the  Ferry- Hanley 
Advertising  agency. 

Gordon  C.  Gauss,  Shenandoah,  has  been 
elected  president  of  the  Associateil 
Students  of  Journalism  Club  of  the 
University  of  Iowa.  Other  officers 
chosen  are:  Lorimer  E.  Gilje,  Elkader, 
vice-president ;  Lola  D.  Moeller,  Spencer, 
secretary  and  treasurer. 


XcTvs.  Lancashire  Daily  Post,  V orksnire  j  vvill  drive  over  some  evening  and  talk 
Evening  News,  Edinburgh  Evening  the  matter  over.” 


.Neti’S,  Doncaster  Gazette,  and  other 
papers  in  the  group. 


In  reply  to  this  letter,  Mr.  Goodwys 
wrote  on  the  following  day  that  he  had 


III  lilt  KitiuH-  wrote  on  tne  loiiowing  oay  tnat  ne  naa 

Mr.  Akerman  in  1910  took  ov-er  the  ^^t  decided  whom  he  would  support  for 
.  Idverhsing  H  orld,  England  s  advertis-  President,  and  continued : 


ing  trade  paper.  ,  Two  years  later_  he  "  ^5  lining  up  with  Hoover,  or 


s^rtwl  Adi’C^iscr  s  U  eckly.  He  joined  Smith  for  the  purpose  of  getting  a  piece 


the  London  Times  in  1915  as  advertise-  Qf  money,  that’s  all  wet.  There  haai't 


ment  manager,  but  subsequently  went  been  enough  money  coined  yet  to  buy  our 
into  the_  natio^l  ^rvicc._  After  tlw  war  support  for  any  man  or  set  of  men.  Be 


he  rejoined  the  Times  in  a  managerial  accept  money  to  support  a 


capacity.  _  Qfhcc,  I’d  close  the  shop  up  and  let 

it  go  to  the  demnition  bow-wows.  The 
PULITZER  EINTRIES  REQUESTED  only  way  any  office  seeker  can  pay  us 

-  •  money  is  for  them  to  take  legitimate  ad- 

Columbia  University  Urges  Editors  to  vertising  s^ce  and  pay  space  rates  We 


Submit  Material  for  Prises 


In  order  to  get  newspapers  to  submit 
more  stories  and  articles  for  considera- 


sell  advertising  only — not  our  body  and 
soul.” 

On  Aug.  11.  Mr.  Campbell,  according 
to  Mr.  Black’s  letter,  replied  to  Mr. 


tion  for  the  annual  Pulitzer  awards,  the  Goodwyn  in  part  as  follows ; 


secretary  of  Columbia  University,  New  “The  policy  of  my  papers,  like  yours, 


York,  has  mailed  to  newspaper  editors  cannot  be  bought,  but  I  think  the  news- 
id  this  country  notices  announcing  the  paper  has  as  much  right  to  secure 


five  Prizes  in  journalism.  The  news-  financial  support  as  the  two  parties  have 


l>ap|ers  are  asked  to  post  the  notices  on  to  be  asking  for  contributions  large  and 


their  city  rt»m  bulletin  boards.  small.  This  is  being  done  now. 

All  material  should  be  submitterl  by  “I  went  into  the  I.ong  campaign  for  a 
Feb.  1  to  the  Secretary  of  Columbia  Uni-  cash  contribution  of  $5X).  I  supported 
versity.  New  York  City.  It  is  recom-  Sanders  for  $1,000  and  lie  was  a  home 


mended  that  material  lie  submitted  at  the  man.  Gay  paid  me  $500  when  he  ran 


time  of  publication. 


HELLEN  OPENS  OFFICE 

C.  D.  Hellen,  former  Des  Moines  news- 


for  the  Senate.  The  Hoover  people 
asked  me  if  I  would  consider  supporting 
them,  and  that  I  could  set  my  price.  I 
did.  and  they  accepted. 

“I  believe  that  we  country  sheets 


paper  publisher,  who  has  organized  the  .  T  ^  T. 

D«  \foines  Herald,  has  opened  business  f" 


offices  at  811  Walnut  street.  The  com¬ 
pany  was  organized  early  last  spring  with 
May  1  then  announced  as  date  for  pub- 


am  doing  in  each  campaign.  I  have  never 
lost  anything  in  playing  politics  and  at 
the  same  time  my  paper  has  graduall.v 


iicafion  but  the  opening  of  the  offices  Each  editor  has  a  right  to 


this  week  was  first  indication  of  progress 
in  the  plan  for  establishing  the  new 


his  own  opinion.  I  consider  supporting 
a  man  for  his  office  the  same  as  adver- 


daily.  At  the  present  the  Cowles  inter-  space  but  of  course  I  get  more 


ests  operate  the  only  dailies  in  the  city,  ® 1 
the  Register,  a  morning  jiaper,  and  the  advmising  rate. 
T'rifrioic-Co/’iVo/,  afterncMin  daily.  ,  ” 


out  of  it  than  if  I  charged  the  regular 


ribunc-Capital,  afterncMin  daily.  newspaper  support  in  such 

_ a  brazen  manner  as  is  set  forth  in  the 

ISDI7QC  Ilia  letter  of  ^Ir.  Campbell  to  Mr.  Gooilwjn 

ORGANIZE  PRESS  CLUB  ,,  j,  corruption  in  iti 

Editorial  employes  of  I>avenport,  Iowa,  very  worst  form,”  Mr.  Black  said  in  hii 


Rock  Island  and  Moline,  Ill.,  newspapers  letter  to  Mr.  Lehlbach.  “I  insist  that 
organized  the  Tri-City  Press  Gub  last  you  call  the  committee  together  immedi- 


week  with  Frank  E.  Brandt,  managing  ately  and  subpoena  Mr.  Campbell  for  the 
editor  of  the  Rock  Island  Argus,  presi-  purpose  of  finding  out  from  whom  he 


EDITOR  GREETS  FLYERS 

L.  H.  Fredericks,  editor  of  the  Rock¬ 
ford  (Ill.)  Morning  Star,  was  one  of 
the  party  that  came  to  New  V'ork  this 
week  to  meet  Bert  Hassell  and  Parker 
Cramer,  who  failed  in  an  attempted 
flight  from  Rockfwd  to  Sweden.  The 
Morning  Star  raised  $35,000  for  the 
venture  by  public  subscription.  Mr. 
Fredericks  said  he  believed  another  at¬ 
tempt  would  be  made  next  summer,  with 
money  raised  by  private  su^cription. 


dent ;  Fred  .\.  Klann,  city  editor.  .Moline  received  the  money  he  speaks  of  as  well 
Dispatch,  treasurer,,  and  Robert  Feeney  as  to  find  out  just  to  what  extent  the 


Davenport  Democrat,  secretary.  Morris  Republican  National  Committee  has  par- 
Corken.  Rock  Island  .^rgus,  was  named  ticipated  in  this  campaign  of  corruption." 


program  chairman. 


—  -  NEWS  DEALER  RETIRES 

APPOINT  DEVINE- WALUS  i  u  z'  o  u  c 

,  J®""  C.  Bachmann,  first  man  to  intro- 
The  Nesfton  Dady  News,  Perry  Chief  duce  the  sale  of  New  York  Gty  news- 
tid  Shenandoah  Sentinel,  all  of  Iowa,  papers  in  Buffalo  on  a  commercial  scale. 


have  appointed  the  Devine-Wallis  Cor-  has  retired  from  operation  of  the  Bacb- 
poration.  New  York  and  CTiicago,  as  their  man  News  Companv  which  he  founded 
exclusive  national  advertising  representa-  in  1893  and  has  conducted  since  that 
tives,  effectis’e  from  Oct.  1.  time. 
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matterwhat the  PROBUCT 

mere  is  a  market  Jor  it  iruj) 

^EW  YOEUi  STATE 


Now  as  never  before  the  Empire  State  is  the  prize  market 
of  the  country.  Here  is  the  wealthiest  state  in  the  present 
day  world  —  and  with  the  most  widely  distributed  wealth. 
There  is  a  buyer  for  every  known  commodity  or  product. 
No  matter  what  you  have  to  sell  you  can  sell  it  profitably  in 
this  great  market. 

Remember,  through  the  daily  newspapers  listed  below 
you  can  appeal  directly  to  the  buying  power  of  11,000,000 
consumers  who  represent  every  known  class  of  wealth 
and  social  position.  A  carefully  planned  campaign  in  the 
daily  newspapers  will  establish  your  brand  and  the  sale  of 
your  product  in  this  market. 

Consult  these  newspapers.  Ask  them  to  send  you  infor¬ 
mation  on  the  possibilities  of  your  product  in  the  Empire 
State  market. 


** Albany  Eveninr  Mawt  . (E) 

**Albany  Kniokarbockar  Praia . (M) 

**Albany  Xnickarbockar  Praia  . (S) 

*Amitardam  Xacordar-Damoerat  . (E) 

ttAubum  Citinn-AdTartiiar  Journal . . . .  (E) 

'Brooklyn  Daily  Eacla  . (E) 

'Brooklyn  Dally  Eacla  . (8) 

'Buffalo  Couriar  Expraaa  . (M) 

'Buffalo  Couriar  Ezpraia  . (8) 

'Buffalo  Evaninc  Kauri  . (X) 

"Buffalo  Eroninc  Timai  . (E) 

"Buffalo  8unday  Timai . (8) 

"Cominc  Euaainc  Laadar  . (E) 

tElmira  8tar-Oaiatta  Advartiiar. .  .(EAM) 

'Oanaaa  Daily  Timai  . (X) 

"Olouanuilla  A  Johuatown  Laadar 

Xa^blioan  . (X) 

"Ithaca  Jaumal-Nawi  . (E) 

"Jamaatown  Mominc  Poit  . (M) 

"Mount  Vomon  Daily  Argui . (E) 


'Mowburch-Baacon  Daily  Maura . (E) 

"Maw  Booballa  8tandard-8tar  . (E) 

tTha  Bun.  Naur  Tork . (E) 

tKaw  Tork  Timai  . (M) 

tKaur  Tork  Timai . (8) 

*Maur  Tork  Harald-Tribuna  . (M) 

'Naur  Tork  Harald-Tribuna  . IS) 

"Kaw  Tork  World  . (M) 

"Kaw  Tork  World  . (8) 

"Kaw  Tork  Euaninc  World . (E) 

"Miacara  Falla  Oaaatta . (E) 

'Ponchkoapaia  8tar  and  Entarpriia. . . ,  (E) 

tBachaatar  Timaa-Dnion  . (E) 

"Troy  Baoord  . (MAE) 

tDtica  Obaaruar  Diipateh  . (E) 

"Watartown  Btandird  . (E) 


"  A.  B.  O.  Publiihar'i  Statamant.  March  31,  19SS. 
tt  Oouammant  Btatamart.  March  31,  IMI. 

*  A.  B.  C.  Pnbliahar'a  BUtamant.  Oct.  1.  I»t8. 
t  Oouammant  Btatamant,  Oct.  1,  IMS. 


Editor 
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SIDEUGHTS  ON  ZEPPEUN 
FLIGHT 


(Continued  from  page  4) 


was  over  N'ew  York  City  and  Brooklyn. 
By  this  metlKxl,  J.  H.  Furay,  vice-presi¬ 
dent  in  charge  of  foreign  news  of  U.  I’., 
and  Lloyd  Allen  dictated  directly  to  I>r. 
K.  J.  Bing,  European  business  manager  in 
Berlin,  the  running  story  of  the  “Zep’s  ' 
reception  in  Xew  York.  The  American 
enit)assy  in  Berlin  and  the  (^-rman 
foreign  office  were  connected  with  the 
C.  1’.  Berlin  bureau  while  this  call  was 
in  prcjgress  and  received  their  first  news 
of  the  ZepiK-lin's  arrival  direct  from  N'ew 
York  by  teleph«ine.  The  telephoned 
story,  supplemented  by  cables,  was  re¬ 
layed  from  Berlin  u>  newspapers  through¬ 
out  central  Europe  served  b\-  C.  P. 


TWO  German  newspajH-r  men  and  one 
( ierman  photographer  arrived  in  the 
United  States  this  week  on  lioard  the 


(iraf  Zeppelin, 
comiileting.  with 
1  July  I  fruninv  md 
Hay  and  Karl 
H.  von  Wiegand 
journalistic  repre¬ 
sentation  the 
Itassenger  list. 

Kolf  Brandt  of 
the  Hcriin  Lokal 
A  nzeiger  and 
Walter  KlefTel. 
aviation  writer  of 


the  Ull  stein  Pub¬ 
lishing  Comjiany. 
were  the  two 
reiwrters.  while 
Robert  H  a  r  t- 

mann  of  the  lierlin  Zeiliing  and  (ierman 
representative  of  International  Newsreel 
was  the  photographer. 

"I  was  frightened,  when  the  ship  was 
tossed  by  the  storm.”  Hartmann  frankly 
admitted  in  an  interview  with  Eiutor  & 
PUBUSHEK. 

During  the  war,  he  was  an  aviation 
radio  operator  and  flew  often  over 
France  on  bombing  e.xpeditions  where 
the  flight  was  made  interesting  by  anti¬ 
aircraft  guns. 


lY^ORE  than  250  newspaper  reporters 
worked  under  great  difficulties  at 


Ijikehurst  to  report  the  arrival  of  the 
Zeppelin  Monday.  This  crowd  pounded 
out  a  total  of  3()(J.000  words  on  tlie  event 
for  U.  S.  and  Eurojiean  dailies. 

Thirteen  telegraph  wires  were  rigged 
in  the  railroad  station  at  l^kehurst  vil¬ 
lage,  a  mile  and  a  half  from  the  flying 
field.  Traffic  jammed  the  road  and  the 
news|)aper  men  got  their  stories  to  the 
Western  Union  office  only  after  long 
battles  with  the  crowd. 

Typewriters  aud  seats  were  at  a  jire- 
mium  in  the  emergency  press  nnim  es¬ 
tablished  in  a  I^kehurst  hangar,  (^ne 
reporter  stretched  out  on  the  floor  and 
turnefl  out  his  copy  in  longhand.  Others 
sat  hunched  against  the  walls  with  port¬ 
able  typewriters  on  their  knees.  For 
food,  the  reporters  had  to  lie  content 
with  hot  dogs  and  coffee. 

Despite  the  ban  imposed  by  the  Hearst 
contract  with  the  Zeppelin  company,  some 
leaks  occurred.  Reporters  quoted  pas¬ 
sengers  anonymously,  telling  of  their  ex¬ 
periences  on  the  trip.  Eckener  gave  all 
the  reporters  an  interview,  in  which  he 
paid  tribute  to  the  enterprise  ot  the 
modern  press,  which,  by  publicity,  helped 
make  the  flight  possible.  Dorothy 
Thompson,  now  Mrs.  Sinclair  Lewis,  re¬ 
turned  for  the  day  to  the  staff  of  the 
A’ctc  Vork  Hvetiing  Post,  where  she 
formerly  worked  and  obtained  an  inside 
story  from  one  of  the  officials  on  board, 
who  violated  his  pledge  to  tell  the  pretty 
journalist  all  about  the  trip. 


Vrerk  of  the  NF,.4  Service  airplane  near  Trenton,  N.  J.,  which  carried 
'IK .  B.  Springfield.  NE.4  cameraman  returning  from  photographing 
Zeppelin  landing.  Neither  he  nor  pilot  were  injured. 


(he  ZeiijK-lin  arrived  flying  in  Bernarr 
Maefadden’s  Lockheed  Vega  cabin  plane 
( )n  Sunday  they  flew  along  the  Jersey 
Coast  and  out  over  the  .\tlantic,  hoping 
to  be-  first  to  sight  the  airship. 


A  SCORE  of  airplanes  were  chartered 
^  by  newspapers  and  photographic 
agencies.  One  crashed,  injuring  Herbert 
McCrory.  New  York  photographer. 

Emile  H.  Gauvreau,  editor  and  publisher 
of  the  Ncu'  York  Er'cning  Graphic,  with 
other  Macfadden  representatives,  in¬ 
cluding  Rudolph  Arnold,  photographer, 
undertook  a  scouting  expedition  before 


JACK  BOYLE 


DAILIES  SPONSORING 
“WELCOME  WAGONS” 


^'’OVERING  the  arrival  of  the  Graf 
* Zeppelin  at  Ijikehurst  was  something 


like  sjiending  three  days  and  nights  at  a 
six -day  bicycle  race  in  the  gotxl  old 
days  before  prohibition,  according  to  F. 
L.  Curtis  of  tbe  .Vc«*  Vork  Sun. 

"Two  hundred  and  fifty  reporters  and 
as  many  photographers  lived  for  sev¬ 
enty-two  hours  almost  entirely  on  hot 
dogs,  soda  imp  and  applejack,  when  they 
could  get  it,  and  slept  on  wooden 
lienches  in  the  hangar,”  he  said. 

“At  three  o'clock  in  the  morning  after 
the  ship  arrived  the  press  room  in  the 
hangar  Icmked  like  a  hattlefield  after  the 
battle.  Men  were  sleeping  on  news- 
paiiers  spread  uimn  the  concrete  or  still 
grinding  out  stories  on  ivirtable  tyjie- 
writers.  Tired  telegraph  cgierators  were 
sending  words  over  six  wires.  Other 
reixirters  were  waiting  in  line  at  the 
one  telephone  booth.  I-'our  weary  mes¬ 
senger  boys  were  pedaling  the  mile  and 
a  half  between  Lakehurst  railroad  sta¬ 
tion  and  the  hangar  to  deliver  copy  to 
a  dozen  more  telegraphers  installed 
there. 

“Despite  of  these  ciMiditions  about 
300.000  words  were  filed.  They  went 
to  newspapers  and  press  services  all 
over  the  world.  The  (ierman  news- 
Iiapers  alone  kept  five  cable  wires  and 
the  wireless  occupied. 

“Outside  of  the  hangar  tlmusands  of 
visitors  slept  in  parked  automobiles. 
Traffic  jams  made  the  one  road  out  of 
lakehurst  impassable. 

“Many  of  the  reporters  had  rooms  in 
Ijikewoixl,  ten  miles  away,  but  could 
not  get  there.  Taxicabs  were  at  a  pre¬ 
mium.  .\e  reporter  who  had  invited  his 
wife  down  on  Sunday,  expecting  the 
Zeppelin  to  arrive  that  afternoon,  had 
to  wait  five  hours  Sunday  night  before 
he  managed  to  find  a  seat  for  her  in  an 
automobile  bound  for  Ijikew«x>d. 

“Towards  the  end  of  the  siege  the 
strain  began  to  tell  and  occasional  fights 
started  between  the  troopers  guarding 
the  airship  and  the  reporters  who  were 
tr^ng  to  get  the  news.  One  man  was 
punched  in  the  face  by  a  trooper.  .An¬ 
other  was  knocked  down. 

“For  the  most  part,  however,  the 
crow'd  was  goodnautred.  But  no  one 
was  sorry  when  the  special  train  pulled 
out  Tuesday  morning.” 


New  Promotion  Stunt,  Shared  in  by 
Business  Men,  Now  Being  Used 
by  Eight  Southern  Cities — 
Samples  Given  Away 


Eight  .Southern  newspapers  are  now 
spiaisoring  a  Welcome  Wagon  Service  in 
their  cities  as  a  new  good-will  promotion 
venture. 

The  Welcome  Wagon  usually  is  a  white 
sedan,  driven  by  a  liveried  chauffeur.  -A 
woman  of  pleasing  personality  is  selected, 
and  it  is  her  duty  to  greet  new  residents 
and  present  them  with  a  written  welcome 
from  the  mayor. 

In  addition  to  the  mayor’s  welcome, 
samples  of  prixliKts  made  in  the  city — 
groceries,  etc.,  and  theater  tickets,  beauty 
parlor  tickets,  street  car  tokens,  gasoline 
station  IxMiks  and  other  complimentary 
trade  samples  are  given  the  housewife. 
She  is  invited  to  trade  at  certain  stores 
and  sometimes  given  Cfxipons  or  tokens 
which  entitle  her  to  $1  or  more  in  trade. 
Department  stores  invite  her  to  open  an 
account.  .A  free  two  or  three  weeks’  sub¬ 
scription  to  a  local  newspaper  is  also 
given  the  new  residents. 

Free  samples  and  trade  often  amount 
to  nearly  $10.  Merchants  and  business 
men  of  each  city  pay  a  nominal  sum  for 
this  Welcome  Wagon  'Service. 

Newspai^rs  now  sponsoring  the  service 
in  the  cities  in  which  it  has  been  in- 
.stalled  are:  Dallas  Xercs,  Houston  Chron¬ 
icle,  San  Antonio  Express,  Fort  Worth 
Star-Telegram,  Birmingham  News,  New 
Orleans  Times-Picayune,  Atlanta  Journal 
and  Memphis  Press-Scimitar, 

The  Welcome  Wagon  idea  is  being 
handled  by  the  Thomas  W.  Briggs  Agen¬ 
cy.  Memphis.  E.  Gyde  Pottorff,  former 
advertising  manager  of  the  .\femphis 
Commercial  .Ippeal,  has  joined  the 
agency  to  direct  expansion  of  new 
service. 


OFFERS  MURDER  REWARD 


Brooklyn  Eagle  Seoking  to  Solve  Death 
of  William  D’Olier 


Jack  Boyle,  New  A’ork  newspaper 
man,  who  has  been  on  the  Pacific  Coast 
several  months,  died  unexpectedly  in 
Portland.  Ore.,  Oct.  16.  He  was  forty- 
five.  His  wife,  Olive,  told  the  coroner 
she  awoke  to  find  her  husband  dead. 
Boyle  was  widely  known  as  a  writer  of 
short  stories. 


The  Brooklyn  (N.  Y.)  Daily  Eagle  is 
offering  through  its  columns  a  reward  of 
$1,000  in  cash  for  suggestions  or  evi¬ 
dence  given  to  the  Eagle  which  “shall 
lead  to  the  arrest  and  punishment  of  the 
murderer  or  murderers  of  VV’illiam  L. 
D’Olier,  who  was  shot  to  death  on  the 
morning  of  Sept.  2.” 

Agitatirm  by  the  I^agle  last  month, 
urging  a  more  thorough  investigation  of 
the  facts  surrounding  the  mysterious 
death  of  .Mr.  D’Olier,  which  was  at  first 
put  down  as  a  suicide,  led  to  the  finding 
of  the  Grand  Jury  that  the  death  was 
not  caused  by  suicide,  but  appeared  to 
be  a  murder. 


PLANE  CRASHES  WITH 
NEA  CAMERAMAN 


Zooms  into  Trees  as  Pilot  Mistakes 
Business  Men,  Now  Being  Used  in 
juries  Result — Had  Covered 
Zeppelin  Flight 


William  B.  Springfield  of  the  I'liila- 
delphia  bureau  of  NE.A  Service,  Inc., 
narrowly  escaiied  serious  injury  when 
the  airplane  from  which  he  had 
been  taking  pictures  of  the  Zeppelin 
over  New  York  was  wrecked  in  the  dark¬ 
ness  near  Trenton,  N.  J.  Springfield 
flew  to  Lakehurst  in  the  NE.A  Curtiss 
plane  piloted  by  P.  N.  Boyd  early  Sun- 
da}.  After  waiting  through  Sunday  and 
liart  of  Moixiay,  he  then  flew  down  the 
coast  where  he  picked  up  tlie  Zepiielin 
and  followed  it  up  to  New  York.  .-As  the 
Zeppelin  turned  back  toward  Lakeliurst, 
Sp'ingfield  landed  at  the  Newark  airport 
where  a  messenger  and  taxi-cab  were 
waiting  to  rush  his  plates  to  the  .\’EA 
and  .Acme  headquarters  in  New  York. 
He  then  continued  back  to  Lakehurst  and 
got  a  final  shot  in  the  semi-darkness 
just  as  the  Zei>pelin  was  coming  to 
earih.  tie  tlien  headed  back  toward 
Nt  wark. 

Complete  darkness  came  on  rapidly, 
awl  a  heavy  wind  blew  the  plane  slightly 
oft'  its  course  with  the  result  that  Boyd 
mistook  a  small  field  near  Trenton  for 
the  Newark  field.  When  descending  for 
a  landing  there,  Boyd  saw  that  he  was 
headed  for  a  dense  woods  which  lined 
the  field.  He  gave  his  motor  the  gun 
and  endeavored  to  zoom  up  over  the 
trees,  but  crashed  directly  into  the 
branches  at  70  miles  an  hour.  The  land¬ 
ing  gear  of  the  plane  caught  on  a  big 
branch  and  the  plane  did  a  complete 
somersault.  Boyd  and  Springfield  were 
held  in  by  their  safety  belts  and  were 
saved  from  a  bad  crash  to  the  ground 
by  the  fact  that  the  plane  remained 
lodged  in  the  trees.  After  getting  out 
of  the  plane  and  swinging  themselves 
along  the  branches,  they  had  an  eight 
foot  dropjo  the  ground.  Neither  Spring- 
field  nor  Boyd  was  injured. 

Leon  Siler,  'mattager  of  the  NEA 
New  York  bureau,  was  in  charge  of 
operations  at  Lakehurst  where  photog¬ 
raphers  and  all  the  others  went  without 
sleep  and  food  over  Sunday  and  Monday. 


KIRCHHOFER  LEAVES 
G.O.  P.  COMMITTEE 


Buffalo  New*  Manager  En«la  Service, 
Brown  Now  Aeeieting  Gov¬ 
ernor  Allen  at 
Washington 


(By  Telegraph  to  Eoitoi  &  Puilishek) 


Washington.  Oct.  18.— .Alfred  H. 
Kirchhofer,  managing  editor  of  Buffdo 
Niws,  who  has  been  serving  since  July 
15  as  a  sort  of  managing  editor  and 
general-all-around-aid  to  Governor 
Henry  J.  Allen,  national  director  of  pub¬ 
licity  for  the  Republican  National  Com¬ 
mittee.  has  returned  to  Buffalo. 

Gov.  Allen  hopes  Mr.  Kirchhofer  will 
be  able  to  return  again  to  help  out  the 
Publicity  Bureau  here  before  the  cam¬ 
paign  closes,  he  said  today,  but  there  is 
not  much  expectation  of  it. 

“Mr._  Kirchhofer  was  loaned  to  the 
Republican  National  Committee  in  the 
first  place  by  Edward  Butler,  publisher 
of  Buffalo  News  just  for  a  month  to 
get  our  Publicity  Bureau  started,”  said 
Gov.  Allen.  “Then  Mr.  Butler  very 
kindly  extended  Mr.  Kirchhofer’s  time. 
He  did  a  good  job  and  we  deeply  appre¬ 
ciate  the  aid  given  the  committee  by 
Mr.  Kirchhofer  and  Mr.  Butler.” 

Gov.  Allen  will  take  personal  charge 
of  the  publicity  work  during  the  re- 
nuining  two  weeks  of  the  campaign, 
aided  by  J.  Harry  Brown,  for  20  years 
Washington  correspondent  for  western 
newspapers,  and  a  staff  of  af>out  a  dozen 
other  newspai^r  men.  With  Kirchliofer 
gone.  Brown  is  the  first  aid  to  Governor 
.Allen,  and  acts  in  a  capacity  similar  to 
that  of  a  city  editor. 
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The  List  of  Advertising  Agencies  and  National 
Newspaper  Advertisers  Daily  Using 


Editor  ^ 
Publisher 

TIMES  BUILDING 
NEW  YORK 
Suite  1700 

A.  B.  C.  Charter  Member 
A.  B.  P.  Member 


EDITOR  6?  PUBLISHER’S 

Market  Guide 


— in  planning  their  campaigns 
— in  investigating  their  markets 
— in  placing  their  contracts 

Reads  Like  a  Roll  Call  from  a  “Who’s 
Who”  in  Modern  American 
Business 

They  are  names  to  conjure  with.  Names 
that  stand  out  from  the  crowd  as  doers 
of  big  things. 

The  List  of  Daily  Newspapers  Using 
Advertising  Space  in  the  Market 
Guide  for  1929 

RoundingOut  and  Completing  the  Service 
National  Newspaper  Advertisers 

will  also  be  a  notable  one.  For  it  will 
include  most  of  the  newspapers  whose, 
national  linage  is  steadily  c  1  i  m  b  i  n  g — 
papers  whose  publishers  sense  the 
strategic  advantage  of  clinching  their 
supremacy  and  keeping  it  up  by  tying 
their  papers  with  their  markets  in  this 
unrivalled  meeting  place  of  space 
buyers  and  space  sellers 

Have  You  Made  Your  Reservation  ? 

There  is  still  time  for  you  to  get  in — 
but  the  time  is  growing  short.  The 
forms  close  soon. 
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R  OVN  VoC|£> 

or 


Br  JAMES  MELVIN  LEE 


A  MONO  the  newspapers  making  each 
year  a  distinct  contribution  to  Amer¬ 
ican  literature  is  the  A'«t'  York  IVorld. 

1  am  neither  referring  to  the  column, 
“Tlie  First  Reader,”  on  weekdays  nor  to 
the  book  j)age  on  Sunday. 

I  have  in  mind  that  annual  anthology 
of  the  best  American  short  stories  which 
represents  the  opinion  not  of  an  academic 
or  pedantic  critic  but  of  a  jury  of  men 
best  qualified  to  judge — the  editors  of  the 
leading  American  magazines.  The  stories 
thus  selected  by  this  jury  are  printed  in 
various  Sunday  editions  of  the  \Vorld  and 
are  then  gathered  together  in  book  form. 
The  book  that  contains  these  stories  of 
magazine  publication  in  1927  carries  as 
its  title  "The  World’s  Best  Short  Stories 
of  1928"  (Minton,  Balch  &  Company). 
.\  foreword  is  contibuted  by  Paul 
Palmer,  editor  of  the  World's  Sunday 
magazine. 

*  *  ♦ 

'■PHOSE  who  want  to  know  about  the 
■*-  tricks  which  the  psychologist  has  in 
his  bag  will  find  them  clearly  explained 
in  “Psychology  for  the  Writer"  (Harper 
&  Brothers)  by  H.  K.  Nixon  of  the 
ScIkjoI  of  Business  at  Columbia  Uni¬ 
versity. 

.\s  a  matter  of  fact.  Professor  Nixon 
has  been  Mniiething  of  a  reporter  on  an 
assignment  to  dig  in  to  the  dull  but 
scientific  jieriodicals  relating  to  psychol¬ 
ogy  and  from  the  mass  of  material  found 
there  to  select  those  principles  that  wouUl 
be  useful  to  writers.  He  frankly  admits 
that  his  book  is  largely  a  compilation  of 
ideas  and  results  secured  from  many 
sources.  In  justice  to  him,  it  may  be 
said  that  he  has  been  extremely  careful 
with  his  credit  line. 

The  material  tliat  he  gathered  stood  the 
practical  test  in  a  course  in  psychology 
for  writers  which  he  once  gave  at 
Columbia.  The  volume,  therefore,  is  a 
suitable  one  for  adoption  in  the  various 
universities  and  colleges  that  offer  in¬ 
struction  in  journalism. 

*  »  * 

lyfARY  BURCHARD  ORVIS,  assis- 
tant  professor  of  journalism  at 
Indiana  University,  is  the  author  of 
“Short  Story  Writing"  (The  Ronald 
Press).  The  volume  is  the  outgrowth  of 
her  work  in  teaching  the  short  story  in 
Indiana  University.  In  the  volume  a 
number  of  stories  by  authors  of  distinc¬ 
tion  provide  la)>oratory  material  to  sup¬ 
plement  the  text  which  takes  up  the 
thcorv  of  short  storv  composition. 

♦  *  ♦ 

IJEYWOOD  BROUN  once  outlined 
w'hat  was  wrong  with  the  World. 
He  is  now  scheduled  in  an  official  an¬ 
nouncement  to  tell  what’s  wrong  with 
The  Nation,  to  which  he  contributes  a 
weeklv  article. 

*  If  * 

"Y^ITHOUT  the  help  of  these  three 

”  newspaper  men — the  late  Frank 
Munsey,  the  late  George  M.  Smith  and 
Keats  Speed,  the  present  managing  editor 
of  the  Sun — Thomas  M.  Johnson,  con¬ 
fesses  that  he  could  not  even  have  started 
“Without  Censor”  ( The  Bobbs  Merrill 
Cornpany) — at  least  that's  what  he  savs 
in  his  introductory  note.  From  this  credit 
it  should  be  perfectly  obvious,  even  if  one 
did  not  already  know,  that  Mr.  Johnson 
was  the  accredited  war  correspondent  to 
represent  the  Nnv  York  Sun  with  the 
.American  Expeditionary  Forces. 

In  this  volume  he  has  tried  to  tell  a 
story  that  “without  censor"  he  could  have 
told  in  his  dispatches  to  the  newspaper  he 
represented  overseas.  Of  course  there 
are  some  things  in  the  volume  that  no 
war  correspondent  could  have  known  at 
the  time.  These  had  to  come  from  the 
records,  official  or  semi-official,  that  could 
only  be  compiled  after  actual  fighting  had 
ceased. 

Much  of  the  material  in  “Without 
Censor”  now  reaches  the  reading  public 


for  the  first  time.  Some  of  it,  however, 
which  did  not  appear  in  the  dispatches  to 
the  Sun  has  seen  previous  publication  in 
several  of  the  magazines. 

A  few  the  new  things  in  “Without 
Censor”  may  be  briefly  mentioned.  I 
refer  to  the  story  of  the  “Battle  That 
Might  Have  Been”;  the  stories  of  the 
“faice  battles”  in  Alsace  and  Lorraine  that 
fooled  the  Germans;  the  full  description 
of  the  strategical  plan  of  the  American 
forces;  one  of  the  best  accounts  of  the 
conferences  between  Foch  and  Pershing 
to  map  out  the  battles  of  St.  Mihiel  and 
the  Meuse-Argonne ;  the  true  story  of 
the  Lost  Battalion;  the  facts  about  how 
the  A.  E.  F.  fought  with  one  hand  tied ; 
an  account  of  how  Sergeant  York  hap¬ 
pened  to  become  known  at  all ;  and  pos¬ 
sibly  the  most  important  of  all,  the  in¬ 
side  story  of  the  “Race  for  Sedan.” 

Some  of  the  humor  of  the  work  of  the 
war  correspondent  is  scattered  through¬ 
out  the  volume.  For  instance,  Mr.  John¬ 
son  in  cabling  the  Sun  how  the  Irish  went 
over  the  top  with  the  cry  “Bayonets  and 
guts”  found,  when  he  got  back  to  Amer¬ 
ica  and  went  over  the  files  of  his  news¬ 
paper,  that  the  cry  had  been  changed  to 
"Bayonets  and  guns.”  Whether  this  was 
a  cable  errf»r  or  whether  the  language 
was  too  virile  for  a  family  newspaper 
like  the  Sun.  Mr.  Johnson  has  never 
l)een  able  to  learn. 

A  chapter  of  special  interest  to  news¬ 
paper  men  is  “The  Propaganda  F'ront." 
in  it  Mr.  Johnson  speaks  about  the  work 
of  the  Stars  and  Strikes,  the  f»fficial  army 
organ.  Concerning  the  work  of  newspa- 
]>er  men  over.seas  the  following  quotation 
from  the  chapter  may  be  made : 

Th«  Pre.ss  Division,  too,  got  properly  or¬ 
ganized  just  when  the  war  ended,  thanks  to 
the  efforts  of  Major  A.  U.  James,  following 
the  pioneering  of  Colonel  Wa'ter  C.  Sweeney, 
long  Chief  of  Censorship  of  the  A.  E.  F. 

They  and  General  Nolan  bad  built  up  gradu¬ 
ally  a  system  that  really  helped  get  and  spread 
news  of  the  A.  E.  F.  We  nad  a  well  equipj^ 
headquarters  in  Karde-Duc.  Our  own  courier 
service  brought  us  twice  daily  reports  from  both 
army  and  all  corps  headquarters  written  by 
press  officers,  former  newspaper  men,  most  of 
whom  knew  how  to  extract  news  and  write  it. 
We  had  now  an  information  service  presided 
ever  by  Captain  A.  E.  Hartzell.  formerly 
cable  editor  of  the  .Sun,  that  furnished  data 
on  almost  any  military  subject. 

A  system  of  “releases"  helped  us  write  what 
we  wished  about  particular  units  at  particular 
limes  and  places,  sometimes  helped  us  to  get 
such  data  without  giving  the  Germans  danger¬ 
ous  information-  by  the  simple  expedient  of  not 
‘‘releasing’’  the  dispatch  until  we  knew  the 
Germans  had  taken  prisoners  from  that  unit  at 
that  time  and  place  and  so  knew  it  was  there. 

“Without  Cen.sor”  covers  too  much 
ground  for  anything  like  a  comprehensive 
view.  I  have  mentioned  the  volume  not 
only  because  it  was  written  by  one  of 
our  own  men  of  letters  but  also  because 
it  supplements  what  was  printed  in  the 
newspapers  .tnd  gives  the  truth  behind 
the  news  of  our  greatest  World  War 
battles. 

Mr.  Johnson  not  only  has  a  nose  for 
news  but  also  an  excellent  eye  for  news 
pictures.  These  two  facts  explain  why 
he  has  prrtduced  such  an  outstanding  book 
relating  to  the  World  War. 

*  V  a 

XJENRY  JUSTIN  SMITH,  managing 
editor  of  the  Chicago  Daily  S’ncs. 
hands  down,  in  the  October  number  of 
The  Bookttum,  his  decision  about  the 
news  story  contest  for  the  month  of 
July.  To  Janet  Mabie  he  awards  first 
place  for  her  story  in  the  Christian 
Science  Monitor  for  July  9.  This  story 
tells  of  her  trip  by  air  from  New  York 
to  Boston  with  .Amelia  Earhart. 

The  author  of  “Deadlines"  says  that 
Miss  Mahie  missed  none  of  the  facts  and 
told  her  story  straightforwardly  and  in 
perfect  sequence.  He  adds  that  at  the 
same  time  she  managed  to  give  the  read¬ 
ers  of  the  (Thristian  Science  Monitor 
glimpses  of  the  larger  background  behind 
the  simple  event.  He  speaks  with  dis¬ 
criminating  praise  of  her  mt^le  of  treat¬ 


ment,  “a  combination  of  vivid,  perfectly 
natural  detail  with  original  phrases  not 
embarrassingly  original.”  He  found  that 
the  story  contained  hardly  a  hackneyed 
sentence. 

In  general  terms  he  speaks  of  the  con¬ 
test  as  follows : 

It  wai  a  cloM  I  ace  thii  time  for  The  Book¬ 
man’s  prize — almost  as  close  as  the  score  be¬ 
tween  the  Ohio  river  steamers  Chris  Grwne 
and  Betsy  Ann,  concerning  which  star  writers 
poured  forth  thousands  of  well  chosen  words. 
July  must  have  been  a  good  month  for  city 
editors  and  for  typewriter  pounders  of  high 
degree. 

In  another  paragraph  Mr.  Smith  com¬ 
ments  as  follows : 

5>ome  of  the  others  sent  in  are  able,  even 
brilliant.  Two  or  three  to  which  one  would 
have  liked  to  give  first  place,  suffer  from  the 
fact  that  they  are  ‘‘jumbled";  they  double  back; 
they  aren’t  straight  away  narratives.  Maybe 
the  city  editor  or  makeup  man  was  to  blame. 

This  observation  by  Mr.  Smith  leads 
me  to  add  that  possibly  the  copy-desk 
does  not  get  its  full  share  of  credit  for 
successful  stories.  When  (jeorge  T. 
Hughes  was  city  editor  of  the  New  York 
Globe,  that  newspaper  offered  a  monthly 
prize  for  the  best  piece  of  reporting. 
•After  several  awards  had  been  made  the 
copy  desk  came  forward  and  proved  be¬ 
yond  permissibility  of  doubt  that  it  had 
made  the  story  and  not  the  reporter. 
•After  that  the  prize  was  divided  between 
the  man  who  wrote  the  story  and  the 
man  who  e<lited  the  copy  at  the  desk. 
Of  course  I  am  not  intimating  in  any 
way  that  such  a  condition  obtained  re¬ 
garding  the  story  by  Miss  Mabie.  I  am 
simply  passing  along  an  observation  for 
what  it  is  worth. 

Of  other  stories  Mr.  Smith  chats  as 
follows : 

Of  several  accounts  of  the  Ohio  river  race 
I  thought  the  one  written  by  Roelif  I..oveland, 
of  the  CInrIanit  Plain  Dealer,  was  the'  best, 
.^nd  I  agree  with  someone  who  wrote  on  a  clip- 
ning  from  the  Boston  Post,  that  that  paper 
has  a  corking  sports  writer  in  Roger  Birtwell. 
W.  A.  .Macdonald  of  the  Boston  Transeript, 
deserves  a  warm  ‘‘thank  you"  for  his  account 
of  the  honor  paid  Emilio  Carranza  in  New 
York  City. 

The  concluding  comment  of  Mr.  Smith, 
who  is  a  hard-boiled  newspaper  man  if 
there  ever  was  one,  follows ; 

Talk  about  the  “gool  old  days"  of  Julian 
Ralph  and  James  CreelmanI  Some  of  the  boys 
— and  girls — in  1928  can  double  oldtimers  like 
those,  and  “set”  ’em. 

Miss  Mabie’s  story  in  full  is  reprinted 
in  the  October  issue  of  The  Bookman. 
Comment  about  it  is  superfluous  after 
what  Mr.  Smith  has  printed. 


WHAT  OUR  READERS  SAY 


SAYS  “POOR  REPORTING” 

To  Editor  &  PcbijISHEr:  From  time 
to  time  we  receive  clippings  from  Ameri¬ 
can  newspapers  which  recite  that  certain 
individuals  or  groups  had  been  “poisoned" 
by  food  cooked  in  aluminum,  or  food  that 
had  been  allowed  to  stand  in  such  uten¬ 
sils.  While  we  do  not  believe  such  state¬ 
ments  are  made  in  malice,  we  nevertheless 
feel  that  it  is  “poor  reporting,”  for  the 
myth  that  harm  comes  from  the  use  of 
aluminum  cooking  utensils  has  been  com¬ 
pletely  scotched  by  the  very  highest  med¬ 
ical  and  scientific  authorities  in  the  world. 

W’e  have  only  to  call  attention  to  the 
fact  that  many  of  the  leading  hotels  and 
hospitals  of  the  United  States  use  noth¬ 
ing  but  aluminum  for  cooking;  that  ex¬ 
tensive  investigations  conducted  by  the 
London  Lancet,  the  Health  Department 
of  the  German  Republic,  brand  any  con¬ 
demnation  of  the  use  of  aluminum  for 
cooking  as  absurd ;  that  Dr.  Morris  Fish- 
bein,  editor  of  the  Journal  of  the  Ameri¬ 
can  Medical  Association,  Dr.  Brady.  Dr. 
W.  A.  Evans  and  other  syndicated  au¬ 
thorities,  Robert  J.  Usher,  reference  li¬ 
brarian  of  the  John  Crerar  Library.  Chi¬ 
cago.  and  hundreds  of  other  leading  doc¬ 
tors  and  scientists  have  written  denounc¬ 
ing  such  allegations  of  “poisoning”  or 
any  detrimental  physical  condition  as  en¬ 
tirely  false. 

Further,  in  those  cases  that  have  been 
followed  up  personally  by  interviews  with 
the  leading  and  most  reputable  physicians 
in  the  community,  the  result  has  always 
been  the  same— an  apology  and  retraction 
by  the  press.  If  the  newspapers  would 
realize  that  they  are  not  only  unwittingly 
harming  a  large  and  reputable  industry. 


but  are  printing  something  which  is  ab¬ 
solutely  and  without  any  qualification  un¬ 
true,  such  harmful  stories  withciit  the 
slightest  basis  in  fact  would  become  as 
rare  as  the  dodo. 

In  the  interest  of  “truth  in  journalism," 
we  respectfully  invite  your  attention  to 
these  facts. 

Donald  McKaic, 

Secretary  .Aluminum  Wares  Asstn  iatit*. 


SHOULD  BE  QUAUHED 

To  Editor  &  Pubusher  :  That  the 
.American  Association  of  Advertising 
Agencies  is  to  consider  at  its  annual  con¬ 
vention  in  Washington  next  November 
"the  subject  of  relationship  between  ad¬ 
vertising  agencies  and  newspaper  special 
representatives”  as  reported  in  your  Sept 
29th  issue,  is  welcome. 

However,  there  is  a  part  of  your  quo¬ 
tation  of  Mr.  O’Shaughnessy  which,  it 
seems  to  me,  should  be  qualified ; 
breed  of  grumblers  is  being  spawned  in 
crowded  agency  reception  rooms.  ,\  feel¬ 
ing  of  ill-will  grows  up  between  the 
representatives  and  the  agencies.  This 
is  particularly  true  among  the  assistants 
of  publishers'  representatives.” 

That  takes  in  too  much  territory  and 
speaks  for  U>o  many  people.  I  do  ivrt 
believe  that  the  representatives  as  a  whole 
have  “a  feeling  of  ill-will.” 

There  is  such  a  thing  as  wearing  out 
one’s  welcome  in  any  agency. 

The  projKised  consideration  by  the  Four 
A’s  and  special  representatives  should  be 
the  means  of  improving  some  auitacts 
of  seller  and  buyer — but  a  generous  share 
of  the  troubles  can  be  corrected  by  the 
representatives  themselves. 

Geo.  W.  Brf.tt. 

E.  Katz  Special  .Advertising  .Agency. 


“WHY  EMPHASIZE  TRAGEDY?” 

To  Editor  &  Publisher;  In  Septem¬ 
ber  you  had  an  editorial  on  The  Bookman 
prize  award,  entitled,  “Why  Empliasire 
Tragedy?”  You  probably  have  noticed 
that  the  July  prize  was  awarded  to  Miss 
Janet  Mabie  of  the  Christiast  Science 
.Monitor,  and  that  the  prize  for  March 
went  to  Miss  Marjorie  Shuler,  also  a  re¬ 
porter  on  this  paper. 

In  neither  case  did  the  prize  winning 
article  have  to  do  with  tragedy  or  crime 
in  any  form.  Miss  Shuler’s  article  had 
to  do  with  the  prescntaticMi  of  an  emblem 
of  life  membership  in  the  National  Fdu- 
cation  Association  to  the  mother  of  Col¬ 
onel  Lindbergh,  while  Miss  Mabie’s  story 
was  an  account  of  the  airplane  trip  of 
Miss  Farhart  from  New  York  to  Boston 
following  her  transatlantic  flight.  Miss 
Mabie  having  accompanied  Miss  Earhart 
on  her  trip  to  Boston. 

R.  R.  Harrison, 

Executive  Editor,  Chrhliasi  Science  .l/.ui- 
ilor. 


CONFER  ON  TRADE  SUIT 


Attorney*  for  Newapepers  and  AgenciM 
Prepare  Review  for  U.  S. 

.Attorney  J.  F.  I-'inlay,  of  the  Southern 
Newspaper  Publishers'  .Association,  has 
returned  to  Chattanooga  from  New 
York,  where  he  spent  more  than  a  week 
in  conference  with  counsel  for  the  de¬ 
fendants  in  the  Federal  Trade  Commis¬ 
sion  suit  involving  advertising  agencies, 
newsi>apers  and  special  representativei 
Attorney  Burr,  representing  the  govern¬ 
ment,  presented  a  statement  and  certain 
I>ropo>ed  findings  of  fact  some  time  ago. 
This  statement  has  been  answered  by  a 
combined  review  for  all  defendants  and 
a  statement  for  the  S.  N.  P.  A.’s  iiart  in 
the  case. 

The_  statements  are  being  presented  to 
Examiner  .Addison,  who  presided  at  the 
hearings.  He  will  make  a  report  on 
findings  of  fact  which  will  go  to  the 
chairman  and  chief  counsel  of  the  Fed¬ 
eral  Trade_  Commission  for  consideratk* 
in  connection  with  the  effort  to  bring 
the  suit  to  an  end  without  mon  hear¬ 
ings. 


CALIFORNIA  DAILY  SOLD 

R.  M,  McCabe,  for  several  years  edi¬ 
tor  and  Dublisher  of  the  ffighlotui  Pari 
(Cal.)  Nervs-Herald,  and  C.  L.  Hoff, 
lately  from  the  east,  have  bought  the 
Inglev-nod  (Cal.)  Daily  California. 
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The  South  is  still  the  market  of  opportunity  for  the  National  advertiser.  Its  doors 
are  wide  open  for  profitable  business.  The  new  earning  power  that  the  South  now  en' 
joys  has  created  a  demand  for  every  known  commodity — so  much  so  that  buying 
power  has  trebeled  in  the  last  few  years.  2,600,000  families  constitute  its  buying 
power,  which  represents  18,000,000  consumers. 

This  is  a  volume  business  market,  and  regardless  of  what  you  make  or  what  you 
sell,  whether  for  the  home,  farm,  or  industries,  the  South  is  ready  to  buy  your  products. 

Plan  your  advertising  campaign  in  the  South’s  leading  and  influential  newspapers 
listed  below.  Share  in  its  prosperity. 


Cirou- 

latlon 

3.600 

Lineo 

10.000 

Linat 

ALABAMA 

’Mobile  Mewi-Item  . 

13.317  ) 

.13 

.13 

tMobile  Rariater  . 

. (M) 

34.SSB  ) 

tMobila  Racittar  . 

. (S) 

SS.604 

.13 

.13 

FLORIDA 

’Daytona  Beach  Newe.Journal. .. 

....(E8) 

7.304 

.086 

.086 

’Orlando  Sontinal  . 

...(MAS) 

S.SS5 

.08 

.08 

’’Panaacola  Howi  and  Journal.... 

..(EAM) 

1S.887 

.08 

.08 

’’Tampa  Tribune  (M)  41.338.... 

. (S) 

43.073 

.11(.148) 

.11(.148) 

’Palm  Beach  Pott  (M)  S.STl.. 

. (S) 

S.804 

.07(.00S) 

.07C03B) 

GEORGIA 

’’Aututta  Harald  . 

. (E) 

14.861 

.06 

.06 

’’Aututta  Harald  . 

. (S) 

16.137 

.06 

.06 

’’Macon  Tolefraph  . 

. (M) 

33.137 

.03 

.00 

’’Macon  Talerraph  . 

. (S) 

30,143 

.03 

.03 

KENTUCKY 

”Tha  Laxiacton  Loader  . . 

33.403 

.08 

.08 

”Tha  Laxincton  Loader  . 

. (8) 

30.406 

.08 

.08 

’’Paduoab  Sun  . . 

. (E) 

13,708 

.06 

.06 

NORTH  CAROUNA 

ttOraonobero  Daily  Nawe  . 

. (M) 

34.630 

.10 

.03 

ttOraoniboro  Daily  Nawi  . 

. (B) 

37,788 

.10 

.03 

SOUTH  CAKOUNA 

*ColumbU  State  . (M) 

’Columbia  State  . (8) 

’Oraaarillo  Hewe  A  Piedmont . (MAE) 

’OroenTille  Newt  . (8) 

’’Spartanburg  Herald  and  Journal. .  (MAE) 
’’S^rtanburc  Herald  . (S) 

TEHHESSEE 

’’Hathrille  Banner  . (E) 

’’NaahTille  Banner  . (8) 

VIROINIA 

’’Mowport  Mewi  Timee-Herald . (E) 

’’Newport  Mewe  Daily  Praii . (BAM) 

’’Boanoke  Timoi  A  World  Mewi _ (MAE) 

Roanoko  Timai  . (S) 

’Staunton  Mowi-Loader  (M),  ioader. .  (E) 


’  A.  B.  C.  Publiahere'  Statamant.  March  81,  IMS. 
t  OoTomment  Statamant.  March  31.  IMS. 

”  A.  B.  C.  Pobliehert'  Statamant.  Oct.  1.  IMS. 
tt  Ooearnment  Statement,  Oct.  1,  IMS. 


Circu¬ 

3.600 

10.000 

lation 

Linoa 

Linat 

34.638 

.08 

.08 

38,131 

.08 

.08 

38,463 

.11 

.11 

88.637 

.08 

.08 

14.880  I 

18.363  f 

.06 

.08 

63.704 

.13 

.13 

84.493 

.13 

.13 

8.448  1 

8.433  j 

.06 

.06 

33.1M 

.10 

.10 

30.100 

.07 

.07 

7.366 

.046 

.046 
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SALESMEN  KEPT  TRUE 
DIARIES  OF  WORK  DAY 


80  SUE  PASADENA  CLAIMING  “PUFFS”  LED  TO  INJURIES 


R*cor(l  for  Tbeir  Own  Ejm  Only,  but 
It  Took  Up  Slack  and  Cauaod  60% 
Linage  Increaso  in  Six 
Montka 


By  A.  J.  Slomanson 

TOURING  a  meeting  of  a  newspaper’s 
^  sales  staff  the  advertising  manager 
who  realized  the  great  waste  of  time  in 
selling  asked  the  boys  to  keep  a  diary  of 
their  daily  events.  So  that  they  would 
be  truthful  in  their  recording  the  time 
spent  each  day,  he  assured  t^m  that  it 
would  not  be  necessary  to  submit  the 
written  diaries  to  the  office,  but  instead, 
the  salesmen  could  consider  the  reports 
confidential,  and  not  to  be  shown  to  any 
one.  The  advertising  manager  did  this 
for  two  reasons :  first,  to  show  the  sales¬ 
men  just  how  much  time  they  do  lose 
when  not  actually  making  calls  on  pros¬ 
pects,  and,  second,  to  prove  that  more 
business  could  be  obtained  through  more 
concentrated  efforts  in  selling. 

.■\t  the  next  meeting,  a  week  later,  one 
of  the  salesmen  who  felt  compunctions 
about  the  way  he  had  spent  his  time  dur¬ 
ing  business  hours,  but  not  having 
realized  the  seriousness  of  how  loosely 
his  time  was  spent,  and  how  few  calls 
he  did  make,  was  conscience  stricken  and 
restless  until  lie  confessed  to  his  superior 
just  how  inefficient  his  selling  methods 
were.  He  wanted  to  start  a  clean  slate 
and  accordingly  called  upon  his  chief  to 
have  an  understanding.  The  following 
was  the  record  of  diary  for  the  preced¬ 
ing  Tuesday,  and  this  was  exemplary  of 
hew  his  time  was  spent  during  the  other 
days  of  the  week. 

9:10  Killing  time  at  office  looking  over 
prospects’  cards.  (Did  not  want  to  make 
too  early  calls). 

10:06  Space  buyer  in  Blank  .\gency 
said  there  was  nothing  new. 

)0:10  Held  curbstone  conference  with 
contemporarv  .salesman. 

10:48  Called  on  prospect.  Xo  luck. 

1 1 :02  Stopped  in  radio  store  to  see 
about  batteries. 

11:17  With  crowd,  watched  man 
change  autcmiobile  tire. 

11  :33  Walked  ten  blocks  to  see  agency  legal  difference  between  a  free  “puff”  and 

space  buyer,  but  arrived  too  late — he  was  a  legitimate  news  story.  The  point  has 
out  to  lunch.  been  raised  in  80  damage  suits  filed 

12  13  Had  own  lunch  against  the  city  of  Pasadena,  the  Tourna- 

2:io  Called  on  another  prospect.  One  of  Roses  Ass^iation  and  a  number 

more  of  those  evasive  persons.  prominent  Pasadena  citizens. 

2:43  Watched  derrick  lifting  steel  The  suits  demanding  a  total  of  $3,000.- 
beams.  000  were  tiled  by  persons  injured  in  the 

2  :S2  Passing  boxing  gymnasium.  Step-  collapse  of  a  reviewing  stand  in  Pasa- 
ped  in  to  see  pugs  spar  and  shadow-box.  dena.  Jan.  1,  1926,  during  the  course  of 
3:.30  Watched  men  move  large  safe,  famous  Tournament  of  Roses  parade. 

3:45  Called  on  another  agency.  Too  While  the  city  dislaims  responsibility 
many  others  waiting  to  see  space  buyer.  accident  on  the  grounds  that  the 

4  :10  Telephoned  another  space  buyer  city  did  not  own  the  reviewing  stand  nor 
who  either  liked  to  hear  me  talk,  or  have  any  financial  interest  in  it.  George 

worked  while  I  was  talking  since  I  heard  '  asadena  attorney,  repre¬ 
nothing  but  “yeah  yeahs  ”  senting  the  80  plaintiffs,  has  raised  an 

4:18  Took  trolley'  back  to  office  since  intricate  point  in  an  endeavor  to  hold  the 
it  took  longer. 

4:41  Through  for  the  dav-fecling  .  The  first  exhibit  is  a  photograph  show- 
tirpH  Xo  siirress  '  "’K  *  display  of  10,900  newspajier  clip- 

'  .  .  •  ,  u  *  .u  I’inRs  from  all  parts  of  the  world  repre- 

rhis  report  proved  a  big  laugh  to  the  ,97,^ 

advertising  manager,  and  he  admired  the  ,here  are  copies  of  3.000  pictures  pub- 
frankness  of  the  Mlesman  in  showing  limbed  in  newspapers  and  magazines  all 

him  the  diary,  a  thing  that  some  of  the  Pasadena  rose  parade, 

other  salesmen,  no  doubt,  were  ashamed  ...  ,,  ,  .  r.  •  1 

.  It  IS  alleged  by  .Attorney  Padgham 

■  ,  .  that  the  citv  donated  large  sums  of 

“Heres  a  chance  to  spring  something  money  ^  the  Chamber  of  Commerce 
on  the  boys  at  the  next  meeting,  he  publicity  department  and  was  therefore 
thought.  And  he  did.  In  fact,  he  spoke  responsible  for  a  great  deal  of  the  ad- 

for  more  than  an  hour  on  the  subject  of  vance  notice  given  the  affair.  The  stories 

wasted  time  and  the  devastating  effect  it  printed  are  construed  by  the  attornev  as 
had  upon  down  linage.  He  further  in-  publicitv  for  the  citv  of  Pasadena  and 
sisted  that  the  salesmen  continue  keeping  constitute  an  invitation  by  the  city  to 

these  diaries  of  their  daily  events,  show  persons  everywhere  to  visit  Pasadena  on 

them  to  no  one,  and  if  they  find  that  too  that  day. 

much  time  is  being  wasted  then  some  ^he  further  charge  is  made  the  news¬ 
way  must  be  found  to  make  their  time  invitations  to  the  parade  were  made 

more  productive.  made  with  the  end  in  view  of  inducing 

This  was  a  psychological  appeal  to  the  the  visitors  to  attend  the  last-West  foot- 
staff  which  later  proved  of  value  to  the  ball  game  in  Rose  Bowl,  the  same  after¬ 
advertising  manager.  The  sagacity  of  noon,  to  which  an  admission  charge  is 
this  suggestion  was  shown  in  the  in-  made.  Here  the  citj’s  financial  interest 
creased  iiusiness  of  60  per  cent  of  the  is  shown. 

salesmen  after  a  six  months’  jieriod.  Once  the  visitors  are  induced  into  the 


Chamber  of  Commerce  Exhibit  of  Rose  Festival  Publieiiy 

urt  has  city  limits  and  arc  under  the  moral  pro-  based  on  resources  and  population  of  the 
tection  of  the  city  of  Pasadena,  the  counties  which  they  represent,  and  to 
streets  are  roped  off.  Attorney  Padgham  present  it  to  the  merchants  and  industrial 
alleges,  forcing  persons  to  buy  seats  in  leaders. 

reviewing  stands  erected  under  the  su-  Oahers  who  sjKike  following  the  lunch- 
pervision  of  the  city’s  building  depart-  eon  were  E.  A.  Sweeney,  Grecfushtirg  Kt- 
ment.  zinc,  president  of  the  State  Publishers' 

The  defendants  including  the  city  con-  .Association :  .A.  \N’.  Fell  of  ‘Williamsport, 
tend  in  reply  that  the  newspaper  stories  secretary ;  Howard  Reynolds,  Quarryvilit 
are  not  mere  publicity  for  the  city,  but  Sun,  treasurer,  and  E.  J.  Stackpole,  Hor- 
the  fact  that  a  rose  festival  is  being  held  ruzhurg  Telrgraph. 
in  the  heart  of  winter  with  cities  from  A  forum  conducted  by  Dan  Slep  of  the 
all  parts  of  the  state  participating,  is  Altoona  Mirror,  resulted  in  lively  discus- 
real  news  for  editors.  'The  affair  is  no  sion  of  a  variety  of  subjects.  .A  number 
longer  a  city  parade,  but  is  California's  of  recommemlations  were  made  on  mat- 
New  Year’s  greeting  to  the  world,  they  ters  of  legislation  and  these  will  be  pre¬ 
say.  sented  for  action  to  the  state  body  at  its 

To  illustrate  that  the  pageant  is  next  annual  meeting, 
news  the  defeixlants  point  to  clippings  The  publishers  were  guests  at  the 
returned  from  Germany.  England,  France,  luncheon  of  the  Lancaster  Newspapers, 
Japan  and  other  countries.  Inc..  I.  Hale  Steinman,  president. 


INDIANA  PAPER  SOLD 

•gc  W.  Purcell,  publisher  of  the 


Hloomingloii  (Ind.)  Evcni>{"  ll’orld,  and 
Walter  S.  Chambers,  publisher  of  the 
Xcurastle  (Ind.)  Times,  have  purcha.se<l 
a  majority  of  the  stock  in  the  Hlooming- 
ton  Democrat,  Courtland  (Thambers. 
editfir  of  the  paper  since  1927,  will  con¬ 
tinue  to  publish  the  Democrat.  Mf- 
Purcell  iKiught  the  Bloomington  Evenin* 
World  two  years  ago  and  since  then  has 
established  the  Spencer  (Ind.)  hz-enisi 
World. 


You  Can  Profitably  Concentrate  Your  Promotion  In  EDITOR  8C  PUBLISHER 


The  Tobacco  Industry  Represents  the 
Third  Largest  Source  of  National  Linage 


This  chart*  shows  the  amount  invested  in  newspaper  advertising  by 
Tobacco  manufacturers  in  1927.  This  classification  includes  money  expended  for 
advertising  cigarettes,  tobacco  and  cigars.  Our  coverage  in  this  classification  is 
shown  on  the  chart  reading  from  bottom  upward. 


l[ota]  C^areCte  and  Xl)aee6 
,  Appropriations 
^13,767,500 


^27221500 


*2mJS00 


B6.6% 
of  total 
ooncrotted  hy 

Editor  &  Publisher 
SubsO'lhars  * 


72&% 

c£tatd 

cootioUad 


E.OP. 

SuiwcriW^ 


107.  20%  30%  40%  50%  60%  70%  80%  90%  100% 

(•)  Compiled  from  A.  N.  P.  A.  Bureau  of  Advertising  data. 

(**)  Calculated  by  subtracting  appropriations  of  those  few  advertisers  not  served  by  Editor  It  Publisher. 

This  group  of  advertisers  re])resents  the  invested  $11 7, 460,000* *  or  91.4%  of  all  of  the 

third  largest  source  of  national  linage,  being  known  national  newspaper  appropriation. 

12.8%  of  the  total  known  newspaper  appropria-  •  e 

tion.  The  total  was  divided  as  follows:  Our  list  of  advertising  agency  executive 

subscribers  planned  and  placed  copy  for  94%  of 
these  national  newspaper  appropriations  last 
year.  In  EDITOR  &  PUBLISHER,  therefore, 
you  get  a  double-barrelled  coverage  of  agencies 
and  national  advertisers  who  are  paying  us  $4.00 
each  year  to  ])rove  that  they  are  interested  in 
newspapers  and  in  newspaper  advertising. 

There  can  be  no  debate;  EDITOR  & 
PUBLISHER  reaches  nearly  all  of  those  who 
invest  or  advise  investment  in  newspaper  adver¬ 
tising.  .Sell  your  share  hy  kee])ing  your  news¬ 
paper  regularly  l)efore  this  remarkable  concen¬ 
tration  of  national  newspaper  advertising 
accounts. 


Cigarettes  and  Tobacco 
Cigars  . 


Total 


$16,510,000 


As  would  be  noted,  approximately  83% 

of  the  total  for  this  grouj)  is  invested  for  cigar¬ 
ettes  and  tobacco.  ( )ur  paid-in  advance  sub¬ 
scribers  controlled  96.6%  of  the  investment. 

The  total  known  apprfijiriation  for  new.s- 
|)apers  is  $128,459,000.  of  which  our  subscribers 
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FURTIVE  MEN  HAUNT  PRESS  CLUB  S 

FEARING  CONVERSATIONAL  DELUGE 

-  ^  ^  As  to  the  future  of  the  newspaper  in 

Habitue*  of  Washingrton  Club  Adopt  Protective  Habit  of  America  and  the  future  in  store  for  the 

N«^.u.ly  CLncin*  .1  S.y.  Writ«--B«-ed  ''‘7^;  W  »y 

Listeners  Contemplate  Their  Own  Exploits  that  the  American  newspaper  is  becominK 

a  mere  money-making  machine,  dominated 
by  its  business  office  and  its  advertisers, 
and  run  as  a  dry  goods  store  or  a  butcher 


By  STRICKLAND  aLULAN 


T^HE  X.tiunal  IT.ss  U..l>  .s  >  pUc,  .pptp.  I  will  (ool  ihe  lir,l  »ho  in-  '^1 

f  „(  loo«  cpnv.r,>tional  cork,  lha,  jdvcncmly  loo»n.  a  cork.  I  won,  , all  T,  r,hcretClo it, 
cvtrrybfKiv  is  afraid  of  dislodging  and  him  a  single  darn  thing.  Instead  I  shall  builder  of  communities  and  their  gov- 

starting  a  flood  of  language  that  will  astound  him  almost  beyond  recovery  by  CertTinlv  the  Star  has  nlver 

maroon  the  careless  loosener  for  the  day.  listening  to  what  HE  has  to  say,  poor  suS  d'mL\iL^  None  of  its 

I.  i,  n,ikh,y  *,«l.»,vc„a,ion  a,  tot  a,  w,  I  b.  compared  ,o  wha,  I  conld  S^„,“>ad«”r,iirha.  "cr  S,Tmp.°  d  ,o 

which  would  ensue.  There  are  men  about  tell  htm.  w  daoram  oa  That 


that  club  that  I  would  give  a  lot  to  have 
time  to  listen  to  for  a  week  or  so.  The 
containers  of  this  seething  conversation 
know  it  is  very  good  stuff.  They  would 
feel — and  it  would  be  true— -that  they 
would  he  booning  the  recipient.  But 
while  they  are  booning  the  recipient  with 


ROMANCES  OF  AMERICAN 
JOURNALISM 

{Continued  from  page  10) 


regular  advertisers  has  ever  attempted  to 
dominate  it  or  shape  its  pfilicies.  That 
its  editorial  policies  have  always  been 
free  and  independent  has  been  _  proven 
many  times  in  its  tights  for  a  municipally- 
owned  water  system,  cheaper  gas  and 
light,  better  and  cheaper  street  car  trans¬ 
portation.  the  abolishment  of  the  saloon, 
pure  politics,  the  commission  form  of  city 


valuable  information,  hot  human  in  great-great-grandfather,  Patrick  I>ongan,  government  and  many  other  campaigns  in 

stuff,^  s<^- stories  t tat  would  “  y*  was  also  a  Virginia  militiaman  in  the  which  it  has  run  counter  to  the  wishes  of 

body  s  fortune  if  they  knew  whcr^c  t  Revolutionary  war.  Their  sons  were  many  of  its  largest  advertisers. 

>»  Kentucky  and  Missouri.  Mr.  ‘Only  the  other  day,  in  our  fight  for 
would  1^  robbed  ot  a  lot  l.ongan's  great-grandfather,  Austin  K.  better  roads,  we  had  a  first-page  editorial 

time;  s'^ty  or  one  huimred  and  twenty  [  a  member  of  the  first  Mis-  on  ‘The  Pussy-footing  Chamber  of  Com- 

non-retillable  minutes  whose  loss  m  g  legislature.  His  grandfather,  George  merce,’  which  had  failed  to  indorse  the 

cost  him  his  joh.  ^  W  l^yngan,  was  one  of  the  pioneer  proposed  bond  issue  for  roads,  because 

You  can  just  see  the  fellows  going  preachers  in  Missouri  of  the  Disciples  of  it  might  hit  the  purses  of  some  of  its 

round  furtively  watching  these  loose-  Christ  denomination.  His  father.  George  influential  members.  If  we  were  a  corn- 

corked  guys,  scared  to  death  for  fear  Baker  Longan,  was  educated  at  Transyl-  mercial  newspaper  we  surely  would  not 
they  will  unleash  a  flood  of  conversa-  vania  Cniversity,  Lexington,  Ky.,  and  have  struck  out  as  we  did  at  those  busi- 
tioii  that  will  sweep  them  into  the  Gulf  while  there  met  ami  married  Miss  Emma  ness  men,  one-half  of  whf)m  were  adver- 
on  a  turgid  tide  of  fluent  information  Lard,  daughter  of  one  of  the  pioneer  min-  tisers  with  us.  But  we  did  not  pause  to 
of  a  reminiscent  sort.  They  are  Dirtch  isters  of  the  Disciples  of  Christ  Church  consider  that;  we  had  the  good  of  the 
boys  holding  their  thumbs  in  verbal  dike-  in  Kentucky,  who  was  attending  Hamil-  community  in  sight  and  we  struck  hard 
holes  to  prevent  the  inundations  of  their  tyn  College  in  Lexingtcin.  They  settled  and  smoked  them  out  and  got  them  be¬ 


little  individual  Netherlands. 


in  Missouri,  and  (ieorge  H.  I.<jngan  was  hind  the  good-roads  campaign. 


BRITISH  GROUP  WELCOMED  TO  CHICAGO 


Here  is  old  So-and-so  who  was  Pp*  their  third  child.  “And  that,  in  my  opinion,  should  be  the 

vate  secretary  for  Whoozis  or  publicity  in  his  high  school  days  Mr.  Dmgan  first  mission  of  a  newspaper,  to  be  a  sort 
manager  for  General  Debility.  He  spent  several  summer  vacations  as  a  of  volunteer  attorney  for  the  people,  as 
really  scetlies  with  good  copy.  If  any-  cowboy  in  the  Southwest.  One  summer  someone  has  said,  to  be  a  ‘watchman  on 
one  had  time  to  take  a  stenographic  re-  he  worked  for  six  months  as  a  cowboy,  the  city  wall.’  The  newspaper  has  oppor- 
port  of  the  outburst  that  would  follow  trail-driving  a  herd  of  1,500  Texas  tunities  to  know  what  is  best  for  the 
the  diskxlging  of  this  particular  cork,  longhorn  steers  for  \V.  B.  Slaughter  from  community.  The  people  do  not  know, 
could  keep  from  being  drowned  in  the  the  range  in  New  Mexico  up  to  a  new  They  are  helpless,  easily  misled  by  schem- 
first  rush,  and  could  extricate  the  actual  ranch  in  No  Man's  Land  in  Oklahoma,  ing  politicians,  franchise  grabbers  and 
cold  facts  from  the  parenthetiMl  *h^'  1  here  he  roughed  it  oii  the  open  range,  exploiters  of  the  public,  and  it  is  the  mis- 
reminds-mes  that  run  off  into  the  high-  learned  the  arts  of  the  cow  puncher,  and  sion  of  the  newspaper  to  stand  always  for 
ways  and  byways  and  detours  of  •’j**’ra-  acquired  initiative  and  self-reliance.  the  rights  of  the  people.  I  recall  that 

tion,  the  person  so  succeeding  would  be  Twenty-six  years  ago  Mr.  Longan  when  we  were  fighting  the  street  rail- 
a  made  man.  But  the  steivigraphic  re-  married  Miss  Ann  Cole,  daughter  of  one  way  monopoly  that  was  seeking  to  fasten 
p<)rt  would  fill  all  the  shaves  of  the  y{  prominent  cattle  dealers  of  Kan-  an  unfair  franchise  upon  the  people,  we 
Congressional  library;  and  to  get  the  ^as  City.  They  have  two  children,  Mrs.  refused  its  pages  of  advertising,  and 
salient  jHiints  out  of  it  would  be  like 

trying  to  recover,  at  New  Orleans,  indigo  —  — - 

dropped  into  the  Mississippi  at  Red  BRITISH  GROUP  WELCOMED  TO  CHICAGO 

E  VVing,  Minn. 

^  The  place  is  filled  with  men  whose 

contact  with  greatness  or  pseudo-great- 
ness — and  no  old  newspaper  man  believes 
there  is  any  except  the  latter — has  given 
them  inside  information  they  have  never 
been  permitted  to  print,  that  they  never 
could  or  would  print,  and  the  dissemina¬ 
tion  of  which  would  bring  the  world 
tumbling  about  their  ears  if  the  stories 
were  believed ;  which  they  probably 
?  would  not  be.  They  see  clearly  a  world 

so  different  from  the  h<ikum-_haunt_ed 

sphere  you  and  I  have  always  lived  in, 
that  it  would  be  revolutionary  to  have 

•  that’  vision  made  general. 

There  are  men  about  here  whom 

everybody  loves,  reveres,  would  do  any- 

*  thing  for.  Men  who  are  so  near  their 
dotage  that  they  are  in  their  anecdotage. 

a  Nobody  wants  to  run  off  and  leave  one 

of  those  beloved  and  sincerely  respected 
^  personages  in  the  midst  of  a  rcmin-  Photo  shows  luncheon  to  British  editors  given  hv  B.  G.  Dahlherg  in  Chicago, 

■  iscence,  and  there  is  no  jwrt  of  their 

reminiscence  that  is  not  midst.  If  you 

’  leave  them  at  all  after  they  get  started^  A  FTER  fe.stivities  in  Chicago  last  lishers  aivl  business  leaders  at  a  lunch- 

^  you  have  to  leave  on  an  “and”  or  a  “but”  ^  week  the  group  of  14  British  editors  eon  given  by  B.  G.  Dahiberg,  president 

.  i  — there  are  no  chapter  ends  or  paragraphs  touring  this  country  as  guests  of  the  Car-  of  the  Celotex  Company  and  Chairman 

!  in  their  stories.  One  thing  leads  to  two  negie  Endowment  for  International  Peace  of  the  Celotex  Company  of  Great  Bri- 

others  and  the  attempt  to  tell  the  two  left  for  St.  I>ouis,  arriving  Monday  of  tain.  Ltd.,  at  the  Union  League  Oub, 
others  it  led  to,  while  yet  the  boon  of  this  week  ami  remaining  until  Friday,  Thursday,  Oct.  11.  Present  at  the 
some  attention  is  being  vouchsaM,  leads  when  they  departed  for  the  L'niversity  luncheon  were  Roy  D.  Keehn  and  M.  C. 
the  narrator  into  swamps  and  quicksands  of  Missouri,  Columbia.  Meigs  of  tfic  Hearst  papers,  Walter  A. 

that  bewilder  everybody  but  himself.  So  While  in  St.  Louis  the  group  visited  Striing,  Chicago  Daily  News,  John  C. 
the  only  safety  lies  in  leaving  corks  in.  the  plants  of  local  newspapers,  played  Shaffer,  Chicago  Rventng  Post,  Melvin 
Yes,  it  is  a  place  to  go  softly.  I  know,  golf,  took  airplane  rides  at  the  heal  \.  Traylor,  president  of  the  P'irst  N'a- 
I  note  every  day  fellows  who  speak  to  airport,  and  viewed  all  places  of  interest  tional  Bank,  H.  L.  Monroe,  vice  presi- 
me  and  hurry  by,  looking  at  their  in  the  city  and  surrounding  territory.  dent  of  the  ^ieneral  Electric  Company, 

watches.  I  know  they  have  no  pressing  On  Wednesday  evening  the  editors  Silas  H.  Straw  n.  trustee  of  the  Carnegie 

business  anywhere,  but  they  are  afraid  were  guests  of  local  .lewsjjaper  publish-  Endowment,  Julius  Rosenwald  of  Sears, 

they  will  dislodge  m>’  conversational,  ers  at  the  Racquet  Club.  Roebuck  Kt  ('o.,  and  many  other  impor- 

reminiscent  cork  and  be  drowned  in  the  In  Chicago  the  group  met  local  pub-  tant  Chicago  business  leaders. 


Photo  shows  luncheon  to  British  editors  given  hy  B.  G.  Dahlherg  in  Chicago, 

last  week. 


thereby  lost  thousatids  of  dollars,  liccaux 
we  believed  it  unfair  to  the  people  to 
permit  h  to  present  its  deceitful  argu¬ 
ments  through  our  columns.  And  I  think 
it  argues  well  for  the  independence  and 
power  of  the  editorial  end  of  the  jiaptr 
that  1  have  such  regard  for  the 
judgment  and  justice  of  Henry  J.  Has¬ 
kell,  the  editor  of  the  Star,  that  I  would 
not  think  of  going  contrary  to  his  ma¬ 
tured  and  final  decisions  on  any  editorial 
policy  we  should  pursue. 

“The  Star’s  policies  have  always  been 
easily  understandable,  for  they  have  al¬ 
ways  been  based  upon  the  elementally 
simple  things  that  are  morally  right,  and 
that  is  the  one  big  thing  I  ha%’c  inherited 
from  my  30  years  on  the  Star  under  the 
training  of  Mr.  Nelson,  Mr.  Stout,  Mr. 
Kirkwoexl.  Mr.  Seested  and  others  with 
the  same  high  ideals. 

“My  idea  is  that  a  good  newsi>aper, 
from  the  reader's  standpoint,  is  one  that 
is  energetic  enough  to  give  all  the  news 
that  is  fit  to  go  into  the  family  circle— 
the  Star  has  never  printed  a  line  that  a 
good  man  could  not  have  read  to  his 
mother  or  daughter,  at  the  fireside;  and 
it  never  will  while  I  am  in  control— it 
should  be  impartial  and  fair  in  its  news 
columns;  it  should  be  well  written;  its 
editorials  should  have  a  high  literary- 
quality;  it  should  be  independent  and 
free  from  control  of  its  advertisers;  it 
should  be  always  the  champion  of  the 
peoples’  rights,  and  it  should  be  typo¬ 
graphically  clean,  and  as  artistic  in  its 
make-up  as  type  arrangement  can  make 
it,  and  easy  to  read.  If  you  have  that 
kind  of  a  paper  you  will  have  readers, 
and  with  alertness  in  the  circulation  de¬ 
partment  you  will  get  wide  circulation; 
that  will  bring  advertising  and  so  you 
will  have  a  successful  newspaper,  finan¬ 
cially  and  otherwise. 

“The  good  newspaper  is  not  one  that 
flashes  up  today  in  a  big  beat  and  dies 
down  to  mediocrity  tomorrow;  it  is  the 
every-day  excellence  of  its  contents  that 
make  it  good.  And  in  ever  city  in  .Amer¬ 
ica  are  such  newspapers,  striving  always 
for  the  good  of  the  community. 

“The  American  press  presents  as  line  a 
group  of  men  as  can  be  found  in  any 
other  field  of  enterprise,  who  express 
leadership  and  are  a  tremendous  force 
for  good.  They  may  not  always  find 
riches,  but  they  will  have  the  satisfaction 
that  comes  from  knowing  that  they  stand 
for  a  great  uplifting  force  in  their  com 
munities. 

“.-Knd  there  is  opportunity  for  financial 
success,  too.  Where,  in  any  field  of 
work,  could  you  find  a  more  romantic 
story  of  business  success  than  is  fur 
nished  by  the  men  who  make  up  the 
Star’s  b^rd  of  directors  and  largest 
stockholders?  Mr.  Haskell,  our  esiitor 
a  reporter  25  years  ago;  Roy  Roberts, 
just  appointed  managing  editor,  a  Kansas 
boy  who  came  to  the  Star  as  a  cub  re 
porter  30  years  ago;  Earl  McCollum,  as 
sistant  general  manager,  an  office  boy  on 
the  Star  25  years  ago;  John  T.  Barrens, 
our  business  manager,  beginning  as  car 
rier  and  newsboy  on  the  Star  44  years 
ago;  Earl  Robertson,  advertising  man 
ager,  office  boy  28  years  ago;  Fred  C 
Trigg,  Kansas  editor,  with  us  22  years; 
I).  .Austin  Latchaw  and  Edwin  G.  I’ink- 
ham.  editorial  writers,  with  us  a  quarter 
of  a  century;  Frank  Seested,  cfiiintry 
circulator,  beginning  as  a  carrier;  H. 
L.  Nicolet,  market  editor,  with  us  40 
years ;  Harry  W<x)d,  veteran  head  of  the 
art  department ;  Harry  F.  Kohr,  literary 
editor;  Pete  Wellington,  night  erlitor; 
Fritz  Hinkle,  city  editor  of  the  Star,  who 
began  as  office  Iwy ;  Robert  W.  Reed, 
news  editor  ;  C.  E.  McBride,  sports  editor; 
Charlie  Blfxxl,  night  city  editor;  Ray¬ 
mond  Barrows,  head  of  promotion; 
(ieorge  Mansfield,  city  circulator;  E.  B. 
Garnett.  Sunday  editor;  George  and  Will 
Kelly,  circulators;  John  P.  Gilday,  fea¬ 
ture  writer — not  one  of  them  has  been 
with  us  fewer  than  20  years. 

“They  have  all  been  trained  from  their 
youth  on  the  Star,  to  believe  and  co¬ 
operate  in  its  editorial  policies,  .^nd 
then,  there  are  the  other  stockholders, 
all  in  the  editorial  or  business  offices- 
With  such  a  co-operating,  driving  force 
behind  the  Star,  it  is  no  wonder  that  the 
last  two  and  one-half  years  has  been  the 
best  period  in  all  the  history  of  the  Star." 


/  . 


Editor 
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Article  XXVII  of  a  Series — The  Wage  Spiral 

By  MAJOR  J.  LOWENSTEIN 
Secretary  St.  Louis  Newspaper  Publishers*  Association 

(Copyright  1928  by  Eoitob  &  PuSLiSHrs) 


ON’E  of  the  most  perplexing  questions 
ttiat  confronts  the  publisher  from  time 
to  time  is  to  know  when  the  interminable 
riK  in  wage  levels  is  to  end.  The  “vicious 
tpiral,”  as  it  has  been  named,  seems  des- 
tine<i  to  go  on  forever,  each  year  showing 
an  increase  over  the  preceding  one,  and 
(sch  craft  jealously  insi»tent  upon  main¬ 
taining  its  relative  position  to  the  other 
crafts  in  the  industry.  .As  scx)n  as  the 
wage  demands  of  one  craft  have  been  ad¬ 
justed,  the  next  craft  is  ready  with  its 
daims. 

The  establishment  of  some  sort  of  rela¬ 
tive  standard  of  wages  in  the  newspaper 
craft  is  earnestly  needed.  In  other  words, 
there  should  Ite  a  relationship  of  some 
kind  between  the  wages  paid  in  this  in¬ 
dustry  and  the  wages  paid  in  other  indus- 
trie>.  The  difficulty  is  to  select  the  par¬ 
ticular  type  of  industry  with  which 
comparison  may  fairly  be  made. 

Tlie  objection  to  the  building  trades  is 
that  the  work  in  those  lines  is  seasonal 
and  does  not  afford  a  just  basis  of  com¬ 
parison  with  work  in  the  newspaper  busi¬ 
ness,  which  affords  regular  occupation 
during  52  weeks  of  the  year. 

Efforts  have  been  made  to  use  the 
higher  paid  railroad  employes,  but  that  is 
not  wholly  satisfactory  on  account  of  the 
diverse  nature  of  the  problem  confronting 
the  railroad  employe,  as  well  as  the  great 
difference  in  his  hours  and  working  con- 
ditiiHis. 

The  best  argument  for  the  use  of  rail¬ 
road  wage  scales  is  that  the  railroad  is 
in  some  measure,  compelled  to  function 
regularly  without  internvission  and  that 
there  can  be  no  interruption  in  its  work 
without  serious  injury  to  the  business. 
While  it  is  true  that  the  railroad  must 
run  its  trains  as  per  schedule,  just  as  the 
newspaper  must  ap|>ear  regularly  on  its 
appointed  days  and  at  its  appointed  hours, 
the  comparison  is  not  complete  or  jierfect. 
Each  train  operates  as  an  independer>t  unit 
and  a  certain  mimber  of  trains  may  be 
abandoned  or  the  number  of  cars  to  a 
train  may  be  reduced  without  paralyzing 
the  system  as  a  whole.  It  is  true  that  a 
newspaper  may  reduce  its  size  and  cut 
down  the  nuniber  of  its  editions,  but  it 
requires  practically  as  many  employes  to 
prepare  a  single  edition  as  if  there  were 
several,  and  after  the  first  edition  is  on 
the  press  changes  may  be  made  or  other 
editions  run  off  at  comparatively  little 
additional  cost  and  without  any  additional 
help. 

In  the  building  trades,  while  a  bond  is 
usually  required  of  the  contractf)rs  and 
builders  for  the  completion  of  the  build¬ 
ing  with  a  specified  time,  the  contractors 
and  Imilders  are  always  exempt  from  lia¬ 
bility  for  defaults  due  to  strikes,  fires, 
earthquakes  and  other  disasters  usually 

•MniiiimiiiiiiiifniiiliimiiiiuiiiiHiiiiiiiiiiiiiniiiiiiiiiiiiiHi 


E1Z\HS 

^ does  not  ask  you 
to  sipi  a  con- 
tract.  It  has  no 
sales  force  but  the  world  celebri¬ 
ties  who  contribute  regularly  to 
its  output.  It  has  been  a  syndi¬ 
cate  for  eighteen  years  and  is  still 
flourishing.  It  has  far-flung  con¬ 
nections. 

101  MILK  STREIE-T 
BOSTON.  MASS. 


styled  the  acts  of  (iod.  Railroads  also 
protect  themselves  against  liability  for 
damage  due  to  failure  to  deliver  mer¬ 
chandise  at  a  specified  time  if  such  delay 
grows  out  of  interference  by  man  or  na¬ 
ture  with  the  normal  operation  of  the 
trains.  The  publisher  can  get  little  pro¬ 
tection  against  a  forced  suspension. 

It  has  tieen  suggested  that  a  more  satis¬ 
factory  basis  could  be  worked  out  by  tak¬ 
ing  the  commodity  prices  of  a  dozen  of 
the  different  products  of  tlie  soil  and  the 
mine,  and  the  same  number  of  products 
of  automobile,  steel,  and  textile  factories 
plus  exiK>rt  and  import  averages,  bank 
clearances  and  debits,  savings  account 
balances  and  the  like,  so  that  wages 
would  vary  with  the  increase  or  de¬ 
crease  in  the  cost  of  materials  used  in 
the  manufacture  of  the  newspaper,  those 
used  in  the  fabrication  of  homes  in  which 
the  average  man  lives,  those  conneoted 
with  the  cost  of  the  clothes  he  wears  and 
the  food  he  eats,  etc.  The  business  of 
the  country  would  be  reflected  in  the 
financial  factors,  and  the  items  going  into 
the  revenues  of  the  newspaper  could  be 
estimated  on  changes  in  bank  clearings, 
debits  to  individual  accounts,  savings  ac¬ 
counts,  etc.  Some  day  an  economist  will 
prepare  such  a  basis. 

If,  however,  a  system  of  this  kind 
would  prove  to  be  too  cumbersome  or  too 
complicated  to  afford  a  ready  standard  of 
reference,  perhaps  the  wages  of  railroad 
employes  of  the  higher  class  would  be  the 
best  at  hand  for  practical  purposes.  Cer¬ 
tain  it  is  that  the  knoweldge  that  the 
newspaper  must  publish  every  day  and 
that  it  cannot  suspend  operations  without 
great  loss  is  a  factor  which  exerts  the 
most  pressure  on  publishers  in  accepting 
unreasonable  wage  demands  of  employes. 

The  publisher  cannot  very  well  pass  on 
any  increase  to  the  public  immediately, 
either  by  increasing  his  advertising  rates 
or  the  subscription  or  selling  price  of 
his  paper,  a  method  that  is  open  to  the 
commercial  printer.  The  latter  can  ad- 


•  J.  Bosdan, 
Editor. 
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just  his  prices  at  once  to  any  change  in 
his  payroll  and  is  not  under  the  same 
compulsion  to  operate  without  stoppage 
or  interruption  as  is  the  newspaper  pub¬ 
lisher. 

The  wages  of  railroad  employes  usually 
affect  an  entire  system  of  railroads,  or 
perhaps  several  systems,  and  as  the  gov¬ 
ernment  is  now  taking  a  hand  in  such 
wage  adjustments,  wage  settlements  may 
apply  to  an  entire  section  of  the  couirtry 
covering  a  large  number  of  railroads  and 
thousands  of  employes  working  in  hun¬ 
dreds  of  communities. 

Although  news|)aiK‘r  scales  apply  only 
to  the  single  ncwspa|>ers  or  associations 
of  newspapers  interested  in  the  negotia¬ 
tion  of  a  particular  wage  scale,  the  indi¬ 
rect  effect  is  widespread.  Increases  in 
cities  of  the  same  relative  size  naturally 
affect  all  the  cities  of  that  particular 
group,  and  the  intluence  of  a  change  in 
the  wage  scale  of  the  large  cities  of  the 
country  is  felt  even  in  remote  towns 
thousands  of  miles  away. 

In  the  absence  of  sixxitic  knowledge  of 
the  causes  which  lead  to  wage  changes  in 
any  special  city,  there  can  be  no  scientilic 
application  of  such  changes  to  other  cities 
in  which  conditions  may  be  entirely  dif¬ 
ferent.  Working  conditions  in  certain 
offices  frequently  infiueuce  wage  scales ; 
the  facilities  for  the  quick  transportation 
of  employes  from  their  homes  to  their 
places  of  employment  and  vice  versa,  have 
a  direct  hearing  on  wage  negotiations. 

In  the  building  .trades  men  are  fre¬ 
quently  paid  for  the  time  required  to 
reach  work  from  their  homes,  and  the 
employing  plumber  and  the  mover  of 
household  gotnls  charge  for  the  time  of 
their  employes  after  leaving  the  shop 
until  they  reach  the  place  where  the  job 
is  to  be  done. 

So  that  the  transportation  facilities  which 
determine  the  amount  of  time  a  man  in 
the  newspaper  crafts  must  give  up  in  go¬ 
ing  to  and  from  the  office  naturally  intlu¬ 
ence  his  demand  for  compensation  for  his 
labor,  and  this  fact  justifies  a  higher  wage 
scale  in  the  large  communities  in  which 
employes  must  necessarily  live  at  more 
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remote  points  from  tlieir  employment. 

With  these  varying  conditions  to  take  in¬ 
to  consideration  and  the  complete  absence 
of  any  standard  of  comparison  acceptable 
to  both  sides,  wage  scales  are  usually  the 
result  of  mure  or  less  skillful  dickering  in 
which  human  psychology  is  largely  a  de¬ 
termining  factor.  It  is  to  be  hoped  that 
some  better  and  more  scientific  plan  may 
be  secured  so  that  the  haphazard  and  the 
hit  or  miss  methixl  of  paying  men  for 
their  labor  may  be  completely  eliminated, 
and  a  system  just  to  both  employer  and 
employe  be  worked  out. 

(A’f.f/  xi’cck  in  article  XXl'tll  of  this 
series  Mr.  Lotirnsleiu  toill  discuss  “The 
Rise  in  U  age  Schedides.") 

RETURNS  TO  SEMI-WEEKLY  FIELD 

The  Tryon  (  N.  C.l  .VriiM.  which  has 
been  operating  as  a  daily  during  the  past 
few  months,  has  returned  to  the  semi¬ 
weekly  field.  K.  I).  Lyons  is  publisher. 


Columbus  Dispattb 

^"Ohio's  GrraUsl  Home  0«(/y” 


I  GREAT^ 
CENTRAL' 
_  OHIO* 

Fmab'®^4 


Paid  Circulation 

six  Ml.  wSlai  Stft.  M.  1928 

116,9X7 

mort  than  93  % 
concentrated  in  the  Cfeat 
Central  Ohio  Market 


f  The  8un*t  average  daily  net  paid  ' 

circulation  for  the  six  menthe 
ended  September  30,  19t8.  wai 

285,464 

A  Gain  of 

6,882 

over  the  correapontlinK 
period  last  year 

In  each  of  the  last  five  years  the 
September  30  circulation  statement 
of  The  Sun  han  shewn  a  gain  over 
the  corresponding  statement  of  the 
preceding  ^ear. 

©be  ^un. 


^  ROTO-^ 

GravurE 

Sections 
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&  Magazines 

STANDARD 
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MARKET  SURVEY  FORM 
INDORSED  BY  AGENTS 

SeTcral  Made  for  Refining 

Standardised  Blank  in  Letters 
Received  by  Bureau  of 
Advertising  A.  N.  P.  A. 

General  indorsement  of  the  standardized 
market  survey  fftrm  by  advertisers  and 
advertising  agents  was  contained  in  let¬ 
ters  received  this  week  by  the  Bureau 
of  Advertising  of  the  American  News¬ 
paper  Publishers’  Association,  according 
to  William  A.  Thomson,  director.  Mr. 
Thomson  declared  that  in  hundreds  of 
letters  received  the  agents  were  unani¬ 
mous  in  commending  the  plan  in  prin¬ 
ciple,  and  that  many  expressed  the  hope 
that  other  than  memlx-r  newspai>ers 
would  adopt  the  standardized  blank  for 
submitting  market  data. 

“The  brevity  and  the  standardization 


seemed  to  appeal  most  to  the  agency 
men  who  wrote  us  regarding  the  form,” 
Mr.  Thomson  declared.  “A  number 
.stressed  the  difficulty  they  bad  experi¬ 
enced  in  obtaining  market  information 
from  medium  sized  and  small  city  news¬ 
papers  and  declared  that  if  newspapers 
generally  would  make  use  of  the  stand¬ 
ardized  form  it  would  make  the  employ¬ 
ment  of  newspaper  advertising  much 
easier  ami  the  entire  operation  of  space 
buying  more  intelligent. 

“Several  definite  suggestions  were 
made  by  agency  executives.  I'or  in¬ 
stance,  it  was  thought  advisable  to  in¬ 
clude  a  description  of  local  waterways, 
telling  whether  or  not  they  were  navi¬ 
gable.  .Another  agent  suggested  it  would 
be  helpful  if  the  form  contained  informa¬ 
tion  on  local  bus  lines.  Breakdown  of 
jobbers  and  wholesalers  by  groups  ami 
industries,  corresixmding  to  the  break¬ 
down  of  retail  establishments,  was  also 
suggested.  While  such  suggestions 
showed  the  form  had  been  carefully 


studied  by  agency  men,  there  was  no 
criticism  of  the  plan’s  fundamental  pur¬ 
pose. 

“As  far  as  the  newspapers  arc  con¬ 
cerned,  a  surprisingly  large  number  have 
agreed  to  adopt  the  form.  In  cases  where 
there  are  more  than  one  newspaper  in  a 
town  there  has  been  an  encouraging  re¬ 
sponse  to  the  suggestion  that  they  get 
together  to  make  a  market  survey  to  in¬ 
sure  accuracy  and  uniformity. 

“Requests  have  been  received  from 
non-member  papers  for  permission  to 
adopt  the  form.  While  it  is  not  copy¬ 
right,  and  there  is  nothing  to  prevent  any 
paper  from  using  the  stamlardized  form, 
the  question  of  formally  inviting  non- 
member  papers  to  make  use  of  the  blank 
will  lx.*  considered  at  the  meeting  of  the 
committee  in  charge  of  the  bureau  in 
Chicago,  Oct.  24. 

“Several  large  city  newspapers  raised 
the  point  that  they  wanted  to  tell  more 
than  was  outlined  in  the  standardized 
form.  We  have  made  it  clear  to  them 


that  they  might  very  well  refer  to  their 
more  elaborate  survey  in  a  separate  para¬ 
graph.  Our  intention  was  not  to  limit 
the  information  submitted  to  advertisers, 
but  to  put  it  in  a  standardized  form 
which  would  be  an  index  to  a  news¬ 
paper’s  market,  containing  all  the  task 
facts  we  know  advertisers  want.” 


COVERING  STATE  POLITICS 

Everett  C.  Watkins,  Washington  corre¬ 
spondent  for  the  Indianapolis  Star,  has 
Ixten  recalled  to  Indiana  by  his  paper  and 
is  now  tonring  the  state  covering  political 
meetings.  Mr.  Watkins  will  remain  in 
Indiana  until  after  election. 


RESIGNS  FROM  A.  P. 

Resignation  of  the  Chillicollu’  (Mo.) 
Tribune  from  membership  in  the  .Asso¬ 
ciated  Press  was  acceptetl  by  the  .A.  I. 
Ixiard  at  its  recent  meeting. 


Supplies  and  Equipment 


5^1 


•ml  I 


PRESSES 

Bargains 
in  all  types 

tell  usyourneeds 
and  send  jbr  list 


.’SSJ^t^tNfTING  PHESS  CO 


Modern 

Composing  Room 
Furniture 

as  made  by  ns  will  speed 
up  production  and  re¬ 
duce  costs — a  real  saving 
in  yonr  Pay  Roll.  Are 
yon  interested?  If  so, 
consult  your  regular 
dealer  in  printers’  sup¬ 
plies  or  write  us  direct. 

Do  it  now! 

HABilLTON  MFG.  CO. 

TWO  RIVERS,  WIS. 


BLANKETS 

of  all  kinds  for  all  makes  of 

Rotary  Newspaper  PrintiDg 
Machines 

Automatic  Efficiency  Felt 
Blankets 

Monocork  Blankets 
Oil-proof-face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire 

You  can  save  waste  paper,  increase 
production  and  obtain  better  print¬ 
ing  when  your  machines  are 
properly  blanketed. 

We  specialize  in  the  manufacture 
of  Newspaper  Printing  Blankets 
and  carry  a  complete  line,  including 
all  widths  and  thicknesses. 

New  Eogland  Newspaper 
Snpply  Company 

Worcester,  Mass.,  U.  S.  A. 

Coble  Address  NENSCO 
Worcester,  Most. 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 
to  four  nearest 
G-E  sales  office 


GENERAL  ELECTRIC 


EQUIPMENT  Are  available  through  the  Classified 
SALESMEN  Service  of  Eefitor  Sc  PuUisher. 


IT  CASTS-.IT  FINISHES.. nr  COOLS 

Enabltt  oat  oito  to  finith 
“t  pittt  t  oiinutt”— J  timet 
at  ftti!  TioM  ttvinst  tooo 
pty  for  it.  For  full  ptnic- 
ultrt  tddrett: 

OSS  PRINTING  PRESS  CO. 

Chicago  San  Franciteo 
Selling  Agcntt 


DUPLEX -REBUILT  is  RIGHT- REBUILT 

"You  aold  ua  o  preaa  aocond  bond  but  we 
might  hove  thought  it  built  new,  ao  nicely 
did  it  run."  (From  o  recent  buyer’s  letter.) 


rr  USED  PRESSES 

of  various  types  and  capacity:  what  are  your  needs? 
Duplex  Printing  Press  Company,  Battle  Credc,  Mich. 


Times  Bide- 
New  York 


77  Woskiaaton  SL 
Cbicoce 


De  Young  Bldg. 
Son  Froncisco 


Hoe  Saw  Table  and  Mono-Rail  Trimmer 

This  Machine  combines  the 
advantages  of  the  Hoe  Ped- 
Saw  Table  the  Hoe 
Mono-Rail  Trimmer. 

The  supplied 

Style 
Head  for 

W’ood  Blocks  or  Style  “B’’  for  extra 
heavy  cutting  on  Zinc  or  Copper.  The 
Hoe  Patented  Mono-Rail  principle 
the  Operator  to  follow  the 
work  beyond  the  Cutter  Head  permit- 
more  speed  and  greater  accuracy 
in  trimming  Wood  or  Metal  Blocks  of 
varied  sizes. 

IF  IT*S  A  HOE  IT»S  THE  BEST 


R.  HOE  &  CO..  Inc.,  NEW  YORK,  N.  Y. 

”»c?rs$oS’' 


Par*  Marquatte  Bldg. 
NEW  ORLEANS 


7  Watar  St. 
BOSTON 

V*.  • 
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Employment 

Equipment 

Services 

EDITOR  &  PUBLISHER 

Classified  Advertising 
Information 

RATES 

SITUATIONS  (Cash  with  Ordtr) 

I  Tima  —  .50  per  line 

3  Times —  .40  per  line 

ALL  OTHER  (XASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times —  .60  per  line 
Count  six  words  to  the  line 

Vkitt  space  charge  at  same  rata  per  line 
pr  insertion  as  earned  bjr  frequency  of  in> 
latian.  Minimum  space,  three  lines.  The 
pdter  a  Publisher  reserves  the  right  to 
[Isssify,  edit  or  reject  any  copy. 

BUSINESS  OPPORTUNITIES 


Broknrs 


firit  Time  Offered (’oiinty  Sent  dAlliea  emi 
TfvfclirM  In  MIhhoutI.  ('olorado,  Okie- 

Mie.  ArkHiiKNH.  Iowa.  NehreHke.  Illinoie  and 
Nath  Itakotn:  i’itl«'H  of  2.fMNt  to  12.U0U  impula- 
-sa:  |iro|M*rl im'Vhf  Hflvertitont  and  moat  of 
t%m  iu*vt*r  offeriMl  lH>f(»re.  If  |>r«‘|>iir**4l  fiiian- 
ralljr  to  hiiy.  viTlt«*  ni«‘.  (Mjd«»  H.  Knox,  STil 
'>«nl  of  TrHflo.  KaiogiH  City.  Mo. 

)iurBble  Evening  Papert  (H'riipxlng  oxcluaive 
Hd;  pMrnItig  1imi)«Inoii>«*  dividends  on  prioe  aakeil 
following  MtMfoa;  Ar  rona.  ('atiforiiia.  lillnoia, 
\M-rh  t'NroliiiN:  nI*io  desirable  wet^kllPM.  J,  It. 
Nalr.  'riinoH  Itidg..  NVw  York. 

iitemobile  Ouide  Booka,  eetabDahei,  well 
tMwn,  up  to  date.  available  for  $10,000.  Pnb> 
^te#r  having  diatrlbutlon  facllltlea  coaid  handle. 
Sarris  Utkblo  ('ompany,  11  Weet  42od  Street, 
Un  York  Clfy^ _ 


!ilablithed  Newipaper  and  Karaaine  Propertlea 
Hscht.  aold,  merged  or  financed.  Oonfldentlal 
MtiingR  Ix>uls  Bddj.  klarahall  Field  Bldf., 
Cblrago:  Met.  Theatre  Bldg.*  Loa  Angelea. 

Newspapers  for  Sale 


Fe  Sale  Splendid  weekly  In  large  weatern 
<itf.  I'tiying  biiaineNH  and  excellent  e4|tiipinent. 
[earn  payinetit,  $12.tHlO  raah.  Price,  f'JO.tNN). 
HMt.  K4llt4»r  K  l*iiblit<ber. 

iMkly  Ckain  for  Sale.  Good  reason.  Price  low. 
niat  in  mldwent.  Real  estate  trade  considered. 
11448.  K<lltor  A  Publisher. 


N«wsp«p«n  Wanteti 


fiklishsr  DOW  operating  sereral  daily  news- 
npers  desires  to  purchase  a  sauill  dally  or  a 
•ttkly  paper  which  can  be  converted  into  dally, 
htfer  location  In  middle  western  state.  Can 
(nish  bank  references.  All  replies  will  be 
M4  In  absolute  confidence.  No  brokers.  Write 
UlT,  Editor  A  Publisher. 


Picture  Morgue  For  Sele 


m  sell  most  complete  Photo  Sle  In  America, 
'Me  or  part.  Ixiw  rates  on  selected  photoe 
k  thousands  to  complete  faulty  flies.  Montauk, 
S  (^nal  Street,  New  York.  (Canal  OMl). 


CIRCULATION 


FreoMlioB 


NulatlaB  Builders  —  Blair  h  Aoatln,  1616 
NMemen  avenns,  Reading.  Penn.  Originators 
<  lilesmanship  OInb  Oampalgns. _ 

ktalatlea — When  quick,  additional  clrcnlatlon 
hseage  becomes  necessary,  remember  that  our 
ihmty  years  In  this  one  line  of  endeavor  la 
imr  proof  against  experimenting.  Write  or 
•he.  O'Dell  (Mrenlatlon  flervlce  Bureau,  Bell 
fctk,  Cincinnati.  Ohio. _ 

At  Verld's  Largest  Ofrealatioa  Building  Or. 
MfmtIeB — The  only  clrcnlatlon  building  aerv- 
la  Newspaperdom  furnishing  publishers' 
•fllivlts  of  '  the  exact  rdhiMs  of  Its  every 
aapalgn.  The  Charles  Partlowe  Company, 
hildintal  Building,  Indianapolis. _ 

SutsT  OIreulatien  Bafldera — Tbs  W.  5.  Ken- 
hl  (>mpany,  KM  North  Bailey  avenue.  Louls- 
^  Keatacky.  The  cIrcalatloB  building  er- 
HBntlon  that  has  set  the  standard  for 
■Whsslve,  soccsasfni  efrculatloB  campaigns  for 
•mty  years.  _ 


EMPLOYMENT 


Help  Wanted 


teartlsing  Balssman  for  Weekly  Review  Pages 
•  4tlljr  n^wRpgpers.  PermtDPnt  cooneotlon 

^  l«>adlng  agvncy.  Work  requirwi  tmvvl, 

pp^QlDgt  ftt  pr^wnt  and  middle  weet. 
Nfcr  young  men  with  advertising  experience 
4  small  papers.  Opportunity  to  earn  $8,000 
418.000  per  year.  Address,  giving  full  par- 
4dars,  B-664,  Editor  A  Publisher. 


EMPLOYMENT 


Help  Wanted 


Advertising  Solicitor  hVHnt«Hl  for  «1hII.v  now's 
ill  t‘it>  of  in  the  iniibll**  wi-Ht. 

Strotiu  ('<iiii|H*titi8in.  Ne<Ml  itinn  who  Iian  moiio* 
itboiH  iiimI  can  w<irk  tlieni  out.  Should  Im*  m 
g4MH|  Hollcitor  ittid  iiIko  know  lay  outH.  Mii^t 
abb*  to  baiidle  the  large  accoiiiitH  and  direct 
two  otli«>r  M4»li4*ltorH  In  dcpartiixMit.  Salary 
fl.'.iNi  |t»T  week  to  Ktarf.  lncr8»n*»eM  HC4*ording 
lo  Hbilit.v.  .Vddri-Hs  H  Editor  A  PubliHh«>r. 

KtHting  ex|H>rience.  age.  etc. 

Advertising  Two  y«»ung  MoMcItorn  \viint«Ml  by 
prttgreHHlve  dally  newKpniter  In  \Ve»*t.  Mil**!  I»e 
e\|H>rieii4'<Hl.  married,  and  preft^riildy  with  one 
or  two  4>bildren.  IVrmaiient  |>oHttion.  Give 
detailN  of  ex)>er1ence.  Ralary  denlnHl  and  when 
livailabl*-.  Killtor  «V  ]Mibl|Hlu>r. 


Advertising  Man  wanted  to  plan  ami  write  in- 
Mtitntlonnl  copy  for  a  large  Texaa  newRpa|8er. 
Ttie  diitb^N  will  alao  be  to  plan,  write  and  exe¬ 
cute  luHtltiitloiial  aflvertlMliig  caiiipHlgiia  for 
proH|>ective  advertl^^era.  doing  the  iieceanary  re- 
Nearcli  work  to  proflip'e  ln'«tltiitlonal  copy.  Thia 
Hervice  will  be  iimcb  like  that  of  an  ndv«>rtlHing 
agency,  himI  a  man  with  aiich  experience  will 
be  given  preference.  Only  copy  and  lay-out 
ex|MTletice  will  not  <inallfy.  but  the  man  we 
want  niiiat  l<M*ate  proapeita,  do  r«>>«<‘Hrcb  work, 
then  plan  and  write  a  (Himplete  campaign.  In 
iiiiRwerlng  Ktate  age.  ex|mrienre.  salary  ex- 
l^ectefl.  give  refereiicea  and  Hamples  of  work. 
The  |M»Mltlf»n  will  be  |N*rmaneiit  for  man  <m'- 
8*ept8Ml.  H-rdll.  Editor  riibllaber. 

Circulation  Campaign  Managen  Give  full  tie- 
tali’*  4»f  paMt  record.  Applicant  ninat  furnlab 
••biiracfer  referen<*eH  and  Iwm*!.  Appl.v  by  letter 
only.  K«\VHtoiie  <*1rciilatlon  Service.  Ueading, 
I*a, 


Circulation  —  f'onipetent  Rmnll  city  circulation 
man  with  reconl  wantetl;  adverttaing  Mleaman 
for  protMmeil  new  dally,  now  operating  aa  very 
RiK’ceMafiil  weekly.  Terrltt*ry  of  tV>.(aM>-T0.Pta>; 
im  dally  now*.  Addreaa  H-riRR,  Ktlitor  A  Tub- 
llaber. 


Clastiiled  Morning  newapaper  In  MetroiMdltan 
New  York  area  wanta  expt’rlent'etl.  energeti** 
('laaalfletl  advertlaing  manager  who  la  a  proven 
I>ro«liicer.  Give  full  blatory  and  aalary  retiiilre- 
menta  In  flrat  letter.  B-.'To.  Editor  A  Tub- 
Halier. 


Editor  wanted — A  young  man  who  liaa  aiicceaa- 
fully  eflltetl  a  email  town  dally  newspaper  or 
gootl  alxeil  weekly  newapaper.  A  good  perma¬ 
nent  poaltion  near  Chicago.  Give  reference, 
experience  and  aamplea  of  your  work.  In 
writing,  addre’iR  R-.MT,  R<lttor  A  PublUher, 
Chicago.  _ 

Newspaper  Advertising  Solicitor,  experience*! 
one  who  knnwa  Ida  biiaineaa  aii<l  ex|>e4‘ta  to  he 
paid  and  earn — a  worth-while  aalary.  Copy 
end  layout  ability  eaaenflnl.  Subiirlian  New 
York  held,  rapidly  growing  paper  and  market. 
Salary  only.  Repilea  confidential.  Rndoae 
photograph.  Our  ataff  knowa  of  tbla  advertlae- 
meiit.  B  r»r»6.  l-^Htor  A  riibllaber. 

Publicity  Man  —  ('orp<irntinn  wants  hixh  xmiln 
iiinn  tinder  Xi  to  do  fleld  researrh  work  and 
write  articles  for  trsde  pnhl  teat  Ions  of  all 
t.v|>es.  Permanent  |iosltlon  with  excellent  op- 
IKirtiinltles.  Address  K-.’>68,  Etlllor  A  I’tibllsher. 
Reporter  wanted  by  flrst-elass  country  weekly; 
sliiKle:  country  experience  preferred:  send  sem- 
ples  of  work,  etiiicatlon,  former  employment: 
si'oiild  also  he  competent  to  handle  advertlslnx. 

TrsnsiTipt,  Freehold.  New  Jersey. _ 

Share  in  Aceuey  for  in  Account  Oetter.  Owner 
of  larceet  acency  In  Eastern  city  of  helf 
million  bet  bnllt  bnilnees  In  elxht  yeari  to 
point  where  expansion  makes  possible  an  aeao- 
clste  owner.  Man  with  $10.(X)O  wanted,  bnt  not 
nnless  he  will  handle  the  salee  snd  business 
manaitement.  That  man  comes  Into  a  sonndly 
establlshetl  acency  with  momentum  (Slned 
thronxh  crestlve  talent  that  la  nationally  eele- 
hrated.  Only  skxresslve  sales  type  need  reply, 
rexsrdlese  of  wllllnknest  to  Invest.  Box  B-Ml, 
Editor  A  Publisher. 


AdvertUiaq  KUuacar,  now  employed.  10  years' 
experience  In  national  and  local  display,  seeks 
position  with  small  dally  about  fl.flOO  circnia. 
lion.  82  ysara  old.  married,  excellent  prodocer. 
References.  B-56fl,  Editor  A  Publisher. 


EMPLOYMENT 


Situations  Wanted 


Advertising  Atsistant  Yeung  man.  21.  ilt^tirca 
I'e'titbMt  In  iiihcrtNiug  agency  where  kiHiwIedge 
«»r  liy out.  ciit«*  anti  t:enernl  tletall  U  rtHtulred. 
W  fceweitl  empb».vet|  blit  H«*ekH  o|i{Hirt  (in It >’  w  ith 
'.ci»‘y  where,  with  time  ami  e\|MTleiice.  there 
is  real  op|Mirtun:ti  fur  advam  enieiit.  Salary, 
X.'MMNi  H  .*17:4.  Kstlltnr  A  I'ublisher 

Assistant  to  Executive  Y«*iint:  latly.  «»  yearn' 
new  spiitK^r  experience.  atl\  ert  is|ng.  ciniilatiiui, 
liiiHiiteNs  tirtli-e  execiitUe.  tlesiri’s  neWHpat»er.  nil- 
xertiniiig  agi’iicy  or  publishing  imiiHe 
in  New  Vt*rk  i»r  vicinity.  UeferemeH.  H  r»7*J. 
Editor  A  ruhliaher. 

AksisUnt  Circulation  or  Business  Manager 
wants  |N»sition.  I  am  ex|H‘rienc*Ml  and  can 
pn»ve  my  wt*rth.  H  .V*.").  Edil(»r  A  CubliNher. 

Circulation  Manager  ~  Twelve  years'  general 
exiKTience.  Eight  years  ua  head  of  department. 
Have  made  aiicceMaful  record  for  present  pub- 
Halier.  Desire  change  to  dally  of  more  than 
thirty  thousand.  Substantial  references.  Box 
It-.MR.  Editor  A  Piibllaber. 


Cnrtoonlat — Young  man  with  creative  ability, 
whose  forte  la  cartoons,  desires  connection  with 
paper  where  he  w*IH  have  opportunity  to  develop 
hlmaelf.  Eubliahed  samples  and  orlgloaU  on  re- 
(jiieat.  Salary  set'ondary.  B-&2U.  Editor  A 
riihllaher. 

Circnlation  —  Competent  man  desIriH  interview 
with  piibliaher  not  pleased  with  way  hla  city 
la  handled :  Selio  would  replace  chaos  with  I'fil- 
ciency  by  turning  It  over  to  a  hiiatler  on  a 
profit  and  loaa  liaHla'  K-.V*7.  IMItor  A  ruh- 
liaher. 

Circulation  Manager— Fifteen  years'  actual  man¬ 
agement  large  and  amail  city  dailies.  Ag- 
gre  sire  worker,  economical  and  thorough. 
Familiar  all  methods  and  detail  audit  recorda, 
ct«‘.  Ueferencea.  B-.^24.  Editor  A  Publisher. 
Classified  Manager— Nine  years'  experience  on 
two  of  the  country's  big  newspapers;  last  four 
and  II  half  years  as  asalatont  to  manager. 
Understand  every  phase  of  Classified  solicitation 
and  promotion.  Have  permanent  position  as 
naalatnnt,  hut  desire  change  to  managership. 
Ex<*ellent  references.  Including  highest  endorse¬ 
ment  from  present  employer.  Age  80.  married. 
Will  be  glad  to  arrange  Interview  with  pab- 
Halicr  offering  opportunity.  B-529,  Editor  A 
rohllaher. 

Clasxifled  Manager.  7  y*>ara*  aiicf’esafnl  selling 
!n  highly  c<»inpetltive  field.  Desire  |>erinanent 
<‘otine<‘tion  as  clHSHlfii’d  niiiiiHger.  Will  organise 
ntid  build  a  loyal  go-getting  department.  I 
know  ClaH8tlfie<l.  Age  .12.  married.  Will  go 
anywhere.  Now  einployeil.  H-r)74.  F^Htor  A 
IMihllaber. 

Desk  Man.  re|Mirter:  live,  capable;  ne«Ml<«  ji4> 
immeiiiately.  S.  S.  Johnson.  K2d  Siuitb  .lIHaoii 
a*^eet.  Flilladelphla. 

Editorial  Writer.  35,  emploje<I.  seeks  larger 
field.  Will  submit  apeelmen  colnmna  for  cur¬ 
rent  week  with  other  recommendations.  Position 
im  southern  or  eastern  newspai>er  preferred. 

n  581.  Editor  A  Pnblleher. _ 

Editorial,  desk  or  reporting;  23,  college  train¬ 
ing;  alx  years*  experience  reporter,  features, 
copy,  telegraph,  re-write,  asalstant  Hty  editor. 
Start  within  week.  Referenoee.  t  B-filfi.  Editor 
A  Puhllsher. 

Editorial  Young,  versatile.  ex|>eripnceft  writer. 
E4llted  national  magaslne.  New  York  City.  Dl- 
rwted  publicity.  Former  re|K>rter.  4*opy reader. 
College  graduate,  ifeeka  permanent  newapaper, 
press  association  or  magaslne  position  In  East. 
Ready.  B-rifi8.  K<lltor  A  Puhllaher. 

Editorial  ~  Executive  position  small  Eastern 
dally,  preferably  near  New  York.  Have  two 
(*ollege  degrees,  four  years*  experience,  healthy, 
nnihitloua  and  $8.0(10  to  Invest.  Now  employed 
New  York  copy  desk.  B-507,  Editor  A  Pub¬ 
lisher. 

Editorial*  telegraph  editing,  desk  or  magaslne. 
Experienced  telegraph  editor  amail  dally,  make¬ 
up.  reporting.  Now  press  association  bureau 
idilef.  Greater  New  York  area.  R-.ViR,  Editor 
A  Publisher. 


Frometien  ~  Ten  yeara*  reanltfnl  experience 
qualifies  me  as  aeolatant  to  publisher  or  to 
take  charge  of  promotion  work.  Practical  Ideas 
and  the  ability  to  apply  them  Is  part  of  my 
qoallftcatlooB.  Interview  on  request.  B-579. 
Editor  A  Publisher. 


EMPLOYMENT 


Situations  Wanted 

Pn>ofreader--Yuutig  woman  with  five  years'  ex¬ 
perience.  Accurate,  rapid.  References.  Pub¬ 
lication  or  other  work.  14  57*4).  F^ditor  A  Pub- 

llslicr. _ 

Reporter,  21.  with  two  years'  varletl  newspaper 
exi>erlei)ce  on  the  Pacific  Coast  and  In  the 
Orient.  <lesires  work  with  substantial  daily  or 
weekly  In  New  Y’ork  or  suburbs.  Salar.v  se<‘ood- 
ary  if  pronpetts  for  advancement  good.  Karl 
IlKDIex.  4(MM  Sixth  Avenue.  Rro(*klyn. 

Reporter — Young  woman,  24.  with  nearly  two 
years*  ex|»erlen*'e  on  live  country  weekly,  seeks 
iwmltlon  as  reporter  on  small  city  dally;  A.  B- 
degree;  good  health;  energetic;  available  short 
notiie;  A1  references;  anywhere  nt  low  Initial 
salary.  H-.540.  F*dltor  A  Publisher. 

Sties  Promotion  Manager  Seventeen  years  on 
the  firing  line  with  metrr>|M>Htan  dallies,  agen- 
cieM  and  maniifactiirerH.  Well  e4|iiipi»ed  t**  take 
charge  of  pritmotlon.  national  atlvertlslng.  mer¬ 
chandising  service  and  market  annlysls  In  com- 
hinati4»n.  IMiin  campHlgns  and  write  excep- 
tbtnally  strong  c*»py.  Just  past  forty,  college 
hrcfi.  rnnsiial  referem^s.  14  55^4,  FMltor  A 

PiilillMber.  _  _  ^ 

Special  Writer,  employisl.  wants  assignments 
tiat  will  utilise  Ills  evenings  or  spare  time  In 
day.  Can  i^iver  any  subject.  11-571,  Eilltor  A 
I'libtisher. 

MECHANICAL 


_ EquipmaB*  for  S«U _ 

Job  Preaaes.  Paper  Cutters,  Wire  Ititohen. 
etc. — A  complete  line.  Overhauled  end  guer- 
anteed  machines  at  bargain  prices.  Eeay  terms. 
Hoffman  Type  A  Engraving  Co.,  114  B.  18tb 

Street.  New  York  City. _ 

Used  Oota  Mat  Roller  for  wet  mats  only,  for 
‘•tie  cheap.  Tlie  (m*ss  Printing  Press  Co.,  1,53 
S4itith  Paulina  St..  Chb’ago.  111. 

Equipment  Wanted 


Complete  Equipment  wante<l  for  24-page  dally 
ncw-spa|»er.  .Must  l>e  a  real  bargain  for  rash. 
Address  B-377.  care  Editor  A  Publisher,  giving 
full  Information  and  location  where  outfit  can 
l>e  ins|»ected. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotifltions  confidential 

PALMER,  DEWITT  & 
PALMER 

BnitauM  Eutabilihud  la  Ittt 

350  MadiaoB  At*.  N*w  York 
Taoiflo  Ooait  RapraaaatatlTai 
M.  0.  Moora,  888  Berth  Bararly  Srirs, 
Bararlr  HUM.  OaUf. 


WE  BUY  NEWSPAPEBS  FOR  CLIENTS 

WESai 

WE  APPRAISE  * 

WE  CONSOLIDATE  " 

1*4  wa  alwara  tor  ta  aaaduet  aar  allaata’ 
boslaaaa  withaat  vahUaltr. 

Baak  af  as  is  a  isearfl  af  It  raaia  *f 
■arrlas  U  Mtlsflafl  eaataaiwra. 

Writ#  aar  asarsst  OSa*.  ar  hattsr  jrat. 
eaU  la  psiaas  If  fstaibU. 

HARWELL  A  ROCKWELL 

Comer  Baildlag  Tlaaaa  BaUdlat 

Blrmi*fham,  >Ua.  New  Yarfc  City 


Not  on  the  Market 

But  availobla  for  ohert  timo  only, 
doily  newspoper  In  Poonsylvonta  city 
of  13,000.  Approloed  vuluatteo 
$63,000  including  rool  eototo.  49-oont 
foreign  rate.  Controlling  stock  avail, 
able  for  $12,300.  Prop.  t6t2x.  Cat 
In  touch  at  ones  with  our  Now  York 
offica. 

THE  H.  F.  HENRICHS 
AGENCY 
utckfi*M.  ni. 

NEW  YOMCi  MO  Fiftk  Are. 


SituatioBa  W*nt*«l 


AdvsrtUIng  Balaiman  or  Manager— Rpllablr, 
anarxptir,  forrafiil  prodtiopr,  axparlanrad  on 
Waxhlngton  and  New  York  paper*  and  agrncjr 
traiiHHl  In  ropy  and  layonta.  raqnaata  rorrr- 
xpondMira  with  puhllaher  noarrhlng  for  drpand- 
ablr  a«*l*t*nt.  Real  opportunity  na<-rR«ar7.i 

Editor  1  Ihihllalior. _ 

Advartiting  Managar-BeUoitor,  10  year*'  expo- 
rlon<‘a,  dralro*  rhangi*  In  klld-We«t.  rianty  of 
Inltlatlrr  ami  nhlllty,  aliio  rapahle  of  writing 
now*.  Boat  rrforonro*.  ATallabla  waak'a  no¬ 
tice.  B-.’MI2.  K<lltor  A  PiihlUhcr. _ _ 


Advertlaing  First  riaaa.  huitling.  rcaonrccfiil 
adrcrtUIng  man  who  produce*  mult*:  18  year*' 
experience;  ha*  participated  In  the  pmdnctlnn 
of  plan*  and  campaign*  for  a  great  dlreralty 
of  ha*lne*ae«;  age  86:  married:  *eek*  genuine 
opportunity  a*  aollcitor  or  manager:  ready  now: 
•alary  demand*  re**onable.  A-678.  Editor  A 
Puhllaher. 


Xditerlal  Kxeoutive  on  one  of  biggest  New  York 
paper*,  would  consider  evening  poeltlon,  city 
ino.ooo  to  SOO.OOO.  87.000.  nigheat  refer- 

encea.  B-B21.  Editor  A  Puhllaher. _ 

Managing  Bditor,  now  employed  in  morning 
fleld,  desires  to  ratam  to  afternoon  dally  la 
etty  of  00.000  to  100.000  In  New  York  atate. 
New  Jersey  or  PennaylranU.  Yoong.  good 
execotlTe,  veraed  In  newspaper  ecoaomlra,  cnl- 
lege  ednratad,  family  man  and  pemanent. 
Mlnlmnin  aalary,  $7$.  A-9B1.  Bditor  A  Pnb- 

llsher.  _ _ 

Managing  Editor,  now  employed  on  large  dally 
In  Metropolitan  area,  desire*  change  to  •mall 
city  dally  or  large.  prn*|)eron*  weekly.  Two 
large  dally  anccease*  I*  part  of  hi*  experience 
which  cover*  every  phase  of  newapaper  editorial 
work.  Reasoned  In  economic  management  and 
can  handle  highly  competitive  Held  with  crerllt 
to  paper.  Age  40,  married,  health  and  habits 
goml.  Personality  will  bnlld  good  will.  B-RTfl, 
Eilltor  *  Publisher. 

MaehaBleal  laparlntsadaat — Practical  Pramman 
and  Stereotyper,  15  years'  experience.  Age  SB. 
Will  go  anywhere.  B-652.  Editor  A  Puhllaher. 
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DOLLAR  •• 
••  PULLERS 


One  DoHar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


I7ACH  Saturday,  under  the  page  hcad- 
ing  ‘  What’ll  We  Do  Tonight,”  the 
.9L  Louis  Times  runs  a  page  of  advertis¬ 
ing  gathered  frrun  movie  houses,  night 
clubs,  dance  halls  and  transportation  com- 
])anics. — Norman  B.  Terry. 

Declaring  that  farmers  waste  hundreds 
of  dollars  worth  of  surplus  produce  an¬ 
nually  due  to  their  failure  to  find  nearby 
markets,  a  Xew  Jersey  paper  has  built 
up  a  h'arm  Produce  column  in  its  classi¬ 
fied  advertising  section.  This  runs  dur¬ 
ing  the  summer  ainl  fall  seasons.  Double¬ 
column  boxes  on  the  ‘‘W’ant  Ad”  page 
are  occasionally  used  to  exploit  it. — 
Ronald  P.  Dixon. 

Now  is  the  time  for  printers  to  adver¬ 
tise  for  localized  Christmas  card  busi¬ 
ness. — l-'raiik  H.  Williams. 

Now’s  the  time  to  plan  a  “Turkey  Pkli- 
tion”  with  Thanksgiving  not  far  off. 
Special  pages  or  a  siiecial  section  can  be 
sold  to  food  advertisers  and  firms  dealing 
in  cutlery  and  other  “Thanksgiving 
items.” — I^vis  O.  Vandivier, 

National  .Apple  Week  will  be  held  this 
year  from  Oct.  31  to  Nov.  6.  Prospects 
arc  apple  distributors,  dealers,  restaurants 
and  eating  places  featuring  the  baked  ap¬ 
ple,  apple  dumpling  and  apple  pic. — 
C.  M.  L. 

Pighty  to  a  hundred  and  sixty  inches 
of  additional  advertising  is  at  the  call 
of  mr)st  managers  with  the  arrival  of  cool 
weather  which  trebles  the  business  of 
battery  service  stations.  In  most  cities 
battery  men  have  trouble  in  collecting  for 


rentals  that  are  used  by  the  owner  a  few 
days  longer  than  the  allotted  time  for  the 
recharging  of  he  original  battery.  This 
causes  the  battery  man  to  run  short  of 
rentals  and  lose  business  as  well  as  in¬ 
convenience  his  customers.  Write  ad 
copy  on  this  evil  and  submit  it  to  the 
battery  service  owners.  They  will  all 
come  in  for  their  i)ortion. — Davis  O. 
N'andivier. 

The  visit  of  the  Texaco  airplane  to 
cities  and  towns  in  New  England  was 
made  the  occasion  of  special  page  and 
double  truck  lay-outs  of  advertising  by 
many  newspapers.  Ads  were  secured 
from  all  Texaco  filling  stations  and  all 
garages,  service  stations,  and  dealers 
handling  Texaco  products,  also  from 
other  firms  interested. — I).  P. 

The  Boston  (Mass.)  Herald-Trai'eler 
used  a  full  page  recently  to  tell  its 
readers  about  the  rigid  censorship  and 
the  safeguards  of  the  papers’  advertising 
columns.  This  type  of  copy  builds  up 
public  confidence  and  good-will  on  the 
part  of  both  the  readers  and  advertisers. 
.Although  they  may  know  it,  the  copy 
brings  the  facts  back  home  to  them 
again. — D.  P. 

The  Houston  (Tex.)  Post-Dispatch 
has  inaugurated  what  is  known  as  their 
"Sunrise”  edition  published  just  before 
daybreak  each  morning  and  featuring  the 
latest  si»t  news  coming  in  after  the  reg¬ 
ular  editions  have  been  made  up.  To 
introduce  this  feature,  an  announcement 
is  carried  in  an  attractive  box  at  the 
right  of  the  title  on  the  front  page. — 
B.  C.  Reber. 


'T'HERE  is  a  great  amount  of  interest 
^  in  types  of  flowers  and  plants  that 
can  be  grown  indortrs  through  the  winter. 
Why  not  interview  your  local  flower 
stores  and  write  an  article  on  the  sub¬ 
ject.  Invite  contributions  in  letter  form 
from  housewives  who  have  had  success 
with  various  plants  telling  how  and  why. 
— C.  E.  Pellissier,  Boston. 

The  Chicago  Ezvning  .imcricatt  is  print¬ 
ing  a  series  of  full  page  articles  devoted 
to  Chicago’s  cultural  activities  and 
achievements.  The  latest  of  the  series 
tells  the  history  of  the  Chicago  Civic 
Opera.  The  scries  is  proving  very  popu¬ 
lar. — Everett  Strangeman. 

The  Marion  (Ind.)  Chronicle  inter¬ 
views  four  or  five  women  in  the  city 
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DAILY  POST 
SUNDAY  POST 


xsixT-non  ooxpAn 

Ipacfal  BigrtniUtlv 

MUiW,  RW  TOSZ 
Tribu*  V«w«r,  CkloM* 


II 


Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news- 
papert  everywhere. 


il 


Most  banks  have  a  special  policeman 
on  duty  to  mingle  with  the  customers  out¬ 
side  tellers’  cages.  Here  is  a  chance 
for  a  story  of  the  officer’s  experiences 
with  his  job — absent  minded  bondholders 
leaving  money  and  wallets  on  the  coun¬ 
ters — wrong  counter  checks  used  with 
criminal-appearing  results,  and  other  in¬ 
cidents.  Also  the  officer,  having  not 
much  to  do  but  stand  around,  makes  an 
easy  subject  to  interview. — Bob  Sibley, 
Worcester. 

Every  city  and  town  has  its  “oldest 
motorist”  and  these  pioneers  have  inter¬ 
esting  stories  to  tell.  .A  corking  Sunday 
feature  can  be  obtained  through  inter¬ 
views  with  one  or  more  of  the  early 
drivers.  Their  trials  and  tribulations, 
their  funny  exjjeriences,  their  prime  mo¬ 
tives  of  ownership,  their  opinions  of  traf¬ 
fic  driving  and  highways  of  texlay  all 
make  interesting  reading.  Most  of  these 
proud  early  owners  also  have  photographs 
which  make  interesting  layouts  for  illus¬ 
trative  purposes.  Worked  properly,  this 
story  can  be  a  feature  well  worth  while. 
— .A.  McBee,  Baltimore,  Md. 


each  day  and  prints  their  reascHis  for  be¬ 
ing  for  Hoover  or  for  Smith. — Dow 
Richardson. 

In  running  football  line-ups  of  local 
teams,  it  is  a  good  idea  to  carry  in  paren¬ 
thesis  the  number  of  the  players,  so  that 
a  spectator  becomes  familiar  with  the 
players’  numbers.  These  numbers  are 
usually  jK-rmanent  with  players. — Oxie, 
Utica.  N.  Y. 


‘Today^s  News  Today” 


CAPPER  EXECU’nVE  CHANGES 

_  W.  I,.  Davidson,  now  eastern  adver¬ 
tising  manager  of  Household  .Magacine, 
has  been  made  advertising  manager  with 
head<|uarters  in  New  York.  Philip 
Zach,  now  eastern  advertising  manager 
of  the  Capper  Farm  Press,  has  been 
named  eastern  advertising  manager  of  the 
Capper  Publications  in  charge  of  the  ad¬ 
vertising  staffs  in  the  eastern  territory. 
Basil  T.  Church  is  appointed  advertising 
manager  in  the  Chicago  territory  for  all 
Capper  Publications. 


HOST  TO  BUSINESS  MEN 

C.  E.  Palmer,  publisher  of  the  El  Do¬ 
rado  (.Ark.)  Daily  Nctvs,  recently  gave 
a  dinner  to  115  business  men  of  the  city. 
.Addresses  were  made  on  methods  of  ex¬ 
tending  the  city's  trade  territory. 

We  sen  ocwtiHipen 

SERIALS 

that  San  newspapers 

“DAPHNE”  br  Haul  UTiafston 
"DELUGE”  bjr  S.  Fowlar  Wrigbt 
“ALIAS  THE  SPOOK”  br  Wlalh-ad 
Vaa  Duzar 

"HALF-WIVES”  br  Wiailrad  Vaa 
Duzar 

“CRIME  IN  THE  CRYPT”  br 
Carolra  Walla 

"BROADWAY  LOVE”  br  Tbomaa 
Edfalow 

“LOVE’S  ECSTACY”  br  Mar  CbrisUa 
“MUSSOLINI— Maa  of  Dastiar” 
br  Vittorio  Da  Faorl 
•THE  NEWPORT  GIRL”  br  GUbart 

Rogara 

And'  other  auured  circulation 
builders,  wire  or  write 

KING  FEATURES 
SYNDICATE,  INC. 

NBW  TORB  CITY 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  oi 
Sigma  Delta  Chi,  an  organiaa- 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  uvea  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  yon  expect  a  vacancy,  pleau 
write  John  Q.  Earhart,  Dimtor, 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave- 
Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 


CUT  RLLS  TWO  PAGES 

What  is  claimed  to  be  the  largest  cot 
ever  used  in  an  Illinois  newspai)er  ap. 
peared  Oct.  14,  in  the  Sunday  edition  of 
the  Illinois  State  Register,  Springfid^ 
a  picture  of  the  new  Catholic  Cathc^ 
of  the  Immaculate  Conception  and  hi 
adjoining  buildings.  The  cut  >'  capt^ 
two  lull  newspaper  pages.  Because  of 
the  “spread”  of  the  buildings  in  the 
group  it  was  necessary  to  take  IS  dif¬ 
ferent  pictures,  many  of  which  !)ecaa* 
of  atmospheric  conditions  had  to  be  it- 
taken,  and  these  were  pieced  together  to 
make  one  composite. 

EMPHASIZES  LOCAL  NEWS 

To  enable  readers  to  find  local  stories 
more  readily,  the  Cedar  Rapids  (Ij.) 
(iazette-Repuhlican  uses  a  black  fact 
slug  line  “Cedar  Rapids  News”  on  all 
headed  stories. 


NEW  YORK.  STATE 

Westchester  County’s 

Fastest  Grotoing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
y4re  Covered  Comgleteiy  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
BMh  ieembers  tf  A.  B.  C. 

Weetcheeter  Newxpapera,  Inc. 
FnnUia  A.  KMTlaai,  Ptm. 
Moant  T.rneii — Haw  Socball. 


A  DVERTISERS  who 
%yx  understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 

IOWA  DAILY  PRESS  ASS’N 

DAVENPORT,  IOWA 


Aim  Trlhuni> 

Bomif  Nfit«-B.I)iiI>llfin 
Birlinflon  GutAIr 
Rirllnctm  Hurk-Err 
I'nUr  aapitb  OiMttf 
rniOTTlIlf  lowfflzn  k 

ntlmi 

riinton  Hmld 
Coundl  BluVs  .\on- 

PVPlI 

Paimport  prmocrat  k 
Lndrr 

PtTrnport  TIan 
iMitiuiiw  TFlrgraph- 
Hmild 

rOTt  tlodp  MfHWIliW 
k  (bronlrle 


Fort  Midisnn  Droincrit 
low*  Cltz  Pm*  CltlKi 
Knirak  Ozt.  Cttr 
Minhzlltown  Hbf^- 
R*publlean 
Mimn  Cltf  OloiiF- 
flurtt*  k  TIrifs 
MuKitln*  Journal  ft 
NF*»-TrlbanF 
Oelmln  KiglirtFr 
OUzIoou  IlFrald 
OUumwz  CourlFT 
Sioux  Cltj  Journal 
Sioux  ntj  TrlbuiiF 
Woahtneton  Joiinal 
WiUrIno  CourlFT 
Watn-loo  Tribunr 


The  welfare  COftlMITTEE 

of  the 

INTERNATIONAL 
CIRCUUnON  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasiu-er  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  PeorU,  HI. 


